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����	 
��	�
���
 ���
 �� ������	� �� 	���
�
	� 

� ��	���� 2013-2020: �
�����	���� � �������� 
� 


	�����������
��� 	��
��	����� ����	�	� 

	��!"� �#$%�&"� 
 

1. 
�'�$(��!) !� )'#&##*) !� ��2 – 
)�+%/);&"# #<')+)!#( 

&��	�	, �
�)��� � ��
�����	� ������, 
��
����, *� 	����������	� ������	�
� �� � 
�
	�>*���. #��	�	 ������� � ������>�� ���, 
'���
	�������O� 
� 
 �����
�
��	� ����
	-
���� �� ��	��)�����	� �� ������>�� ��
�-
	��� � 
�������	� 
 	��� �����
%���� �� 
�
����	� 
����, ����
	���� �)��� �� ���
�-
�	� �	 �����
��� ������ � ��*������� �� ��-
����*���	� �������� ��
��
�: ��� 
���C-
��	� 	�������� �)O�	� ���
�� � 
��	� �� 
�����
��� ������ O� 
� ����%	 
��%�� ����-
����
	������	� 
� ���� ����� 2050 �.; 
�*�
�� 
� ����
�	� �	 �������� ���, ���	, 
�����O� � %����� ������ �� 
� ��*���%	 
�-
�	��	�� �� 64 �., 42 �., 155 �. � 85 �. 

� 	��� 
��	�

	, ��
�
�	� �� ����-
��>

�	� ������>�� ����	�
� � � 	�� ����-
��	�	�� ����������%: �����%���� �� ����-
	����	� ������� �� 
����	�, ������*����� 
�� ���C��	� ����
���
	 �� E# �	 ���
�� 
������>�� ��
��
� � ��
��*����� �
���-
��*�

�% ��
	�$ � ���	�
		�. ���	� �� � �� 

� �)����*� *�
	�, 
������ � ��
	���� 
������% �� ��	��)�	���	�. ��	�����*��	� 
���)����� �, *� 	��� ������	�	� 
� ����
-
	�$��� )�� ����*��	� �� ��>
	��	���� 
��	��C�� �������� �����. 

"����%����	� �� ���
��	� �� �����-

��� ������ � �������� 
�	� ���	�� �� 
������>��	� ����	�
�. �� ��$� �� )��� 
��
	����	� *���: 

� ���������� �� ��-���
� ������% – 
����)�%���� �� ������>��	� ���
	����
	 

��� ��������
	��	� � ��� ��	��)�����	� 
�� ������%, 

� ���������� �� ��-*�
	� ������% – ��-
��)�%���� �� ������>��% ��

 *��� �����*�-
���� �� ���� �� ��

����
�����	� ������%, 

� )��� 	�'������*�� �������
, � 	��� 
*�
�� – ����$���� �� ���� ������>�� (*�
-
	� �����O��) 	�'�������, 

� 
��	� 
�O��������� O� �������
� � 
�� ������*����� �� �)O��
	��	� ����
�-
��
	 �	 ���
�� ������>�� ��
��
�. 

��
��������	� �	 ������	� �� E����� 
���� 2008 �. ����	�*�

� ������	�	� �� ��-

�
� ���������
	���� � ��

����������� 
�
�����
� )%'� 

������ 
�
 
��	��	�� ��-

�����	��
	�� ���� 2009 �. – ��
�	 �	 ��-
��
	��� � ��������	� „E�����	�
�/���-
��	“. # 	��� ��
�����	���� �
	��� 
� ���� 
�����	����� �� ��
	�����	� �	 
	���� �� 
E# �� 2020�. �� ��)�������	� ���� � �)-
��
		� �� ���������	� �� 
����	� � � ����-
��>��% 
�
	��. ���� ���� 
� ����
	�� 
�	� 
„20-20-20“ �� 2020 �. � �
�V*��	: 

� "����%���� 
 20% �� ���
��	� �� 
�����
��� ������ 
��%�� 	��� �	 
1990 �.; 

� !����*����� �� ���� �� �E� �� 20% 
� �)O�	� 
��>�� ��	��)����� �� 
������%; 

� ����)�%���� �� ������>��	� ���
-
	����
	 
 20%. 

����	� „20-20-20“ ����
	���%��	 ���� 
��	������� ���'�� �� �	��C���� �� �
��-
��	� 
���� � ������>��	� ����	�
�, 
 
��	� 

� ���� �������%���� �� ��
���
	��%	� �	 

����	�*��	� ������� (��� ���	�����>
	-



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��� �� 
����	�*��	� �������), �����*���-
�� �� ������>��	� 
������
	 �� E# � ��-
��C����� �� 
��
����	��
��
�)��
		� �� 
������>

�% )����
. 

"� ���
	�
� ��
�	�	 „E�����	�-

�/�����	“ �
�V*�� *�	��� �
����� ��
�-
����	���� ������	�, *��� 
��	� 
� �*�
�� 
�� )���	 ��������� ����	�: 

�)=%+'� !� ��+%/);&"�*� �>)'� <� 
*?+@%�#( & )'#&## !� #&2 (EU ETS) 

EU ETS � 
�V*�� ��
	�����	 �� ����-
�%���� �� ����
	������	� ���
�� �� ���-
��
��� ������ �� ��>-���'�������
	���� 
��	. ��
�	�	 „E�����	�
�/�����	“ �
�V*-
�� �%��
	�� ������% � ��
������ �� ��
���-
��	��
	��	� (����
	���	� �� EU ETS) �� 
�	��C���� �� EU ETS. 

"���	� ������� 
� �������	 �	 ��*���-
	� �� 	��� ������, 
���	� 
	��	��� ����	�, 
	��	� ���� �� 	������% 
 ���
�� �� �����-

��� ������. &
����� ������� 
�: ��
	��%-
��	� �� E#-	���� �� �����C�	����	� �� 
���
�� (� �� �� ���������� 	�����, 
�
	� 
)�C� �� 2012 �.), 
�>	� O� )��� �����%��� 
�
%
� ������, 	�
� *� ����
	������	� ���-

�� 
�� 2020 �. �� )���	 
 21% ��-���
� 

��%�� ����	� �� �	 2005 �. #��)��-
��/)�����	�� ���������%��	� �����C�	��-
�� 
� �����%	 ������
���� �	 	������-
��/�����O��� �����C�	���� �� ���
��, 
�-
	� 
� ����*�� �	 ������>��% 
�
	�� – 	�� 
� 
�����O�	 100% �	 �����C�	����	� �O� �	 
2013 �. "%
�� ���$��� 
�	� �������%, ��� 

��	� 
�O�
	���� *�
	 �	 ���
	��������%	� 

� �������$�� �	 ��
	�� �����O� � ��� �� 
*���
 �	 ��
������	� � ��-��
�
 �	 
�����% 
�� E#, ���	 ����� �� �������� ��
�V*���� 
/��������%/ �	 �)O�	� ������� �� ������-
	�
�	�, 
�	� �� ���	� 
	����	� �� � ������ 
�������	����� ��%������. 


�[#%!�$!# [)$# <� #"%!%'#\)&"#*) 
&)"*%+# #<�?! EU ETS 

�� 
���	� �� 	.���. „Effort Sharing 
Decision“ (Z�C���� �� 
�����%�� �� �
���-
%	�), ���$���	�-*���
� 
� 
� ����$����� 
 
�)������O� ����C�� ���� �� �����%���� 
�� ���
��	� 
� �	 
�
	���	�, 
��	� �� ��-
����	 � �)'��	� �� EU ETS, 
�
��	� 
� 

����. ����
��
	��	�, ���������	�, �	����-
��	� � 	���
���	� ()�� ����
�
	���). &
��� 
60% �	 �)O�	� ���
�� �� #&2 � E# ����	 
������ �	 	��� 
�
	���. 

"���������	� ���� �� 2013-2020 
� 
������������� � 
��	��	
	��� 
 )����
�
-
	�%���	� �� ���$���	�-*���
�. �� ������	 
�	 ����$����	 �� 20-������	��� �����%��-
�� �� ���
��	� (
��%�� 2005 �.) �� ��>-
)���	�	� 
	����, �� ����� �� 20-
������	��� �����*����� �� ���
��	� � 	��� 

�
	��� �� ��>-)����	� ���$��� (
�
��	� � 

��*�%	 �� �������%). [� 	��� ���� ���$�-
��	�-*���
� ��
�����	 �$������ �� E� �� 
����% �� 
�������� ����	�����-��'���-
���. 


�[#%!�$!# [)$# <� ��	 

� 
��	��	
	��� 
 ����	� ����
	��� �� 
������%	� �	 �E�, ���$���	�-*���
� ���	 
���������� �)������O�/�����$�	���� ��-
�� �� ����C����� ���� �� �E� � �)O�	� 

��>�� ��	��)����� �� ������% �� 2020 �. 
"���������	� ���� �	���%��	 �����*��	� 

	��	��� ������� �� ���$���	� � ��	����-
��� �� �� �����	�� �� �E�. �� ���$��� ��-
����	 �	 10% �� (��	� �� 49% �� \����%, 

�	� ����������	� ��� �� �������% � �� 16-
������	�� �%� �� �E�. ��	� ������	 �	 	�-
�� �)O� �E�-���, �
%
� ���$��� 	�%)�� �� 
��
	���� 10-������	�� �%� �� �E� � 	���-

���	��% 
�
	��. 

����������	� �� ����������	� ���� 
O� ������� �� E# �� ��
	���� ������>

�-
	� ��� �� 20-������	�� �%� �� �E� �� 
2020 �., 
��	� ����*��� ����*� �	 ����%���� 
�� ����	� �	 2010 �. � O� 
������� �� ��-
���%���� �� ���
��	� �� #&2 � �� ������-
���� �� ����
���
		� �� E# �	 ���
�� 
������%. 

�$��(!) # &?>+�!)!#) !� �?@$)+%])! 
]�^%"#& 

]�	���	� �
����� ������	 �	 ��
�	� 
„E�����	�
�/�����	“ � ����
	���	�, 
����-
��O� ������ ���
� �� �
�����
��)����� ��-
�������� �� 	�'������� �� ����%�� � 
�'-
������� �� #&2. ���� 	�'������� �
�V*��	 
����%��	� �� #&2, ���	���� ��� ����
	��-
����	� �����
� � 
�'�������	� �� � ���-



����� ��
������� ���� �� �������� �� ��������� �� 
������ 2013-2020 
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����� �����$
� ��������, �������%	
	��-
O� ��	�*���	� �� � �	��
����	� � ���%��-
�	� �� �� ���)����	� ��	���%��. 

�!)+@#;!� )=)"*#�!%&* 

��
�	�	 „E�����	�
�/�����	“ �� ����-

��� ���	� �� ������>�� ���
	����
	 ����
-
	��. ���� )� ��������� ���� 2011 �. *��� 
����	�	� ���� ���� �� ������>�� ���
	��-
��
	 � ����
	��� �� ������>�� ���
	����
	. 

2. 
�[#%!�$!# /%$#*#"# <� 
!#&"%�?@$)+%]!� )!)+@)*#"� # 
#"%!%'#"� 

���� 2008 �., 
���	� ��� ��C���� �� 
�����%���� �� 
���	� ���
�� �� �����
��� 
������, E�����>

�%	 
�V� ��
��� ��	��-
��
		� 
� �� ��)�	� �� �����C����� �� ���-
��
� 
�
 �����'�	� �	 ���������	� �� 
��-
��	� � �� ����� ����O� ���% � ���)���� 
���� 
�	� �����
	���� 
�
 ��$� �� 
� ��
-
	���� 	���. ����������	� �����%���� �� 
���
��	� 
 20% �� 2020 �., � 
�������� 
 
����	� �	 1990 �., ������ 
 ���	� �� 20% 
������%, ����*��� �	 ����)���%��� ��	�*-
����, ����
	���%��C� ��$�� 
	��
� � �
-
	�>*���	� �����	�� �� E# � %
�� 
����� 

�� �
	�����% 
�%	, *� E# � ��	�� �� ����-
������ ���)'�����	� ��>
	��%. ?�����	� 
�� E# 
*�	�	, *� O� )���	 ��
	����	� ��-
��	� 
����
�� ���	�
��� �	 ���	�, � ��� � 
��
	�	�*�� ��)�� �����	�	� �� �	��C���� 
�� ��>
	��%	� � �)��
		� �� 
����	�. 

����	�
�	� �� �������% � �)��
		� �� 
���������	� �� 
����	� � � *�
	��
	 – ��-
���%����	� �� ���
��	� �� �����
���	� ��-
����, 
� �
������ �� ��� �
����� �
��
	�, 

������� �	 ���� 
	���� 
 ��$���������	� 
����$����	�, ���	� �	 
	����	� 
 ��	���-
������	� �� Z��
���	� 
�������% �� &&" 
�� ���������	� �� 
����	� (Z�&"��) � 
���	�
��� �	 ���	�, � �	 ����� – ������ 
 
��������	�	� ������>

� ��
�����	��
	�� 
� 	��� �)��
	 (��
�	 „E�����	�
�/�����	“, 

�>	� �
� �O� �� � ���%�� 	���
������� � 
����������	� ��
�����	��
	��). #��	��	-
��, ����	�*�

�	� ����%, ����$����	� � 
���� 
� ���������� � �
����� ���������� 

	��	���*�

� ��
����	�. 

�� �	��C���� �� ������	�
�	�, ����	� 

�� ��

����������� �����	�� 
� �������� 

�	� ������	�	 � ��>-��$��% ��
����	, ��-
�����%O �����	��	� �� 
�
	���, � ������ – � 
�!)+@#;!�*� &*+�*)@#( !� �?$@�+#( ]% 
2020, ����	� �	 (# � ��������	� ���� V�� 
2011 �. "���� 
 ����������	� �� ������>

� 
���� ���������� ���� �� �%� �� �E�, ���� 
�� ���
�� � 
�
	���	� ����� EU ETS � �)-
O�������>

�	� ��'������ �� ������*����� 
�� ����
	������	� ���
�� �� #&2, 
�
 
	��-
	���%	� 
� ��
	��% � ���� 
������*�� � 
������	�	�� ���, � ������ – �����%���� �� 
������>��	� ��	�������
	 �� 
	����	� 
 
50% �� 2020 �., 
��	� O� 
������� �� ��
	�-
���� � �� �
	�����	� ��
�*��� ����. 

"� ���������� ���� ����	�
�	� � 
��-

��	��	� ���
� �� ������*����� �� ������-
���	� �� 
����	� 
� �������� � ����	�% �� 1 
V�� 2012 �. �	 (# �+)*# !�[#%!�$)! /$�! 
<� ]);&*�#) /% #<')!)!#) !� "$#'�*�. "�-
����	� �
����� 
	��	���*�

� ��� � �� �*��-
	�� ���
�	� �� ��>
	��� � )��)�	� 
 ������-
���	� �� 
����	� �� ������� 2013-2020 �. � 
�� ��
�*� �
���%	� �� 
	����	� 
�� ��>
	-
��%, ����O� �� �����%���� �	����	����	� 
�����>
	��� �� 
����	�*��	� ������� � ��-
�������� �� ���	�	� ����$����	�. 

3. �+)*#(* !�[#%!�$)! /$�! <� ]);&*�#) 
/% #<')!)!#) !� "$#'�*� 

�?_!%&* 

���	�%	 ���� �� ��>
	��� �� ��������� 
�� 
����	� ������$�� 
��
��	�� ���
� �� 
�����%���� �� ���
��	� �����
��� ������ 
�?� �&#\"# &)"*%+# (������	�
�, �����C-
����
	, )�	 � �
����, �	������, 
��

� 
	�-
���
	��, 	���
���	) 
�	� 	��� ���
� 
� 
�-
�)������ 
 ����	�
�	� �� 
	����	� � �)-
��
		� �� ���������	� �� 
����	� � 
��	-
��	�� 
 ��	������� �� ����������	� �
�-
����
� �� ����
��% �� ���
��	�. &)O�%	 
���
	 �	 ����������	� ���
� O� �����	��� 
���������� �� ���	�	� ����$����	� � ��
-
	����� �� ������ �)������O�	� �� 
	����	� 
�� ������>

� ����. 

�[)!�+## 

E��
��	� �� �����
��� ������ � 
	����-
	� ���� 2009 �. )���$�	 
��� 
 �
��� 52% 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��%�� ����	� �� ���� )�����	� 1988 �. ����-
�� �%
��
� �
����� ���*��� – ���'�� 
�� 
������� �
�����
�, ���
	��
	������� �� 
�����C����
		�, ����	�
� �� ��)���������-
�� �� ������>��	� ������, �
�V*�	���� � 	�-

��� ��
	��� 
�	� ��������� �� ��
������	� 
� �� ���. &
�����%	 
������>, ����$�� � 
���	�% "����, �	���%�� �
�*
� ���)���� � 
�����$��� ����	�
� � ���
� �� �����%���� 
�� ���
��	� �� �+ � 
	����	� �� 
��% �� 2009 
�. � � ����*�� #������> 
 ���
� – WM. ��> 
������$�� 
���*�
	��	� ���
�� �� �+ ���� 
2020 �. �� )��� �
��� 61 800 Gg CO2 �
�. 

�	���%	 
������> � #������%	 
 ��-
�����	���� ���
� – WAM. ��> �	���%�� 
�
�*
� ����	� ����	�
� � ���
� �� ����-
�%���� ���
��	� �� �+ � 
	����	� 
��� 
2009 �., �
�V*�	���� �	��$����	� �� ����-
	�
�	� � ���
�	�, ����
	����� � ��
	�%O�% 
����. #����
�� 	��� 
������> 
������	� 
���
�� �� 
	����	� ���� 2020 �. O� )���	 
�
��� 54 500 Gg CO2 �
�. #��������	� 
��$�� ���
��	� �� �+ 
����
�� ���	� 
��-
����% ��
���� �����
� �	 �
��� 7 200 Gg 
CO2 �
�., 
��	� 
� ����%�� �� 11,8%. 

�)"*%+!# /%$#*#"# # ')+"# 

����
	�����	� � "���� 
�
	���� ��-
��	�
� � ���
� 
� ����������� �� ��*��, 

�>	� �� �	�����% �� �
�����	� ��� �� ���-
	�% ���������� ���� – �����%���� �� ���-
��
���	� ������ � �������% � ���������� 
�� ��>
	��O�	� ������>

� ��
�����	��
	-
�� � �)��
		� �� ��������� �� 
����	�. 
&)�
�)��� 
� ������	�	�� �
� �� �����	�� 
�� ������% 
�
	�� � 
��	��	��	� ���
� 
�� 
�
%
� ������	�	�� �
. �� 
� �)�)O��� �� 
�
�
� ���� �	 
�
	���	�, 
�	� �)O�%	 
���
	 �	 ���������	� �� � �	����� � ����
-
	�����	� ��-���� 
������� � �������� �� 
���
��	� �� �+ �� 2020 �. 

&)O�%	 ���
	 �	 ������$���	� ���
� 
�� 
�
	���, ������� � �*�
���� �����%���� 
�� ���
��	� �����
��� ������ �� 2020 �., 
� 
����%�� �� 44,832 ���. 	��� #&2�
�. ��
 

����� �� 
� �	*�	� ��
	�	, *� ����$���	� � 
����� ���
� �
�V*��	 ���������� 
�
	� 
�� ��>
	��O� (
�� 2012 �.), 	�
� � �� ����-
������ (�� 2020 �.) 
	��	���� � 
�
	���� 
����	�
�. 

"��������%	 �
�����*�

� ������ 
����%�� �����$��
	�	� �� ������������ �� 
���
� �� 
�
	��� �	 ������ 	�*
� �� �
���-
��*�

�	� �����	��, 	.�. ���
	���� ������-
��� �� ���
��	�, )�� �� 
� �������� �����-
���
	��	� � ��	��)�����	�. ��� ����
�	� 
�� �����$��
	�	� �� ����
	���� �� 
�
	��� 

� �	*�	�, *� �)O�	� �� 
��� �� �%��	� �
�-
����
� �� ������� 2012-2020 �. � 214 ����. 
���� �� 	�
�O� ���� �� 2011 �. #	�>��
		� 
�� ���'���	� �� ����������	� ���
� 
� ���-
�%�� �� 10,575 ����. ���� ��� 4,9% �	 �)-
O�	� ����
	���� � �
�����
�	� �� 	��� ��-
����. #��	��
��� 
�� �)O�	� 
���*�
	�� 
�*�
���� ��������� �� �+, 	��� ���'��� ��-
��*���	 
����� ���� �� 	�� #&2 �
�. �	 ��-
�%��
� �� 236 ��., 
�%	� �� ������	�
�	� � 

��	��	�� 97,4 ��., ��>-��

� � �� 
�
	�� 
„�	������“ – 38 ��., ��>-��
�
� �� 
�
	�� 
„
��

� 
	����
	��“ – ��� 12 000 ��. 

��	�*����	� �� �����
����� �� ���-

�	� 
� �
����� ������>

� ������� � 
��������, 
�
	� � ����	� #'��� �� 	����-
��% 
 ���
��. ��V*��� ���% �� ���������% 
�� ���
�	� � ���	�% ���������� ���� O� 
���	 ��
	�����	�	� �� (��������C��	� 
�����
��� ���
� �� ������� 2014-2020 �. 

�	� 
�O�	� O� )���	 ���������� 
�	� ���-
���	�	�� �� �
�V*���� � 
��	��	��	� 	���-
	�*�� �
� �� �����
�����. 

4. �+)*#(* !�[#%!�$)! /$�!: &)"*%+ 
„�!)+@)*#"�” 

�?�)])!#) 

"�>-���%� �%� � �)O�	� ���
�� �� 
�����
��� ������ � 
	����	� ��� 
�
	�� 
„E�����	�
�“, 
��	� �������% � ������	� 
�����
	������ ��$��
	 �� ���������� �� 
����������	� ���� �� �����%����	� ��. 
��������
	��	� �� ���
	��*�

� � 	�����-
�� ������% �	 �����O� �������
% �� ��� 
90% �	 ���	�����	� �+ � 
�
	���, 
���	� � 

�
����	�*�� � �
�����%	 ��	������ �� 
��������� �� ���
��. ����	�
�	� � ���
�-
	� � 
�
	�� „E�����	�
�“, 
��	� 
� ������-
���� � ���	�% ���������� ����, 
� )�����	 
�� 	���, ����$��� � E�����>��	� 
	��	���% 
�� �������% �� 2020 �. � � "���������% 
���� �� ��>
	��� �� ������%	� �	 ����)��-



����� ��
������� ���� �� �������� �� ��������� �� 
������ 2013-2020 
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�%��� ��	�*����. (��
�	� 
� ��������� � 
��	 ������	�	�� �
�. 

���������	� �� ����$���	� �������-
	���� ���
� � 	��� 
�
	�� O� ������ �� 
��������� �� ���
��	� �� �+ 
 13,8% 

��%�� ����	� � )�����% 
������> 
 ���
� 

�� 2020 �. 

�'#&## !� /�+!#"%�# @�<%�): &?&*%(!#) 
# #<*%\!#[# 

�����
���	� ������, �� 
��	� � �	����-
��� 
�
	�� „E�����	�
�“, 
� 
 ��>-���%�� � 
����
	��O� �*�
	�� � �)O�	� ���
��, 
��-
	� �������% 	%'��	� �����
	������ ��$-
��
	 �� ����������	� �� ����������	� ��-
�� �� �����%����	� ��. ���� 
� ���$� �� 

	�)����	� ��������
	�� �� ���
	��*�

� 
������% ���� ��
�����	� ������, ����
	-
��O �%� �	 
��	� � ���������*��� �� ����
, 
�	 ���� 
	����, 
�
	� � �� ��-������% �%� 
�� �������$����	� ���
	��*�

� ������% �	 
�����O� 
��� ����$���� �	 �

����	���% 
�� %����� )��
��� � ����$���� � �

����-
	���% �� ���� �����O�� ��O��
	�. 

��� ��������
	��	� �� ���
	��*�

� 
������% 
� ����*��	 ���)����	���� 92-
93%, ��� ��������
	��	� �� 	������� 
������% – 6-7%, � ��� �����
� �� �������� 
��� – �
��� 1% �	 �)O�	� ���������� ���-

�� �� �����
��� ������ � 
�
	���, ���$�-
O� 
� �� �����%��	� �� ������. 

�* &�%( &*+�!�, %"%$% 70% %* %b_#*) 
)'#&## %* )$)"*+%/+%#<�%]&*�%*% (b)< 
*%�� !� <��%]&"#*) [)!*+�$#) &) ]?$c�* 
!� *+#*) @%$)'# *%/$%)$)"*+#\)&"# [)!-
*+�$#, +�b%*)_# & ')&*!# $#@!#*!# �?@-
$#_� – ��� „�; 	 �& �?$?b%�%“, ��� 
„��+#[� 	<*%" 2“ # ��� „�%!*^+ �$%-
b�$“. 	')!!% <�*%�� &?_#*) /+)]&*��$(-
��* %b)"* !� &/)[#�$!% �!#'�!#), *?; 
"�*% *)>!#(* /%*)![#�$ <� !�'�$(��!) !� 
)'#&##*) ]% 2020 @. ]% @%$('� &*)/)! /+)-
]%/+)])$( # *)!])![#(*� !� #<')!)!#) !� 
)'#&##*) <� &)"*%+� "�*% [($%. 

�+#%+#*)*!# %&# <� +�<�#*#) !� &)"*%+ 
„�!)+@)*#"�” 

&
�����	� ����������% �� �����	�� �� 
������>��% 
�
	�� � 
	����	� �� 2020 
� 
����	� 
 „E�����>��	� 
	��	���% �� Z���)-

��
� �������% 2020”. #	��	���%	� � 
��)��-
���� 
 �
	�����	� ������>

� ���
� �� ����-
��>��	� � �
�����*�� ����	�
� � 
��	����-
	� 	�������� � �����	��	� �� ������>��	� � 
��

����������� 	�'�������. Z����)�	��� � 
�� )���	� �� ������ �� �
	�����	� 
�
	�%��� 
�� ������>��% �	��
�� � ����
� �� ������% 
��	������, ��� �
���� �� 
�>	� 
� ������-
���� �
����� 
	��	���*�

� ��C���%. #�O� 
	�
� #	��	���%	� 
����$� ��������� )���� 
� ������ �������� )����
 �� 
	����	� �� 
2020, �
�V*��O� � �
�����	� ��
���	��� � 
����

���% �� ����������	� ������ � 
���-
*�
	��	� ���
�� �� �����
��� ������ �	 
�
-
	���. E
�����*��%	 ���
	 �	 ���������� �� 

	��	���*�

�	� ���� � �������	���� ���-
������� � ����������� � ����	�	� ��
��� �� 
����
� �� �����>
	���	� ���'� �
����	� 

���� � ��
��� �� 
����
	���
	 
�
 ����	� 
"<�!Z< 2000. 

[� ����	� �� 
�
	��%�� �� ���	�% ����-
������ ���� � 
�
	�� „E�����	�
�“ 
� ����-
���� �
�����	� ����	�
�/���
�, ���'��� � 
��
	�����	�, 
��	� 
� �	��
%	 
�� �����	��-
	� �� ��>��
	�	� �� ��������
	�� � �����
 
�� ���
	��*�

� � 	������� ������% � �� 
�������� ��� � ���	 �	��$���� �	 ������ 
	�*
� �� ����*����	� ���
�� �� �����
��� 
������ � ��� ������� �� 2009 �. – ����� ���-
����� �� ����	� ������>

� ��
�����	��
	�� 
� �)��
		� �� 
����	� � ������	�
�	� � �� 
������� 
��� 2009 �. � ����	� 
 E�����>��	� 

	��	���% 2020. # ����� ��-%
�� ����������-
�� �� �����>
	���	� � �����	�	�	� �	 �����-
���	�	� ���
� � ����	�
� 
�O�	� 
� �����-
���� � ������	�	�� �
�, 
�
	� 
�����: 

� ������	�	�� �
 1: ��-*�
	� �����-
���
	�� �� ���
	��*�

� ������% �	 
�O�
-
	����O�	� �����O�� ���	����; 

� ������	�	�� �
 2: ���'�� 
�� ��-
��

����������� ���
	���������� ��

; 

� ������	�	�� �
 3: #�
	���	� �� ���-
	����� 	����
��)�%���� – ��
	�����	 �� 
��

����������� ������	�
�; 

� ������	�	�� �
 4: !

����� �����-
���� �� �����	���������� ��������
	�� �� 
������%; 

� ������	�	�� �
 5: Z����	�� �� ��

�-
���������� ���$� �� �����
 � ����������-
��� �� ���
	��*�

� ������% � �������� ���. 



��������	
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�)+"# <� #</?$!)!#) !� /+#%+#*)*!#*) 
%&# 

[� ���������� �� �
%
� �	 ��		� ������-
	�	�� �
� 
� ����������� � ������$��� ��>-
���'��%O�	� �	 �
�����*�

� � 	�'��*�

� 
������ 	�*
� ���
�. � ����
���
	 �	 '���
-
	��� �� �����>
	���	� �� ���'� ����	� �� 
���
�� �� �+, ���
�	� 
� ��������� � ��� 
����������% – ���
� 
 �������/��%
 ���
	 � 
���
� 
 
�
���/������
	�� ���
	. ��� ���-

�	� 
 ��%
 ���
	 
� �	��
��� 	���, 
��	� ��-
�%	 �� �����%���� �� �)O�	� ���
�� �� �+, 
���$�O� 
� �� ��������
	��	� �� 	������� 
������% � ���
	��*�

� ������%, �� 2020 �. 
Z����� ���
�, �
�V*��� � ������	�	��	� 
�
�, �� ���%	 �� �����%���� �� ���
��	� �� 
�+ � ������	�
�	� �� 2020 �., �� � 
�O�	� 
����� 
� 
	��
� 
�� 	���
�������%	� �� 

�
	��� � ��

����������� � O� ���	 ���-
	��������O ���
	 � 
�����O�	� ��
�	���-
	�%. ��� 	%' 
� �	��
%	: 

� ���
�, ����O� �� �����%���� �� ���-
�������	� ��	�������
	 �� ���
	�������-
���
	����% ��

 (���
�� �� ���������� 
(�	*) *��� �������	���� ��������
	�� �� 
)�����
����� ���
	��*�

� ������%; 

� ���
�, ����O� �� �����%���� �� ���-
�������	� ��	�������
	 �� ��
	�����	� 
���
	��*�

� ������% *��� �����%���� �� 
���$���	� ����)� � �����	�� �� �����	��-
�������� ��������
	�� �� ������% (���
�� 
�� ��
	���� (�	*); 

� ���
�, ������������ �	 ������>��-
	� ���$�
	��, �� 
 ���
	 �����
�*�� � ���-
�� 
�
	��� – ��� ��	��)�	���	� �� ������%. 

�?' �?+��*� %& &/�]�* &$)]!#*) ')+"#: 

(1) �%�#d���!) )=)"*#�!%&**� !� 
/+%#<�%]&*�%*% � &?_)&*�^��_# �?@-
$#_!# [)!*+�$# (�%�
� 
 ��%
 ���
	) 

E�����>��	� 
	��	���% �	*�	� 
�O�
	-
����	� ���*���� �� ��
	��	� �����O� �� 
������>��	� 
������
	 �� 
	����	�. &	*�-
	�>
� 	%'��	� 
	�)�������O� ���% � ����-
������	� ��������
	�� �� ���
	��*�

� 
������% ��� �����$����	� �� ���� � �)��-
�%����	� �� 
�O�
	����O�	� ���
	�����	-
���� 
	��	���%	� ������$�� �� 
� �������	 

��������� 	�'������*��, ��
�
����
	��-

�� � ��

����
����� ��C���%. 
� ������� 2007-2009 �. 
�����%	 ���-

������� ��	����	�	 �� ��������
	��	� �� 
���
	��*�

� ������% �	 �����O��	� ���	-
���� � 1,2 	. #&2 �
�. �� MWh. ]��� ���
� 
�� ����C����� �� ���
	����
		� �� �����-
���
	�� �� �
�����*�

� ���
	���� ��*�� 
��$� �� )��� ��
	����	� �����%���� �� 	�-
�� ��
	�� 
 �
��� 5%-7% ��� ����������� 

�� 2020 �. �� 1,3 ���. 	. ����C�� �����%-
���� �� ���
��	� ���������� ���

�� �	 

�O�
	����O�	� �����O�� ���	���� ��� 

�����	���� �� ����% ������ – 4,68 ���. 	. 
#&2 �
�������	. ����*�
	��	� �� �*�
��-
��	� ��������% �� �����
��� ������ � ��-
*�
���� 
����� ������$����%	� 
�
	� 

�����: �� 2014 �. �� )��� ���������� 20% 
�	 ��	�������, �� 2016 �. – �������	���� 
30%, �� 2018 �. 
 �O� 30% � � ������� �� 
2020 �. 
� ��������� 100% �	 ��	������� �� 
�����%���� �� ���
��	� �	 �����������% 
�� �����O��	� ���	����. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� E�����>

�	� 
'��� �� 	����-
��% 
 
��	� �� ���
�� �� �+ � ����
	�%O�-
%	 �� �������� "��������� ���� �� ����
-
	���� 
����
�� *�. 10� �	 ����
	��� 
2003/87/E&, 
�
	� � ��
�����	���� �����-
��, 
������� 
 ���������	� ��. 

"��)'�����	� ����
	���� 
� ��*�
�%-
��	 �� ���)����	���� 240 ������� ���� � 
����
���
	 �	 	�'������*��	� ��C���%. 
����������	� �� 	��� �%�
� O� ��� ���-
��
��*�� ���
	 ���'� 
���*�
	��	� ���
�� 
�� �����
��� ������ � 
��� 2020 �. �� 2020 

� �*�
�� 
�����	���� �� )���	 �������� 
4 680 000 	��� #&2. 

(2) �%]'(!� !� @%+#�%*% – %* �?@-
$#_� "?' /+#+%])! @�< (�%�
� 
 ��%
 
���
	) 

E�����>

�	� 
'��� �� 	������% 
 ���-

����� 
��	� � 
��
������%	� �� ���
	��-
������>��% ����� 
� 
	����� �� �������-
���� 
�� ��-��

����
����� 	�'������� � 
������, 
�
��	� � ��������%	 ���. �
�
� 
�������� 100 MW ��������O� ��O��
	 �	 
�����O� �� �������� ��� O� 
� �	���%	 
�-
	� ��������� �� 450 '��. 	��� #&2 ����C-
��. � ��)��
�����% �	 „E#&” E<� „��
�	-
����C�� ���� �� �����	�� �� ���
	�����-
��
��	� ���$�“ 
� ���������� �����*�� ��-



����� ��
������� ���� �� �������� �� ��������� �� 
������ 2013-2020 
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����	� �� ��������� �� ���� ���	���� �� 
�������� ���. [� ��$��	� �� ���	�% �����-
����� ���� � ��������� 
������>, ��� 
�>-
	� � ������� �� 2014 �. � ���������� ��
-

��� � �

����	���% �� 100 MW, �� 2016 �. 
�������	���� 100 MW, � ������� �� 2018 
�. �������	���� 200 MW � �� 2020 �. ��-
�����	���� 200 MW ��� �)O� �� ������� 
2012-2020 �. ���� 600 MW ������ ����
	-
��O� ��O��
	�. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� E�����>

�	� 
'��� �� 	����-
��% 
 
��	� �� ���
�� �� �+ � ����
	�%O�-
%	 �� �������� "��������� ���� �� ����
-
	���� 
����
�� *�. 10� �	 ����
	��� 
2003/87/E&. 

"��)'�����	� ����
	���� 
� ��*�
�%-
��	 �� ���)����	���� 720 ������� ����. 
����������	� �� 	��� �%�
� O� ��� ���-
��
��*�� ���
	 ���'� 
���*�
	��	� ���
�� 
�� �����
��� ������ � 
��� 2020 �. �� 2020 

� �*�
�� 
�����	���� �� )���	 �������� 
11 700 000 	��� #&2 �
�. 

(3) �#$%*!# /+%)"*# & \#&*# �?@$#_-
!# *)>!%$%@## (�%�
� 
 ������
	�� ���
	) 

E�����>��	� 
	��	���% �� �������% �� 
2020 �. ������$�� ��
	�	��������� ���
-
���� � ����	����� �� ����
	� �� �����$��-
�� �� ���� �/��� ����
	��O� ��O��
	� �� 
��
	�� �����O� ��� �����$�	���� ������-
���� �� 
��������� ��
�
����
	���� � 
��

����
����� 	�'������� 
 ����%�� � 

�'������� �� #&2, �
�V*�	���� 	�'����-
��� �� �����)�	���� � �
����C��
	���� �� 
������>��	� 
�
	���. 

<
	���� ���
� �	 
	���� �� ���$���	� 
*��� �
����%���� �� �����
��� ���
���� �� 
�����	��
�, �*�
	�� � 
����
	�� ����
	� 
 
����� 
	���� �/��� ���������� �� �����
-
	�������� ����
	� O� ���	 
�O�
	��� 
�����
 
�� ��

�����������	� �����	�� �� 
���
	����������O�	� ��O��
	�, ������-
��O� �����O�. #����
�� ���������% ����-
���� )����
 �����%	 ����
	 
 ��
	�����% �� 
����%�� � 
�'������� �� ���������� ����-

�
 O� )��� ������� � �

����	���% � ��-
����� 2020-2025 �. �����	��	����	� ����, 
������	 �� ��
	�%O�	� �%�
�, �%�� �� ��-
���� �� �����%���� �� ���
��	� �� �����-

��� ������ � ������� �� 2020 �. "��)'�-
����%	 �����
�� ��
��
 �� ��$� �� )��� 

��������� �� 	��� �	�� ������� ���
�	� �� 
%
��	� �� �	��C���� �� �����$��
	�	� �� 
���������� �� 	�
�� 	�� ����
	� � ����% 
�����
�� ������ 2013-2020 �. � ��������-
	� �� ���*�� ��
�������% � �����
	����� � 
������	�
�	�. 

(4) �)%$%c"# /+%^\��!#( <� >+�!#-
$#_� !� )'#&## !� ��2 (�%�
� 
 ����-
��
	�� ���
	) 

E�����>��	� 
	��	���% �� �������% 
2020 ������$�� 
�� 2030 �. 9,2 ���. 	��� 
#&2 �	 ���	�����	� �	 ������>��% 
�
	�� 
���
�� �� �����
��� ������ �� )���	 ���-
���� � 
�'������ � �����$
� ��������. 
&
��� ��
�����	����	� ���
�, 
�%	� ��*� � 
������, ��$�� ��
	�� �� ���������� �� 	�-
�� ��� � ����������	� �����$���� �� ��-
�)'�����	� �����$
� ����*����%, ����
� 
�� �����>
	���	� ���'� �
����	� 
���� � 
��>��
	� �� ����������� �� �)O�
	����
		� 

 	�'������%	�. "���������	� ��>
	��% �� 
���$����	� (�)O��

�	�) ������ � �� *�
-
	�� ����
	�	��� )�'� 
������ ��)�� �
��-
�� �� ���������� �� ����$���	� � E�����>-
��	� 
	��	���%. "� 
� ������$�� ���$���	� 
�� �*�
	�� 
 )V�$�	�� 
���
	�� ��� ��-
���
����� �� ����*����%	�. (%�
�	� � 
 
�����
 �� �����%���� �� ���
��	� �� ���-
��
��� ������ 
��� 2020 �. 

(5) �?�)c]�!) !� '#!#'�$!# #<#&"-
��!#( <� )=)"*#�!%&* !� !%�# �?@$#_!# 
[)!*+�$# (�%�
� 
 ������
	�� ���
	) 

(%�
�	� ������$�� �
������� �� �
�-
����*��	� ��
�����	��
	�� � [�
��� �� 
�������� �� �
����	� 
����/[�
��� �� ����-
��*����� �� ���������	� �� 
����	� *��� 
����$���� �� �����$�	���� ���

����% 
��� �����$���� �� ���� �����O�� ���	��-
�� �� )���	 ���������� ��>-��)��	� ��-
��*�� 	�'�������. ]��� 	��� �%�
� 
� ��
-
	��� ��-��
�
 ���
����� ��
	�� �	 �����-
���
	�� �� ���
	��*�

� ������% �	 ���-
��O�� ���	����. 

�?' �*%+�*� %& &/�]�* &$)]!#*) ')+"#: 

(6) ��)$#\���!) !� "%'b#!#+�!%*% 
�#&%"%)=)"*#�!% /+%#<�%]&*�% (�%�
� 
 
��%
 ���
	) 

E�����>��	� 
	��	���% �� Z���)��
� 
�������% ������$�� ���� 2020 �. ���
	��-
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*�

�	� ������%, ����������� �� 
��)���-
��� ��*��, �� ��
	���� �� 15% � ���
	���-
�����>��% ��

. ���)�������	� ��������-

	�� �� 	������� � ���
	��*�

� ������% 
����)�%�� �)O�	� ���
	����
	 �� ������-
���� �� ������	� � 
��
	%�� �����*�� ����-
��%, 
�%	� � ���)'����� �� ��������
	�� �� 
���	� ���� ������% ���	�����. ����C���-
��	� �� ���� �� �����������	� ���
	��*�
-

� ������% �� 
��)������ ��*�� � 
��
	�-
��	� 
���*�
	�� �����*�� ������% O� 
� 
�	���� 
�	� �����%���� �� ����������% ��-
	����	�	 �� ���
	��������>��% ��

. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� E�����>

� 
'��� �� 	����-
��% 
 
��	� �� ���
�� �� �+ � 
�
	���	� �	 
�������������� ���� �� ���
	��������%	�, 
����������� �� ��
�
����
	���� 
��
�). 

"��)'�����	� ����
	���� 
� ��*�
�%-
��	 �� ���)����	���� 790 ������� ����. 
����������	� �� 	��� �%�
� O� ��� ���-
��
��*�� ���
	 ���'� 
���*�
	��	� ���
�� 
�� �����
��� ������ � 
��� 2020 �. �� 2020 

� �*�
�� 
�����	���� �� )���	 �������� 1 
600 000 	��� #&2 �
�. 

(7) 	!&*#*^[#%!�$!� /%]"+)/� <� 
#!�)&*#[## � b)<)'#&#%!!# )$)"*+%@)-
!)+#+�_# '%_!%&*# – (]+)!� )!)+@#( 
(�%�
� 
 ������
	�� ���
	) 

(%�
�	� ���� �� 
	��������� �� ���-
�����
	��	� �� ���
	��*�

� ������% �	 
��

�- � )�����
����� ��	�*����. E���-
��>��	� 
	��	���% �� �������% ������$�� 
���
���� �� %�����	� ������	�
� �� 
��� 

�	� ���
��
	���� ��
��
 �� ��������
	�� 
�� )�����
����� ���
	��*�

� ������%, �� 
� ������ ��	������% �
��C�� ���	 � ���-
��
������� 
�����	�	 �� ��������� �� %�-
���� ��O��
	�. ���
����	� O� )��� 
��-
�������� 
 ��
�
� ���

����% �� �	��C�-
��� �� 
������
	, )�����
��
	, ���������� 
�� %�����	� �	������ � ����$���� �	 �

�-
���	���%. #����
�� ���������% ���
	���-
������� )����
 ����	 �� %�����	� ������% � 
���
	��������>��% ��

 O� ����
�� �	 
42% ���� 2005 �. �� 45% ���� 2020 �. � O� 
�������
� �� �����%���� �� ����������% 
��	����	�	 ��� ��������
	��	� �� ���
	-
��*�

� ������%. 

(8) ��)$#\���!) !� ])$� !� )$)"*+#-
\)&"�*� )!)+@#( %* �?<%b!%�()'# #<*%\-

!#[# � )$)"*+%)!)+@#;!#( '#"& (�%�
� 
 
������
	�� ���
	) 

"���������	� �����$�	���� ��� � �)-
��
		� �� ����)���%���	� ������%, 
�%	� 
�������% 	�%)�� �� ��
	����, � 16% �	 �)-
O�	� 
��>�� ��	��)����� �� ������% � 

	����	� ���� 2020 �. �� )��� �	 ����)���%-
��� ��	�*����, 
�	� 
	����	� ����*��� 
��>-��

�	� �������	���� �����*���� 
(6,6%) 
��%�� �
	�����	� ���$��� *���
�. 

"���������	� ��� 	�%)�� �� )��� ��
-
	����	� *��� �����*����� �� ��������
	��-
	� �� ���
	��*�

� ������% �	 ����)���%�-
�� ��	�*����, �� 
��>��	� ��	��)����� �� 
������% �	 ����)���%��� ��	�*���� �� 
�	������� � �'��$���� � �� ��	��)�����	� 
�� ������% �	 ����)���%��� ��	�*���� � 
	���
���	�. 

��
	�����	� �� ����������	� ��� ���� 
2020 �. ����
� �
����� �	 ��
	�$���%	� � 
�)��
		� �� ������>��	� ���
	����
	 ��� 

��>��	� ��	��)����� �� ������%, ��� 
	���
���	�����	� � �������������	� �� 
���
	��*�

� � 	������� ������% � ��� 
��	��)�����	� �� ���
	��*�

� ������% �� 

�)
	����	� ��$�� �� ���	����	�. ���� � � 
���*���	� ����	�
�	� � �)��
		� �� ����-
��>��	� ���
	����
	 � 	��� �� ���O�%���� 
�� ����)���%���	� ������% �� )���	 	%
�� 

��'���������� 
 ����� ��
	����� �� ��-
��������	� ���� � ���	� ����������% ��� 
��>-��

� ���'��� � 
 �����$�� ��>-��
�
 
����$�	���� �
�����*�

� �����	�	. 

#�O��������� �����*���	� ��������-

	�� �� ���
	��*�

� ������% �	 ����)���%-
��� ��	�*���� O� ��� 
�O�
	��� �����
 
�� �����%���� �� ����������	� ��	�����-
��
	 �� ���
	��������>��% ��

 �� 
	����-
	�. "���������	� ����	�
� � 	��� �)��
	 � 
��)�� �����	� *��� ����	�	� "��������� 
���� �� ��>
	��� � �)��
		� �� ����)���%�-
��	� ������% �� 2020 �. � [�
�� �� ������%-
	� �	 ����)���%��� ��	�*����. ��������
-
	��	� �� ���
	��*�

� ������% �	 ����)��-
�%��� ��	�*���� 
� �*�
�� �� 2020 �. �� 
����
�� �� 7,5 ��	* ��� �� ��
	���� 15% 
�%� � ���
	��������>��% ��

 �� 
	����	�, 

��	� 
� ����%�� �� ���)����	���� 20% �	 
����������	� �� ����������	� ��� �� �%� 
�� ����)���%���	� ������% � )��	��	� 

��>�� ��	��)����� �� ������% ���� 2020 �. 



����� ��
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�������	���� 	��� O� �������
� �� ����-
�%���� �� ����������% ��	����	�	 ��� 
��������
	��	� �� ���
	��*�

� ������%. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� "���������%	 ���� �� ��>
	-
��� � �)��
		� �� �� � 
�
	���	� �	 �����-
��������� ���� �� ���
	��������%	�, ���-
�������� �	 ����)���%��� ��	�*����. 

"��)'�����	� ����
	���� 
� ��*�
�%-
��	 �� ���)����	���� 4 183 ������� ����. 
����������	� �� 	��� �%�
� O� ��� ���-
��
��*�� ���
	 ���'� 
���*�
	��	� ���
�� 
�� �����
��� ������ � 
��� 2020 �. 

(9) ��)$#\���!) "�/�[#*)*� <� /+%-
#<�%]&*�% !� ����� (�%�
� 
 ������
	�� 
���
	) 

(%�
�	� � ��������� � E�����>��	� 

	��	���% ������ ���)'�����
		� �	 )�-
���
����� �� ����
	�%���	� ��������
	�� 
�� ���
	��*�

� ������% �	 �%	���� ���	-
����, 
��	� 
� �*�
�� �� �������
�	 �� ��-
�������� �� 30% �	 ����������	� ��� � 

�
	�� ���
	����������
	�� ���� 2020 �. 
���� �������	���� O� ������ ����������% 
��	����	�	 �� ���
	��������>��% ��

 
�
���
	��� ����C��� ��������
	�� � ��	-
��)����� �� )�����
����� ������%. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� "���������%	 ���� �� ��>
	-
��� � �)��
		� �� �� � "��������� ���� �� 
����
	���� 
����
�� *�. 10� �	 ����
	��� 
2003/87/E&. 

"��)'�����	� ����
	���� 
� ��*�
�%-
��	 �� ���)����	���� 246 ������� ����. 
����������	� �� 	��� �%�
� O� ��� ���-
��
��*�� ���
	 ���'� 
���*�
	��	� ���
�� 
�� �����
��� ������ � 
��� 2020 �. 

�?' �+)*�*� %& &/�]�* &$)]!#*) ')+"#: 

(10) ��)$#\���!) ])$� !� %*%/$)!#) 
# %>$�c]�!) %* �?<%b!%�()'# #<*%\!#[# 
(�%�
� 
 ��%
 ���
	) 

(%�
�	� ���� 
�������� �� �
����% �� 
�
	�>*��� �����	�� �� 	������
�������% 

�
	�� � �������% � ���%�� �� *�
	 �	 ��-
��������	� 
������������� ������ �� ���-
�����
	�� �� 	������� ������% 
 ����)��-
�%��� ��	�*����. ���������� � ���	���� 
��������� �� ����)���%���	� 	������� 
������% – �	 2% ���� 2014 �. �� 10% �	 ���-

��������	� 	������� ������% ���� 2020, 
�
����� *��� ����������	� �� )����
� 
�	� 
����)���%�� ��	�*��
. ������	����%	 
���
	 �	 ��������� �� �%�
�	� O� ������ 
�� 488 000 	 #&2 �
�. ��������� � 
���*�
-
	��	� ����*���� �����
��� ������ �	 	��-
����
�������	� 
�
	��� 
�� 2020 �. ���-
��
�	 �� �%�
�	� 
�� ���������� �� ����-
������	� ��� � �)��
		� �� �E� � 
�����-
	���� ����
 – �
��� 1%. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� "���������%	 ���� �� ��>
	-
��� � �)��
		� �� �� � "���������	� ����-
���� �� 
	�)��������� � �����	�� �� 	��-
����
�������% 
�
	�� � Z���)��
� �����-
��% 2020 �. 

(11) �)>�b#$#*�[#( !� &?_)&*�^��-
_# # #<@+�c]�!) !� !%�# !#&"%�?@$)-
+%]!# *%/$%&!�b]#*)$!# '+)c# (�%�
� 
 
������
	�� ���
	) 

E��� �	 )������	� ���� �����	��	� �� 
���� 	������
������� ���$�
	�� � 

�-
��
	����O�	� �������*���� ����
	���% � 
	����
��)��	���� ���$�. #�O��������� 
	�'������*��	� ����)� � 
�O�
	����O�	� 
	���������
�� ���$� 
� �
��� 23%. "��)-
'����� � ������
�*��� �����
��� �����-
������ �� ��'�)���	���% �� 
�O�
	����O�-
	� � �����$���� �� ���� 	���������
�� 
���$� 
 ����� �
	�>*��� �����	�� �� 
�
-
	��� � �����%���� �� �����
���	� ������ 
��� ��	��)�����	� �� 	������� ������%. � 
	��� ����
� � E�����>��	� 
	��	���% �� 
�������% ��
	��% 
�	� ����*� �����)�	��-
��	� �� "��������� �������� �� 
	�)���-
������ � �����	�� �� 	������
�������% 

�
	�� � �������% 2020. ����
	 �� ������-
��	� )�C� �����$�� �� �)O�
	���� �)
�$-
���� �	 ��
����	� ����
	��
	�� � 
��% �� 
2012 �., �� �� ��
	�%O�% �����	 ��
����-
	�	 �� � ��������� ����	 �	 (#. 

�?' �)*�?+*�*� %& &/�]�: 

(12) �+)]%&*��(!) !� /^b$#\!� #!-
=%+'�[#( <� +)&^+&#, &?&*%(!#) # /$�-
!%�) <� +�<�#*#) !� )$)"*+%)!)+@#;!#*) 
'+)c# (�%�
� 
 ������
	�� ���
	) 

"�>-���
	����%	 � 
������ ��*�� �� 
�������%���� �� ������>��	� ��$�� � ��-
���	����������	� ��������
	�� �� ������% 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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�	 �E�, �
�V*�	���� � ����
��
	��	�. ��-
���	����������	� ��������
	�� 
�����	-
���� 
�����

�� �����, ��O�	�: ��)%��� 
����)�	� ��� 	���
���	�����	� �� ������%, 
��)%��� ���'��� �� �����$���� �� �����
�� 
���$�, �������� *�
	 � ����*������ ��-

��
. �����
	��%��	� �� �
	����� �����-
����% �� �	��C���� �� 
�O�
	����O�	� 
��
��
�, 
�
	�%��� � ������� �� �����	�� 
�� ���$�	� O� ���������� �������	� �� 
����
	�	��

� ��C���% � �����	�� �� ���-
�
	� �� �����	���������� �
	�>*��� ���-
�����
	�� � ��	��)����� �� ������% 
 ��
-

� ���� �� ���
�� �� �����
��� ������. 

�?' �)*�*� %& &/�]�* &$)]!#*) ')+"#: 

(13) �!)+@#;!� )=)"*#�!%&* /+# 
*+�!&/%+*#+�!) !� )!)+@#( # �?�)c]�!) 
!� „^'!#“ '+)c# # &?%+?c)!#( <� &?>-
+�!)!#) !� )!)+@#( (�%�
� 
 ������
	�� 
���
	) 

E��� �	 ��
�
�	� �� 
�������� �� ����-
��
�� ��������� � 
��
����	�� ����� �� 
���
	��*�

� ������% � �������� ���, ��
�-
*��� � E�����>��	� 
	��	���% 2020 � �����-
	��	� �� ���$�	� � ����� �� �
�*
� �*�
	-
����, *��� 
��	� �� 
� �����	���, *� � � )�-
��O� 
�����	�	�	 O� � ��
	�	�*�� � �����-
������ �� �
�*
�. ���� ��$� �� 
	��� 
��� 
��� �
�����, *� 
� �������%	 ���)'�����	� 
����
	���� �� ��������� �� 
�������%	� �� 
„���� ���$�“. ]��� ����������	� �%�
� 
����	 �� 
� ��
	����	 �� 30% 
��
	%����% 
�� ������%, � �	 	�� � �� ���
�� �� �����-
����� ����
�
 ��� �����
 � ������������� 
�� 2020 �. 

��$�� �%�
� 
 ��%
 ���
	 ���'� ����-
�%����	� �� ���
��	� �� �����
��� ������ 
� )�	���% 
�
	�� (�
�V*��� � ������	�	�� 
�
 1 � 
�
	�� „��	 � �
����“) �: 

(14) 	</?$!)!#) !� ')+"#*) � 
�[#-
%!�$!�*� /+%@+�'� <� ^&"%+)!� @�<#=#-
"�[#( !� �?$@�+#( (�%�
� 
 ��%
 ���
	) 

E�����>��	� 
	��	���% �� �������% 
������$�� 
�������� �� �
����% �� ��
	�� 
�� ��������������	���� ���$� �� 30% �	 
����
��
	��	� � 
	����	� 
�� 2020 �. � �� 
���%�� �� ����������	� ���
	��*�

� ����-
��% �� �	�������, 
��	� )� ������ �� ��� 1 
����. ��. 
��
	��� ���'��� �� ������% �� 

����
��
	��	�. ]��� ���������� �� �����-
��� ���, ���
	� �� ���
	��*�

� ������%, �� 
�	������� � )�	��� ��$��, ��$� �� )��� 
����������� �
�����% �	 �
��� �������  
1 100kWh/���. �� ����
��
	�� �� ��

�-
��� 1 800 kWh/���. 

<������	, 
������ 
 ��	��������	� ��-
���%���� �� ���
��	�, � �������� ��� 
���-
��	� ����

���%: ����
��
	�� �	 3-�� *��-
��, ����	����	 70 m2 �	���%���� ���O, )�� 
�������� ������
��
	%��O� ���
�, �	���%-
��O� 
� � ��������O� �� )�	��� ��$�� 
���
	��*�

� ������%. #�����	� ����C�� 
��	��)����� �� ������% �� �	������� � �	 
�
��� 11 188 kWh. ������� ��)�����	� ��-
�������� �� ����	�
�	� � 	��� ��
�
�, �� 
����%���� �� �%�
�	� � ��������� 
��
����-
	���� 
������> 
 15% ������
���% �� )�	�. 
�� �	��C���� �� ���
	��*�

�	� ������% � 
����	 ���
����� ��
	��, 
�
	� � � "����-
�����	� �������� �� �)���%���� �� $���O-
�� 
����� � �������%. ������ ���
� �� ��-
���� ����� � ��������, �� ������ �	 7 ����-
�� � ����$�� ���������� 
������> �� ���-
��	�� �� ��
	����� �� �)O�	� ������	� ��-
���������� ����
��
	�� ���� 2020 �. � 
������� 
� ���������� 430 050 ����������-
�� ����
��
	�� �� 2020 �. 

E��
	�	 �	 ����%��	� �� ������	� � 
����������	� �� �������� ��� ��$� �� )��� 
�������� �� ��%
, 
������ 
 ����C����� 
���
	����
		� �� ����)�������� � �����-
��	����, 
������ 
 ��-�
�����*�� *�
	�	� 
������. ���
�%	 ���
	 � 
������ 
 ����
	-
�� �����%���� ��	��)�����	� �� ������ � 
������%, 
�	� �� ����% ���������� ������ 

� ������ ��

������ 15% (��
���
	�*�� 
������	) ��������� 
��
�����%	� �� ����-
��%. � 
��*�% 
� ����� ����

���	�, *� ��-
��	� �)�������� O� ������ 
	��� � ���-
��
	���� 	�
��� (
 ��-��
�
 
��������	 �� 
	���
�������% �� ������%	�), 
�	� �����*-
��	� 
�����*��
	 �� ������	� �� 
� �	*�	�. 
� 	��� 
��*�> ����%��	� �� �������	� )��� 
O� ������ �� ����
	�� �
�����% �� ������ 
� ������% �	 721,7 GWh ��� 492,9 kt CO2. 
������
	��%	 ���
	 � �	 �
��� 1983,4 kt 
CO2. &)O�	� 
���*�
	�� �������� ���
�� 
O� � 2476,4 kt CO2. 

��� ��
	����� �� ��
	�����	� � 
	��-
	���%	� ��� �	 30%, ���������	� �������-



����� ��
������� ���� �� �������� �� ��������� �� 
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���� �
������ � )�	� O� 
� 1443.5 GWh 
���
� �
������ �	 ����)�%���� ���
	��-
��
		� �� ����)��������, ��� 985.9 kt CO2. 
� ����������, ���
	�	 ���'� �����%���� 
���
��	� �� �+ O� � 
���
	��� �	 ��-
�
�����*�� *�
	�	� ������, � �)O�%	 ��)�-
��� ���
	 O� � 4952,8 kt CO2. 

&
����� ��
	�����	� �� ���������� 
�� �%�
�	� 
� ����$���� �� ��
	�	����-
����� � ��

���� 
	�����, ��
�*��� 
�� 
����C����� ���� �� )�	���	� ��	��)�	��� 
�� �������� ���: 
�������� �� 
��
����	�� 

���� �� ����������	� ������>�� ��
��
�; 
����$���� � �����%�������� �� ���
��� 
�����
��� 
'��� – �������� �� �����$)� 
�� ������%; 
	����� ��� 
��)������� � 

�����

�� ��C���� �� �����%���� ����-
��>��	� ��	��)�����. 

<
� )��� ��
	����	� 30% )�	��� ����-
��
���% ���� 2020 �., ����
	����	� �� ��-
��
��
	�� �� ����������� 
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THIRD NATIONAL ACTION PLAN ON CLIMATE CHANGE 
2013-2020: ENERGY SECTOR IN FAVOR OF LOW-CARBON 

ECONOMIC DEVELOPMENT 

Ivanka Dilovska 
1. Reduction of CO2 emissions – European 
dimensions 

Experience, especially in recent years, 
proves that traditional energy is not sustain-
able. The world has entered an energy era 
characterized by a continuous increase of en-
ergy resource consumption and related pollu-
tion of the environment, increase of the vol-
umes of greenhouse gas (GHG) emissions and 
exhaustion of scarce natural resources: if the 
current trends persist, the GHG emissions in 
the world will double before 2050, compared 
to preindustrial levels; it is expected the re-
serves of natural gas, oil, coal and nuclear fuel 
to exhaust in 64, 42, 155 and 85 years respec-
tively. 

In this context, the European energy pol-
icy covers three main areas: combating ad-
verse climate changes; reducing the external 
dependency of the European Union on im-
ported energy resources and promoting eco-
nomic growth and employment. Their aim is 
to provide clean, secure and affordable energy 
to users. It is explicitly indicated that these 
priorities are unattainable without a true inter-
nal energy market. 

The reduction of GHG emissions is al-
leged as a core of the energy policy. It can be 
achieved through: 

� use of less energy – improvement of 
energy efficiency in energy generation and 
consumption; 

� use of cleaner energy – improvement of 
the energy mix through increase of the share 
of low-emission energy; 

� fast technological progress, including 
introduction of new energy (clean coal) tech-
nologies; 

� which will contribute to reducing the 

Community’s dependence on energy import as 
well. 

The policy priorities for high energy effi-
cient and low-carbon economy, declared by 
the European leaders in 2008, were enacted by 
the relevant legislation in 2009 – a package of 
directives and regulations “Climate and En-
ergy”. These legislative acts aim to ensure the 
achievement of the energy and climate change 
ambitious goals on behalf of EU, by 2020. 
These goals are known as “20-20-20” by 2020 
and they include: 

� A 20% reduction in EU GHG emis-
sions compared to 1990 levels; 

� Raising the share of RES in gross final 
consumption of energy to 20%; 

� A 20% improvement of the energy effi-
ciency. 

The goals of “20-20-20” form an inte-
grated approach to environment and energy 
policy, aiming at overcoming the conse-
quences of climate change (or combating cli-
mate change), increasing EU’s energy security 
and enhancing the competitiveness of Euro-
pean business. 

The package “Climate and Energy” in-
clude four major legislative items actually, by 
which it is expected to meet the objectives: 

Reform of the European ��2 emissions 
trading system (EU ETS) 

EU ETS is a key tool for reducing indus-
trial GHG emissions cost-effectively. The 
“Climate and Energy” package includes a com-
prehensive revision and strengthening of the 
legislation (EU ETS Directive) regarding EU 
ETS. The new rules are applicable from the be-
ginning of this year, when the new, Third phase 
of the GHG emissions trading started. The 
main changes are: setting an EU cap of the 
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emission allowances (not national allowances, 
as it was the case till 2012), which will be re-
duced every year so that the industrial emis-
sions by 2020 to be 21% lower than the 2005 
levels. Free allocation of allowances will 
gradually decrease replaced by traded/pur-
chased emission allowances, starting with the 
energy sector –the allowances there are 100% 
purchased right from 2013. Some countries as 
Bulgaria, in which a significant share of the 
electricity is produced from local coal and the 
GDP per capitais lower than the EU average, 
are entitled to a temporary exception to (dero-
gation from) the general rule for the energy sec-
tor, and to this end our country has submitted a 
justified request. 

National targets for the economic sectors 
outside EU ETS 

By virtue of so-called “Effort Sharing 
Decision” Member States have committed to 
binding annual targets for the reduction of 
GHG emissions from sources outside EU ETS, 
such as households, agriculture, waste and 
transport (except aviation). About 60% of all 
the CO2 emissions in EU come from these sec-
tors. 

National targets for the period 2013-2020 
have been set on the basis of Member States’ 
relative welfare. They range from a 20% emis-
sions reduction by 2020 (compared to 2005 
levels) for the richest Member States to a 20% 
increase for the least welfare ones (what is the 
case of Bulgaria). The Member States report 
annually to EC about these targets under spe-
cific monitoring mechanism. 

National RES targets 

The national targets range from 10% 
share of RES for Malta to 49% for Sweden. 
They are determined on the basis of the RES 
share in energy consumption in 2005, to which 
a flat rate of 5,75% and an additional rate 
based on GDP per capita are added. 

Under the new Directive on RES energy, 
binding national targets for a share of renew-
able energy in gross final consumption of en-
ergy by 2020are set to the Member States. The 
national targets reflect the different starting 
positions of the states and their potential for 

RES development. Keeping this principle the 
national target of Bulgaria was determined as 
16% share of RES. As part of this overall RES 
target, each state should achieve a binding 
sub-target for 10% share of RES in the trans-
port sector. 

Meeting the national targets contributes 
to the achievement of the EU’s collective 
commitment of 20% RES share in final energy 
consumption by 2020, which means more than 
doubling of the 2010 levels, helping to reduce 
CO2 emissions and the EU’s dependence on 
energy import. 

Carbon capture and storage 

The fourth key element of the “Climate 
and Energy” package is the Directive, creating 
legal framework for the environment friendly 
implementation of the CCS technology. It in-
cludes capturing of CO2, emitted in industrial 
processes and its storage in underground geo-
logical formations, preventing it from leaking 
in the atmosphere and impacting the global 
warming. 

Energy efficiency 

The “Climate and Energy” package does 
not address the energy efficiency target di-
rectly. This was done in 2011 by the newly 
adopted Energy Efficiency Plan and Energy 
Efficiency Directive. 

2. National policy on low-carbon energy 
and economy 

When the EU decided in 2008 to cut its 
GHG emissions, it showed its commitment to 
tackling the climate change threat and to lead 
the world in demonstrating how this could be 
done. The agreed cut of 20% from 1990 levels 
by 2020, together with a 20% renewable tar-
get, was a crucial step for the EU's sustainable 
development and a clear signal to the rest of 
the world that the EU was ready to take the ac-
tion required. The EU leaders will meet its 
Kyoto Protocol target and has a strong track 
record in climate action. 

Bulgaria’s policy on climate change and 
in particular – the reduction of GHG emissions 
is based on two essential aspects related, on 
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one side, to the country’s international com-
mitments undertaken with the ratification of 
the UN Framework Convention on Climate 
Change (UNFCCC) and the Kyoto Protocol 
and, on the other side, to the newly adopted 
European legislation in this area (“Climate and 
Energy” package, which has not yet been fully 
transposed into national legislation). Political 
vision, commitments and targets are defined in 
key national strategic documents respectively. 

With regard to energy sector, the low-
carbon development targets are set out as a 
priority in the most important document, de-
termining the development of the sector, 
namely – the Energy Strategy of Bulgaria 
till 2020, adopted by the Council of Ministers 
and the Parliament in June 2011. Further to the 
defined on a European level: national RES tar-
gets, emission levels outside EU ETS and 
common European mechanisms for curbing 
the industrial CO2 emissions, the Strategy sets 
a new specific priority target, namely – reduc-
ing the energy intensity of the country by 50% 
till 2020, which will contribute to the 
achievement of the other specified goals. 

At a national level, the specific policy and 
measures aiming at mitigating of climate 
change are set out in the Third National Ac-
tion Plan on Climate Change, adopted by the 
Council of Ministers on 01 June 2012. Its 
main strategic objective is to outline the 
framework for action to combat climate 
change for the period 2013-2020 and to focus 
the country’s efforts on actions leading to re-
duction of the negative impacts of climate 
change and implementation of the undertaken 
commitments. 

3. The Third National Action Plan on 
Climate Change 

Constitution 

The Third National Action Plan on Cli-
mate Change provides specific measures for 
reduction of GHG emissions across all sectors 
(energy, industry, household and services, 
waste, agriculture, transport) and these meas-
ures are consistent with both the national pol-
icy on climate change and the potential of the 
national economy to reduce emissions. The 

overall effect of the measures will ensure the 
implementation of the commitments taken and 
the achievement of the legally binding Euro-
pean objectives. 

Scenarios 

The emissions of GHGs decreased by ap-
proximately 52% in 2009, compared to the 
levels of the base year 1988, due to several 
reasons, such as transition to a market econ-
omy, restructuring of industry, policy towards 
liberalization of energy markets, including 
factors such as decreasing population and de-
creasing GDP. The basic scenario set out in 
the Third NAPCC reflects all approved and 
implemented policies and measures to reduce 
GHG emissions in the country by the end of 
2009 and is called a Scenario With Measures – 
WM. According to its projections, the amount 
of GHG emissions in 2020 will be approxi-
mately 61800 Gg CO2 eq. 

The second scenario is the Scenario With 
Additional Measures – WAM. It reflects all 
adopted policies and measures to reduce GHG 
emissions in the country since 2009 including 
the impact of policies and measures presented 
in this Plan. Under this scenario the total emis-
sions of the country in 2020 will be about 54 
500 Gg CO2 eq. The comparison between the 
GHG emissions under the two scenarios 
shows a difference of over 7 200 Gg CO2 eq. 
or 11.8%. 

Sectoral polices and measures 

The sectoral policies and measures de-
scribed in the NAPCC are formulated to meet 
the main objective of the Third National Plan 
– reduction of GHG emissions in Bulgaria and 
implementation of the existing EU legislation 
on climate change. Priority axes for the devel-
opment of the sector are set and the measures 
for each priority axis are defined. They are 
summarized for each sector and the total effect 
of their implementation is reflected in the pre-
sented above scenarios and projections of 
GHG emissions by 2020. 

The total effect of the proposed measures 
by sectors, expressed in expected reduction of 
GHG emissions by 2020, is estimated at 
44.832 mln. t.CO2 eq. It should be taken into 
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account that the measures laid down in the 
Plan include implementation both of current 
(by 2012) and of planned (by 2020) strategies 
and sectoral policies. 

The economic analysis makes an assess-
ment of the possible measures by sector in 
terms of economic development, i.e. effective 
reduction of emissions without reducing the 
volume of production and consumption.In 
evaluating the investment opportunities by 
sectors it was taken into account that their to-
tal amount for the entire economy for the pe-
riod 2012-2020 is 214 bln. BGN at prices of 
2011. The cost of the measures is estimated at 
10.575 bln. BGN or 4.9% of the total invest-
ments in the economy during that period. Re-
lated to the total estimated GHG reductions 
these costs mean an average price of 236 BGN 
per ton CO2 eq., and for the energy sector it is 
97.4 BGN respectively, the lowest is for the 
waste sector – 38 BGN and the highest for the 
sector of agriculture – over 12 000 BGN. 

The main sources of funding of the meas-
ures are mainly EU funds, as well as the new 
EmissionsTrading Scheme. A key role in the 
implementation of the measures in the Third 
National Plan will have the tools of the Mul-
tiannual Financial Framework 2014-2020, as 
they will be considered as high priority and 
included in the respective thematic axes in or-
der financing to be provided. 

4. The Third National Plan – Energy Sector 

Introduction 

The Energy Sector has the largest share in 
the total emissions of GHGs in the country, 
which determines its paramount importance 
for the implementation of the national targets 
for GHG emissions reduction. The production 
of electricity and thermal energy from coal 
contributes for over 90% of the GHGs emitted 
in the sector, where the major potential for re-
duction of emissions is concentrated. The 
policies and measures in the Energy Sector 
provided in this Plan are based on those set out 
in the Energy Strategy of Bulgaria until 2020 
and the National Action Plan for Renewable 
Energy. The measures are grouped into five 
priority axes. 

The implementation of the planned addi-
tional measures in this sector will lead to re-
duction of GHG emissions by 13.8%, com-
pared to the levels of the baseline scenario by 
2020. 

GHG emissions: state and sources 

The GHGs for which the Energy sector is 
responsible hold the largest and growing share 
in the total emissions, which determines their 
key importance for the implementation of the 
national emission reduction targets. This is 
due to the stable production of electricity in 
recent years, a growing proportion of which is 
intended for export, on one hand, and to the 
larger share of electricity produced from coal 
after the decommissioning of nuclear power 
units and the commissioning of new coal 
power, on the other hand. 

About 92-93% of the total aggregated 
GHG emissions in the sector are emitted in the 
process of electricity production due to the 
fuel burning, 6-7% come from the production 
of thermal energy and about 1% is emitted by 
the transmission of natural gas. On the other 
hand, about 70% of the total emissions from 
electricity generation (excluding factory 
plants) come from the three large power plants 
burning lignite coal – “AES Galabovo” 
TPP,“Maritza East 2” TPP, “ContourGlobal” 
TPP. That is why special attention is paid to 
them, taking into account that their potential to 
reduce emissions by 2020 predetermines to a 
large extent the emissions trend of the sector 
as a whole. 

Priority axes of the energy sector 
development 

The main areas of the energy sector de-
velopment in the country till 2020 are adopted 
with the Energy Strategy of the Republic of 
Bulgaria till 2020. The strategy is in line with 
the current European framework of the envi-
ronmental and energy policies, as well as the 
global trends of the development of the energy 
and low-carbon technologies. It is developed 
on the bases of analysis of the current state of 
the energy sector and evaluation of its poten-
tial, pursuant to which certain major strategic 
decisions are defined. The strategy also com-
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prises projected base and target energy bal-
ance of the country till 2020, which include 
the main parameters and assumptions regard-
ing the used fuels and the quantities of the 
GHGs emissions for the sector. The environ-
ment effect of achieving the strategy targets is 
additionally analyzed and forecasted in the 
adopted Report on the environment impact as-
sessment and Report on the compliance with 
the Natura 2000 Network. 

For the purposes of preparation of the 
Third National Plan in the energy sector there 
are defined the main policies/measures, as 
well as approaches and tools, which are re-
lated to development of the electricity, heat 
and natural gas production and transmission 
activities and have an impact in terms of emit-
ted GHGs during the two periods: up to 2009 
– before the adoption of the new European 
legislation in the field of climate and energy, 
and also during the period after 2009, which 
were adopted with the Energy Strategy 2020. 
In order to more clearly forecast the impact 
and results of the implemented measures and 
polices, they are grouped into priority axes, as 
follows: 

� Priority axis 1: Cleaner production of 
electricity from existing coal-fired plants; 

� Priority axis 2: Transition to a low-
carbon electricity mix; 

� Priority axis 3: The district heating sys-
tem – an instrument for low-carbon energy; 

� Priority axis 4: Increased penetration of 
decentralized energy production; 

� Priority axis 5: Development of low-
carbon networks for transmission and distribu-
tion of electricity and natural gas. 

Measures for the implementation of the 
priority axes 

For the implementation of each priority 
axis the most appropriate from economical 
point of view measures are analyzed and pro-
posed. Depending on the nature of their im-
pact on the level of GHG emissions, the meas-
ures are grouped in two directions – measures 
with measurable/direct impact and measures 
with indirect impact. The measures with direct 
impact include those that lead to a reduction of 
the total GHG emissions resulting from the 

production of heat and electricity by 2020. A 
number of measures included in the priority 
axes will not lead to a reduction of GHG emis-
sions in the Energy sector by 2020, but they 
are a step towards a low-carbon development 
of the sector and will have a multiplier effect 
in the coming decades. These include: 

� measures leading to a reduction of the 
carbon intensity of the electricity generation 
mix (emissions per generated MWh) by addi-
tional production of decarbonizes electricity; 

� measures leading to reduction of the 
carbon intensity of the supplied electricity by 
decreasing network losses and development of 
decentralized energy production (emissions 
per supplied MWh); 

� measures undertaken by energy com-
panies with effect redirected to other sectors – 
to energy consumers. 

The first axis comprises the following 
measures: 

(1) Improvement of production effi-
ciency in existing coal-fired power plants 
(measure with direct impact) 

The Energy Strategy recognizes the im-
portance of local coal for the energy security 
of the country. Considering their stabilizing 
role in the national electricity production, the 
strategy provides for the application of ad-
vanced technology, highly efficient and low-
carbon solutions, when it comes to construc-
tion of new and modernization of existing 
power plants. 

In 2007-2009 the average carbon inten-
sity of electricity generated from coal-fired 
power plants is 1.2 tonnes CO2 equivalent per 
MWh. Measures to increase the efficiency of 
production in a cost effective way can lead to 
reduction of this factor by approximately 5% -
7% which is equal to 1.3 mln. tonnes annual 
reduction of carbon dioxide emissions from 
existing coal-fired power plants by 2020 or 
cumulatively 4.68 mln. tonnes of CO2 eq. for 
the entire period. The expected reductions in 
GHGs is calculated on the basis of estimates 
as follows: 20% of the potential to be realized 
by 2014; additional 30% to be realized by 
2016, 30% – by 2018, and 100% of the poten-
tial for reducing emissions as a result of the 
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modernization of coal-fired plants within the 
period by 2020. 

Main tools for the implementation of the 
measure are the European Emissions Scheme 
for trading GHG allowances and the National 
Investments Plan, which is to be adopted ac-
cording to article 10B of Directive 
2003/87/EO, as well as legislative changes re-
lated to their implementation. 

The investments needed are estimated to 
about 240 million BGN depending on the 
technological solutions. The implementation 
of this measure will have a long-term impact 
on the GHG emissions quantities beyond 
2020. Up to 2020 it is expected 4 680 000 ton-
nes #&2 eq.to be reduced. 

(2) Fuel substitution – from coal to 
natural gas (measure with direct impact) 

The European Emission Trading Scheme 
and the competition on the electricity market 
encourage the transition to low-carbon tech-
nologies and fuels such as natural gas. Every 
100 MW coal-based generating capacity sub-
stituted with natural gas will be reflected as a 
reduction of 450 thousand tonnes of CO2 per 
year. In the “Ten-Year Plan for the Develop-
ment of the Electricity Transmission Network” 
published by “ESO” EAD, there are various 
options for the entry of new gas-fired plants 
reviewed.For the purposes of the Third Na-
tional Plan a scenario is chosen, envisaging 
the commissioning of 100 MW for the period 
by 2014; additional 100 MW by 2016, another 
200 MW – for the period until 2018 and addi-
tional 200 MW until 2020, or a total of 600 
MW new, substituting gas capacity for the pe-
riod 2012-2020. 

Main tools for the implementation of the 
measure are EU ETS for trading GHG allow-
ances and the National Investments Plan, 
which is to be adopted according to article 
10B of Directive 2003/87/EO, as well as legis-
lative changes related to their implementation. 

The investments needed are estimated to 
about 720 million BGN. The implementation 
of this measure will have a long-term impact 
on the GHG emissions quantities beyond 
2020. Up to 2020 it is expected 11 700 000 
tonnes #&2 eq.to be reduced. 

(3) Pilot project with clean coal tech-
nologies (measure with direct impact) 

The Energy Strategy of the Republic of 
Bulgaria until 2020 envisages institutional 
support and monitoring on projects for build-
ing new and/or substituting capacities based 
on local coal with mandatory use of highly ef-
ficient and low-emission modern technologies 
with capture and storage of CO2, including 
technologies for development and improve-
ment of the energy system. 

The active measures undertaken by the 
state and consisting in the provision of finan-
cial support for training, participation in joint 
international projects and/or implementation 
of demonstration projects will contribute sub-
stantially to low-carbon developments of coal-
fired power generating facilities. According to 
the projected energy balance the first project 
with carbon capture and storage installation 
will be commissioned in the period 2020-
2025. The preparation phase, subject to the 
proposed measure, will not lead to reduction 
of the GHG emissions in the period by 2020. 
The needed financial resources cannot be es-
timated at this stage given the lack of clarity 
regarding the potential for implementation of 
such projects during the new financial period 
2013-2020 and the scientific research pro-
grams and demonstrations in the Energy sec-
tor. 

(4) Geological studies for CO2 storage 
sites (measure with indirect impact) 

The Energy Strategy of the Republic of 
Bulgaria 2020 has set a target of 9.2 mln. ton-
nes CO2 from the GHG emissions emitted by 
the Energy sector to be captured and stored in 
geological formations by 2030. Besides the al-
ready existing legislative framework, an im-
portant factor for the implementation of this 
goal is the timely conducting of the necessary 
geological surveys, environmental impact as-
sessments and activities to acquaint the public 
with the technology. The prompt actions of the 
governmental (municipal) authorities and pri-
vate investors would create a good basis for 
the achievement of the targets set in the En-
ergy Strategy of the Republic of Bulgaria. The 
state does not intend to use budget funds to fi-
nance the studies. The measure contributes to 
reducing GHG emissions beyond 2020. 

(5) Introduction of mandatory re-
quirements to the efficiency of new coal-
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fired power stations (measure with indirect 
impact) 

The measure envisages strengthening of 
the environmental legislation and the Envi-
ronmental Protection Act/Climate Change 
Mitigation Act by introduction of a legally 
binding requirement to use the best available 
technologies in the building of new coal-fired 
power plants. By this measure a lower emis-
sion factor of electricity generation from coal-
fired power plants is achieved. 

The second axis comprises the following 
measures: 

(6) Increase of highly efficient co-
generation (measure with direct impact) 

The Energy Strategy of the Republic of 
Bulgaria envisages that the co-generation of 
electricity will account for 15% in the electric 
energy mix by 2020. The co-generation of 
heat and electricity improves the overall effi-
ciency of fuel use and saves the primary en-
ergy needed to produce the two types of en-
ergy separately. The increased share of elec-
tricity produced by co-generation and the 
saved primary energy will be reflected as a re-
duction in the carbon intensity of the electric-
ity generation mix. 

Main tools for the implementation of the 
measure are the European Emissions Scheme 
for trading GHG allowances and the special 
feed-in tariffs system regarding the electricity 
produced in a highly efficient manner. 

The investments needed are estimated to 
about 790 million BGN. The implementation 
of this measure will have a long-term impact 
on the GHG emissions quantities after 2020. 
Up to 2020 it is expected 1 600 000 tonnes 
#&2 eq. to be reduced. 

(7) Institutional support for invest-
ments in decarbonizes electricity generation 
capacities – nuclear energy(measure with di-
rect impact) 

The measure stimulates the production of 
electricity from low-carbon and decarbonizes 
sources. The Energy Strategy of the Republic 
of Bulgaria envisages provision of support to 
the nuclear energy not only as a promising re-
source for the production of decarbonizes 
electricity, but also because of the accumu-

lated successful experience and professional 
capacity for the operation of nuclear facilities. 
The support will be accompanied with strict 
requirements to the security, safety, nuclear 
waste management and decommissioning. Ac-
cording to the projected electricity generation 
balance the share of nuclear energy in the 
electricity generation mix will grow from 42% 
in 2005 to 45% in 2020 and will contribute to 
reducing the carbon intensity in the production 
of electricity. 

(8) Increasing the share of electricity 
from renewable energy sources in the elec-
tricity generation mix (measure with indirect 
impact) 

The national binding target is 16% share 
of renewable energy in the final energy con-
sumption by 2020, and the lowest additional 
increase (6.6%) was set to the country, com-
pared to the other Member States. 

The national target should be achieved by 
increasing the RES share in the production of 
electricity, in the final consumption of energy 
for heating and cooling and in the energy con-
sumption in the transport sector. 

The fulfillment of the national target by 
2020 depends mainly on the achievements in 
the field of energy efficiency in final energy 
consumption, in the transport and distribution 
of electricity and heat and in consumption of 
electricity for covering the power plants’ own 
needs. This is the reason why the policy in the 
field of energy efficiency and that aiming at 
promotion of the renewable energy should be 
closely synchronized in order to achieve the 
national targets in both areas at the lowest cost 
and with the highest positive economic result. 

Meanwhile, the production of electricity 
from renewable sources will contribute sig-
nificantly to reducing the carbon intensity of 
the country’s electricity generation mix. The 
national policy in this area is well developed 
in the adopted National Action Plan for Re-
newable Energy by 2020 and the Renewable 
Energy Act. The production of electricity from 
renewable sources is expected to increase to 
7.5 TWh by 2020 or to account for 15% in the 
electricity generation mix of the country 
which is equivalent approximately to 20% im-
plementation of the national target for renew-
able energy share in the gross energy con-
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sumption in 2020. It will further contribute to 
reducing carbon intensity in the production of 
electricity. 

Main tools for the implementation of the 
measure are the RES National Action Plan and 
the special feed-in tariffs system regarding the 
electricity produced from renewable sources. 

The investments needed are estimated to 
about 4 183 million BGN. The implementation 
of this measure will have a long-term impact 
on the GHG emissions quantities beyond 
2020. 

(9) Increasing the capacity for genera-
tion of pumped-storage hydroelectricity 
(measure with indirect impact) 

The measure is included in the Energy 
Strategy because it is necessary to balance the 
production of electricity from wind farms that 
are expected to contribute to 30% of the na-
tional target in the Energy sector by 2020. It 
will lead to further reduction of the carbon in-
tensity of the electricity generation mix due to 
increased production and consumption of de-
carbonizes energy. 

Main tools for the implementation of the 
measure are the RES National Action Plan and 
the National Investments Plan, according to 
article 10B of Directive 2003/87/EO. 

The investments needed are estimated to 
about 246 million BGN. The implementation 
of this measure will have a long-term impact 
on the GHG emissions quantities beyond 
2020. 

The third axis comprises the following 
measures: 

(10) Increasing the share of heating 
and cooling based on renewable energy 
sources (measure with direct impact) 

The measure intends to create conditions 
for sustainable development of the district 
heating sector in Bulgaria and for substitution 
of conventional fuel for production of thermal 
energy with renewable sources. The introduc-
tion of renewable thermal energy will be grad-
ual and will start with generation of 2% ther-
mal energy from renewable sources in 2014 
reaching 10% of the generated thermal energy, 
mainly from biomass as a renewable source. 
The cumulative effect of the measure will lead 

to a reduction of GHGs emitted by the district 
heating systems by 488 000 t until 2020. The 
contribution of the measure towards the na-
tional target in the field of renewable energy 
sources is relatively small – about 1%. 

Main tools for the implementation of the 
measure are the RES National Action Plan and 
the National Programme on Stabilization and 
Development of District Heating Sector in 
Republic of Bulgaria 2020. 

(11) Rehabilitation of existing and 
building of new low-carbon district heating 
networks (measure with indirect impact) 

One of the barriers to the development of 
new district heating companies is the costly 
start-up investment in district heating net-
works. At the same time, the technological 
losses of existing heating networks account for 
about 23%. Well-targeted financial support is 
needed for rehabilitation of existing and con-
struction of new heating networks in order to 
ensure the sustainable development of the sec-
tor and to reduce emissions of GHGs associ-
ated with the consumption of thermal energy. 
Therefore, a national program on stabilization 
and development of district heating sector in 
Bulgaria should be elaborated in accordance 
with the Energy Strategy of the Republic Bul-
garia by 2020. A Draft of the Program was 
presentedin a public consultation, organized 
by the respective ministry in end 2012, but up 
to now the document was not formally 
adopted by the Council of Ministers. 

The fourth axis comprises: 

(12) Provision of public information 
regarding resources, state and plans for de-
velopment of the electricity generation net-
works (measure with direct impact) 

The most effective and secure way to 
meet energy needs is decentralized RES en-
ergy generation, including at a household 
level. Decentralized generation concentrates 
complex benefits, because it avoids the losses 
resulting from energy transportation, it also 
avoids the costs of transmission network con-
struction and uses clean and inexhaustible re-
source. 

The provision of updated information on 
existing resources, the condition and the future 
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plans for the development of the networks will 
support the making of investment decisions, as 
well as the development of projects for decen-
tralized sustainable production and consump-
tion with low levels of GHG emissions. 

The fifth axis comprises the following 
measures: 

(13) Energy efficiency in the transpor-
tation of energy and introduction of 
“smart” energy networks and storage facili-
ties (measure with indirect impact) 

One of the guidelines for the establish-
ment of an independent regulated and com-
petitive electricity and natural gas market, 
which is set in the Energy Strategy 2020 is the 
development of networks to the benefit of all 
participants, ensuring that the future capacity 
will be sufficient and available to everyone. 
This can be done only on condition that the 
necessary investments to implement the 
“smart grid” concept are provided. Up to 30% 
energy savings can be achieved by the envis-
aged measure, contributing also to reduction 
of CO2 emissions generated in the process of 
transmission and distribution by 2020. 

An important measure with a direct effect 
on the GHG emissions reduction in the house-
hold sector (included in Priority axis 1, in sec-
tor “Household and Services”) is: 

(14) Implementation of the measures in 
the Program for Accelerated Gasification 
(PAG) of Republic of Bulgaria(measure with 
direct impact) 

The Energy Strategy of Bulgaria envis-
ages creation of conditions for access to the 
gas distribution system to 30% of the house-
holds in 2020 and substitution of electricity 
used for heating purposes which would save 
households more than 1 bln. BGN of energy 
costs. The use of natural gas instead of elec-
tricity for heating and domestic purposes can 
save about 1100kWh/year at least, and up to 
1800 kWh/year per household. 

The evaluation of the potential decrease 
of emissions was made with the following as-
sumptions: a household with 3 members, an 
apartment with 70 m2 of heated area, without 
energy saving measures, using electricity for 
heating and household needs. The average an-

nual consumption of energy for heating is 
about 11 188 kWh. In view of the delayed im-
plementation of policies in this area a conser-
vative scenario with 15% gasified domestic 
needs was considered when assessing this 
measure. An emission factor was adopted with 
regard to electricity as in the National Program 
for Renovation of Residential Buildings in the 
Republic of Bulgaria. In the absence of reli-
able data and projections a scenario of even 
development was used for a period of 7 years 
until the total percentage rate of gasified 
households is reached in 2020. The analysis 
assumes that 430 050 households will be gas-
ified by 2020. 

The effect of fuel substitution and the use 
of natural gas can be divided into direct effect 
– related to the efficiency of transformation, 
and additional effect – related to an environ-
mentally cleaner fuel. The direct impact is re-
lated to immediate reduction of fuel and en-
ergy consumption, with the assumption that 
the energy consumption is reduced by 15% 
(pessimistic scenario) over the entire assessed 
period. It is assumed in this case that the old 
inefficient equipment (with higher coefficient 
of energy transformation) will be replaced by 
a new one, while the different calorific value 
of fuels is not taken into account. In this case 
the substitution of the fuel base will lead to di-
rect fuel and energy savings of 721.7GWh or 
492.9kt CO2. The indirect effect is estimated 
at about 1983.4kt CO2. The total amount of 
reduced emissions will be 2476.4 kt CO2. 

With the achievement of the 30% target 
set in the Strategy, the minimum savings of 
households will be 1443.5 GWh – direct sav-
ings, resulting from the improvement of trans-
formation efficiency, or 985.9kt CO2. In addi-
tion, the effect on the reduction of GHG emis-
sions will be a result of the use of an environ-
mentally cleaner fuel and the total cumulative 
effect will be 4952.8kt CO2. 

A main instrument for the measure im-
plementation is the introduction of institu-
tional and fiscal incentives aimed at increasing 
the share of households using natural gas: es-
tablishment of a competitive environment with 
respect to the used energy resources; introduc-
tion and promotion of flexible financial plans 
– contracts for sale of energy; incentives for 



THIRD NATIONAL ACTION PLAN ON CLIMATE CHANGE 2013-2020 

 25

combined and integrated solutions to reduce 
the energy consumption. 

In case of 30% gasification in 2020, the 
investments of households for switching to 
natural gas are estimated at approximately 
5000 BGN(between 1800 and 7000 BGN de-
pending on the technological solutions) – ac-
cording to a study carried out by the Strategic 
Consultant of the Ministry of Economy, En-
ergy and Tourism, selected at the end of 2011 
under “Kozloduy” International Decommis-
sioning Support Fund. The analysis is based 
on information provided by gas distribution 
companies and covers the households on the 
territory of Bulgaria that use natural gas for 
heating purposes. 

The required minimal investments are es-
timated at 774 mln. BGN, depending on the 
technological solutions. The implementation 
of this measure will have long-term effect on 
the amount of GHG emissions beyond 2020 as 
well. It is expected that at least 2476.4 kt CO2 
will be reduced cumulatively by 2020. 

Scenarios and aggregated forecast results 

The two scenarios for GHG emissions re-
duction in the energy sector by 2020, used in 
developing the NAPCC and associated with 
various assumptions about the con-
ducted/planned policy and the implemented 
measures, lead to the following results: 

base scenario (policy and measures up to 
the reference year – 2009) –reduction of the 
emissions by 3.1 mln. tonnes #&2eq., or by 
11.5% compared to 2005; 

scenario “with measures” – reduction of 
the emissions of GHG by 7.5 mln. tonnes #&2 
eq., or by 27.7% compared to 2005; 

The second scenario is consistent with the 
Energy Strategy target scenario by 2020, re-
garding the policies and the measures, their 
quantitative indicators, with the analyses and 
assessments of the current level of achieve-
ment of the binding national target of 16% 
RES, as well as with the country’s application 
for a transitional free allowances in the energy 
sector and the accompanying National Invest-
ment Plan, providing over € 800 million grant 
for the financing of projects for the moderni-
zation of the national energy system by 2020. 

Most of the measures with indirect im-
pact, included in the current Plan, will con-
tribute to a significant GHG emissions reduc-
tion in the coming decade (2020-2030). Fur-
thermore, if the Energy Strategy is success-
fully carried out regarding the development 
and implementation of the carbon capture and 
storage technologies and construction of new 
nuclear plants, the cumulative reduction will 
reach 18.5 mln. tonnes #&2 eq. by 2030, or 
68% decrease of GHG emissions, compared 
to 2005. 
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MARKETING AND SOCIAL MEDIA 

Prof. PhD Septemvrina Kostova 
 

I. Introduction 

Companies that understand the new rules of 
marketing develop directly relationships with 
consumers. The old rules of marketing were 
marketing simply meant advertising and brand-
ing. There were separate disciplines run by dif-
ferent people with separate goals and strategies. 
Advertising was one-way, company to consumer 
exclusively about selling products, based on 
campaigns that had limited life. Advertising re-
lied on interrupting people to get them to pay at-
tention to a message. The old rules of PR were 
companies communicate to journalists via press 
releases. The only way buyers could learn about 
the market press release’s content was if the me-
dia wrote story about it. The new rules are: mar-
keting is more than just advertising, PR is for 
more than just a mainstream media audience, 
customers want participation, not propaganda. 
Companies must drive people into purchasing 
process with great online content. Blogs, online 
video, e-books, news releases, and other forms 
of online content let companies communicate di-
rectly with buyers in a form they appreciate. 
There is a great convergence of marketing and 
PR on the web. 

II. The changes in marketing 

There are some questions to be answered in 
this article: How social media is changing busi-
ness? Why creating a presence in the web is es-
sential? Why video presentations are becoming 
more powerful than ever? Why video/film liter-
acy and know-how expertise are a must today? 
How you find your niche in the saturated media 
environment? What are the main principles to 
create a voice that can be heard and trusted? To 
answer these questions the class will give a brief 
overview current social network platforms such 
as Facebook, YouTube, Twitter that have helped 

better understand societies and influenced deci-
sion makers. 

How the Web has changed the rules of 
Marketing? The new rules of Marketing are 
connected with the social media via the web. 
Marketers must shift their thinking from the 
short head of mainstream marketing to the 
masses to a strategy of targeting vast numbers 
of underserved audience via the web. Compa-
nies have to reach their buyers directly: 

1. The right marketing in a wired world 
2. Let the world know of your expertise 
3. Develop information your buyers want 

to consume 
4. Buyer Personas: the basics 
5. Think like a Publisher 
6. Tell your Organization’s story directly 
7. Know the goals and let content drive 

action 
8. Content and thought leadership 
The mainstream media are still important, 

but today smart marketers craft compelling in-
formation and tell the world directly via the 
web. Web-based Communications reach buy-
ers directly. The new postulates are general-
ized follows: 

1. Social media are your target audience. 
2. Blogs, Blogging and Bloggers. 
3. Audio and Video drive action. 
4. Going viral: the web helps audience 

catch the fever. 
5. The content-rich website. 
6. Marketing in real time. 

1. Social media and your target audience. 
Social media provide the way people 

share ideas, content, thoughts, and relation-
ships online. Social media differ from so-
called mainstream media in that one can cre-
ate, comment on, and add to social media con-
tent. Social media can take the form of text, 
audio, video, images, and communities. 
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Social media is a cocktail party 
Face Book drives million people 
The new rules of job search (via twitter) 
Your best customers participate in Online 

Forums 
Wikis, listeners and your Audience 
Creating your own Wiki 

2. Blogs, Blogging and Bloggers 
A Blog (or not a Blog) 
Understanding blogs in the world of 

WEB 
Uses of Blogs for Marketing 
Monitor Blogs – your Company’s Repu-

tation depends on it 
Comment on Blogs to get your viewpoint 

out there 
Work with Bloggers who talk about you 
Bloggers love interesting Experiences 
How to reach Bloggers around the world 
Breaking Boundaries – Blogging 
The Power of Blogs 

3. Audio and Video drive Action 
Digging Dig Video 
The best Job in the World 
Have Fun with your Videos 
Audio content Delivery through Podcasting 
Putting Marketing back in Musicians’’ 

Control 
Podcasting more than just Music 

4. Going viral: the Web helps audience catch 
the Fever 

Minty-fresh explosive Marketing 
Monitoring the Blogosphere for viral 

Eruptions 
Creating a world-wide Rave 
Rules of the Rave 
Film Producers creates a world-wide 

Rave by making Soundtrack free for download 
Using creative commons to facilitate and 

spread your Ideas 
Viral Buzz for Fun and Profit 
When you have explosive News, make it 

go viral 

5. The Content-Rich Website 
Political Advocacy on the web 
Content: the focus of successful Websites 
Reaching a global Marketplace 
Putting it all together with Content 
Great Websites more Art than Science 

6. Marketing in real time 
In the emerging real-time business envi-

ronment, size is no longer a decisive advan-
tage. Speed and agility win the moment. De-
velop your Real-time mind set. Real-time blog 
post drives million in new business. The time 
is now. Crowd sourced support. 

III. Marketing plan for Harnessing the 
Power of the new Rules 

The new marketing has new planning. 
There are 11 steps of planning: 

1. Building your Marketing Plan 
2. Online Thought Leadership to brand 

your Company as a trusted Resource 
3. How to create for your Buyers 
4. Mobile Marketing: reaching Buyers 

where they are 
5. Social networking Sites and Marketing 
6. Blogging to reach your Buyers 
7. Video and Podcasting made, well, as 

easy as possible 
8. How to use news Releases to reach 

Buyers directly 
9. The online media room: your front 

door for much more than the media 
10. The new rules for reaching the Media 
11. Search engine Marketing 

1. Building your Marketing Plan 
What are your Company’s Goals? Which 

are buyer personas in your company?. You need 
to make the buyer persona profile. Senior Execu-
tives have to be reached. The Importance of 
buyer personas in Web marketing increases. 
What do you want your Buyers to believe? You 
must develop content to reach buyers. Marketing 
strategy planning has a template. There are new 
rules of measurement: Asking your buyer for a 
date. Measure the power of free. What you 
should measure? Data from an e-book offer. Edu-
cate your salespeople about the new sales cycle. 

2. Online though leadership to brand your 
company as a trusted resource 

You must develop thoughts leadership 
content. Forms of thought leadership content: 
white papers, e-books, email newsletters, we-
binars, wikis, research and survey reports, 
photos, images, graphs, charts and info-
graphics, blogs, audio and video. 
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3. How to create thoughtful Content 
Leveraging Thought Leaders outside of 

your Company. How to create for your Buy-
ers. An Analysis of Gobbledygook. Poor Writ-
ing: How we get here? Effective Writing for 
Marketing. The Power of Writing Feedback 
4. Mobile Marketing: reaching Buyers where 
they are 

Make your site Mobile friendly. Build 
your Audience via Mobile. Geo Location: 
When your Buyer is nearby. The Mobile Me-
dia Room. Cyber Graffiti with Network Na-
mes as Advertising 
5. Social networking Sites and Marketing 

Face Book: not just for students. Check 
me out of my space. Tweet your Thoughts to 
the World. Social Networking and personal 
Branding. The Horse Twitter. Connecting with 
Fans. Which social networking site is right for 
you. You can’t go to every party, so why even 
try?Optimizing social networking pages. Inte-
grate social Media into an Office Conference 
or Event. Start a Movement. Why participat-
ing in social Media is like exercise 
6. Blogging to reach your Buyers 

What should you blog about? Blogging 
Ethics and Employee; Blogging Guidelines 

Blogging Basics: What you need to know 
to get started? Pimp out your Blog. Building 
an Audience for your new Blog. Tag, and your 
Buyer is it. What are you waiting for? 
7. Video and Podcasting made, well, as easy as 
possible 

Video and your Buyers. Business casual 
Video. Stop obsessing over Video Release 
Forms. A flip video camera in every pocket. 
Getting started with video. Video created for 
business generates Sales Leads. Podcasting 
8. How to use news Releases to reach Buyers 
directly 

Developing your news release strategy. 
Publishing news releases through a distribution 
service. Reaching even more interested buyers 
with RSS Feeds. Simultaneously publishing 
your news releases to your website. The Impor-
tance of links in your news releases. Focus on 
the Keywords and Phrases your Buyers use 

Include appropriate social media tags. If 
it is important enough to tell the Media, tell 

your Clients and Prospects too! 
9. The online media room: your front door for 
much more than the media 

Your online Media room as (Free) Search 
Engine Optimization. Best Practices for online 
Media rooms. An online Media room to reach 
Journalists, Customers, Bloggers, and Employ-
ees. Really simple Marketing: the Importance of 
RSS Feeds in your Online Media Room. 
10. The new rules for reaching the Media 

Non targeted, Broadcast pitches are spam. 
The new rules of Media Relations. Blogs and 
Media Relations. How blog mentions drive main-
stream media stories. How to pitch the media 
11. Search engine Marketing 

Making the first page on Google. Search 
engine Optimization. The long tail of search. 
Carve out your own search engine real estate. 
Web landing pages to drive action. Search en-
gine marketing in a fragmented business 

Conclusions 

The old marketing is dad. Long live the 
online marketing! It is impossible any more to do 
marketing in the classic way throw mass media. 
They are expensive and slow. The easiest and 
fastest method to communicate with the custom-
ers is in the net. Social media in net is the best 
way the market news to reach the clients, to re-
ceive the feedback of the consumer satisfaction. 
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	�%O�	� ���*�� 
	�-
	�% � �� ��������� � ��
����� �����>
	���	� 
�� 	������ ���'� 
��	����	� �
�����
�. �� 

� �����%�� �� 
��� *��� 
���
	��	�, 
��	� 
��
�	�	���	� �����	 � ��	�����, ��
	��%����, 
�������	���� ��>��
	� � ��
������� �� 
�-
������, �� � � 
	��������� �� ����$���-
��
		� � 
���>
	���	� �� �)O��
	�	�, 	���
-
	�	�, �����	��
	��	� � ��
	��	� ��
	��*���. 
#�������� �
���	 � ��
	���� ���'� 	���
	�-
*�

�% 
�
	��, 
�>	� ��������� �
�����
�	� 
*��� ���������� �� ��'���, ���	�
	, ����
	�-
��� � ����
. ��	�
��	� 
� ������	� 
���	
	-
��O� ����� �	 
������� � 
��	���� '���
	��. 
����*��� 
� 
���������	� ��������
�	��
	-
�� ���� 	���
	�*�

�	� ����
	��%. �������-
�	� � ��
�
����� ���'� 	��������	� � ���-
��	��	� �� ��
���
�����*�

� ������	��, 

�	� )��	��%	 ��	��C�� �����
	 (���), ���-
	�
		�, 
���	�����	� ����
	���� � 	���
	�-
*�

�%	 ����
. 

�$�\%�# ]^'#: 	������, 
��	���� 
�
�����
�, �
�����*�

� ��
	�$, ������-
���� �� ���'���, ��$��������� 	���
	�-
*�

� ��	�����%. 

�(&*%*% !� *^+#&*#\)&"#( &)"*%+ � 
&�)*%�!�*� #"%!%'#"� 

�������	 � ���� �	 ����O�	� �	��
�� 
�� �
�����
�	�, 
�>	� � �
����� ��	�*��
 
�� )��	�� ��	��C�� �����
	 (���), ���-
	�
	, ����
 � ������. [� 2011 �. 	�> �����
-
	��% �� 
��	����	� �
�����
� ��*	� 6 	��-
����� O�	

� ������ ��� 9% �	 
��	����% 
���. �����%	 ��
	�$ �� 	���
	�*�

�	� 
	��
��� � 
��	���� ��O�) ���� ��
�����	� 
�%
��
� ��
�	���	�% � ���	�
��	� �	 ��-

��C�����	� �� $������% 
	�����	, 
�>	� �	 

��% 
	���� 
� ���$� �� ����
	��O�	� )�-
��	
	��, 
�*�	��� 
 �����*����� �� ��
	��-
��
		� �� �����C��% 	���
���	. #����� 
#��	����	� ����������% �� 	������ (#&�) 
�	 1990 �. �� �����	� ��$���������	� 
���
	�����% � 
��	���� ��O�) 
� ����
��-
�� ����*� �	 ��� ��	�, ��
	���>
� 675 ��-
����� ���� 2000 �., � ���� 2011 �. – 940 ��-
�����. ���� ����� �� �	*�	�	 ��	��C��% 
	������, 
�>	� �� ��*�
����%, �������� �� 
��
�	 ��	� ����*� ���
	�����% � 
�������� 

 ��$���������% 	������1. 

�����>
	���	� �� 	������ ���'� 
��-
	����	� �
�����
� ��� 
�V*��� ���*����. 
�� 
� �����%�� �� 
��� *��� 
���
	��	�, 
�-
�	� ��
�	�	���	� �����	 � ��	�����	�, ��
-
	��%����	�, �������	����	� ��>��
	� � ��-

�������	� �� 
������� (	. ���. 	���
	�-
*�

� ����
,) 
��	� ���� 2011 �. ���'����%	 
1.2 	������� O�	

� ������ � �%� 
�%	. �� 

��%	� 
�O��
	, �	��
���	 
	������� ��-
��$�����
		� � 
���>
	���	� �� �)O��
	�-
	�, 	���
	�	�, �����	��
	��	�, ��
	��	� 
��
	��*��� � )����
� �� ������	� �� ����-
������	�. &	 
��% 
	���� 260-	� ������� 
'��� �� ����% 
�%	, *��	� ��)�	�� ��
	� 
� 
�
������� �	 	������ (�	 
��	� 100 �����-
�� ��C� ��)�	%	 ����
	�� � 
�
	���), ���-
��
	��%	 *�
	 �	 ���'���	� 
� �� 
	�
� � 
�
���� �	 �
�*
� 
���� �� �
�����
�	�. 
&
��� 	���, 
�
	� ��$���������	�, 	�
� � 
��	��C��	� 	���
	�*�

�	� 	��
��� 
	�-
������ ����
	����	�. ���� 2011 �. 4.5% �	 
�)O�% ����
	������� 
���	�� ��� �
��� 
650 �������� O�	

� ������ 
� ������%��-

                                                        
1 www.unwto.org 
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�� �	 	���
	�*�

�	� ����
	��%2. 

 

 

�#@. 1. �+#!%& "?' ��� 
/% &)"*%+# <� 2011 @. 

��&�Q�"': Travel & Tourism, Economic 
Impact 2012 World, World Travel & Tourism 
Council, 2012, p. 7. 

�������	 � ���� �	 ��>-
�����	� 
�
-
	��� �� 
��	����	� �
�����
�, 
�
	���%��O 
�
��� 9% �	 
��	����% ���. ���� �%� � ��-
���%� �	 	��� �� ��	���)����	� ����
	��%, 

�>	� ������� �� 8.5% � ���
� ��-���
� �	 
)��
���% 
�
	��, �������O �� 11%. 

��
�	� ���� ��
�����	� ��
�	 ������ 

� ��)�V����C� 
���� 
��	���� ��
	�$, 
����������	 �	 �����*���O�% 
� �%� �� 
)���� �������O�	� 
� 	�'������*�� ����
-
	��%, 
�
	� � )��� ��
	�$ � 
�
	��� �� �
-
����	� 
�	� )��
���	� ���� � �����
�	�, 
���� 
�����O�	� ��
�	 ������ 
� �*�
�� ��-
��

� ���������	����
	 �	 	��� 
�
	���. 
"����
�
��	�%	 ��
	�$ � 	������ O� ����-
�� �� �����*����� �� �	��
�	����% �%� �� 

�
	��� � ���. 

���� 2001 �. �� 31-	� 
�
�% �� #	�	�
	�-
*�

�	� 
���
�% 
�� &&" � ����	� “����
-
	�*�

� 
�	���	�� 
��	
�: �������*�	���� 
��	�������*�� ���
�” – 
����
	�� �����)�	-

                                                        
2 World Investment Report 2012, United Nations Con-
ference on Trade and Development, p. 16. 


� �� E�����>

�	� 
���
�%, &���������%	� 
�� �
�����*�

� 
�	�����*�

� � �����	�� � 
#��	����	� 	���
	�*�

� ����������%. ����
-
	�*�

�	� 
�	���	�� 
��	
� /�##/ e ��$����-
����� ������	 
	�����	 �� ��������� �� ��-
��
	��	� �
�����*�

� ���
	� �� 	������ � 
�
�����
�	�. "�>-�)O� �## 
� 
�
	�� �	 14 
�
����� � 12 �������	���� 	�)����, )�����-
�� �� ������ �� 
�O��
		� �� ����� �� ���'�-
��	� �� ��
�	�	���	� � 
	�>��
		� �� 	���
-
	�*�

�	� � 
�������	� 
 	������ ��>��
	�. 
��)����	� 
� ������� 
������� � �
%
� �	 	%' 
��V
	���� �����*�� �
��
	 �� 	���
	�*�

�	� 
��>��
	. # ��������� �� ���������	� ��	�-
������*�� ��
	����
� �� �## 
� ���
����� 
�����������	� �� 
�����	� �
����� ����: 
�
�����*�

� ������ �� 	������ *��� 
�
	�-
��	� �� ����������	� 
*�	����
	��, ��
	�-
�����
	 � 
�������
	 �� ����
	�����	� ����� 
/�� �	��
�� � 
	����/, ��*�
�%���� �� ��)���-
��	� 
	�>��
	 �	 	������, ��
������� 
	��
-
	���	� �� ���	�
		� � 	���
	�*�

�	� ��>��
-
	�, �����)�	���� ������ �� �
�����*�

� 
������ �� 	������ � ��������� �� 	���
	�-
*�

�	� ����
	���� ��� ����
� 
 	���
	�*�
-

�	� ����������. ���
	�*�

�	� ���������� 
�� �## � ��
	 � �%
�� �	 �����	�	� 
	���� 

�	� ������%, ����
�)��	���%, �
����%, 
\��>����%, <�
	��%, #<�, ������, "��� [�-
�����%, <�
	����%, (�

�
� � ��. � �������% 
�## �� 
� ������� � 	��� ��	����%�� �����-
����	� �� �
�����*�

�	� �����	�	�. 

���� ��
�����	� 20 ������ WTTC ���-
��
�
��	� ���������$�� � ����)�%�% 
��%	� 
��	���
�, �����)�	��>
� 
�
	��� �� �����
-
	��%�� �� �������� �� �
�����*�

�% �����
 
�� 	������ �� 181 ���$���, 20 ������� � �� 

��	� 
�	� �%��. ���� �������� �� 
� ������-
���� �� �����%	 
�	���	��	� 
��	
� �� ���-
$���	�, �� 
� �����*��� �	 ���������	� ��-
�������� 
	�	�
	�
�, 
�
	� � ����� ��)��-

����� �����, � 
� �������	 �	 �
�����*�
-

�	� ����������3, 
��	� ���� �����$��
	 �� 

�����	���� ������ ��$�� 
	����	�. [� ���-
$���	�, �� 
��	� ���
��	 
	�	�
	�*�

� ���-
��, ��$��
		� �� 	��� ��
������� 
� �����%�� 
                                                        
3 ������
��, �., (��������� ���%���	� �� 	������ 
���'� �
�����
�	�, �������
�	� ���������� 
����-
���� “��*�
	��, 
��
����	�
��
�)��
	, �
	�>*��� 
�����	��”– #)����
 ��
����, !�����
�	�	

� ����-
	��
	�� „#	����
	��”, #���%, 2009 �. 
. 37-43. 
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*��� ��
	�, *� 	� �����
	��% �	������ 	�*
� 
�� ���)�����	� �� ���
�% � 
�
��� �
�����-
*�

� ���
	 �� 	������, 
�
	� � �� ��-��)�� 
�����
��*�� ���������. 

�^+#&*#\)&"�*� #!]^&*+#( – @)!)+�*%+ 
<� #"%!%'#\)&"# +�&*)c 

�������	 � ������*�� 
�
	��, 
�>	� 
��������� �
�����
�	� *��� ���������� �� 
��'���, ���	�
	, ����
	���� � ����
, 
�	� 
�� 	��� ��*�� 
	������� � �
�����*�

�% 
��
	�$. "� �	��
���	 �������� � ����� 
�-
��	
	��O� ����� ��� *��� �����)�	���� �� 
�����
	��
	���	�, 
�%	� ����� 
�
	��� ��-
��	 �� ��������	, ��� *��� 
�������� �� ��-
��$�	���� ��
���� �� �	�����	� ��
	���-
��� � ���$���. !
������� 
 	��� 	������	 
�����*��� 	������%	�, 
����	�����	� � 
����
	����	� � �����	� ��
������� 
 ���� 

�
	���. E	� � �%
�� �������: 

� #
���C�� ����*����, ��������� �	 
WTTC ��
����, *� �� )����
 ��	�����%	� 

� ���$� ���� 	��	� �	 ��
	� �� 
��	����	� 
	������% ���� ��
�����	� ��
�	���	��. 

� &	 �)O� 1.2 	������� O�	

� ������ 
����C�� ���
� *�$��
	����� ����
	����, 
�
��� 76 �������� O�	

� ������ 
� ����-
������ �� �����
	��
	��� 
�	� 	���
���	-
�� ����
�, '�	��� � 
�����
�� ���	����. 

� (���� �	 �����%	�, �����)�	� �� 
��������	� �� �)�*���� � 
����	� �� 	�-
�����, ����	 �� 
� ��������	 � ����� 
�
	�-
�� �� �
�����
�	�. 

� �������	 ��� 
�V*��� �
�����*�
-

� ���*���� �� ����������� �� �����$��
-
	�	� �� ��)�	� � ��$��������� ��O�) – �	-
��
���	 � �	 ���*���� �� 
��� �� ��
�
�
-
������������	� 
�������
	�, �� 
�O� 	�
� 
� �� ��)�	����	�, 
��	� ���O�	 � ������	� 

� ���� *�
	 �	 
��%	� ��*��)�. 

� ���
���	� �� ����� 
	�
� � �
���� 
����
� �	*�
	� �	 �)O�	� ���*�	����% �	 

	����	�, �	 
�%	� 	� ����	 � 	��� ���
	� 
�� „
	����	� ���������	��” ����	 �� )���	 
����)���� � �������� �	 	������. ���� 
������ �� ����� 
	���� �� �����*� ����
� 

� 
�	� �%�� – �������� �	�����

�	� ���� 
��� ���

���	� ����

� ���� 
�O� ����	 
�� ������
�	 ��-������ ����
	����. 

�%[#�$!# /%$<# %* *^+#&*#\)&"�*� 
#!]^&*+#( 

�������	 �������� 
���	
	��O� ����� 
�	 
������� � 
��	���� '���
	��. #�
	���	 

������ ��%
� �� ���������	� ��� 
)��$�-
����	� �� ��������	�. [��*�	���� *�
	 �	 
�
�*
� ��$��������� ��	�����% – �
��� 
���� 	��	� �	 �
�*
� ���
	�����% �� �%
�� 
�����	� ������ – 
� 
 ��� ��
�O���� �� 
���%	��� �/��� �������. � ����������, 
	������	 ������
	�� ��
��*��� 
��	����-
	� ��
���
	�� � ��$���������	� �	��C�-
��%, 
������>
� �� ����)�%����	� �� ���-
)���	��
	��	� ��$�� '���	�. ����, �	 
��% 

	����, ��$� �� ������ �� ����)�%���� �� 
��$���������	� �	��C���% � ��
��*����� 
�� 
��	����% ���. 

����� 	�������� � 	��� ����������� 
�: 
� #�
	���	 �
����%�� �%
�� �	 ��>-

���
���	� ����� �� ���	�
	 � ��)�	�� 
���
	�
�, 
��	� 
� 
��O�	 � �%��	� �
���-
��
�. ��	���	� � 
�	����� ����
	��%	�, 
��������, �����	 ����*� $���, '��� �	 
������
	��	�, �����
	�� '��� � 	�
��� �� 
������� ��)�	�� ��� �	 �
�
� ���� 
�
	�� 
�� �
�����
�	� – ������)�����, 
��	� �	-
���%�� ��
�V*�	���� ���
���% '���
	�� �� 
����� ���$��
	�. [� $���	� 	��� ��$� �� 
����� ��$�� ���% � ��
��*����� �� �����-
��
��	� ��$�� ������	�. 

� � 
��	���� ��O�) ����*� �	 50% �	 
'���	� ���
 $���%	 � �������	�, � 
����� 
��������	� �� 2025 �, 	��� ������	 O� ��-
��
�� �� 75%. ���� ���
	���%�� ���%�� 
�����'� �� ��-���
�	� � ��-�	����*��� ��-

����� ��
	�. "� 	������	 ��$� �� 
� �
�-
$� 
��
�	���� 
�
	�� �� 	��� �)O��
	�, 
������%��>
� �� �
�����	� 
	�
� � �
���� 
�� )���	 ��
	��%��, 
�
	� � �� )��� ����-
����� $��������$�� ���'�� �	 ��
�	�	�-
��	�. 

� �������	 � $��������$�� ��	�*��
 
�� ��'��� � ���	�
	 � ����� �������O� 
� 

	���� �� ����% 
�%	. ��
� ��������, 	�-
�����	 ��%
� ��� 
�
���� ���
���% 76% �	 
�
�*
� ��)�	�� ��
	� � <��)�, 31% � ����� 
� 27% � "���)�%. ��� ������	� ���
���� 
������� '��� O� $���%	 � )����
	 � 	��� 

	���� ��� O� )���	 ��������� �� ����
-
��	 ������	� 
� � 	��
��� �� ��)�	�. 
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� &
�����	� 
��	���� �����*�% ��$-
�� '���	� �� 
��	� ����	 �� 
������	 ���-
��$���� � 
�����
	�. �����
	��%>
� ���-
��$��
	 �� '���	� �� ��
�O���	, �� �*�	 � 
�� ��)�	%	 � ����� 
	����, 	������	 ���-
��$�� $��������$�� ��
	��� �� �������%-
���� �� 	��� ���)����. ��
���� 	�> ��$� � 
�� ��
��*��� �)���� �� 
��	��� � ���)��-
��% ������, 
��	� �	 
��% 
	���� ��
��*��� 
���)���	��
	��	� ��$�� '���	�, ��
���� 
����������	� �����
	, ������ �� 
�'���%-
����	� � �����%��������	� �� 
��	����	� 
��
���
	��, 
�
	� � �� ��O�	� �� ��
	��	� 
'��� � 	�'��% ��*�� �� $���	4. 

�+)]#<�#"�*)$&*�� /+)] *^+#&*#\)&"�*� 
#!]^&*+#( 

���� ��
�����	� ��
�	���	�� 	���
	�-
*�

�%	 
�
	�� �����
	���� 
���� �
	�>*�-
��
	. �����
� *� ����
	��%	� ������� ���� 
����� )��
	��% – �	 	�����
	�*�� �	�
�, 
�������� � ����� ������� ��

���, �� 
��-

����
	 �	 �������� )��
	��%, �
�V*�	���� 
����	��
���% � ������, ���������%, ��
���� 
� ���

� ��$��� – �	����	����	� �� ���-
��>
	��� �)�
������ � ��
���� � 
��	
�
-
��*��. ���� 
� ���*��	��� �	 ��
	�$� �� 
��$���������	� ���
	�����% � ����% 
�%	 �	 
2000 �� 2011 �., ���������� � #��	����	� &�-
��������% �� ������� (#&�). ���� 	��� ��-
���� 
�����%	 ����C�� ��
	 � 3,4% – �	 674 
������� ���
	�����% ���� 2000 �� 940 ��-
����� ���� 2011 �., ����������>
� 
���� ���-
��	� �
�����
� (1,8%)5. 

�����
 	������
 �����
� (�!%) 

&)O�% �)�� �� ���
	�����% �	)��%��� 

��� 
��� �� 3 ������ ���� ��
������	� ��-

�	���	��: 

� 2001: ���O�$�	����	� 	�����
	�*�� 
�	�
� �	 11 
��	����� � #<� ��� ������� 
���%��� ���'� ��$���������	� 	��
��� 
���� ��
�����	� 	����
�*�� �� 2001 �., �� 

��>��%	 �����	�	 )� ������ �� 
	������%, 
� �� ������ 
��� (-0.1%); 

                                                        
4 ����C���, �., ���	����%	 	������: ��	����	��� �� 
���)�������%, ����	��
	�� „<������� �����“, #�-
��%, 2009, 
. 260. 
5 www.unwto.org 

 

�#@. 2. �)c]^!�+%]!# *^+#&*#\)&"# 
/+#&*#@�!#( 2000-2011 @. 

��&�Q�"': Travel & Tourism, Economic 
Impact 2012 World, World Travel & Tourism 
Council, 2012, p. 9. 
��b$. 1. �+#!%& !� *^+#<'� "?' @$%b�$-
!�*� #"%!%'#"� <� /)+#%]� 2000-2011 @. 

 �?&* �% 
T������ – ��%
 �����
 
�� ��� 9,7 
T������ – �)O �����
 
�� ��� 16,6 
T������ – ��%
 �����
 
�� ���	�
		� 8,3 
T������ – �)O �����
 
�� ���	�
		� 3 
����	����� ����
	���� 41,8 
��
�	�	��

� ����
 20,1 

 

� 2003: 
�����	���� 

�����% 
��� �	 
1.6% � ���
	�����%	� 
� ���$� �� 
��)�-
������% ���
	 �	 	�� ��$�� ��
	���: 
��-
��	� � ���
, �������%	� �	 �&Z# � 
��)�	� 
���)���� �
�����
�; 

� 2009: ����
�%	� � 
��	����	� �
���-
��
�, ����*���� ���� �	���	� �������� �� 
2008 �. ������ �� 
��� 
 3,8% � ���
	�����%-
	� � 
��	���� ��O�) �� 
�����O�	� ������. 

M�"+%#"%!%'#\)&"# *)!])![## <� 
/)+#%]� 2000-2011 @. 

�������	 ��
	���� ��)�� ���� �� ��
-
	�$ �� ����*�	� ��
���
�����*�

� ����-
��	�� �	 2000 �� 2011 �. 

� ������� 2000 � 2011 �. ��
	�	 �� ���-

�% �����
 �� 	������ 
�� ���)����% ��� 
)� ���������, 
 �
�����*�

� ��
������
	, 
)���
	� � 	�����
	�*�� �	�
�, 
��	� �
���'� 

���� ���%��� ���'� ����. �������	 �	*�	� 
��
	 �	 9.7% 
�	� �%��, � �����
�	 �� 	����-
�� �� ��� ��
	���� 1,770 ����. ������ �� 
2011 �. (�� ���� �	 2012 �.). "� ���������� 
����, )����
�	 �� ��
	�$ )� ������������. 
<���
� � ����
�% ��	�
 �
�	�'� ���
�% 
�����
 �� 	������ 
�� ��
�*����	� �� ��� 
�	 
��	��	�� 69.9% � 64.7%, ��
�	� � <���	-



�	����V� – ����������� �����V� � ���������� �
�����
� 
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�-��'��
���

�% ������ � ?�	��

� <��-
��
� 
� ��)�V���� ��
	 �	 �
��� 43%. (�$-
���������� E����� ���	���% 
��� �	 9.9% �� 

�O�% ������, � #��������	� O�	�, ��>-��-
����% ����� � 
��	� � ����*�� ����$����, 
��������� 
 5.3%. <
� �����>
	���	� �� 
���, 
�������� �	 ����
	����	� � ���
	� �	 
������	� �� ����������, 
� ����� �������, 
����%	 	���
	�*�

� 
�
	�� )� �������� �� 
5,760.9 ����. ������ ���� 2011 �. (�	 ������ 
	�*
� �� �����
� 
�� ���) – 
 ��
	 �	 16.6% 
��� ����	� �	 2000, ��
�� � 
���� �	 98.2 
����. ������ �� )��� �� 2007 �. ����� �
���-
��*�

�	� 
����6. 
&������ 

� 
��	���� ��O�) ��%
�	� ���	�
	 � 

�
	��� �� 	������ 
� ����C� 
 8.3% �� ��-
����� �	 2000 �� 2011 �., 
��	� 
� ������ 
*��� �	
������	� �� �������	���� 7 ����-
��� ��)�	�� ��
	�. "� ����C��	� 	������ 
�� ��
	�$ 
� 
���)�%	 ���
	�*��. ��-
��-
������ �����>
	���	� �� 11 
��	����� ���-
����
� �� 
��� �	 3.1% ���� 2001, ��
�	� 
���� 2004 )� �	)��%��� ��>-)����%	 ��
	�$ 
�� ��
�	���	��	� �	 4.5%. ��
�	 �� 	����-
��	� ���	�
	 ��
	���� 98.6 ������� ��C� 
���� 2006 �. � �� )� �����C�� �� 2011 �7. 

Z������������	� �� ��
	�$� �� ���-
	�
		� � 	������ � 
��	���� ��O�) �	���� 
)�C� ������������. ��� 	��	� �	 
��	��-
��% ��
	�$ 
� �����'� �� <��%, 
���	� ���-
	�
		� � 
����	� �� 	������ � ��	�����%	� 

� ����C� 
 5 ������� ��$�� 2000 � 2011 
�. – �	 
��	� 2.8 ������� � ��	�>. "�>-
)����%	 ��
	 � ������	�� ����$���� )�C� 
�	*�	�� � ����
�% ��	�
, #������ <���
� � 
?�	��

� <����
�, 
���	� ����*��	 �� 
� 
����������	 ���
� �� �	
�V*���� �� �
�-
����*�

�% ��	������ �� 	������. &	���-
�� ��
	������ 
� �)������	��
	��'� �	 
)����	� �����	�� �� �����C��% 	������. 
"�������, &)�������	� ���)

� ����
	�� 
(&<E) ��
	����'� ��)���$�	���� ��
	�$ �	 
167.9% � ��%
�	� ���	�
	 � 	������ �� ��
-
�����	� ��
�	���	��, � <)� ��)� 
� ���-
����� � ������ ���	�� �� �����	��	� �� 
)����
 	������ � ������*���%. 

Z�
	�	 �� ���	�
		� � �����	�	� ������ 
                                                        
6 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 7. 
7 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 8. 


� �
��� ��-	����� �� ��
	�����. ��
	� E�-
����, 	�
� � #<� �	*�	�'� 
��� � ��%
�	� 
���	�
	 � 
�
	��� 
 10.5% �� ������� 2000-
2011 �., �����
� *� �
�����	� 	�������% 
������$�� 
	�)���� �
� 
� �������� ���%-
���	� �� 11 
��	����� � �
�����*�

�	� 
����
�% �	 2008-2009 �. <
� �����>
	��%	� 
�	 �	
������	� �� ���� ��)�	�� ��
	� � 	�-
�����, ���������� *��� ����
	���� � ����-
��	� �� ����������, 
� ��)��%	, )��%	 �� ��-
)�	��	� ��
	� � 
�
	��� 
� � �����*�� 
 
17.6 ���. ��C� ��$�� 2000 � 2008 �.(�	 ��
 
�� ��
 �� �
�����*�

�% ��
��) � 
 11.6 
���. ��C� �� ������� 2002 – 2010 �. (�	 
��
	�> �� ��
	�>)8. 
��������	� �
	������� 

[�
	�% �� ��
�	���	��	� – 2010 �. 
� 
�����C� �� )����% ��
	 �� ����
	����	� � 
	���
	�*�

�% 
�
	��, 	�> 
�	� ��
	�����-
�	� 
	���'� �
� ��-
��
����	�
��
�)�� � 
���
�������	� �� ��-����$��	� ��	����. � 

��	���� ��O�), 
���	�����	� ����
	���� 
� 
�
	��� 
� �����*�'� 
 41.8% ��$�� 2000 
� 2011 �. � 
 66.3% �� 2008 �. – 	��
	 ����� 
����*��	� �� �����
����� �� )��� ��
����-
	� �	 �����
���	� 
����. ����
	����	� � 
	������ ��
	����'� 
��% ��
 �	 726.8 ���. 
������ ���� 2008 �.(�� ���� �� 2011), 
�	� 
#����������
��

�% � <���	

�-
	�'��
���

�% ������ �	*�	�'� �� 34% 
�
�
�, � E����� – 23% �	 �)O�	� 
���9. 
�
�*
� 
��	���� ������� �	)��%��'� �
-
	�>*�� ��
	 � ����
	����	� � 	������ 
��� 
2000 �., 
 ��
�V*���� �� [������ E�����. � 
#��������	� O�	�, �����
� 
��)�% ��
	 �� 
��� � ���	�
		� � �����C����
		�, � ��-
���� 
����
�����
	 ����
	����	� �� �
	�-
��	 
��
����	�
��
�)��, ������ 
 
���	�-
����	� ���'��� �� 
�
	���, �������O� �� 
���� 	��	� ���� 2000-2008 �. � �� 20% ��$-
�� 2002 � 2010 �. "�>-��
�
�% ������	 �� 
��
	�$ � ����
	����	� ����

������ 
� 
��)�V���� � <��%, �%
�� *�
	� �� <���
� 
� ����
�% ��	�
. ���� �
�V*�� �%��
	��% 
��
	�$ �� ����*� �	 600% � ����% �	 2000 
�� 2011 �. � 230% � &<E. 

                                                        
8 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, �. 29. 
9 World Investment Report 2012, United Nations Con-
ference on Trade and Development, p. 8. 
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�#@. 3. ��&*)c � /+)"#( /+#!%& !� *^+#<'� "?' <�)*%&**� # ��� <� /)+#%]� 2000-2011 @. 

'���������
� ��
�� 
&)O�%	 	���
	�*�

� ����
 � 
��	���� 

��O�) (	.�. ���'���	� ��������� �	 *�$��
-
	����� 	���
	� �� 
	�
� � �
���� � 
����	� 
�� 	������, �
�V*�	���� 	���
���	, ����� 
	%'��	� ����� 
	����) � ����
��� 
 20.1% 
��$�� 2000 � 2011 �. ���� )� ���*�	���� ��-
)���� �	 
��	��	��% ��
	�$ �� ��� � ��-
��
	��%	� ��� ���	�
		� �� 
�O�% ������. 

&
�)��� ��
���� ��
	 � 	���
	�*�

�% 
����
 
� ��)�V����C� �� ������� 2004-
2008 �., 
 ����C�� ��
	 �	 8.7% 
��� �� 
2004 �. ���� )� � 
��	��	
	��� 
 ��-��)��% 
�
�����*�

� 
����	 �� ������� 
 )�����-
�����	�� ���� �� ������������% ��'�� 

��� ��	��)�	���	� (� ��*��)�	� �	 
	�-
���

� ��>��
	), � 
�*�	���� 
 )����	� ���-
��
	���� �� �
����	�, �����
	��%�� �	 ���-
�
�������	� �� ��$��������� ��	�����, 
������
��� 
 ��� �	��' ��� )����
. 

�����
� *� ��	��)�	���	� �	 #������ 
<����
� � E����� �
� �O� 
�
	���%��	 60% 
�	 
��	����% 	���
	�*�

� ����
, ��>-
���� 
��������	� 	�������% )� ����
	��O�% �����
 
�� ����	

�	� 	���
	� 
�� �)O�	� 
���, ��-
��*��>
� �	 19% �%� ���� 2000 �. � ��
	�-
��>
� 25%. Z�
	�$�	 �� ��'���	� � � ���	� 
�������O� 
� � �����	� ������ � <��% ������ 
�� ����
	���� � 	���
	�*�

�% ����
 �� ��-
�����, ������ �� 99.2 ������� ������ �� ��-
����� 2000-2011 �. – �
�������	�� �� ����*� 
�	 ��������	� �	 �)O�	� �����*���� �� 
�-
O�% ������. ��
�	� ��
������	� �� ������� 
� ����� ��-���
�, ��
	�	 �	 33.1 ������� 
������ � 	���
	�*�

�% ����
 �	 ��	��)�	�-
��	� � ����
�% ��	�
 �� 2000-2011 �. – ����-

*� �	 
��	��	��	� �����*����, ���������� �	 
������>

�	� � 
�����������
��

� ��	��-
)�	��� ���	� ������ – � 
�O� ���*�	���� � 
��$� )� � ����
�	�� �� )���O� 	��������1. 

	<�%]# 

�������	 � ���� �	 ��>-
�����	� 
�
-
	��� �� 
��	����	� �
�����
� � �
����� 
������	�� �� )��	�� ��	��C�� �����
	, ��-
�	�
	, ����
 � ������. 

���� ��
�����	� ��
�	���	�� 	���
	�-
*�

�%	 �	��
�� �����
	���� 
���� �
	�>-
*���
	. "�����	� �	����	����	� �����>
	-
��� �)�
������ � ��
���� � 
��	
�
��*��. 

[� ������� 2000-2011 �. 	���
	�*�

�%	 

�
	�� ��
	���� ��)�� ���� �� ��
	�$ �� ��-
��*�	� ��
���
�����*�

� ������	��. 

��"$�\)!#) 

�������	 � ���� �	 ����O�	� �	��
�� 
�� 
��	����	� �
�����
�, 
�>	� �������� 
��'���, ���	�
	, ����
	���� � ����
, 
�	� 
�� 	��� ��*�� 
	������� � �
�����*�

�% 
��
	�$. #�
	���	 
������ ����� 
���	
	��-
O� �����, �����%��O� 
� � �����)�	���� �� 
�����
	��
	���, 
�������� �� ����$�	���� 
��
���� �� �	�����	� ��
	������ � ���$�-
��. ����
	�*�

�	� ����
	��% ������
	�� 
��
��*��� 
��	����	� ��
���
	�� � ��$��-
�������	� �	��C���%, 
������>
� �� ��-
��)�%���� �� ���)���	��
	��	� ��$�� �	-
�����	� �����. 

                                                        
1 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 9. 
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Abstract 

The main objective of this research paper 
is to analyze and investigate the impact of tour-
ism on the global economy. It is expressed not 
only through means that visitors spend on 
travel, accommodation, additional activities and 
buying souvenirs, but and stimulating the 
commitment and support of communities, tour-
ists, government and suppliers. Special empha-
sis is placed on the tourism sector to assist 
economies by generating income, employment, 
investment and exports. Prominent its accom-
panying benefits are social and cultural. We 
studied contemporary challenges facing the 
tourism industry. Attention is focused on the 
macroeconomic indicators, such as the gross 
domestic product (GDP), employment, capital 
investment and tourism exports. 

Keywords: tourism, global economy, 
economic growth, income generation, interna-
tional travel. 

The place of tourism industry in the world 
economy 

Tourism industry is one of the world’s 
leading economic sectors, representing a major 
source of GDP, employment, exports and taxes. 
In 2011, it contributes almost US$6 trillion to 
the global economy, or 9% of global gross do-
mestic product (GDP). The rapid rise in global 
demand for tourism over the past few decades 
has been spurred by the rise in living standards, 
in turn fuelled by growing wealth, coupled with 
the increased affordability of air travel. Accord-
ing to the World Tourism Organization (UN-
WTO), international arrivals worldwide have 
more than doubled since 1990, rising from 435 
million to 675 million in 2000, and to 940 mil-
lion in 2011. And these figures do not take ac-

count of domestic tourism which, by all ac-
counts, generates up to ten times more arrivals 
than international tourism1. 

The impact of tourism on world econo-
mies has a crucial significance. It is not just 
about the money visitors spend on travel, ac-
commodation, activities and souvenirs – visi-
tor exports – which, in 2011 exceed US$1.2 
trillion around the world. But, by its very na-
ture, the industry stimulates the engagement 
and collaboration of communities, tourists, 
governments, local suppliers and businesses 
throughout the supply chain. And the 260 mil-
lion estimated people around the world whose 
jobs are supported by tourism (100 million of 
whom work directly in the industry) all spend 
a proportion of their own income on goods 
and services from all parts of the economy. 
Furthermore, demand for tourism – both inter-
national and domestic – stimulates investment. 
In 2011 4.5% of total capital investment, or 
some US$650 billion, will be driven by tour-
ism industry2. 

Tourism is one of the world’s largest indus-
tries accounting for 9% of global GDP. This is 
more than the automotive industry which ac-
counts for 8.5%, and only slightly less than the 
banking sector which accounts for 11%. 

More significantly, while the last ten 
years have seen strong global growth helped 
by a rising share of the fast-growing high-tech 
industry, as well as rapid growth in service 
sectors such as banking and global finance, the 
next ten years are forecast to see a slower per-
formance from these sectors. Continued 
growth in tourism will therefore result in an 
increase in the sector’s relative share of GDP. 

                                                        
1 www.unwto.org 
2 World Investment Report 2012, United Nations Con-
ference on Trade and Development, p. 16. 
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Fig. 1. GDP contribution by sector 

Source: Travel & Tourism, Economic Impact 
2012 World, World Travel & Tourism Coun-
cil, 2012, p. 7. 

In 2001, the 31-th session of the UN Sta-
tistical Commission has adopted "Tourism 
Satellite Account: Recommended Methodo-
logical Framework" – developed jointly by the 
European Commission, the Organization for 
Economic cooperation and Development and 
the World Tourism Organization. Tourism 
Satellite Account is internationally recognized 
standard for measuring the direct economic ef-
fects of tourism in the economy. Generally, it 
consists of 14 main and 12 additional tables 
based on analysis of the nature of the cost data 
of the visitors and the value of tourism and 
tourism-related activities. The tables are inter-
related and each illustrates a different aspect 
of tourism. Applying the principle of meth-
odological formulations the method is pursu-
ing the following objectives: economic analy-
sis of tourism through the system of national 
accounts, reliability and comparability of the 

data/sectorial and country/ calculate the value 
added from tourism, study the structure of 
employment in tourism activities, developing 
models for economic analysis of tourism and 
tourism investment measure in relation to 
tourism. Practical use of the tourism satellite 
account is a fact in some developed countries 
such as France, UK, Spain, Switzerland, Aus-
tria, USA, Canada, New Zealand, Australia, 
Mexico and more. In Bulgaria tourism satellite 
account does not apply and this hinders the 
measurement of economic performance. 

Over the past 20 years, WTTC has con-
tinually reviewed and enhanced its methodol-
ogy developing a system for producing esti-
mates for the economic contribution of tour-
ism industry to 181 countries, 20 regions and 
the world overall. These are not strictly Tour-
ism Satellite Accounts (TSAs) – and are not 
intended to replace country TSAs – but the es-
timates are derived from official national TSA 
statistics, where available, as well as other 
published data, and are complemented by eco-
nomic modeling3, which allows for cross-
country benchmarking. For those countries for 
which no relevant statistics are available, the 
importance of this research is that it provides a 
starting point for understanding the direct and 
indirect economic impact of tourism and, ul-
timately, for better long-term planning. 

Tourism industry: generator of economic 
growth 

Tourism is a dynamic industry which 
boosts economies by generating income, em-
ployment, investment and exports, thus stimu-
lating economic growth. But it also generates 
valuable spin-off benefits, either by develop-
ing infrastructure that other industries can use 
or by creating positive publicity for individual 
countries and destinations. Tourism boosts 
trade, skills and investment in other unrelated 
industries. To highlight a few examples: 

� A recent study commissioned by 
WTTC showed that business travel was re-
sponsible for one third of the growth in global 
                                                        
3 Tadarakov, T., Modeling the impact of tourism on the 
economy, Thirteenth National Symposium "Quality, 
Competitiveness, Sustainability" – Proceedings, Pub-
lishing House “Stopanstvo”, Sofia, 2009, pp. 37-43. 
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trade over the past decade. 
� Of the US$1.2 trillion of annual global 

foreign direct investment, around US$76 bil-
lion is for local infrastructure such as transport 
links, hotels and convention centers. 

� Many of the skills developed by tour-
ism industry training programmes are transfer-
able to other sectors of the economy. 

� The tourism industry also plays a key 
economic role in facilitating international op-
portunities for work – important not only for 
highly skilled professionals but also for man-
ual workers who repatriate at least part of their 
earnings back to their home countries and 
communities. 

� The demand for many products and ser-
vices is known to depend in part on the overall 
impressions of the country from which they 
come – and such ‘country-of-origin’ effects 
can be significantly enhanced and manipulated 
through tourism. This helps countries to boost 
exports generally – e.g. Italian fashion or 
French fine wines – and to attract wider in-
vestment. 

The social benefits of tourism industry 

Tourism industry generates spin-off bene-
fits of a social and cultural nature. The indus-
try directly helps to keep, or to bring, indi-
viduals together. A significant proportion of 
all international trips – up to a third of all arri-
vals for some large developed markets – are to 
visit friends and/or relations. In addition, tour-
ism indirectly promotes cultural heritage and 
global communication, helping to enhance un-
derstanding between people. This in turn can 
lead to improved international relations, fos-
tering world peace. 

Other trends are: 
� The industry provides some of the most 

flexible employment and working practices 
found across the entire economy. Hotels and 
catering, for example, typically employ more 
women, ethnic minorities, older people and 
part-time workers than almost any other sector 
– a diversity reflecting the highly flexible na-
ture of many jobs. For women, this can play 
an important part in promoting gender equality 
– empowering women at all levels of society. 

� Globally, more than 50% of people 

now live in cities, and forecasts predict this 
figure will rise to 75% by 2025. This creates a 
big threat to the smaller, more remote com-
munities. But tourism can provide a life sector 
to these same communities, allowing essential 
services and supplies to be delivered, as well 
as generating vital income from visitors. 

� Tourism provides a vital source of in-
come and employment in many developing 
countries around the world. As an example, 
tourism directly or indirectly supports 76% of 
all jobs in Aruba, 31% in Belize and 27% in 
Namibia. Without its support, millions more 
people would live in poverty in these coun-
tries, or be forced to leave their home coun-
tries in search of work. 

� The major cultural differences between 
people around the world can, and often do, 
create tensions and conflicts. By enabling 
people to visit, study and work in other coun-
tries, tourism builds vital bridges to help over-
come these problems. Indirectly, it can also 
promote the exchange of cultures and global 
dialogue, which in turn fosters understanding 
between people, boosting national pride, help-
ing to preserve and promote cultural heritage, 
and protect indigenous people and their way of 
life4. 

Challenges for tourism industry 

Tourism industry has clearly demon-
strated its resilience over the past decade. Al-
though the industry passed through many dis-
asters – from terrorist attacks, pandemics and 
other health scares, to a whole host of natural 
disasters including earthquakes and tsunamis, 
floods, cyclones and forest fires – the negative 
impact has usually been localized and short 
term. This is highlighted by the growth in in-
ternational arrivals worldwide from 2000 to 
2011, as recorded by the World Tourism Or-
ganization (UNWTO). Over this period, aver-
age annual growth was 3.4% – from 674 mil-
lion in 2000 to 940 million in 2011 strongly 
outpacing advanced economies (1.8%)5. 

                                                        
4 Parusheva, T., Cultural tourism – alternative for glob-
alization, Publishing House “Avangard Prima”, Sofia, 
2009, p. 260. 
5 www.unwto.org 
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Fig. 2. International tourist arrivals, 
2000-2011. 

Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 9. 

Total arrivals volume declined in only 
three years during the decade: 

� 2001: the devastating terrorist attack on 
11 September (9/11) in the USA had a major 
impact on global demand in the last quarter of 
2011, but the final outcome was a year of 
stagnation rather than real decline (-0.1%); 

� 2003: a relatively modest 1.6% fall in 
arrivals was due to the combined effect of 
three significant factors: the Iraq crisis, the 
SARS outbreak and a weak global economy; 

� 2009: the global economic recession 
that started in the second half of 2008 resulted 
in a 3.8% decline in arrivals worldwide the 
following year; 

�acro-economic trends, 2000 to 2011 

Tourism industry achieved healthy 
growth levels by most macro-economic meas-
ures between 2000 and 2011. 

Table 1. Tourism’s global economic contri-
bution, 2000-2011 

 Growth 
(%) 

Tourism’s direct contribution to GDP 9,7 
Tourism’s total contribution to GDP 16,6 
Tourism’s direct contribution to 
employment 8,3 

Tourism’s total contribution to 
employment 3 

Capital investment 41,8 
Visitor exports 20,1 

Gross domestic product (GDP) 
Between 2000 and 2011, the growth in 

tourism’s direct contribution to global GDP was 
volatile, with economic uncertainties, diseases 

and terrorist attacks all having an impact. The 
period recorded a growth of 9.7% overall, with 
tourism’s direct contribution to GDP ending the 
period at US$1,770 billion in 2010 (based on 
2011 prices). Regionally, the balance of growth 
was uneven. Africa and the Middle East saw 
tourism’s direct contribution to GDP rise by 
69.6% and 64.7% respectively, while Asia Pa-
cific and Latin America enjoyed increases of ap-
proximately 43%. Europe, meanwhile, suffered 
a decline of 9.9% over the same period, and the 
USA, the world’s largest market in monetary 
terms, was down 5.3%. If the GDP impacts cre-
ated by investment and supply-chain effects are 
taken into account, the total tourism industry 
was worth US$5,760.9 billion in 2010 (in terms 
of its contribution to GDP) – a rise of 16.6% 
over its 2000 level, albeit down US$98.2 billion 
on its 2007 pre-credit crunch peak6. 

Employment 
Globally, direct employment in tourism in-

dustry rose 8.3% from 2000 to 2011, equivalent 
to the creation of an additional 7 million jobs. 
But annual growth rates fluctuated sharply. The 
impact of 9/11, in particular, contributed to a de-
cline of 3.1% in 2001, while 2004 saw the fast-
est growth of the decade, of 4.5%. An employ-
ment peak of 98.6 million was reached in 2006, 
and not exceeded until 20117. 

The global distribution of growth in direct 
tourism employment was again very uneven. 
Two-thirds of worldwide growth occurred in 
Asia, where the number of tourism jobs rose by 
almost 5 million between 2000 and 2011 – 2.8 
million of which in China alone. The fastest 
growth in percentage terms was in the Middle 
East, North Africa and Latin America, where 
policy-makers began to take steps to unlock the 
economic potential of tourism industry. Individ-
ual destinations benefited from the rapid expan-
sion of global air travel. The United Arab Emir-
ates (UAE), for example, saw remarkable 
growth of 167.9% in direct Travel & Tourism 
employment over the decade as Abu Dhabi be-
came premier international business and leisure 
tourism hubs. 
                                                        
6 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 7. 
7 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 8. 
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Fig. 3. Growth in the direct contribution of tourism industry to employment and GDP, 2000-2011 

Employment growth in mature markets 
proved more difficult to achieve. Both Europe 
and the USA saw declines of 10.5% in direct 
tourism employment between 2000 and 2011 
– although the underlying trend appears more 
stable if the one-off effects of 9/11 and the 
2008-2009 economic recessions are dis-
counted. If the additional tourism employment 
impacts generated through investment and the 
supply chain are included, the number of tour-
ism jobs worldwide increased by 17.6 million 
between 2000 and 2008 (peak to peak on the 
world economic cycle), and by 11.6 million 
between 2002 and 2010 (trough to trough)1. 

Capital investments 
The decade through 2010 enjoyed a rapid 

rise in investment across the tourism industry, 
as destinations became more competitive in 
their pursuit of increasingly affluent global 
travelers. Globally, tourism capital investment 
rose by 41.8% between 2000 and 2011, and by 
66.3% to 2008 – i.e. before the availability of 
development finance was hit by the credit cri-
sis. Tourism investment peaked at US$726.8 
million in 2008 (2011 prices), with the Ameri-
cas and Asia Pacific each accounting for 34%, 

                                                        
1 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, �. 29. 

and Europe for 23%, of the total2. All world 
regions have seen solid growth in tourism in-
vestment since 2000, with the exception of 
Western Europe. In the USA, despite sluggish 
growth in industry GDP and employment, 
there has been a concerted drive in investment 
to remain competitive, with tourism capital 
outlays up by a third from 2000- 2008 and by 
20% between 2002 and 2011. The highest per-
centage growth rates in tourism investment 
have predictably been seen in Asia, some parts 
of Africa and the Middle East. This includes 
overall growth of more than 600% in India 
from 2000-2010, and 230% in the UAE. 

Visitor exports 
Total worldwide visitor exports (i.e. 

spending by foreign visitors on tourism goods 
and services, including transport, outside their 
home countries) grew by 20.1% between 2000 
and 2010. This was significantly faster than 
the corresponding growth in industry GDP or 
employment over the same period. 

Particularly strong growth in visitor ex-
ports was seen between 2004 and 2008, with 
annual growth of 8.7% in 2004 alone. This 
was in line with the wider economic climate of 
the time, with unprecedented levels of dispos-
able income among consumers (and business 
                                                        
2 World Investment Report 2012, United Nations Con-
ference on Trade and Development, p. 8. 
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profits), combined with a rapid expansion of 
airline passenger services and a significant rise 
in the demand for foreign travel for both busi-
ness and leisure. 

Although European and North American 
consumers still accounted for 60% of world-
wide visitor exports by 2010, the most notable 
trend was the growing contribution of Asian 
travelers to the total, rising from a 19% share 
in 2000 to 25%. Growth in incomes in both 
emerging and developed Asian markets drove 
a rise in the region’s visitor exports of 
US$99.2 million from 2000-2011 – equivalent 
to more than half the overall global increase 
over the same period. While the region’s 
population is much smaller, the US$33.1 mil-
lion rise in visitor exports from Middle East-
ern consumers in 2000-2011 – more than the 
corresponding increase generated by European 
and North American travelers combined – is 
also significant, and probably indicative of fu-
ture trends3. 

                                                        
3 Travel & Tourism, Economic Impact 2012 World, 
World Travel & Tourism Council, 2012, p. 9. 

Implications 

� Tourism is one of the largest sectors of 
the global economy and main generator of 
GDP, employment, exports and taxes. 

� In the last decade tourism industry 
demonstrated strong resilience. Its negative 
impact is generally local and short. 

� For the period 2000 to 2011, tourism 
sector has achieved good growth rates in most 
macroeconomic parameters. 

Conclusion 

Tourism is one of the leading sectors of 
the global economy, generating income, em-
ployment, investment and exports, thereby 
stimulating economic growth. The sector cre-
ates valuable co-benefits in terms of infra-
structure development; create positive public-
ity for individual destinations and countries. 
The tourism industry indirectly promotes cul-
tural heritage and international relations, help-
ing to improve understanding between nations. 
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��� �� $�!"�*"Q�� $!�!��/%�;*��� �� 
��-
������	� � ��������������	� ������� 
��-

��������� ���������% 
 ��% $!�):�� "%" 
$!�)�@���� �� ����	� �� 
��
���
���%. 

Z�
�����	��%	 �� ��������������	� 
�������, � 
�%	� 
� 
�'���%�� � �)���% 
Q6;*��&!���� '%��"+"�"!��� "�+�!)�-
�":, ���������� ��� ��
����
	��	� �� 
��#� !�/"�&!�&6!� � ��%��&&� �� )�;-
*6��!�*�"&� �&��>��":. ��>��
		� �� 	�-
�� ����
	��	��� 
� ���������� � 
��	��	
	-
��� 
�
 

�V*���% ��$��������� ������� 
� �������	� �� ��O�	� �� 
��
���������	� 
���������% �� 
��	��	��	� ��$��������� 
����������% ��� �� ���$���	� – ��	�*��
 
�� 
��
���������	� ���������%. 

&	 
�
	���	�������	� ���������% 

�����, *� ��
�����	��%	 �� &E, �� 
��
�-
�� �� ��
��� � ����, ��	������� 
 ��
�V*�-

	���� ��$��	� ����*� �� �	�����% �� �%��
-
	��	� ��>��
	 � �)��
		� �� 
��
�������-
��	� ���������%. ������ 	��� ���*��� � 
���)'����� 	��� ���� �� �������	 �����-
��*���� �)�*����, 
��	� 
����
�� ���

��-
��%	� 
� 
�
	�� �	 �����$�	���� �����	��-

� � �����$�	���� ���
�������� �)�*�-
���. 

#��$�	��%	 �� 
������
		� �� �����-
����%	� ��� 
�V*��� ���% � &E. &	 ���� 

	����, 	�> � ����	�, 
��	� 
��������� � 

��	������ ���
	�*�

�	� ��>��
	 � �	��-
���% �� �)�*����	� �� ���
����� � �)��
		� 
�� ��, � �	 ����� 
	���� – ������$� ����
� 

�
 
��	��	��	� 	���	������� ��� �����-
����� 
��$)� �� 
������
	. # ����� ��$-
��
		� �� ������%����	� �	 	%' ��>��
	 � 
�� ����������� �� ��������	� �� �)�*���-
�	� �� � ���������� � 
������������� 
�)�*���� �� 	��� 
��$�	��� �	 ��#�. 

��� ����
� 
 ���
���
	��	� ��������-
�� �� ���
	����� ��
����	�, 
�
	� � ���-
��$����	� �� ��	���	������� ���������-
���� 
�
	��� (<�#) � ���$� �� �)��)�	
� 
�� 
��
��������� ���������%, �	 
�O�
	-
���� ���*���� 
� ���
���	� �� 
��$�	��% 
�� 
������
		� �� <�# � ���$� � �� ��-
����
	��	��� �� ���$�	�. 

#��$�	��%	 �� 
������
		� �� <�# � 
���$� � �	������� �� ����	�
�	� �� 
����-
��
	 � 
��	�

	��	� �)��
	 � ����������-
����	� ������� � �
�O�
	�%�� �)�*���� � 

��	��� �� 
������� �� ���

����%	� �� 
�-
�����
	. <�����
	��	���	 �� ���$�	� � 
�	������� �� ���������	� �� 
������
		� 
�� <�# ��� ���$�	� � 
��	������ 	%'��	� 
���������� �	 ��	��)�	���	�. 

# ����� �� �����C���% ��-���� ������, 
�����	� �)�*����, 
����
�� �����	����	� 
���

����% 
�: 

� ��
�����	��� �� &E; 
� 
��$�	��� �� 
������
		�; 
� ����$��O� � 
��$�	��� � ����
	��-

	���	�; 
� 
��$�	��� �� 
������
		� �� <�# � 

���$�; 
� ������
	��	��� �� ���$�	�; 
� 
��$�	���, 
��	� �� 
���	� �� 
��-

$�)��	� 
� �����$���% ��� 
��
��	�� ��
-
	����� ����*�, 
������	 ��� ��������	 
��-



������� ���������� � ��	Z������ �� ��[��� �� 
������
����� �������
�\ � ��������
��� 
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��������� ���������%. 
��� ��
�����	� ����� 
��$�	��� ��-

��	 �� 
� ���*�
�%	 � 
������	�, 
��	� 
�����
%	 � �������	 ��
�	�, 
����$�O� 
��
����	� �/��� ��	������, 
����$�O� 

��
��������� ���������%, 
��	� �����-
����	 
�������� �)�*����. 

Z�)�	�	� 
 
��
��������� ���������-
%	� ��� ���������� �
�)���
	� � ��� ����-

� 
 
��
��	��	� ��>��
	, 
�%	� 
� �����C-
�� � &E. � 	��� �
��
	 ����	 �� 
� ������-
��*�	 
�����	� 	����� &E: 

� (���
	��
	�� � �����
	��, 
��	� 
	���������� 
������	 � �)��)�	��	 �� 
((���
	��
	�� �� �	)����	�, (���
	��
	-
�� �� ���C��	� ��)�	�, (���
	��
	�� �� 
��	��C��	� ��)�	� � (���
	��
	�� �� 
�����
����	� � 	�'��	� ��������%); 

� ����� ����
	��
	�� � 	�'��	� ���-
*����� 
	��
	��� ((���
	��
	�� �� ����-
��	�
�	�, (���
	��
	�� �� 	���	�������	� 
�����	�� � )�����
	��>
	��	�; (���
	��
-
	�� �� ��������������	�, (���
	��
	�� �� 
	���
���	�, �������������	� 	�'������� 
� 
��)O���%	�, (���
	��
	�� �� �
�����-

�	�, ������	�
�	� � 	������); 

� #	��
	��� �� �)��
	��	� � �)O��
-

�	� ����������; 

� ���$���� 
������� � ���$�
	��; 
� ]�
	�� 
������� � �����. 
"%
�� 
������� ��� ����� ����*��	 

��)�	� �� ���

����%	� �� [[�� ��� ����
� 

 �*�
	��	� � ��������� ��� 

�V*����	� 
�� ��������, ��
%��O� ���)����	�
�, 
���-
���� 
�
 
�������� � ���������� �� ��. �� 

���	� �� ��
���, 	��� 
��	�����	� � 	�'�� 

��$�	��� 
�O� 	�%)�� �� �������	 
��	-
��	��	� �����$�	���� �)�*���� 
 �
���	 
���'� ����
	������	� 
������
	. 

����������	� �� �������� �� ����% �� 
*���
	��	� �� Z���)��
� �������% � "<�& 
� E�����>

�% 
�V� 
�O� 
������ ������-
��
�	��
	��, ������ ���)'�����
		� �	 

	��
	�� 
������� �� 
	�����	�	� � �����-
���	�	�, �	��
�� *�$��
	�����	� 
��
�-
�������� ���������%. E	� ��O� �)�*����-
	� �� 
�������� �� ���
	�*�

� �����% �� 
��)�	� 
 	�
��� ���������% � ������	�	�� 
����*� � ��>��
		� �� ��#�. 

&	 ���������	� ��-���� 
��
���
����, 


����� *� C���
�%	 
��
	�� �� ����*�	� 
���������� ������������� �� ���
���-
�����	� �)�*����, 
 ��� 	� �� 
� ��
�
��� 
���'� ������	��	� �)��
	 �	 ��%
 ��	���
 
�� �)�*����	�. ��> 
�	� [[�� ������$�� 
��
	��%��	� �� �������*����% ���� �� 
�-
�����
	 �� 
� �����C�� �	 ����	�, 
����-
��O� ��
����	, ��
�	�� �� 
��
��������� 
���������%, �	 
�O�
	���� ���*���� � 
�)�*����	� �� 
��
��������� � ���
����� 
�� �� �� 
��$�	���	�, 
��	� 
� ��	������� 

 �����)�	����	� �� 
��
��������� ��
�-
���	� � ��	������. 

[� 
��$�	���	� � ����
	��	���	� � 
	�'��	� ����
	���� � ��$�� �� ���*�	 � �
-

�������	���	 ���������	� �� ������ �� 
����
	��	� � �	*�	; �����	��
� �� 
���
-
��������% �� �����O���; �������� �� 
�-
��
��������%, �
����%	� �� ���������$��-
��, ����%�� ��� �����'���� �� ����	� �� 

��
���
���%, 
��	��� ���'� ��
	��� � 
	.�. &	 �
�)��� ��$��
	 � 	� �� �������	 
���

����%	� �� ��)�	� � ����
	��	���	�; 
��� ��������>
	���	� 
�
 
��$�	���	� �	 
&E, 
�
	� � �������	� �� ��>
	��� � �����-
����� 
�	�����. 

E	� ��O� � ���)'����� � '��� �� �)�-
*����	�, �
��� �� ���*�����	� �� �����-
	����	� ��
����	� �� 
� �)���� �������� 
�� ���
	�*�

�	� ����$����% �� 
�������� 
�� �����%, ��C�����	� �� 
���
� � �����$-
����	� �� 
�	�������� ���� �� ��������-
	���� �����)�	��� 
�������. 

!��*�� ����� �� ������������ �� �)�-
*����	� � �� �	��
��� ������
, 
�	� 
� ��-
��������	 ����� �)�*���� 
�
 
'���� ���
-
	�*�

� ���)����	�
�. �� 	��� ��*�� 
� 

������	 �
����% �� ���*����� � ��

�	�-
���� �� 
������*��	� ����� �� ��������� 
�� [�
���, ��������
�, �
�����%	� � "�-
���)�	�. #�O��������� � ������ �����$-
��
	 �� ����������� �� �������	� ���
	�-

�, � ���
�	� �� [�
���, �� �
�
� ���� �	-
��
��, 
 ������	� 
������
�. "�O� ����*�, 

������	 
� �
����% �� 
��
��	���� 
 
��-
��	��	��	� ���� (���������	��� �/��� 

��$�	��� �� ��#�) �� 
��
��	�� �����-
���� � �������, 
��	� 
� ���*�� �� 
��	-
��	��	� �����
	�� � ����	 �� )���	 �����-
���������, ��
���
	��� ������� �� ��
�-
����	��%	 �� &E, 	�
� *� �� 
� ������%��	 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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�	 ���*�����	� 
	��
	��� � >����'�%	�. �� 
	��� ��*�� 
� ��������� ��)�	�	� � �)��
	-
	� �� �� � 
� 
������	 ����������� ���-
���� � ���
	�
� (
����
�� [�
���), 
����-
��*�� �� &E � ���*�����	� ������������%. 
Z�������� 
� ����������	� � ��

������ 

	���� �� 
��)���	� �� ��>
	���, ����$��� 
� [[��, ����	�������	 
� �����C�� ���
-
	�
� � 
� ����$��	 ��	��C�� ������� �� 
��)�	� 
 �� � ����% �	��
��. 

� ������$����% �
��
	 � ���)'����� 
���������	� �� 
��� �� ���

����%	� �� 
[[��, �� � 
��	��	��	� 
�������� ��
���, 

��	� ��������	 
�	������	� ���������%, 
�����$�O� �� 
��
���
���% 
�	� 
��$�)-
�� 	�>�� � ���$��	 
��	��	��	� �����	��-
�� ���
	�
�. E	� ��O� 
� ������ �)�*����-
	�, ���������� � �)��
		� �� ��O�	�	� �� 

��
���������	� ���������% �� ������� 
�	��� ���
�	� �� 	�

	���	� �� [[�� � 
��������
� �� ������	� ��������� � �� 
�-
���$� 
������*�� �����% �� 
��	��	��% 
�	��
�� � �����	����	� )���, �� �
����	� 
�� 
�%	� 
� �����C�� ������	� ����������. 

��. �#&*)')! �!�$#< 

� &E 
� 
������ 
�
	��� �� ��O�	� �� 
��. Z�
�����	��%	 �� &E �	���$���� ��-
��	�
� �� 
������
	 � �)��
		� �� �����-
����%	�, �
�V*�	���� �	��
�� 
��
�����-
����	� ���������% � ����������%	�. 

����	�
�	� �� 
������
	 
� �����$�� 

�	� 
�
	��� �	 ������� � ���
	�
�, �
��-
���� �� ��
�����	� ����)�, 
��	� �������%	 

�
 ���� ����������% ������%��, ��O�	��� 
� ������
	���%�� ���������%	�. �% 
�
�V*�� �)�
	�	� �� ��O�	�, 
���
	��	� �� 
��O�	�, 
��$)�	� � ��'������	�, 
�
	� � 
��������

� ��C���% � ���
	�*�

� �
���-
��% �� ��>
	���. 

&	 ������ 	�*
� �� ���
	�
�	�, ����-
	�
�	� �� 
������
	 ��$� �� 
� ������� �
-
����� �� 	�� ����. 

��� /?+�%*% !#�% 
� �	��
%	 ��C���-
%	�, 
��	� ���	 �	��C���� 
�� �%��	� ��-
��������%. �� 
� �����	 �	 ��
����
	��	� 
�� ����������%	� � 
� 
 �)O '���
	��, ���-
�����: ��C���� �� 
� 
������ ��� �������-
���� 
�����

�� �������� �� ��O�	� �� 
���������%	�; ����������� �� ����	�, 


��	� ���
����� ����������%	� � �)��
		� 
�� ��O�	�	� �� 
��
���������	� �������-
��%; �
����%���� �� )��� �� 
������� �� ��-

���	� � �����)�	�; 
�
	���	������� �� 
��������

�	� ��C���% �� �����
�	� �� 
���������% �� ��������	� �� ��O�	�, 
��	� 

� ������� �� �%��	� ����������%. ��� 	��� 
���� �� ���������� 
� �	��
%	 ��O�	�	� �� 
��
��
�	� � 
���������%	� ��� ��������-
��	� �� 	��� ��
��
�, �)�
�)%����	� �� 

�������� ���
���� �� ��O�	� �� 
��	�*�� 
��$�� 
�
	���, ������$���	� �� 
��	�
	� 

 ����� ����������� � ��. ����	�
�	� �� 

������
	 �	 	��� ���� ��� ����
� 
 	�� 
�
��
	�: $=!��, ��������������	� ������� 
� ���$�� �� 
����� 
�O�
	����O�	� ��
�-
��; �&�!�, 	�%)�� �� 
��	������ ��>
	��%-
	� �� ����	�, 
��	� �	�����%	 �� ����)�	��-
�� �� ��������	� �� 
������
	; � &!�&�, �� 

� �
����� ���������� 
	���� �� �	�����-
��
	 �� ���
�����. 

��� �*%+%*% !#�% 
� �
�V*��	 �	���-
�� �
��
	� �� ��O�	�	� �� ���������%	�. 
������ �� 	��� � ��
	���	 �� ��	����	 (
�
 
�� 
� 
�*�	�� �����	� �� 
� ����*��� ��-
�������% 
�
 ��O�	�	� �	 ���C�� �����-
'�), ����������	� �	 ��	��)�	���	� �� ��-
����������� �������� � 	.�. ����	�
�	� �� 

������
	 �� 	��� ���� � 
������� 
�
 

�����	� 	���: 

� &��
���� �� �
��
	�. &��
���� �� 
�������	� � 
��
��	��	� ���

����% 
�� 
���$�	� – 
 
�
�� ���������% O� 
� ��)�-
	�, 
 
�
�� ��
��
� 
� ���������, �� 
�
�� 
���

����% �� ��O�	� 	�%)�� �� �	�����% 

�
	���	� � 	.�. 

� &)'��	 � ���� �� 
������
		�. "��-
����� �� <�# �/��� ���$� �� 
	��	���*�
-

� ���$���� �*��$����� ((�Z, (& � 	.�.) 
� ���)'����� ��-��
�
� 
	���� �� ��O�	�, 
�	
��
�	� �� ���� ���
� �����. 

� #���� �� ����������, 	.�. 
���, 
���, 

�
, �� �	��C���� �� 
��� � 
�
�� 
� ����-
�� ������	� ����	�
� �� 
������
	. 

� ������% �� ����������%	� �� ����-
��% �
��
	, 	.�. ����	� �� ����������%	� �� 
�	��C���� �� ��O�	�	� �� 
��
���������-
	� ���������%. "�>-��)��	� ����	�
� �� 

������
	 �� �����	� ��������	 ������-
	����% ���'��. ]��� �����	���	%���� �� 
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�����$��
		� �� ���	�������� ��
	��, 
�����	� O� �
	���	 ��O�	���. 

� ����� � �����$���% �� ����	�, �	��-
����� �� �����$����	� �� ����	�
�	� �� 

������
	. ���� ����� � �����$���% 
� ��-
�����%	 
�
 [�
��� �� ��O�	� �� 
��
���-
������ ���������% ([[��) � ��[[��, 

�
	� � 
 ��	��C�� �����	���� �������. 
����	�
�	� �������%	 ��
�
�	� � �����-
����	�, 
��	� ����	 �� )���	 �	 ����� �� 
������
	��	���	� � ��	��)�	���	� ��� 
�����
���� �� ������������ 
�	����� � 
���$�	�. 

� [�
���
��)�����
	. ����	�
�	� �� 
�-
�����
	 	�%)�� �� 
����$� �)O� ���
���� �� 
��)������	� ��>
	��% � 
��
���	� 
��O� 	%'. 
#��*��	� �� ����C���% �	 
	���� �� ���
�-
���� 	�%)�� �� 
� ������$��	 �	 ��
����
	-
��	� � �� 
� ����������	 ��
���	���� ���
�, 
�
�V*�	���� � ���������. 

� ��� �������%�� �� ����	�
�	� �� 
�-
�����
	 	�%)�� �� 
� ���� �	 
��� �
�
� 

��$�	�� ��$� �� ����*� ���%
�����, ��-
��O � �������	���� ���������%. 

� ����	�
�	� �� 
������
	 �� !�;-
!#&"%*% !#�% 
� �	��
% �� 
��
��	��	� 
��������� �
����%����. [� �����
� �	 ���-
��C��	� ��� ���� 	% 	�%)�� �� )��� ��
	� 
��-��	�>���. �����
�	�, �� 
��	� 	�%)�� �� 

� �	������ ��� �������%�� �� ����	�
�	� 
�� 
������
	 �� 	��� ���� 
�, ��������: 

� ��� 
�
�� �
����% ����	 �� 
� *�	�	 
� ����������	 �����	� � <�#? 

� ��> ��� ����� �� ��
	�� �� �)�
	�-
	�, ������$�O� ���������	� �
����%����? 

�����������	� �� ����	� �� ����	�-

�	� �� ��>-��

�	� ���� 
�O� 
� �
������ 
�� 
��)��$���%	� �� ������	����
	, ��
-
	����
	 � �%��
	��
	, �� 	��� ���� 	�%)�� 
�� )���	 ��-
��
��	��. 

&	 ����	� �����	�*�	 ������� �� ��-
O�	� �� ���������%	�, ���
��O� 
�>, 
�
-
�� � ��� 
�
�� �
����% ��$� �� �����C��. 
���
�	� 
� ��-��	�>��� �������	�, 	��
��� 
��-��
�� � �� 
� ������%��	 ���������-
	�'��*�

�	� ���

����%. &	 ����� 
	����, 
����� 
	����	� ������� ��$� �� ����%	
	-
��	 ��)�	�	� �� ��	��)�	���	�. [�	��� ��-

����
	��	� 	�%)�� �� ������ ������� 

�������
, ��� 
�>	� �� ��������� ���� 

��$� �� 
� �
����� ���)'�����	� ���� �� 
��O�	�, )�� �� 
� ������*���	 
��$�	���	�. 

#��� 
�	� 
� �������� ����	�
�	� �� 

������
	, ��$� �� 
� ���
	��� 
�� ����	-
�%�� �� /+%@+�'� <� &#@^+!%&* � ��>��	� 
�����������. ��������	� ��$� �� 
� 
	��
-
	����� 
�O� �� �	����� ����, 
��	��	
	-
��O� �� 
	��
	���	� �� 
���	� ��������-
��%. � ��>-*�
	�	� 
��*�� 
� ��
	�	�*�� 
��� ����: ���	����� � �������	��

�. 

��������	� �� ���	����� ���� 
� �	-
��
% �� �%��	� ����������% � ��$� �� 
� 
��
����� �	 �%6;"&�%:& $� �"/6!���&&� 
�� ��� "/"%" )!�;"&�, 
�	� ������	� > 
���� 
�: ����
� �� ��

���	� � �����'�	�; 
��)�� �� ���
	���� 
���
	�� �� ��O�	�; 
�-
��������% �� ��>��
	�	� �� �����*�� �	-
���� � 
��$�	��� ��� ��O�	�	� �� �����-
����%	�; 
	��	���*�

� ���������; 
��	��� 
�� ��>��
	�	� � �)��
		� �� ��O�	�	� �� 

��
���������	� ���������%. 

���	� �� ��������	� �� �������	��

� 
���� � �� �
����� ����$��� � �
�����*�� 
��O�	�. "� 	��� ���� 
� ��C��� 
�
�� ��-
'������ �� ��O�	� ����	 �� 
� ��������	, 
��
�������	� � �
	����%����	� �� 	�'��-
*�

� 
���
	�� � 	.�. [� ����������	� �� 
��>
	��%	� �� ��������	� 	�%)�� �� �	��-
���% ������
	��	���	 �� 
������
		�. 

��������	� �� 
������
	 �� )��� �� 
� 
������O� � ��'���*�� ��)�� �	 	�'��*�

� 

���
	��, 
������� � 
�
	���, ��O�	� 	�
� 
O� ����)� 
��%	� ������
���
	 � ���*�-
��
	, �
���
	��� �� 
��	� ��
C�	� ��
�-
���
	�� O� ��)���� �� ��%. 

[� �� ���
������� ���
	���� 
�
	�-
��	� �� ��O�	� �� 
��
���������	� ��-
�������% 
� �����C�� 
�
	���� ������ �� 
��

�. [���*�� 
� 
 ��)�� �� �)�
	� �� ���-
���, �������� ������	, �
�O�
	�%��O ��>-
��
		� �� ��O�	� �� ���������%	�. � �)-
O���	� 	��� � ����
��% “&	)����	����-
��)����������� �����	��
�, �)O�
	��� 
��� � 
������
	”. [� �������� �*��$����%, 

�
��	� 
� �)O���	�, ��$� �� 
� ������$�� 
�%��	� ������������� �����
	��
	���, �� 
�� 
����� ����������� �����
�	 ��$� �� 

� �
�$� ���)�
������ 

�� � )����. � 	��� 

��*�� O� 	�%)�� �� 
� ���������	 ��>-
��$��	�, 
��	�*�� ����� �	 ���$�	�. ��� 
������� �� ��

� �� �%����� 
� 
*�	�	 
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�
�*
� ������	� �	 �������������	� 
�
-
	��� – �	 ���$���% 
�)��, 
�>	� ��$� �� 

� ���
�
��, �� )���	� �	 �����, 
�%	� ��-
$� �� )��� �����C��� �	 �������	� ��>
	-
��% �� ������
	��	���. (���� � ��$�� �� 

� ��)��� „�������” ��	�������% �� ����
� 
�� ��

�. 

&)�
	�	� �� ������ 
�: '%��"+"�"!�-
��&� "�+�!)��":, '�)$����&"&� �� "�-
+�!)��"����&� �"�&�)�, $!�/!�)�"&� 
!��6!�", $�**=!;�<�&� "�+!��&!6'&6!� 
" $�!����%�. #����� �� 
� 
��
�������	 
�����	� �� ����	� �� 
������
	, �� 
� ��-
�����%	 ��
	�	� �� 
�'������� � �)��)�	
�, 
��*���	� �� ��
	�� �� 	%'. ��$�� � �� 
� 

�
	���	�����	 �)�
	�	�, �� �� ��$� �� 
� 
������� ����
� �� ��
���
	��%	� �	 ����-
C����� �� ��O�	�	� �� ���������%	�. 

"��)'����� � ����������� �� 
�O�
	-
����O�	� �����'� �� ���)�� � 
�
	���	� �� 

��
��������� ���������%. ������ ���-
��'�, 
��	� 
� ���������	, 
����� �� 
� ��-
)���	 �� )���	� �� ������% �����, �� � ���-

�	� �� ��)����	� ������ 	�%)�� �� 
� ���-
���� ����� ������$����. ��$�� � �� 
� ��-
�����%	 �� 
��� �����'�	�, �� � ��	�*����-
	� �� 	%'��	� �����
���� – 	��� ��$� �� 
������� ��� ��)��� �� �������	���� 
���-

	�� �� ��O�	�. 

#��� ����	���
���%	� �� �����'�	� � 
���)'����� �� 
� ����� ����%	��
		� �� 
�
�O�
	�%����	� ��. #����
�� DoDAF 
Deskbook, 

���	� �� ����%	��
	�	� �� ���-
�������� �� ��
	��C���O 
������> 
����-
$� 5 ����: *�
	� ���	��%O 
�, ����%	��, 

��*���, ���
� ����%	�� � ������%	�� 
(������������)��). �����$�� � �� 
� ����-
����� � 

��� 
 	�� ����: ��
�
�, 
����� � 
��

� ����%	��
	. 

&
��� ����%	��
		� �� �
�O�
	�%����, 
�������%O � � ��	��������%	 '���
	�� �� 
O�	�	�. � 	��� �
��
	 
� ���������	 
�O� 
���������� ����: 
�	�
	�������, ������, 
���
� � �����*�	����. "������� ��$��� 

� 
��*��	 �%�
�, �� ������� �� O�	�	� �	 
	%' � ���%� � 	.�. &���%��>
� �����'�	�, 
	�%)�� �� 
� ��'�$�� �� 	��
��� �	 
���-
��
	�	�
	�*�

�	� �����, � �	 
������*-
��	� �
�)���
	� �� 
��
��	��	� <�#, ��-
������������ ������� � ���
����. 

&���
� �� ��

� 
� �������% 
�	� ���-

��������� �	 ����%	��
		� �� �����
���� �� 
�����'�	� � ������� �� �������������	� 
O�	�. � ����
���
	 �	 ����
�	� �� ��

� 
� 
�������% 
��	��	��	� ���� �� ��O�	�, 	.�. 
��
��
�	�, ���)'����� �� ������������ �� 
�*�
����% ������ ���
	. 

[� �����'����	� � ������*�����	� �� 
����
	�	���, 
������O� ������ ���
��
	 
� 
�������	 
��	��	�� ��
��
� � ��'������. 
"�������, �
� ��� ���%�� ���
��
	 �	 ��-
��������	����� �����
���� � 
�
	���	�, 
��$� �� 
� �����$�	 ��	��)�	���	� �� ��-
)���	 ����� ������, �� ����>
	��	 ������-
�� �� ���������� �� ������ ��� �� 
� ��
�-
�� ��	�������� 
�
	��� �� ��	��	���
���%. 
[� �� 
� ����%	 
�	� 
	�>��
	 ��O�	��	� 
���
�, � ��$�� �� 
� �	*�	�	 �� 
��� 
���-

	��	�, 
��	� O� 
� ���)'����� �� ��
���-
���� �� �)�������� � ��������, �� � ���'�-
��	� �� �����%����, ������$
�, �)�*���� � 
���
������
���% �� ���
�����. <
� �� 	�-
�� ��
���	�� ����	� 
���
	�� 
� �
�$� �
�-
����*�

� �������, ��$� �� )��� ����
��-
	� �� ��-��	�	�C�� ������$����. 

����	� ���)'�����	� ���
� 
� ����	�, 
	�%)�� �� 
� ������� 	%'��	� ��>
	����
	, 
	.�. �� 
� �
	�����, *� �
	�	�*��%	 ��

 � 

	���� ��������. #��� 	��� 
� ��������� 
���������	� �� 
��	���
���%, 
����� ��
�-
����	����	� �����. <
� 
� �
�$�, *� ���

-
����%	� �� 
� ���������, 
� �������	 ����
-
��	�	� ���C
� � 
� �����$�� ���� �	�����% 
�� �����
� �� ���������� �� ��

�. 

������$��	 
� ���
� �� ��O�	�, ���-
��	����� 
�� ���
�����. ������ '���	� 
�������	 ��$��� �� ��O�	� � � ������ 

��*�� 
� �
����	 ������	� �����'�, ��	��� 
*���C
�%	 ��
	�� ��
��$��� �����
	����-
�� ��������. 

�%!*+%$?* !� ]%�)+#)*% "?' /)+&%-
!�$� ����*�� 
 ��������	� �� 
��$�	��% 
�� ��)�	� � ���� ����� 	��� – ��� 
�
	��%-
��	� �� ���$��
	��	� '���
	���
	�
�. &O� 
�� 	��� �	�� � ���)'����� �� 
� ������*� 

�������
	 �� ��O�	� �� ���������%	�, 

�>	� �� �������� 
���V	����	� �������-
��� �� 	��� ���$��
	. #�O�
	����	 ��� 
��������, 
��	� 	�%)�� �� 
� �����	 ��� 
��������: 

�!"��"$ �� !��*�%��"� �� �&/���!-
���&"&�. ���� ������� � �����$�	���� �	 
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������ 	�*
� �� [[��, 	.�. �� ���� �����-
�������� �����
	 �� �	�����% ���� ��	��-
)�	��. Z���	� � �	�������
	�	� 
� ������-
���%	 	�
�, *� ���� *���
 �� �� ��$� �� ��-
��C� 
��	�*�

� ��$�� �� ������������-
��	� ������� �����
. 

�!"��"$ �� )"�")"���": �� $!"�"%�-
/""&�. ��> ������
�� 
�
 �� 
� ����	 �� 
��	��)�	���	� 
��� 	��� ����� �� ��
	��, 

��	� 
� �� ���)'����� �� ���������� �� 

��$�)��	� �����$���%. 

� �����	����	� )��� ([[��) �����)�� 
� 
�	�����*�� 
� ���������� 
��	����	� �� 
�������� �� �����C���� �� ���� �� ��)�	� 
 

��
��������� ���������%, 
�	� 
������-
	�	� 
� ������%��	 O�	���� �	 
��	��	��	� 

��$)� �� 
������
	, �����C��	 
� ������-

� �/��� )�
���, �� �� �� 
� ����
�� �����-
*����� �� ����, �����C��� ���
	������%, 
��C���� )���� ��� ������$��� �	 ������ 
	�*
� �� �������� �� 	�>��	�. ���������	� 
� ����� � ����
� �	 ����	� �� 
��
���
�-
��% �� ���������%	� �� ��
	��, �� 
�%	� 

������	
	�� ����	�. 

����	� 
������	�	 � ���)���, 	�> 
	�%)�� �� ������� �)�*���� �� )��� �����-
��	 
 �����	����	� )��� � �� �� )��� ���-
����� ����	 �� ��O�	� �� 
��
���������	� 
���������%. [�
���	 �� ��O�	� �� 
��
�-
��������	� ���������% ���

�� 	��� ���-
������ �� 
� �����C��� ����� �
	������	� 
� ���$��
	 � ����� �� )��� �
�V*�� � 
��-

�
� 
 �'��%O� �����, ������ � ����

�. 
#��� 	��� �����	 ����*�� ������	� ����-
��
	������, ���	�
������� � ������ �� 
��>
	��%	� �� 
�	� ��	��)�	��. ����	� 
���� ��	��)�	�� ����
�� ����������%	�, 
�
�)��� � 
��*��	� �� 
�����
	 ��$�� 

�	�����
� � ����������%	�, � ���)'����� 
�� 
� ��>
	�� ��

������ �����	����. 
�����$�� � � ����*�

� ������*����� �� 
��
	��� �� ��)�	��	� �%
	�. 

���%
��� �)
��$����	� � ������
	-
������	� �� 
�������	� �	 <�# �/��� 
���$� 
� ����� �	 ���C�� �����������. 
���� ��$� �� 
������ �������	���� 
��-
)�
	� � ��O�	�	�, 
��	� � ���)'����� �� 
� 

�����
���	 
�
 ��
���� 
��	��� �� ��
-
	��� ��� 
 �)�*���� �� 
�)
	���� 
��$�	�-
��. ���)����	 �� �)�*����	� �� ���
����� 
� ���� �	 �
�����	�, O� 
� �	��
% �� ��O�-

	�	� �� ���������%	�. <
� 
��$�	��%	 �� � 
�������	 
 ����	�
�	� �� 
������
	, 	�> �� 
��$� �� 
� 
	���� 
�� ��
	�����	� �� 
���������	� ����. <
� �� ���� ���
�	� �� 

������
	, �� ��$� �� �� 
�)�V����. "��-
��	��, �
� ����, *� ������	� ��>
	��% 
� 

��	������	, � �����$�� �� 
� ������$� �	 
����C����. &)�*����	� 	�%)�� �� 
� ���-
��$�� �����%��� � �
�
� ��	 �� �����*�� 
��*��, ���*� O� 
� �������� ��� ������-
��
	 � O� ����)� 
��%	� ���
	����
	. 

�+@�!#<�[#%!!# ')+"# <� =#<#\)&-
"� <�_#*�. #������
		� �� <�# �/��� 
���$�	� ����
� �	 �)
��$����	�, � 
��	� 
��)�	%	, 
������	���� ���)'����� � �� 
� 
����������	 ���
� �� ��O�	�	� �� 
�����	� 
� �����$�O�	� 	���	����, ������$�O� 
�����
	��
	���	� � 
���	� 
���V	��. 

� )�����

�	� ��
�����	��
	�� 
�O�
-
	���� ����� ��)�� �����	���� )��� �� �	-
��C���� �� ����*�

�	� ��O�	� �� 
��
�-
��������	� ���������%. 

(��
�	� �� ����*�

�	� ���������� 
�� ��
	��� ������%��	 �� 
� 
��	������ � 
��� ���)'�����
	 �� 
� ������*��� �����-
��	� � ��������	� �� 
��$�	��� � ��
�	�-
	���. (�$� �� 
� 
��	������ �%��	� 
����� 
�� ����������%	�, 
�
	� � �	����� ����-
O���%, �������� 	���, � 
��	� 
� �������-
$��� 
�����
�������	� �����	��� � 
��-
����	� (� [[�� 
� ���������� 
�	� ���� �� 

������
	). �� ������� �
�����	� 
���
	-
�� �� ����*�

� ��O�	� 
�: �'����, ������-
��, �������)�V�����, �)���� ��	�
	��� � 
��. ��$�� � �� 
� ��������*�	 
���V	��	� 
� ��	�
� �	 ��
�	�	���, ��� � 
���� 
��*�> 
�� 
� ������� 	�
�, *� �	 ��������	� � ���-
	�	� �� �� 
� ��)�V����	 �
����	� �� ��-
��	���	� � ����	���	�. ��� ���%�� ���	-
���������� 
�
	���, � 
�%	� ���%�� *�
	 �	 
�����	� 
� ������	����, 
������	� 	�%)�� 
�� 
� ����*�

� �)�����
��� �	 
��*�>�� 
��� ���C���� �����$����. ������ 	��� 
��>-��)�� � ����*�

� �� 
� ��������� 
�����$��
		� 
��*�>�� ���� �� ���	 ��
-
	�� �� 
������. "�>-���
	�	� ��C���� � 
	�> �� 
� ��
�V*� � �	����� 
	�%, � 
�%	� 
�������	� �� � ������*���. ���� � 
	��
� � 
�������� ��
�
� ��� �����	����� �� 
�-
�����
		� �� 
������. 

&��
��
		� �	 ��$��� � 	����� ���%�� 
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� O�	�	�, 
��	� ����
%	 *�
	� 
� 
�������, 
������ 
��	� ���	�����$����	� ��O�	� � 
����� 
�O�
	���� *�
	 �	 ����*�

�	� ��-
O�	�. "��)'����� � ����O���%	�, 
���	� 

� ������	 
���V	����	� 
�
	���, �� ���	 
���	�����$���� 
����������% � ��	���-
	�*�� 
���
	�� �� ��$�����
���. 

��� ������$�O�	� �����
	��
	��� 
����	 �� 
� �	��
�	 � 
�
	���	� �� ���
	��- 
����- � 	����
��)�%���� � 
���
	��	� �� 

�����
���%. ��� 	%' 	�%)�� �� ��� 
�O�-
	� ���

����% �� ��
	����
	 � �%��
	��
	, 

�
	� � 
�� <�# �/��� ���$�	�. [� �
���-
�%���� �� �%��
	��
	 � ���)'����� �� 
� 
��O�	� �)��������	� �	 
��$)� � �������. 

Z����	��	� � �
� ��-C���
�	� �����%-
���� �� �������������	� � 
�����
���-
���� 	�'������� �
	�
	���� ���� �� ����-
C����� �� ��

� �	 ���	�������� ��
	�� �� 
����� � ��
��
� �� 
���V	����	� ���$�. 
���)����	 
	��� �
�)��� �
	����� ��� 

�������� �� 
������	���� ���$�, � 
�%	� 

� 
�'���%�� � �)��)�	�� 
������������� 
���������%, 
�� ��	����	. ��
	� � ����
-
	��, 
���V	����	� ���$� ��	����	 �
���-
�%�� ���)���� �����
	��
	���, �� �� 
�$�-
����� �����
	��% �
���� 
 ��

� 
	���� �� 

������
	 � ����$���
	. 

#�
	���	� �� ������������� 
����-
��
	 ����
	���%��	 
��$�� 
�����

 �	 
�����
	�, 	�'������� � ��C���% �� ���-
��*�� �� '���
	�� ����*�, �� 
 ���*��	��� 
���

���� �� ��	�������� � ������ 
���-
��

. �����	�, ��)�	�O� � 	��� ���)����� 
�)��
	, ��������	 C���
 
��
	�� �	 ���-
��
	� � 	�'������� �� 
������
	 � ��	��-
��	/��	����	, �

	����	 � ���$� 
 �	����-
*�� ��
	��. 

��� ���������%	� �� ����
	� 
 ����-
)�� ��� �����
	� � 	�'������� 
�
	����	� 
��	����	��� 	�%)�� �� �	���%	 �
�)��� 
�������� �� �����$��
		� �� ��	�������� 
� ���	���������� ���������� �� �	�����	� 
������ �� 
�
	���	� �� ������������� 
�-
�����
	, 
�	� 
� 
�)�V����	 
�����	� 
��������: 

E*"� o& ������"&� ��$�'&" np" 
"�/!�;*��e �a c"c&e)"&� �� ��<"&� 
a'�e�&"pa �=pxy �=&!�>��&� c"/yp�oc&, 
&=# '�&� � *��!� "���c&��, Q� no-
/�%:)a&a Qac& o& a&a'"&� "*�a& 

“o&�=&pe”. "� 
���������% �	�� �� �����-
	�� �� 
���V	����	� 	�'��
�, 	��� ���)-
��� � �
�)��� �
	����� � ����
�� ��$��, 

�
	� �� �������������	� 
�
	��� �� ��-
���
��� 
�O�, )��
�, ����� 
�������, 	�
� 
� �� 	��� �� ���$����	� ������
	����%. 
"���	� �o���e��e ���

�� � 
��	��	�� ���-
������� �� �����	� � �����$���%	� �� �)
-
��$��O�% 
�
	��. "���� 
�
 �����	� �� 
���$��� ������
	������, 
�
	���� ����-
��
	������ � ������
	������ �� �����$�-
��%	�, � ��������������	� 
	��
	��� �� ��-
���
	��	� 	�%)�� �� )��� 
�������� � 
��-
����������� ����� �� ������
	������ �� 
��O�	�	�. #�������
	�	� � ���� ������%-
��	 �
�*
� ��>��
	� � ��
%	 �	�������
	 �� 
��O�	�	� �� ���������%	�, 
�
	� �� 
��-
�V	����	� ���$� 
�	� �%��, 	�
� � �� ��>-
��	� 
�������	� (
������, )��� �	 �����, 
�����$���%). &
�����	� �� �����$���% 
� 

������� 
 �%��
	�� ������
	������, ���-
���$
� � 	�
�O� ��
	��>
� �� ����������-
	� �����	�� � ��������� 
���
	�� �� ��O�-
	�, ����	���
���% � ��
��������� �� ���-
	� �� “'�
��

�” � “
��
��

�” �	�
�, ���-
��	�� � �
����C��
	������ �� ��O�	�	� � 
�����. ��$�� �
��
	 �� ���)����	� ����	�-

� �� 
������
	 � ���)���	, �����	��
�	� � 

��	����	 ���'� ��)�	�	� �� 
�������
	�-
	� �	 �	��� “<�����
	������ �� 
����-
��
		�”. ��
	� � ��)�� ����
	�� – �)
��V	-
�� ��O�	� �%��. #��� ����������� �� 
�
-
	���	� �� 
������
	 � ����$����	� � � �

-
����	���% � �����$�� 
�
	� ��	��)�	���, 
	�
� � ������C������ �� �	
��%	 ��	�O� 
�� ���C���� ��� ���������C���� ���)�-

��%�� ��� �����C����� �� ��O�	�	�. &
-
��� 	��� �������	� � ���������	� �� 
�-
�����
	 �
	��%��	 ��� �����	�. ��
� *�, ��-
�)'����� � ���� ��������� ������ �	 ���-
�� ����	�
�	� �� �����
	��	� �� )��� ���-
	����� � 
��������� � 
��	��	
	��� 
 ����-
	� 	�'������� � �����	��	� �� ����������-
	� �����
	�. 

�/+��$)!#) !� ]%&*?/�. #���
	��	� 
�� ���������� �� ��
	��� ������%��	 �� 
� 
'���
	�������	 � 
��	������	 ��>
	��%, 

��	� 
�)�
	�	� (��	��)�	��� � �����
�) 
����	 �� ������%��	 ��� �)�
	�	� (�����-
����� � ����� ��
��
�). ��
 
	��� ���� �� 
����*�

� ���������� �� ��
	���, 
��	� 
� 
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��������� 
 ��������� 
���
	��. 
[���*�	� �� ����*�

�	� ���������� �� 

��
	��� 
� 
�
	�� � 	��� �� �
�
� 
�)�
	 � 
�)�
	 �� 
� �������� 
��
�
 �	 ����
	��� 
�������� � �� 
� 
��	������ �
	�������%	 
���. ���	����	 �� �����	� �� ��
	�� 
� 

������ �	 �����*�� 
�������	� �� ����-
�����	� 
����: ����������� 
�
	���, ��-
�����	���� 
���
	�� �� 
������
	, �����-
����� �� )��� �	 �����, ��
�����*�

�-
��������� �
����%���� � 	.�. ��� ������� 
�� ��C���� �� �����
	��%�� �� ��
	�� 
�)�
������ 
� ��������� 
�����	� �����-
����%: ����	���
�	�� �� 
�)�
	� (��	��-
)�	��%), ���$��� ����
 �� 
���V	�� � ��.; 
�	��)�	� �� 
�)�
	� – )����� �� 
������
	, 
�����	� �� ��	��)�	��%; �%
	� �� ��>
	���-
	�; ����� �� ��>
	���	�; ��	��C�� ������-
*���% �� ��������	�. 

��%:)� Q��& �& �$�!��"���"&� �"�-
&�)" " �"�&�)"&� �� 6$!��%��"� �� ���" 
�& *���" !��%"�"!�& $!�"���%�� 6$!��%�-
�"� �� *��&=$�. &
�����	� ��
	�>�
	�� �� 
	��� ��	�� � ���
���
		�. �
�
� 
�)�
	 
��$� ������
��� �� ������ ����� �� ��
	��, 

��	� � �
�)��� ��
��, �
� 
� �������� 
��-

�
 �� ���������� �� ��
	��. ���� ���'�� 
��� ������ ����
	�	���. �����	��������%-
	� �� ����������	� �� ��
	��� ���� �� 	�-
��, *� ����� ��	��)�	��� 	�%)�� �� )���	 
����$���, � �� 
��� 
�
	����	� �����	��� 
� ������
	��	���. Z��
�%��
		� � ��
��-
��	��	��
		� �� ���	�$�	��% �� 
��
���-
������ ���������% ��$� �� ������ �� �	-

������	� > �	 �
�*
� ��	��)�	���. 

"���������	�����%	 ��
	�� �� �����-
	� ��$� �� 
� �
�O�
	�� *���: ���%^*����� 
�� �'!��� �� )��"&�!�, Q�&��� �� $�'�&", 
$!�*����" $� %�'�%��&� )!�;�, ���%"� �� 
"�%=Q���"&� �%�'&!�)�/�"&�" �=%�" " *!. 
[� 
�$������ �%
�� �	 ��*���	� �� ���'-
��O��� �� ����� 
� ��
����
	����, � )��-
)�	� 
 	%' � 	����� � 

���. (�)����	� � 
�����
��� 
���V	��, 
�O� 
� �)�
	 �� ��-
��������	���� ��
	��, �� 
����� ��
�����-
	��
	��	� �� 	%' 
� ����	�%	 
������*�� 
���

����% �� ����*�

� 
������
	. ��
��� 
����	 �� )���	 �������� 
���	����� �� 
����� �� ��

���	� �� ���	���	�. 

�%]]?+c�!) !� +�b%*%&/%&%b!%&*. 
�� ����� �� �

����	���%	� �� <�# �/��� 

���$�	� 
� 
������	 ��>-������	� ���
-
��
	� �� ��>��	� 
������
	. "������	� 
���C
� �� 
�
	����% ������
	��	�� � �� 
��	��)�	���	� ����	 �� ������	 �� ������� 
�� �����	���	�, �����C����� �� ��������	� 
� �����	�, � � ��>- ��)��%	 
��*�> 
� ��-
��

�	 
��)�
	�, 
��	� ����C���	 ��

���-
	� �	 �����'�. #
���	� ���
� �� 
������
	 
��)%	 
��% 
��
��, �
� 
� ����)�� ��
����-
	�����, � 
�����
	 
 ����� ��������� 
�����
	�, � ������	� �� 
�
	����% ����-
��
	��	�� �� 
� 
���%	 �	 �����	� �� ��
-
	�����%, 	.�. �� �
����%���� �� ��-��)�� 
��O�	� �� ���������%	� � <�# � ���$�	� 
� ���)'����� �$������� ��>��
	 �� ���-
���$
�	�. 

������$
�	� �� ��	��)�	���	� 
� 
�
-
	�� � 
��
��	����� � �
������ �� ����O 
��� �����C�����	� �� �����
����	� ���)-
����. ��$�� � � ��	�
� �	 �����
� �� ��	-
��)�	���	� �� 
� �����%	 ���)����, 
���-
���� 
 �������������	� 
������
	. ���
-
	�*�

� ������� � ������
	��	���	� �� ��-
��
��	 �����
�	� �� ��	��)�	���	�, �� �� 
����	 �� �����
�	 ��>-*�
	� �����
��O�	� 
���)���� � �� ������%	 ��
�)�� 
�
 
���	� 
�� ��>-������
	������	�. 

������$
�	� �� ���������	� �
����%-
���� � 
�O�
	��� ������	 �	 �
����%����	� 
�� �%��
	��
	 �� ���������%	�. <
� ��	-
��)�	���	� ���	 ����� 
��� �� ��
	�����	 
��������� 
���
	��, 
� 
������ ���
��
	 �	 
�����%���� 
 ����
�. +����� �����'� 
��� � 
�
�V*����	� 
�� ��	����	. � [[�� 
�	�-
����*�� 
� ��)���%�� 
��������	� 
 ���-
)���� ���$� �� <�# �/��� ���$�, � 
��	� 

� 
������, 
�'���%��, �)��)�	�� � �����
% 

��
��������� ���������%. �����
� 	��� 
	�%)�� �� 
� 
��	������	 
��������	� 
��>
	��% �� ��	��)�	���	� �� ���������	� 
��
��
� � �� 
� �
�O�
	�%�� 
��	��� � �� 
����������	����� ������� � ��������	� � 
�����	� �� ��
	�� �� 	%'. &	 ���
	�
�	� � 
��
�����, *� 
��
�	� � ��-��	���	������ � 
���� �����
, 	��
��� ��-���
� ����%	�� 
� 
���C
�	�, 	�
� *� ��$� �� 
� 	�����, *� ��-
	���	�����%	� � 
	��) �� 
������
		�. 

[� ���
	����%���� �� ��������	� � 
�����	� 
��� ������ � �����$�	���� �� 
� 
��'�����. � 	�
 � ��)�� �����
�	 �� 
� ��-
	���	�����, � 
���%	� �� 
� 
�'���%��	 �� 
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)�����
�� �%
	�, ��O�	��� �	 ��$��� � 
����� �����'�. 

��� ������$���	� �� ��)�	�
��
�)-
��
		� �� ����� �� ��)�	��% �����
 
� ��-
���� �� 
� �
����� ����*�

� ��O�	� � �	-
*�	 �� ��

�	�, ���	�, �����*�	��� �� '��-
	�% �����
	� � ��. �� 	�%)�� �� 
� ��O�	%	 
�	 ����������	���� ��
	��, 
�
	� � �	 
������ ���%��% �� �
����	� 
����. !����-
�����	� �� ��
�	���	� �� 
��
��������� 
���������% �)'��O� ����% �� $����� ��-

��. � �����	����	� ����)� 	��� �����
� 

� 
	���� ��

�����. (����	��	� ��
�	��� 
�� 
��
��������� ���������% 
� ����
	-
����	 � ����
	��	���	� �� 
��
��������� 
���������% �� 
�������� ���, � ��� ���)-
'�����
	 
� ���O�$���	 ����*�

�. &	��-
*�	����	� �� ��	������, 
����$�O� 
��-

��������� ���������%, 
����� �� 
� ��-
���C�� �� 
�������� ���������� ��*�	�O� 
�
	��>
	��, ��� ��	���	�*�� ��$��. 

Z���������	� ��-���� �������������� 
���
� 
� �
����� �� ����������� �� ��O�	� 
�� 
��
���������	� ���������% � ��	���-
	������� ������������� 
�
	��� � ���$�. 

&
�����	� *�
	 �	 ����)�	� 
� ����
%	 
�	 ��>
	��%	� �� �������	� ��	��)�	���, �� 
�	��C���� �� 
��	� ��������

�	� � ����-
����������	� ���
� �� ����	 ��C���O 
���
	. +�����	� ������� 
� ��
����	��	-
��
		� � ��	�*��
		� �� ���
����� ��� ��-
�������� �� 
��$�)��	� �����$���%, ���-
	�	� �� ����������	���� ��
	�� �� 
�
	�-
��	� � 
��� ���������	� � 	�'��*�

�	� 
���
� 
� � 
�
	�%��� �� �� ���	���
	�%	. 

��� /+%@+�'!#*) ')*%]# ����	 
� 
�	��
�	: ����	���
���% � ��	��	���
���%; 
���������� �� ��
	���; ���	�
������� � 
���	; ��O�	� �	 ����
�. 

[�O�	�	� �� �����	� 
	��� �
� ��-
�
	����� �� ��� ���*���, �
�����	� �	 
�-
�	� � 	�	����	� ���������� �� ��	����	 � 
�)��	�� ��������������	� 
��$����� �� 
����	� �� �����	��
� �� ��	��)�	���	�. 
����	� � ������� � ���)����	� �� ��	���-
��� �� ��% �� 
�$������ ��-

��� ���*� �� 
���*�����	� � ���������	� �� ���)����� 
�	 
	���� �� 
��>��	� ��	��)�	���. 

�* /+%@+�'!%-*)>!#\)&"# ')*%]# 
�
����� �����$���� ������	 
���	�����-


�	� ��	���], 
��	� �����	���	 ����� 

��)�� 
	���� �� ��O�	�, �� �����
� 	��� 
���C��������	� � �����
 �� ����� � ����-
*�� �� ��O�� ��*�
��	���� 	�'��
�. #�-
O�
	����	 ��� ��������� �����*�� 	��� 

���	�
�
	��� – 
���	��*�� � �
���	��*-
��. � 
���	��*��	� 
� �������� ���� � 
�O 

�V* �� 
���	����� � ��
��������� �� ��-
�������%	�, 
�>	� � ����
	�� � �� ���	� 

	����. ���� 
������ ���)'�����
		� �	 
����$���	� �� 
�'���%����, ������
	����-
��� � �������*�� �)���%����. Z�C����	� � 
���'��%O� �� ����
 )��> ��	��)�	���. 

��� �
���	��*��	� 
���	�
�
	��� 
� 
��)�	� 
 ��� 
�V*� – ��)��*�� � *�
	��. 
��)��*��%	 � ��
	���� �� �
�*
�, 
��	� 
� 
��	���
���	, ��
�	� *�
	��% – ����
	���� 
�� ���	�$�	��% ��. ����	� 	�%)�� �� 
� ��-
���	� ���������� ���������% �	 ���� 
�*�
	��
 
�� ���� 
���	�����	� > 
� ��-
���C�� 
 *�
	��% 
�V* �� �����O�*� � 
 
��)��*��% �� ����*�	��%, ��
���	�����	� 

��	��	�� – 
 ��)��*��% 
�V* �� �����O�-
*� � 
 *�
	��% �� ����*�	��%. ��� �
���	-
��*��	� 
���	�
�
	��� �� � ���)'����� 
����$��� 
�'���%���� �� ��)��*��	� 
�V-
*��� – 	� ����	 
��)���� �� 
� ������%	 
��� ��)��
���	 � WEB 
�>	. 

"� )���	� �� �����*�� ��	���	�*�

� 
	����� 
� �����)�	��� 
��	��	�� �����$�� 
������	��, �������	� 
�	� 
��	���� 
	��-
���	�. A�����	��	e, �������� ��>-C���
� 
�����$���� � 
���������	� 
���	������% 
�� 
��
��������� ���������% 
� 
�����-
	�: �")�&!"Q�" DES1, IDEA2, AES3 � ��"-
)�&!"Q�" RSA4, ECC5. 

&
����� ������	, 
�>	� ��������� ����-
��	� ����*� �� ���� ISS6 � 	.���. 
���	� %���, 

��	� ����
	���%�� ��)�� �	 ������	�� � 

�V*���, 
 
��	� )����� 
�
	���	� �� ��O�	� 
�� ���������%	�. ��� 
���	��*��	� 
�
	�-
�� %���	� � 
	�	�*�� – ������	��	� � 
�V-
*���	� �� 
� ������%	 �� ��������� ������ 
�	 �����. ��� �
���	��*��	� 
�
	��� 
���-
	�%���	� 
� ������% ������*�� – 
�V*�	 
� 
�������� �� 
��
��	��	� �����*�� �)��)�	
� 
                                                        
1 Data Encryption Standard 
2 International Data Encryption Algorithm 
3 Advanced Encryption Standard 
4 Public-key cryptography (Rivest, Shamir, Adleman) 
5 Elliptic Curve Cryptography 
6 Internet Security System 
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� 
��� 	��� 
� ���O�$���. [� �
%
� 
�����O� 
�)��)�	
� 
� �������� ��� 
�V* *��� ������-
	�� �� 
��*�>�� *�
��, 
 ���
	�*�

� ������ 
����%	��
	 �� ���	��%���
	. ���� ����C��� 
���*�	���� ����$���
		� � ��O�	���
		� �� 
	��� 	�� 
�
	��� � �� ����� �����
��	�� �� 
	����� �� ���)����� �	 ������C������. 

��� �
���	��*��	� 
���	������% �	 
��
�V*�	���� ���*���� �� ����$���
		� e 
��*��� �� 
�'���%���� � ���������� �� 

���	� %���	� – 
��
�	� ��-��O�	�� � ��
-
	��� �� ����, 	��
��� �� 	����� � ���)���-
��	� �� 
�
	���	�. 

� ��
�����	� ������, 
��� �
��C��	� 
��������� �� ��������
��������	� 
���	 

��	� � �����*�� �����$�� 
�
	��� 
� ��-
%�� ���� ���� 	�'������% �� ���������% �� 
ISS – 	�'������%	� #<!)&)!% "+#/*% (]+%. 
��
 ��)���	 �	 ������	�� � 
�V*���, 
��-
	� 
� ��������	 �� ��O�	� �� �����	� �� 
� 

�'���%��	 � 
���V	��, � �� �	����� ����-
*�

� 
�������	, 
��	� �� ����� ���*�	��-
�� ��-	����� ��
	����. ���� ���
��% 
� 
������%�� �	 ��������
�������� „
���	” 

��	�. �% 
� �
	����� �� ��)�	� �	 
���% 
��	��)�	�� *��� 
��	��	�� 
��	���. � ���-
��
� �� �
	������� 
� ��)��
��� ��������% 
� 
��	�	� firmware � 
� ��������	 ���
���� 
���>
� 
�V*��� – ��)��*�� � *�
	��. 

��
������	� �� ��	��	�*��
		� �� ��	-
��)�	��% �� 
��
��������� ���������% � 

��	��	��	� ����� �� )����	��*�� ��	 � 
�����
, ���	�*�O �� ��� �	���. � �����	� 
���� 
��	��	�� ���� 

����� ���
�	�, ��-
	���	�, ����	�, ��*����	� ��� ���
���	� �� 
'���	� � �� ����
�� � 
��
�
. !��
����	� 
������������ 
��>
	�� 
� �����*�	 � 
��-
���	���	 � �	����� C�)����, 
��	� 
� ��-
��
��	 
�	� 
���	����� ������� �����. 
��� �	���	� ���� ��	��)�	��%	 �	���� 
��������� ���� �����
� �� 

�������, ��-
���	�	�	 �	 
��	� 
� 
����%�� 
 C�)����	� 
�	 )���	� �����. �� 	�
�� ��*�� 
� �����-
���	��� ��
	���. �����	��*�� ��C���� � 
��	�������� � 
�����	���	� 
��	� �������-
��	 
�
 

���� �� ���
	��� �	��*�	���, 
�-
	� ��
	���	 �� 
�
	���	� 
� ������*��� 

��	�����. �� 	��� ��*�� � �����$�� �� 

��� �� �� ����

�	� ���	��������� ��	-
��)�	���, �� � �� ��������	� �����*�� 
����� �� �
�
�. �����	� ��C���� �� �����-

	� – 
�����	��� 
 *�	�� �� 
���	 
��	�, � 
��
�V*�	���� ���)�� �� ���
� 
 �%
��
� 
��
�	
� ��)�	�� ��
	�, 	�> 
�	� ��������-
����	� ��
	��>
� �� �
�
� �	����� ��	��-
)�	�� 
� 
�'���%��	 � *��� �� 
��	�	� ��, 
������ 
��	� 
� �� ������ �� �������$�-
���, ������
��� �	 
�� 	�*�� ��)�	�� �%
-
	� � ��%��� � 
�
	���	�. �� �
�V*��	 ��-
��

��� �� ��)�	��	� �%
	� ���� 
��� 
����
	��%�� �� ��
����	� ��� �������� 
����	���
���% �� ��*��
		�, 
��)������� 

 �������*�� ������
� �� ��)�	�O�% ���� 
��������� ������ �	 �����. 

"� ���
	�
� ����
	����%	 ��'�� � ��-
��������	� �� 
���	������%	� �� 
���	�-
���� �� ������	�. �����$��� 
� 
�����	� 
���
� �� ����C����� �� ����$���
		�: ��-
������ �� 	�'��*�

� ������*���% – ����-
��	� �� �� 
� 
��	
�, �� 
����$�	 )�
��, 
����� � ����� �����; ���������� �� 
��
�-
��	� �� ��>
	��� �� ������	�, 	%'��	� ��-
�����*�� 
�%��; ������*����� �� ��
	��� 
�� ��>�� 
 ������	�; ������*����� )��% �� 
��
����*����	� ���	� �� �'�� � 
�
	���	�; 
�)�*���� �� ��	��)�	���	�; ���������� �� 
��������� ������	��� �� ������. 

��
	� � ����
	��, ���� �	 ��>-��O��	� 

���
	�� � ����	� �� ����������� ���� � 
���������	� �� ��������	� �� ��	��	���-

���%, ��� 
��	� ������	� �� 
��� 
� ���-
���%��, �� � 
� ������% �� ��
�����O ��-
��������	���� ��
	��. 

!
	��>
	��	� �� 
��	���, )������� �� 
)����	��*�� '���
	���
	�
�, 
� 

��� � 

��$��, ��	��� 
� ��������	 
��� � 
����-
��*�� ����������� 
 ��
�
� ���

����% �� 

������
	. <�����
	������	� �� ����	�-
��
���%	� � ��	��	���
���%	� � ����� 
��$�� � 	����� ����*�. "��)'����� � ��
-
	�%��� �� 
� ������$� 
�������������
	, 
�%��
	��
	 � ��
	����
	. "�>-��
��%	 ��-
*�� �� 	��� � 
�	� 
� ���	�������� �����
� 
�� ������
	������, 
��	� ������%�� �� 
� 
��������� 
�������%	� �� ������ �'��. 
�����$ �������� ������
�	� �� ����	�*-
��
	, ��	��)�	��%	 ��� ��
	�� �� �
�*
� 
��
��
� �� ���$�	� (� �������	� �� ����-
��	� �������O�%). 
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���. ��"$�\)!#) 

�����C���%	 
�
	���� ������ ��	���$-
���� 	���	� �� ��	���	�, *� 	�
�O�	� � ���
-
��������	� �)�*���� � ���
�	� �� �����-
	����	� )��� �� � ��
	�	�*��, �� �� 
� �����-
	��� �
��C�� �����
� �� ��O�	� �� 
��
���-
������	� ���������%. "��)'����� � 	�%)�� 
�� 
� �)���� �������� �� 
�������������	� 
�)�*���� �� ���������� ����� *���C
� ��-

��
� � 
�
	��� �� 
������
	(
��$�	��� �� 

������
		� �� <�# � ���$� � ������
	��-
	��� �� ���$�), ��� ����
� 
 ���������	� �� 

���������	� 	�'������*�� ���'���, ��	�-
�� � 
���
	�� �� �)����*����� �� �������-
������	� 
������
	. 

"�O� ����*�, ���)'����� � �� 
� �)�-
*�	 
�
	���� ��'�	�
	� � ��$�����, 
��	� 
�� �������	 �
��C�� ���������	� �� 
�-
�����
		�. &	 ��C���O� ���*���� � 
����-
����	� �� ��	�������% �� $������% ��
�� 
�� 
�
	���	� � 
������
		�, �� �
����	� �� 

�%	� �� 
� ������� ����% �����
 – �	 ���-
�������� �� �����	����	� 
�������% �� 

�
	���	�, ���� ���������� �� �����	����-
	� � 
�
	����	� ��'�	�
	��� �� ���������-
%	� � �

����	���%	�. �� 	��� ��*�� )� 
����� �� 
� �����	��� ����$����	� �� �	-
��)�	�	� �� 
������
	 � ��'�	�
	����% ��-
��� � ��-��	�	�
 � ���	�	��� �� 
�
	���	�, 

��	� ����*��� 
�������� �� 
�
	���, �	��-
���%O� �� ���

����%	� �� ������������� 

������
	, � ��>-C���
 
��
��. 

�#*)+�*^+� 

[�
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ON ISSUES IN TEACHING PROTECTION OF CLASSIFIED 
INFORMATION IN ENERGETICS 

Ass. Prof. Phd. Georgi Pavlov Pavlov 
University National and World Economy 

Ass. Prof. Phd. Juliana Ivanova Karakaneva 
New Bulgarian University 

I. Aspects of training in the protection of 
classified information 

After the entry into force of the Law on 
Protection of Classified Information Act 
(PCIA) (State Gazette. Issue. 45th of April 30, 
2002) all law persons, irrespective of their le-
gal form, which generate, process, store or 
transmit material or documents marked with 
under are organizational units within the 
meaning of § 1, item 3 of the Supplementary 
Provisions of the PCI. As such, they must be 
laid before the State Commission on Informa-
tion Security (SCIS). 

"Organizational Units" (OU) are: units 
which are created, processed, stored or pro-
vide classified information. 

Obligation to determine as an organiza-
tional unit in SCSI stems from the law and its 
implementation contribute to the identification 
of subjects required by law. Failure to do so 
shall not exempt the entities that create, store, 
process or provide classified information to 
implement statutory measures for its protec-
tion, as they are organizational units by virtue 
of the law itself. 

Head of the organizational unit (as de-
fined in the Act) directs, organizes and con-
trols the overall activities for the protection of 
classified information. He appointed security 
officer information which is directly subordi-
nate. In exceptional cases, depending on the 
level and volume of classified information in 
the Organizational Units, the head of the or-
ganizational unit may fulfill the functions of a 

security officer of the information if it meets 
the requirements of Art. 21 CIPA. 

In OU can be created and administrative 
security units that support the security officer 
of the information in its activities. 

According to Art. 26. (3) CIPA, the head 
of the organizational unit within the law de-
clares list of information to be classified as an 
official secret domain of organizational unit. 
(Official secrecy is the information created or 
held by public authorities or local authorities, 
which is not a state secret, unauthorized access 
to which would adversely affect the interests of 
the state or another legally protected interest). 

According to Art. 23. (1) of the Rules for 
the implementation of CIPA (RICIPA), the 
head of the organizational unit determined by 
an order list of the positions or tasks that re-
quire access to classified information covered 
by professional secrecy. 

According to Art. 2. (1) and (2) of 
RICIPA organizational units generate, proc-
ess, store and maintain information databases. 
Specific rules for the management of data in 
them shall be determined by the Head of the 
organizational unit. 

Heads of organizational units established 
information manage funds responsible for the 
lawfulness and take measures to prevent unau-
thorized access and / or deletion of data, ac-
cording to Art. 13. by RICIPA. Within the 
meaning of § 1, item 15 of the Supplementary 
Provisions of the PCIA "Damage in the area of 
national security, defense, foreign policy or 
the protection of the constitutional order" is a 
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threat or harm to the interests of the Republic 
of Bulgaria or of those interests which it has 
undertaken to defend the harmful effects of 
damage which cannot be eliminated or adverse 
effects, which can be limited to the follow-up. 
Depending on the importance of the interests 
and the gravity of such negative consequences, 
the damage is irreparable or extremely large, 
difficult to repair, large and limited. 

Head of organizational unit organization 
creates and defines procedures for periodic re-
view of established organizational unit classi-
fied information in order to change or remove 
the classification levels. 

Head of the organizational unit in which 
store and exchange foreign classified informa-
tion, organized under the leadership of SCIS 
registry in international relations. Activities of 
these registries is organized in accordance 
with the relevant international agreements and 
rules on classified information to the interna-
tional organization or the State – the source of 
classified information. 

Systematized information is that the head 
of OE, under the law is a person entrusted 
with the crucial task is responsible for the 
overall activities in the field of classified in-
formation. It is therefore necessary that this 
person to undergo initial training as required 
consists of mandatory training and functional 
training mandatory. 

Employee information security plays a 
key role in OU. On the one hand, he is the per-
son who coordinates and supervises practical 
activities and is responsible for training staff 
in the CPI, on the other hand – to liaise with 
the relevant territorial or regional security ser-
vice. Given the importance of the activity they 
perform and unification of their training pro-
gram is also provided specialized training for 
those employees SISC. 

In connection with the widespread use of 
electronic documents and construction of 
automated information systems (AIS) and 
networks for processing classified information 
are essential functions of the Security Officer 
of AIS and networks and the administrator of 
the network. 

Security Officer of AIS and networks re-
sponsible for the security policy to the context 
field in the organizational unit and provides 

training and monitoring of compliance with 
security requirements. Network administrator 
is responsible for security procedures AIS or 
network and monitor their implementation by 
users. 

With a view to completing the above 
analysis, groups of students, according to the 
legal requirements are: 

� Heads of OU; 
� Security officers; 
� Head and valets; 
� Security officers AIS and networks; 
� Network administrators; 
� Employees who, by virtue of their offi-

cial duties or specific assigned tasks, create or 
use classified information. 

In the latter group of employees can be 
assigned and couriers who carry and transmit 
packets containing documents and/or materials 
containing classified information that undergo 
special training. 

Handling of classified information has 
certain characteristics in relation to the spe-
cific activity that takes place in OU. In this re-
spect, one can distinguish the following types 
of OU: 

� Ministries and departments tradition-
ally created and processed CI (Ministry of De-
fence (MD), Ministry of Foreign Affairs, Min-
istry of Interior (MI) and Ministry of Justice 
and their divisions); 

� Other ministries and their subordinate 
structures (Ministry of Energy, Ministry of 
Regional Development and Public Works, 
Ministry of Health, Ministry of Transport and 
Communications, Ministry of Economy, En-
ergy and Tourism); 

� Structure of the district and municipal 
government; 

� Public companies and companies; 
� Private companies and firms. 
Some companies or firms start work on 

the requirements of CIPA in connection with 
participation in procedures or contracts con-
cerning issues related to the creation and use 
of CI. Under the law, these contractors and 
their employees must also pass the appropriate 
mandatory training with emphasis on indus-
trial safety. 

The execution of contracts under the 
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membership of Bulgaria in NATO and the 
European Union also creates challenges, the 
need for strict compliance with the standards 
and regulations on foreign classified informa-
tion. Therefore, learning to create practical 
skills such information is a priority in the 
SCIS. 

From the above-mentioned classifica-
tions, it follows that the wide range of tasks 
implies differentiation of functional training 
with a view to focus on the subject area of di-
rect interest to students. Since CIPA provides 
for the placement of the initial security classi-
fication to be performed by the person creating 
the document containing classified informa-
tion, it is essential that training in classifica-
tion and marking of CI employees who are en-
trusted with the development of classified 
documents and materials. 

For valets and their deputies is important 
to study and experiment procedures for keep-
ing records and reporting, preparation of cor-
respondence to be sent; adoption of corre-
spondence, the conditions for review, change 
or remove the classification level, access con-
trol, etc. Of particular importance is to know 
the requirements for working in the registry, 
the interaction with the staff of the OU, and 
the rules for an emergency. 

It is therefore necessary in the course of 
training, in addition to the study of legal 
documents to focus on practical exercises to 
create skills, case studies and conducting situ-
ational games pre-designed scenarios. 

Appropriate form of organization of train-
ing is a sign industry by organizing groups of 
students with similar practical issues. Thus 
creating conditions for study and discussion of 
specific forms of implementation of the Act, 
the Regulations, guidelines and regulations. 
However, there is the possibility of unification 
of good practices within the Act, for each sec-
tor, with its specificity. Moreover, conditions 
are created for consultation with competent 
persons (teachers and/or employees of SCIS) 
on specific procedures and rules that are useful 
for the respective department and can be for-
malized by an order of the OU, so as to per-
form of subordinates in the hierarchy. Thus 
supporting the work in the CPI and create uni-
form rules and practices (under the Act) spe-

cific for OU and subordinated units. Imple-
mented using the utmost freedom of action set 
out in the PCIA identifies improper practices 
and introduced internal rules for working with 
CIs across the industry. 

In this particular aspect requires knowl-
edge not only of the requirements of CIPA, 
but also relevant special laws that define the 
categories of information to be classified as an 
official secret and governing the relevant regu-
latory practices. It must therefore be training 
provided for the protection of classified in-
formation to go beyond the text of CIPA and 
its Implementing Rules and contain specific 
knowledge about the sector and the legal basis 
upon which to perform its management. 

II. System Analysis 

In OU establishes a system for the protec-
tion of CI. Head of OU approves security pol-
icy in the field of information, including clas-
sified information in the organization. 

Security policy is built as a system of 
rules and practices based on legal regulations 
that define how an organization manages, pro-
tects, and distributes information. It includes 
facilities for protection remedies services and 
mechanisms, as well as management decisions 
and practical guidelines for action. 

In terms of practice, security policies can 
be divided into three levels. 

At the first level concern decisions with 
respect to the entire organization. They are 
taken by the management of the organization 
and are of a general nature, for example, the 
decision to create or revise a comprehensive 
program to protect information, the formula-
tion of the aims of the organization in the field 
of protection of classified information, provid-
ing a basis for compliance with the laws and 
regulations; systematization of management 
decisions on the issues of implementation of 
protection programs that are valid for the en-
tire organization. At this level of management 
concerning the protection of resources and co-
ordination in the use of these resources, the 
formation of special personnel to protect criti-
cal systems, networking with other organiza-
tions, etc. The security policy of this level is 
related to three aspects: first, the organiza-
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tional unit is required to comply with existing 
laws, second, must control the actions of those 
responsible for the development of security 
programs, and third, to ensure a certain degree 
of responsibility of staff. 

At the second level includes different as-
pects of information protection. An example is 
access to the internet (how to reconcile the 
right to receive information protection from 
external threats) use by the users of unlicensed 
programs, etc. Security policy at this level is 
related to the following topics: 

• Description of aspects. Job description 
and requirements specific to the network – 
what information will be handled, what re-
sources are available, what kind of protection 
requirements must be met by the system, etc. 

• Scope and level of security. For exam-
ple, for AIS and/or networks of strategic state 
institution (MI, MD, etc.) need a higher level 
of protection than a small company. 

• Field of use, i.e., where, when, how, for 
whom, and what is considered a given security 
policy. 

• Position the organization in any aspect, 
i.e. the organizations objectives regarding the 
protection of classified information. Best poli-
cies for data security using preventive ap-
proach. By preventing the possibility of unau-
thorized access, the data will remain protected. 

• Rights and obligations of the persons re-
sponsible for the implementation of security 
policy. These rights and obligations are deter-
mined by the Law on the Protection of Classi-
fied Information Act (PCIA) and RICIPA and 
internal normative rules. Policy guidelines and 
procedures that may be useful to administra-
tors and users in case of emergencies in the 
network. 

• Legality. Security policy must contain a 
general description of the prohibited acts and 
penalties against them. Cases of violations of 
staff should be considered by management and 
take punitive measures, including dismissal. 

• In determining the security policy 
should be known by every employee who can 
get clarification, assistance and additional in-
formation. 

Security Policy at the lowest level refers 
to the specific software. Unlike the previous 
two levels it should be much more detailed. 

Questions that must be answered in determin-
ing the security policy for this level are, for 
example: 

• Under what conditions can be read and 
modify data in the AIS? 

• Who has the right of access to sites sup-
porting software? 

Formulation of policy objectives at the 
lowest level is also based on considerations of 
confidentiality, availability and integrity, but 
these goals should be more specific. 

Purposes of deriving rules for the protec-
tion of information describing who, what and 
under what conditions can perform. The more 
detailed rules, the easier it is to implement 
programs and technical requirements. On the 
other hand, very strict rules can hinder the user 
experience. Therefore, management must find 
a reasonable compromise where a reasonable 
price can provide the necessary level of pro-
tection, but are not limited staff. 

Once you determine the security policy 
can proceed to prepare the security program 
and its implementation. The program can also 
be structured at different levels corresponding 
to the structure of the organization itself. In 
most common cases are enough two levels: 
central and performing. 

Program at the central level applies to the 
entire organization and can be guided by the 
security officer of AIS and/or networks, with 
the main objectives are: to assess the risks and 
threats, selection of effective remedies; coor-
dination of the activities of various depart-
ments and staff in the protection of informa-
tion, strategic planning control activities in the 
field of protection of classified information. 

The aim of the program in executive level 
to ensure reliable and economical protection. 
At this level decides which protection mecha-
nisms can be used, the purchase and estab-
lishment of technical resources, etc. For the 
implementation of the program actions must 
meet security administrator. 

Security program should not be turned 
into a mechanical set of technical resources re-
lated to a system because it would lose its in-
dependence and significance, due to which 
senior management will forget about it. 

To operate an effective system for the 
protection of classified information is a sys-
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tematic risk analysis. It starts with site selec-
tion analysis, i.e. the active in the protection of 
information. In the municipality it is the "De-
fensive Mobilization, public order and secu-
rity." For small institutions, such as munici-
palities, can be seen throughout the IT infra-
structure, but large organizations process may 
be unduly expensive and slow. In these cases 
you will need to analyze the most important 
critical nodes of the network. When analyzing 
the risk to vulnerable are all elements of the 
information system – the network cable that 
can be interrupted to the database that can be 
destroyed by unskilled actions of the adminis-
trator. It is very important to choose a "rea-
sonable" methodology for risk assessment. 

The objects of analysis are: classified in-
formation, the components of the information 
system programming resources, supporting in-
frastructure and staff. Should be classified data 
security level to determine the storage and 
processing methods to access them. It is im-
portant to codify the objects to be able to as-
sess the consequences of a breach of data pro-
tection. 

It is necessary to analyze the existing 
threats to breach security of classified infor-
mation. Types of threats are analyzed should 
be selected on the basis of common sense, but 
within selected species should make a full ex-
amination. It is important to determine not 
only threats but also the sources of their origin 
– that can help in the selection of additional 
remedies. 

After identification of threats is necessary 
to assess the likelihood of their realization. 
According DoDAF Deskbook, the scale of 
likelihood that threatening scenario contains 5 
levels: frequent, probable, occasional, unlikely 
and improbable (improbable). It is possible to 
adopt and scale with three levels: high, me-
dium and low probability. 

Apart from the likelihood of realization 
setting is the potential nature of the damage. In 
this aspect also perceive certain levels: catas-
trophic, large, small and insignificant. For ex-
ample, fires are rare, but the amount of dam-
age from them is great, etc. Assessing threats 
must be based not so much on the average 
data, the specifics of the particular AIS organ-
izational unit and personnel. 

Risk assessment is defined as the product 
of the probability of the threat and the amount 
of the alleged damage. Depending on the risk 
assessment to determine the appropriate level 
of protection, i.e. resources needed to mini-
mize the adverse effect expected. 

The elimination and reduction of defects, 
creating a real danger apply adequate re-
sources and mechanisms. For example, if high 
risk of unauthorized intrusion into the system 
can require users to choose longer passwords 
trigger program to generate passwords or to 
purchase integrated authentication. To evalu-
ate the value as protective measures need to be 
taken not only the funds that will be needed 
for the purchase of equipment and programs, 
but the cost of implementation, maintenance, 
training and retraining of staff. If this indicator 
new tool proves economically viable, may be 
admitted to ¬- further consideration. 

When necessary measures are adopted, 
should check their activism, i.e. to establish 
that the residual risk has become acceptable. 
Then carries out the procedure for certifica-
tion, according to legal norms. If it turns out 
that the requirements are not met, realized, 
mistakes and carry out a new iteration of the 
process of risk management. 

Measures for protection, oriented for 
staff. The people who formed the system of 
protection and in many cases proved the main 
threat, so the human factor is a primary con-
sideration. 

Control of trust in the staff began with the 
adoption of employee work, and even before 
that – in the drafting of the job description. Al-
ready at this stage it is necessary to attract 
specialist in data protection, to determine 
computer privileges for this position. There 
are two principles which must be taken into 
consideration: 

Principle of segregation of duties. This 
principle is binding in terms of CIPA, i.e. for 
an information value to meet a person. Roles 
and responsibilities are allocated so that a per-
son can not violate critical in the organiza-
tional unit process. 

Principle of minimization of privileges. It 
prescribes how to give users only the access 
rights that are necessary for the performance 
of official duties. 
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The legal basis (CIPA) in detail and ex-
plicitly defined criteria for authorization of a 
person to work with classified information and 
candidates are checked thoroughly by the 
relevant security services are carried out 
checks and/or interviews to avoid the ap-
pointment of offenders, mentally ill or unreli-
able in terms of secrecy. The procedure is long 
and depends on the level of classification of 
information access to which the person ap-
plies. 

If the applicant is approved, it must be 
trained to be familiar with the legal basis and 
be conducted examination on the protection of 
classified information. Law on protection of 
classified information requires these proce-
dures to be performed before the inauguration 
and before being included in the list of input 
names, passwords and tolerances. Thereafter 
began his administration, recording and analy-
sis of his actions as a use. When a user leaves 
the organization, especially in cases of conflict 
between the assistant and the organization, it 
is necessary to act maximum operational. It is 
possible that physical restriction of access to 
the workplace. 

Sometimes the service and administration 
of components of AIS and/or network is cov-
ered by external organizations. This can create 
additional security weaknesses that need to be 
compensated by enhanced access control or 
training their own employees. The issue of 
staff training is a key when it comes to pro-
tecting information. If the employee is not fa-
miliar with the security policy, he cannot pur-
sue the objectives are set. If you do not know 
the security measures cannot observe them. 
On the contrary, if he knows that his actions 
are controlled, it is possible to refrain from 
misconduct. Training should be conducted 
regularly and each time in a different way, or 
will become a formality and will lose its effec-
tiveness. 

Organizational measures for physical 
protection. AIS security and/or network de-
pendent on the environment in which they 
work, therefore it is necessary to take meas-
ures for the protection of buildings and adja-
cent areas, supporting infrastructure and the 
machines. 

The Bulgarian legislation there is a good 

legal basis to the physical protection of classi-
fied information. 

Measures of physical access controls al-
low you to monitor and, if necessary, to re-
strict entry and exit of employees and visitors. 
Can control the building of the organization as 
well as individual rooms, such as those which 
are communication devices and server (CIPA 
zoned for security). Basically the main means 
of physical protection: security, fencing, 
CCTV, volumetric detectors, etc. It is impor-
tant to distinguish between computers and the 
flow of visitors, or at least to make sure that 
the windows and doors do not observe the 
monitor screen and the printer. In a large cen-
tralized system in which much of the data is 
confidential, the servers must be physically 
secured against accidental or intentional dam-
age. Therefore, it is best to physically elimi-
nate the possibility bystanders have access to 
the server. The simplest solution is that it is 
locked in a separate room in which entry is re-
stricted. This is a step in the right direction in 
ensuring the security of the server. 

The danger of fire is too large and the 
damage they cause are often severe, and there-
fore fire protection is a very important part of 
physical protection. It is a space where there 
are computer systems have a fire alarm and 
automatic firefighting equipment 

To the supporting infrastructure can be al-
located and systems for electrical and water 
heating and means of communication. They 
should have the same requirements for acces-
sibility and integrity, as well as AIS and/or 
network. For the sake of completeness it is 
necessary to protect the equipment from theft 
and damage. 

Development and increasingly wide-
spread application of information and commu-
nication technology naturally increases the 
risk of unauthorized access to data and re-
sources on computer networks. The issue is 
particularly relevant in connection to a corpo-
rate network, which store and process confi-
dential information to the Internet. As is 
known, the computer network provides global 
Internet infrastructure, but unfortunately pro-
vides services with a low level of security and 
reliability. 

Information security systems are a com-
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plex set of products, technologies and solu-
tions to different types of tasks, but with a 
strong requirement for integration into a single 
complex. Companies operating in this problem 
area, offering a wide range of products and 
technologies for security in Internet/Intranet, 
Extranet and remote access networks. 

The implementation of projects with this 
kind of products and technologies, system in-
tegrators need to pay particular attention to the 
possibility of integration and centralized man-
agement of individual modules of the informa-
tion security system, with the following prin-
ciples: 

One from the main aspects in building to 
systems protection focuses on internal security 
as is well known that most of part from attacks 
come from "inside". At the present stage of 
development of computer technology, this is a 
particular problem, and equally important, for 
the information systems of financial houses, 
banks and other companies, and those of the 
state administration. New behavior requires 
appropriate division of rights and responsibili-
ties of the service composition. Along with 
units of network administration, system ad-
ministration and administration of applications 
in the organizational structure of the institu-
tion should be set up a specialized unit for the 
administration of the defense. Experts him 
perform all activities and are responsible for 
the protection of information, the computer 
network as a whole and its components (serv-
ers, databases, applications). Their main duties 
are related to the overall administration, main-
tenance and current settings of the used hard-
ware and software data protection, identifica-
tion and localization of attempts to "hacking" 
and "cracking" attacks, development and im-
provement of defense and others. An impor-
tant aspect of the global security policy is the 
selection, preparation and control of the work 
of specialists from the "Security Administra-
tion". As is well known – there is no absolute 
protection. After realization of the security 
system and the introduction and operation is 
possible as users and attackers to find ways to 
intentionally or unintentionally circumvent the 
protection or destruction. Furthermore, the 
rules and procedures for security grow old in 
time. So, there is a certain period of time the 

policy of the department to be audited and ad-
justed in accordance with the new technolo-
gies and the development of the products used. 

Access management. Funds of access 
control allow characterizing and controlling 
the actions that subjects (users and processes) 
can perform over objects (information and re-
sources). We are talking about logical access 
control, which is implemented with software 
tools. 

The task of logical access control is that 
for each subject and the object to determine 
the list of eligible operations and control rou-
tine. The control of access rights created by 
the various components of the program envi-
ronment: operating system, additional means 
of security management database, brokerage, 
software, etc. In deciding to grant access usu-
ally analyze the following information: an 
identifier of a subject (user), network address 
of the computer and more; Attributes of the 
subject – the sign for security, user group, 
place of operation, during the operation, inter-
nal restrictions on the program. 

Most operating systems and management 
databases implement random access manage-
ment. The main merit of this method is its 
flexibility. Any entity can independently set 
access rights, which is especially easy if you 
use a list control access. This approach has 
several disadvantages. Decentralization of ac-
cess leads to the fact that many users must be 
reliable, and not just the system operators and 
administrators. Distraction and incompetence 
of the holder of classified information could 
lead to its discovery by all users. 

Unauthorized access to the data can be 
achieved by: monitoring the monitor screen, 
reading packets on the local network, analysis 
of electromagnetic fields, etc. Unfortunately 
some of the ways to intercept data are readily 
available, and fighting them is difficult and 
expensive. Mobiles and laptops are also sub-
ject to unauthorized access, but under the law 
for them to design specific requirements for 
physical security. These can be as encryption 
of data discs laptops. 

Maintaining performance. During the 
operation of AIS and/or networks to create the 
greatest dangers to its security. Slip system 
administrator and users can lead to damage to 
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equipment, destruction of programs and data, 
and in the best case be admitted weaknesses 
that increase the risk of threats. Expensive se-
curity measures lose their meaning if they are 
poorly documented conflict with other soft-
ware, and password of the system administra-
tor is not changed from the time of installa-
tion, i.e. to ensure better protection of infor-
mation in the AIS and networks necessary 
daily maintenance work. 

User support is to advise and assist in re-
solving the situation. It is important that the 
flow of questions users to detect problems re-
lated to information security. Practically use-
ful administrators to record consumer issues, 
in order to extract the frequently occurring 
problems and make the tool tips for the most 
common. 

Maintenance of software is an essential 
element of ensuring the integrity of the infor-
mation. If users are free to install the program 
means creating a risk of virus infection. Major 
threats hiding and joining the internet. In CIPA 
categorically prohibits connection to global 
networks of AIS and/or networks that are cre-
ated, stored, processed and transmitted classi-
fied information. However, it should be con-
trolled willfully user activity on the program 
resources and to supervise and unauthorized 
changes to programs and rights of access. In 
practice has proved that the more automated a 
process is, the less likely are errors so it can be 
argued that automation is a pillar of security. 

Recovery programs and data after failures 
necessarily archived. And here is a good proc-
ess to automate and a copy is kept in a safe 
place, away from fire and other threats. 

In maintaining performance during the 
workflow necessary to ensure the physical 
protection and accounting of diskettes, tapes, 
printed paper products, etc. They must be pro-
tected from unauthorized access and from 
harmful environmental influences. Manage-
ment of holders of classified information cov-
ers the entire life cycle. The legislation these 
issues are strictly fixed. Magnetic classified 
information is recorded in the registry of clas-
sified information in a specific order and if 
necessary destroyed physically. Printing of 
materials containing classified information 
should be done in a specially designed printing 

device in automatic mode. 
The above organizational arrangements 

are essential for the realization of the protec-
tion of classified information in automated in-
formation systems and networks. 

The bulk of the losses are plotted by the 
actions of legitimate users to which managerial 
and organizational measures do not give a deci-
sive effect. The main enemies are incompe-
tence and inaccuracy of staff in the perform-
ance of official duties, attempted unauthorized 
access to systems and only software and hard-
ware measures are able to withstand them. 

To programming methods can refer: 
identification and authentication, access con-
trol, recording and audit virus protection. 

Data protection has become increasingly 
important for many reasons, the main of which 
is the total use of the Internet and inversely 
proportional decrease in the level of training 
of the users. The theme is modern and abun-
dance of materials on it unfortunately inhibits 
learning and the formation of understanding 
by end users. 

From hardware and software methods are 
mainly used cryptographic techniques to en-
sure a good level of protection, but decryption 
is a matter of time and the availability of pow-
erful computing. T1here are two fundamen-
tally different type cryptosystems – symmetric 
and asymmetric. In symmetrical use the same 
key for encryption and decryption information 
that is known to both parties. This creates the 
need for its reliable storage, distribution and 
periodic update. The solution is suitable for a 
small number of users. 

In asymmetric cryptosystems work with 
two keys – public and private. Publicly avail-
able to all who are interested, while private – 
only owner. When you need to send some in-
formation from one participant to another its 
encryption is done with the private key of the 
sender and the recipient public, decryption, re-
spectively – the public key of the sender and 
the recipient's private. In an asymmetric 
cryptosystem is not necessary secure storage 
of public keys – they can be freely exchanged 
or published on the WEB site. 

Based on different mathematical theories 
                                                        
1 Data Encryption Standard 
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were developed corresponding algorithms ap-
plied adopted as a worldwide standard. The 
algorithms, found the widest application in 
modern cryptography classified information 
are as follows: symmetric DES, IDEA2, AES3 
and the asymmetric RSA4, ECC5. 

Essential element that implements the 
main tasks of an ISS6 is called. Crypto core, 
which is a set of algorithms and keys, which 
handles system protection. In symmetric sys-
tems, the core is static – the algorithms and the 
keys are not changed for a certain period of 
time. In asymmetric systems crypto core dy-
namically changes – the key is generated for 
the particular processing unit, and then de-
stroyed. For each process generates a new key 
using a random number generator, with virtu-
ally zero probability of recurrence. This sig-
nificantly increases the reliability and the se-
curity of this type of systems and make them 
much more difficult to dismantle from hack-
ers. 

In asymmetric cryptography crucial for e 
reliable way of storing and using crypto core – 
the more secure is the access to it, the more 
difficult it is breaking the system. 

In recent years, following the successful 
introduction of multifunctional smart cards in 
different application systems show a new tech-
nology for the realization of the ISS – the tech-
nology exported crypto core. This set of algo-
rithms and keys used to protect data is not 
stored in the computer and on a separate physi-
cal component, which makes it significantly 
more difficult to access. This function is per-
formed by a multifunctional "smart" card. It is 
activated for operation by the user through ap-
propriate software. In the activation process is 
released firmware loaded on the card and gen-
erate a unique pair of keys – public and private. 

Proof of the authenticity of the user of 
classified information in the appropriate unit 
for biometric time a process takes place in two 
stages. In the first phase corresponding device 
scans iris, retina, person handwriting or voice 
of the people and saves them in a list. Unique 
                                                        
2 International Data Encryption Algorithm 
3 Advanced Encryption Standard 
4 Public-key cryptography (Rivest, Shamir, Adleman) 
5 Elliptic Curve Cryptography 
6 Internet Security System 

individual properties are extracted and con-
verted into individual templates are saved as 
encrypted digital data. In the second phase, the 
user again goes through the scanning process, 
the result of which is compared with the tem-
plates in the database. Thus regulates access. 
Biometric solution is integrated into the key-
board that have fingerprint scanned, and ac-
cess to the system is limited by software. 
Thus, it is possible not only to prevent unau-
thorized users, but also to define different 
rules for each. Alternatively, the company – 
keyboard with smart card reader is extremely 
convenient for offices with several dozen jobs 
since individual settings for each user are 
stored in a chip on his card, which is why it is 
always available, regardless of what exactly 
workstation is logged in the system. These in-
clude admission to the workplace after sub-
mission of documents or visual identification 
of the individual, combined with periodic in-
spections of working over a period of time. 

In practice, the only way is to use cryp-
tography to encrypt passwords. Apply the fol-
lowing measures to increase reliability: the 
technical limitations – no passwords are short, 
contain letters, numbers and other characters; 
management terms of passwords, their regular 
shift; restricting access to the password file, 
limiting number of unsuccessful login at-
tempts in the system user training, use of 
software password generator. 

As is known, one of the most powerful 
tools in the hands of malicious persons climate 
program authentication where the password is 
not only checked but is remembered for sub-
sequent unauthorized access. 

Control devices based on biometric fea-
tures are expensive and complex, so are only 
used in specific organizations with high secu-
rity requirements. Administration of identifi-
cation and authentication is very important 
and difficult task. It is necessary to constantly 
maintain confidentiality, integrity and avail-
ability. The easiest way to do this is by cen-
tralizing the administration process, which al-
lows to realize the concept of a single input. 
Once passed the verification of identity, the 
user has access to all network resources 
(within the limits of its powers). 
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III. Conclusion 

Carried out a systematic analysis con-
firms the thesis of the authors that the current 
and functional training within the legal basis is 
not enough to ensure successful process of 
protection of classified information. It is to be 
given to specialized training for certain groups 
of human resources in the security sector (se-
curity officers AIS and networks and network 
administrators) in connection with the applica-
tion of modern technological approaches, 
methods and tools for securing information 
security. 

Moreover, it is necessary to train the sys-
tem architects and engineers to successfully 
apply the paradigm of security. It is crucial 
that the creation of a methodology lifecycle 
security systems, based on which to develop 
the entire process – from the formulation of 
the operational concept of the system through 
modeling of operational and system architec-
ture to implementation and operation. Thus 
could ensure the integration of security attrib-
utes in the architectural model and later in the 
prototype system, which means creating sys-
tems that meet the requirements for informa-
tion security in the broadest sense. 
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��%, 
�%	� � ����
	�� ����
��� �	 
��	-
��C����	� ��$�� )��% 	���
	� � )��% �� 
��
	��	� $�	���. �����
� 	���, ����
	��-
O�%	 ��	�

 �	 
	���� �� 	������ (
 ��-
��
�
 
��������	 �� 	���
	�	� 
��%�� 
��
	��	�, ��������) ���*��	��� 
	�����-
O�	� �� ���)����	� 
 �
����	� 
����, 
��	� 
	������	 
������ �� �)O�
	��	�, 
�	� ���-
����� �����
������	� �� �������	�, 	���
-
	�*�

�	� ���	���� � ��������	� �������-
	�; C���; ��������
	��	� �� �	������ � 
�����
%����	�, ���O�$�����	� �� ��
	��	� 
����� � ����� � ��)���
	�*��%	 ��	�

. 
����, �� 
��> ��� ��������
�� 
���� 
��	�-

� 
�� 	������, ������$��� 
 ����
	��O� 
����$�����
	 
��� ��
������	� 
�� ���)-
����	� �� �
����	� 
����, � 
��	��	�� ���-
��*����� ���	�����
	��%��	� �� 	���
	�-
*�

�	� �����	��. 

� 	��� ��
�
� � ��
������� �	��C����-

                                                        
3 Lui, J.C., Sheldon, P.J. Var , T. Resident percep-
tions of the environmental impacts of tourism. Annals 
of Tourism Research, 1987, 14, 17-37. 

	� �� ��
	��	� ��
������ 
�� ���%���	� �� 
	������ ���'� ���

�	� ���O�, *��� �
�-
����*�

�	�, 
�������	� � ��������	� 
�����>
	��%. Z����	�	�	� �	 	��� ��
�����-
��% ��
����	, *� ��
	��	� $�	��� ���	 )��-
��

����� �	��C���� 
�� 	���
	�*�

�	� 
�����	�� � ���*�� �
��
	, �� 
�O� 	�
� 	��� 
�����	�	� ��
����	 
������� �����$���
	 

�� ����	����	� ���%��� �� 	������, ����-
�� ���'� ���

�	� ���O� � 
��	��	��% ��-
>��. ���� �	����	���� �����>
	��% �� 	�-
����� �� 
� ���$�	 �� 	���
	�*�

�	� �
-
	����
	, ��� �� 	���
	�	� 
�	� �%��, � �� 
���
	����
		� �� ���	�	� ��C���% �	 ��
-
	��	� ���
	�.4 

&	 ����� 
	���� � ��
�����, *� 
�O�
	-
���� ����
	�� ����
� ��$�� 	���
	�*�

�-
	� �����	�� � ����*��	� �� ���������� ��-
��	���� �	��C���% 
��%�� 	������ �	 

	���� �� ��
	��	� $�	��� �� ����� ��>��. 
(�$����������, ��>���	� 
 ��
�
� ���� 
�� 	���
	�*�

� �����	�� ��������
��	 ��-
�����
	��	� �� ��
	��	� ��
������ ��
-
���
	��� 	����
�, ���)����	� 
 ���
���-
��	�, ���
	����
		�, �������%	� � ��. 
��
	 � 
�O� �, *� ��-
����	� �����>
	��� 
�� 	���
	�*�

�	� ����
	��% � ������
	��-

� �� ��-���%�� �
�����*�

� �����>
	��� 
�� 	���
	�*�

�	� ����
	��% � ��-��
�
� 
���'��� �� ��
	��	� ��
������. #������-
	����, �
��� ����
	��O�	� �����$���
	 �� 
�
����	� 
����, 	��� ��$� 
�O� 	�
� �� 

	������� � ��-��)��% �	��� �� 	���
	�-
*�

�	� ����
	��%, ���� ��
�	� 	������	 
����
	���%�� ��$�� ��	�*��
 �� �
�����-
*�

�% ��
	�$ �� 
��	��	��% ��>��.5 

(����)��>��	� ��
	��� �� �	��C���-
�	� �� ��
	��	� $�	��� 
�� 	������ ��	-
����%��	 �	
������	� �� ��%
� ����
� ��$-
�� ���C����� 
�*�
	��	� �� ��������	� ��-

��
� � )����
�
	�%���	� �� ��
	��	� ��-

������. �� 	��� ��*��, �)�
������	� ��-
	��� 
�	� 
����%���� �� �	��C����	� �� 
'���	�, $����O� � ��
����	�	� ��>��� � 
�	��C����	� �� �����, 
��	� 
� � ����
��-
                                                        
4 Kuvan,Y., Akan, P. Residents attitudes toward general 
and forest-related impacts of tourism: The case of Belek, 
Antalya. Tourism Management,2005, 26, 691-706. 
5 Besculides, A., Lee, M., McCormick, P. J. Resi-
dent,s perception of the cultural benefitts of tourism. 
Annals of Tourism Research, 2002, 29 [2}, 303-319. 
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��	�	� �)��
	�, �� ����	 �� ���
��%	 �
-
	��

�	� ����������
�, ��O�	� �����	� �)-
'��O��� �� ����� ���������� ����*���, 

�	� ������������ ���'���, ��������, ��-
��
� �	 	���
	�*�

�% 
�
	��. 

2. �!�$#< !� ])*)+'#!�!*#*) � 
%*!%d)!#)*% "?' /+#+%]!�*� &+)]� 

# ��� �� 
� ���������	 ��	�������	�	� 
� �	��C����	� �� ��
	��	� ��
������ 
�� 
�
��
	�	� �� 	������, 
��	� 
� 
������� 
 
�
����	� 
����, 
�	� ������ � ��������� 
	���
	�*�

� 
�����

 „#���*�� )�%�“. � 
���C�� ����� „#���*�� )�%�“ � ���� �	 
��>-��$��	� 	���
	�*�

� ��>��� �� ��-
C�	� ]���������. �������	 � 
�����

� 
���
���� �����
 �� ��$���������% ��
�� 
	������ �	 	��� „
����� � �%
�
“, ��� 
�>-
	� 	���
	�	, 
�>	� �)�
������ �� ��
�O��� 
*��� 	���
	�*�

� ��	����� 
 �)O� ���� 
(
��	� �
����� �
�V*�� 	���
���	, ��
	�-
�%���� � �������
���), � ��>-*�
	� �	 

�����	� ��� ��
C�	� 
��
�, ������ 
��	� 
��� ������*��� ��
���	���� �����$��
	�. 

����� �
�)���
	�, 
��	� 	�%)�� �� 
� 
��	�
��	 
�: ���	��%O�%	 
� ������	 �	 
�-
�� 25% �	 	���
	�	�, 
��	� ��
�O���	 
„#���*�� )�%�“ �� ����� ��	; ��)��	� 
	�-
��� �� 
������
	 
 ��� ����*� �	 80% 
��-
���	����% �� 	���
	�	� ���� ��	��% ����-
��; ����)������O �%� �� ��� ����������
-
	� – �����*��� � ��������, 
��	� ������ 
����
	���%��	 80% �	 ��$���������% 	�-
��
	���	�
, 
�>	� ���
	��� 	�
. 

����
	�*�

�	� ����
	��% � 	���
	�-
*�

� 
�����

 „#���*�� )�%�“ ����*�� �� 

� ������� ����� ����*� �	 50 ������, �	)�-
�%���>
� ���*�	�%��O ��
	 ���� 1980 � 
2005 �. E

�����%	� �� ����
	��%	� 	����� 
��
� �� ��
� 
 �����*����� ���'���	� �� 
��
	��	� ��
������. �
� ��
, � ���C�� 
����� ��
	��	� �
�����*�

� ����	� ��-
��

��	 �����*��	� ���
	�, 
�	� �������� 
�����
�O���	� �� �)O�
	����	� �
���� �� 
����� �� ��	��% 
���� � ����

����	���%	� 
�� 
��>)��$��	� ��>��� – �
�*
� 	��� 
�	� 
�����	�	 �	 
���'�����	��	� �� 	���
	�-
*�

�	� ����
	��%. � 	��� ����
�, ���� �	 
��>-����	����	� ��
������ �	 	������, 
*�
	� ��
�*���� �	 ��
	��	� ��
������, � 

���
������	� ��
	��%����, 
������� ������ 

 �����
	��
	���	� �� ��$��	� �� ��
	�	� 
�� ��
	��%����, 
��	� ��$� �� 
� ��*�
�� 
*��� )��% ����� � 
�����

�. � 	��� ����
� 
„#���*�� )�%�“ 
�	� �%�� ��� 
��������	 
�	 0.58 ����� �� 1 $�	��. 

[� �� 
� ������� ������ �� �	��C����-
	� �� ��
	��	� ��
������ 
�� ���'���	� � 
�����	� �	 �

�����%	� �� 	���
	�*�

�	� 
����
	��%, � ������� 2010 – 2012 �. � ���-
������ ����*���� 
��� ��
	��	� $�	���, 
�*�
	�� � 
��	� 
� ����� �

���	� �	 ���-
��*�� 	���
	�*�

� �����, 
����
	�� 
�
 

�������
	� �	 ��
C� �*�)�� ��������%, 
�)�*���O� 
���� � �)��
		� �� 	������. 
<�
�	�	� (�	 
�%	� 
� �����*��� 791 �����-
�� �	������), �
�V*�� �)O� 73 	�������% 
��� �����
�, ��������� �� 	��� � ��	 ���-
��*�� 
�
���. ����*����	� �)'��O� ��-
�������% �	��
��: 

1. �	��C����	� �� ��
	��	� $�	��� 

�� �
�����*�

�	� � ��������	� ���-
��>
	��% �� 	������; 

2. '���	�	�*�� )���O� 	���
	�*�

� 
����	�
�, 
��	� ����	 �� �
�$�	 ��-���%�� 
���
���� �� ��
	��	� �
�����
�; 

3. ��
	��	� 
'��O���% �� ���
	��-
��
		�, ���)����	� �� �
����	� 
���� � 
)����)�	���	�; 

4. 	������ � ������	� ��
������ ���'� 
)����
�
	�%���	� �� ��
	��	� ��
������; 

5. ����� �����
�, �	��
%O� 
� �� 
�-
���-��������

�	� �
�)���
	� �� ��
�	�-
����	�, 
�	� �������� �����
	, ��
	���$-
�����, �%
	� �� ���)������� � ��. 

#�����	� �����
	 �� ��
	��	� $�	���, 
�*�
	���� � ��
�	�	� � 43.3 ������, 
�
 

����� ������ �� 
���>
	��	� �	 2.3 ��C�. 
�����
�, *� ���%� ������	 �	 ����	���	� 
�	
����	 �� ���
��%	 
���>��% 
� ��'��, 
���)����	���� 
�����%	 ��'�� �� 
���>
	-
�� � ��$�� 10000 � 20000 ��. ����C��. 

���� �����	�	�, 
�
��O� �
�����*�
-

�	� �����>
	��� �� 	������, �	���%��	 
*�
	� ����	����	� �	��C���� �� �	��C�-
��� �� �����	�, 
��	� 	������	 ��
� �� ��-
>��� �� „#���*�� )�%�“. "�������, 91% �	 
����	���	� 
� 
����
��, *� 	������	 ���
-
���� ���� ��)�	�� ��
	�; 83% 
�%	�	, *� 
	�> ������*� ����
	����, � 86% – *� 
��-
���� )�������%	�� )����
 �����$��
	� �� 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��
	��	� ��
������. [� �����
� �	 	��� 
������, 
�O�
	���� �
��)O� 
'��O���, *� 
��	�

�	, 
�>	� 	���
	�*�

�	� �����	�� 
�
����, � ���*��� �� ��
�
�	� ������ ���-
��O�. ���� ���*�	���� �����	�	 � ��
	�	, 
*� 59% �	 ����	���	� 
�%	�	, *� 	�'��	� 
���'��� O� 
�����	, �
� ��
	��	� 	���
	�-
*�

� ����
	��% 
� ������� ���� ��������-
�� ��	�������%.6 

<����� �� ��
	�%O�	� ����	�
� � ��-
	�������� ������$���% ��
����	, *� ��� 
����� 
��)� 
����	��� 
�� �����$����	� 
�� ���� 	���	�*�� ���
��� ��� �	��
���-
��, 
��	� ����	 �� ������	 �� �����*����� 
)��% �� 	���
	�	�, 54% �	 ����	���	� �	'-
����%	 ���%	�. ��
	� )� �*�
����, 
���� 

����	��� 
� �
���� (71%) �� ��
	��%����-
	� �� '�	��� 
 ����*� �	 50 �����. �����
� 
	���, 
���	� )� �������� ������ �� �	��C�-
���	� �� ��
	��	� 
�� ��
	��%����	� �� 
���� ������������ '�	���, 
� ��)��%��� 
���*�	���� ����%�� � ������	� �� ��
	��-
	� ��
������, 
������� 
 C���
� ������
	-
������ ���
���� �� 	��� ���%. ������ 
���
��
��� 
� ��)�V���� �� �	��C���� 

	�����O�	� �� ��
	��	� �	��
�� ��	��-
������	� �����	�� �� ���� 	���
	�*�

� 

����$���%, ��
�V*��O� ���� ��
	� �� 
��
	��%����. 40% 
� ���	�� ���%	�, � �
��� 
30% 
� 
� ������$��� �� �	�����%	 �� ���-
��
�. ���
�	� �� �����	�����	� �� 	����-
��, %
�� ������
	�� �	 65% �	 ����	���	� 

�%	�	, *� � ���)'����� ��-���%�� ��
����. 
"�
��%, 	��� 
��	� ��$� �� 
� ��
�V*� �, *� 
��
	��	� '��� �	*�	�	 ���)���� 
�
 
����-
��
		�. 

� 
�O�	� �����, ������
	��	� �	 ��-

�	�����	� 
�%	�	, *� 	������	 ���� �� 
�����
�O��� �� �)O�
	����	� �
���� 
(67%) � �� ���)���� 
 	����
� � �����
	-
����%	� (80%). �����
� 	���, 	� ��������	, 
*� )����������� �� 	������ 
� ���
����	 
���*�	���� �����$��
	� �� ��*��
� � 
��-
)���� ����� (62%). ��	� 
� �)�)O%	 �����-
	�	�	� �	 ��
�	�	�, 
� �����% �
����� 

'��O���, *� )����
�
	�%���	� �� ��
	��	� 
$�	��� � ��-��)�� 
���, � 
�������� �	���-

                                                        
6 <��
	�
���, ?. � 
��. (��
�	������ ����*����% 
� 	������ �� 6$��	� ]���������. �����
, �#!, 
2010, 86 
.  

�� 20 ��� 50 ������ (61%). ���
�	� �� 
��-
	����	� ���
	�
�, ����*� ��
	�� $�	��� 
���
���%	 ������$���%	� �� ���� 
��	���� 
�	��
���, � 
�O� 	�
� 
� )�����������$��� 

�� ������������	� �� ����C�� 
��	���� 

�)�	�%. ��� %
�� ��������*���� � �����-
%	�, 
�
��O� ���%	�, *� )����
�
	�%���	� 
�� ��
	��	� $�	��� O� 
� ����)��, �
� 
� 
������*�	 ���
	�����%	� �� 	���
	�. ��
�-
	� 35% �	 ����	���	� �%���	, *� 	�%)�� �� 

� ������ )��%	 �� ��
�	�	���	�, ����� 
35% �������	 �� 	���. &
	�����	� 30% �%-
��	 ������ �� �����
�, �� ���%	, ��� �� 
� 
�
���� �� �	�����%	. 

���
�	� �� ���� �	 
�V*���	� �����
� 
�� ����*����	� – )����
�	 ��$�� ����C-
��	� ���'��� �	 	������ � ���	������	� 
����)� – ����	���	� 
�%	�	, *� )����
�	 � 
����$�	���� (54%). �����
� 	���, 	� �� 

�
	���%��	 ���%�� ������
	��, 	�> 
�	� 
����*� �	 18% 
�%	�	, *� )����
�	 � �	��-
��	����. 

���
�	� �� 	���	� �� ���)����	� 
 
�
����	� 
����, �����	�	�	� �	 	�������%	�, 

�
��O� �������	�, 
� ��$��, *� 	������	 � 
������� �� ���O�$�����	� �� �
����	� 

����. ����)������ � ���%	�, *� 	������	 � 
�
�)��� ������ �� �
	�
	����	� �������� 

����, ���� � ��� ����
� 
 ����� 
�
	��� �	 
�
�����
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THE LINK BETWEEN TOURISM AND THE ENVIRONMENT 

By Asst. Prof. Todorka Toncheva, Ph.D. 
Economics of Tourism Department 

Introduction 

In recent years, tourism plays an important 
role in economic development in many regions. 
However, other studies show an increasing con-
cern for the fact that the growth of tourism can 
lead to environmental damage, such as depletion 
and over-exploitation of natural resources. This 
scientific analysis shows the connection between 
the capacity of beds in hotels in a region and the 
attitude of local residents to the negative impact 
of tourism on the environment. The results show 
that most of the actual density accommodation 
in the area suggests a greater tolerance of local 
residents. 

Although from a purely economic point 
of view the tourism development is a wonder-
ful opportunity for the residents of an area to 
improve their well-being, the fact is that the 
same development involves the exercise of 
pressure on the environment. Despite the great 
benefits related to revenue receipts resulting 
from this development of the tourism industry, 
the population of these areas is confronted 
with significant problems that tourism causes 
to the environment.1 New policies for tourism 
development should take into account the atti-
tudes and opinions of local people associated 
with perception of deteriorating weather con-
ditions as opposed to economic development, 
which is running ahead with the development 
of tourism. 

1. Main factors of the attitude towards 
tourism 

The reactions of local communities in re-
cent years are analyzed by specialists who 
                                                        
1 Palmer, T., Riera, A. Tourism and environmental 
taxes. With special reference to the Balearic ecotax. 
Tourism management, 2003, 24 [6], 665-674 

confirmed their importance for the assessment 
of new improvements. Tourism and its impact 
on many communities formed very controver-
sial opinions. On the one hand, social devel-
opment is a great opportunity for them, be-
cause it allows them to catch up with the 
world politically and culturally, and this con-
tributes to the evolution of underdeveloped 
countries. Mass tourism can participate in the 
increasing prevalence of processes such as 
prostitution and crime. Obviously, the most 
realistic approach is to avoid extremes and to 
focus on the analysis of positive and negative 
influences on different aspects of human activ-
ity. 

From a methodological perspective, most 
studies on the views of local communities are 
based on personal analysis of population sur-
veys.2 Studies often include proposals and 
statements on which respondents in the survey 
have to express their opinions on five-point 
system. The results are analyzed using simple 
statistical techniques such as the importance of 
a key issue, or integrated techniques such as 
cluster analysis or structural modeling. 

The review of the survey results confirm 
the availability of a wide range of features that 
one way or another may affect individual con-
tributions to the development of tourism. 
There is a connection between tourists and lo-
cal population, which determines the impor-
tance of tourism for local communities, eco-
nomic dependence on industry and the level of 
tourism development in the area. From sur-
veys it can be also concluded that people who 
have a healthy relationship in the community 
worry more about the effects that tourism has, 
in comparison with those who are less tied to 

                                                        
2 Wagner, V. Tourism in the Gambia, development or 
dependency? Ethnos, 1981,46, 190-206 
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society as a whole. At the same time, those 
who are financially dependent on the industry 
(for example, are involved in tourism facilities 
such as workers) have a favourable attitude 
towards tourism and usually even show a posi-
tive attitude towards the potential for future 
tourism development. 

As to the local people’s attitude to nature, 
the prospects are polysemantic. In this context, 
some experts3 analyze the perceptions of the 
local population about the potential negative 
impacts of tourism as a function that is di-
rectly depend on the ratio between the number 
of tourists and the number of local residents. 
However, growing pressure from tourism (for 
example, with a higher ratio of tourists to lo-
cals) emphasizes the opinion of the environ-
mental problems that tourism creates in soci-
ety, such as overcrowding of cities, tourist 
centers and nature reserves; noise; production 
of waste and pollution, destruction of local 
flora and fauna and urban pressures. This 
causes a strong critique to tourism, coupled 
with a growing commitment among the popu-
lation to environmental issues, and a corre-
sponding increase in opposition of tourism de-
velopment. 

In this direction, attitudes of local people 
about the impact of tourism on forest area 
through economic, social and environmental 
impacts are investigated. The results of these 
studies show that local residents have a favor-
able attitude towards tourism development in 
the scientific aspect, but also these results in-
dicate a serious concern for the negative im-
pacts of tourism, mainly on forest land in the 
area. These negative impacts of tourism are 
not due to tourist activity, or tourists in general 
but the effectiveness of decisions taken by lo-
cal authorities.4 

On the other hand, has proved a direct re-
lationship between tourism development and 
the presence of certain negative attitudes to 
tourism by residents of an area. Meanwhile, 
                                                        
3 Lui, J.C., Sheldon, P.J. Var, T.Resident perceptions of 
the environmental impacts of tourism. Annals of tour-
ism Research, 1987, 14, 17-37. 
4 Kuvan, Y., Akan, P. Residents attitudes toward gen-
eral and forest-related impacts of tourism: The case of 
Belek, Antalya. Tourism Management, 2005, 26, 691-
706. 

areas with high tourist development cause dis-
content among the local population through 
traffic, parking problems, crime, inflation, etc. 
Fact is also that the strong impact of the tour-
ism industry is precondition for greater eco-
nomic impact of tourism industry and higher 
costs for local people. Consequently, besides 
the growing concern for the environment, it 
can also stimulate and better feedback for the 
tourism industry, at least while tourism repre-
sents an important source of economic growth 
for the region.5 

Numerous factors for the attitude of lo-
cals towards tourism impede the opening of a 
direct link between the deterioration of natural 
resources and well-being of local people. 
Thus, conventional methods such as compar-
ing the attitudes of people living in affected 
areas and the attitude of those in unaffected 
areas can not reveal the true relationship be-
cause the coverage of other variables such as 
individual income, for example, depends on 
the tourism sector. 

2. Analysis of the determinants of attitude 
towards the environment 

In order to analyze the determinants in 
the attitude of local people towards aspects of 
tourism, which are environmental, it is used a 
resort complex "Sunny Beach" as an example. 
Nowadays, "Sunny Beach" is one of the most 
important tourist areas of our coast. The tour-
ism in the resort revealed superiority of inter-
national mass tourism of the "sun and sand", 
where tourists usually visit it through their trip 
for a total price (which mainly includes trans-
port, accommodation and half board) is most 
often from middle or inferior class and there-
fore has limited purchasing power. 

Other features to highlight are: repetitive 
rate of only 25% of tourists visiting "Sunny 
Beach" for the first time, a good degree of sea-
sonality over more than 80% concentration of 
tourists during the summer period; prevailing 
two nationalities – English and Germans, they 
together represent 80% of international tour-
ists who came here. 
                                                        
5 Besculides, A., Lee, M., McCormick, P.J. Resident’s 
perception of the cultural benefits of tourism. Annals of 
Tourism Research, 2002,29 [2], 303-319 
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The tourism industry in "Sunny Beach" 
resort began to develop more than 50 years 
ago, noting the impressive growth in 1980 and 
2005. Expansion of the industry goes hand in 
hand with increasing income of local people. 
However, nowadays local economic agents 
discuss various effects such as saturation of 
the public services during the summer and pre-
exploitation of coastal areas – all is as a result 
of the tourism industry development. In this 
regard, one of the most negative impacts of 
tourism, commonly referred by locals, is ex-
cessive construction, mainly related to infra-
structure needs of the accommodation, which 
can be calculated bye the number of beds in 
the resort. In this regard, "Sunny Beach" gen-
erally has a ratio of 0.58 beds per one inhabi-
tant. 

To analyze the local people’s attitude to 
the costs and benefits of expansion of the tour-
ism industry, was conducted a study among 
local residents, in which took part experts 
from various travel companies, together with 
experts from universities, training staff in the 
field of tourism, in the period 2008-2010. Sur-
vey (from which are derived 791 valid re-
sponses) includes 73 statements or questions, 
grouped by topics in 5 different sections. The 
study includes the information about: 

1. The attitude of locals towards eco-
nomic and environmental impacts of tourism; 

2. Hypothetical future tourism policies 
which might better support the local economy; 

3. Local perceptions of crime, environ-
mental issues and unemployment; 

4. Tourism and its effects on the welfare 
of local people; 

5. Other issues relating to socio-
demographic characteristics of respondents 
such as age, place of birth, place of residence 
and others. 

The average age of local residents, which 
took part in the survey was 43.3 years, with an 
average family size of 2.3 people. Although a 
large percentage of respondents refuse to re-
veal their family income, approximately the 
average family income is between 10000 and 
20000lev per year. 

These results, concerning the economic 
impact of tourism, reflect purely positive atti-
tude in terms of benefits such as tourism 

brings to the region of "Sunny Beach". For ex-
ample, 91% of respondents agreed that tour-
ism creates new jobs, 83% believe that it at-
tracts investment and 86% – that creates busi-
ness opportunities for local people. In contrast 
to this view, there was a general perception 
that the pressure which is influenced by tour-
ism, is the reason for high price levels. An-
other significant result is that 59% of respon-
dents believe their revenue will fall, if the lo-
cal tourism industry is faced with certain diffi-
culties.6 

Analysis of current policies and potential 
proposals show that there is very little resis-
tance to building new parks or amusement that 
can lead to an increasing number of tourists, 
54% of respondents rejected the idea. As ex-
pected, strong resistance turns (71%) of the 
construction of hotels with more than 50 beds. 
However, when the analysis was made of the 
attitude of local people to build new provincial 
hotels, there is a significant change in the 
opinion of the local population, associated 
with widespread support for this idea. That 
ambiguity is observed in terms of local opin-
ion on the potential development of new tour-
ist facilities, exclusive new accommodation. 
40% are against the idea, and about 30% ab-
stained to answer the question. As for the 
promotion of tourism, a clear majority of 65% 
of respondents believed that there should be 
more advertising. Finally, in conclusion, we 
could say that local people reported the prob-
lem of seasonality. 

At the same time, the majority of respon-
dents think that tourism leads to saturation of 
public services (67%) and problems with traf-
fic and congestion (80%). However, they ad-
mit that thanks to tourism reveals significant 
opportunities to rest and leisure (62%). In sum 
it up all the results, it is formed mainly belief 
that the welfare of local residents is better now 
than 20 or 50 years ago (61%). As the cultural 
practices, more residents support the sugges-
tions for new cultural attractions, and are also 
willing to organize annual cultural events. 
There is a clear division of opinion, concern-

                                                        
6 Anastasova, L. and collective Marketing research in 
tourism on the South Black Sea. Bourgas, Bourgas Free 
University, 2010, 86. 
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ing the idea that the welfare of local residents 
will be improved by limiting tourist arrivals. 
While 35% of respondents believe they should 
reduce the number of visitors, the other 35% 
oppose this. The remaining 30% have no opin-
ion, do not know or failed to respond. 

One of the key questions of the study – 
the balance between the annual income from 
tourism and muffled losses – respondents be-
lieved that the balance is positive (54%). 
However, they do not constitute a large major-
ity, because more than 18% believe that the 
balance is negative. 

As for the topic of environmental issues, 
the results of the allegations concerning the 
nature, shows that tourism is responsible for 
environmental destruction. Prevails and the 
idea that tourism is particularly harmful to the 
natural environment, even in relation to other 
sectors of the economy. It should also be 
pointed out that nature is a factor that must be 
taken into account in the development of new 
tourism projects. Regarding the question about 
the eco-tax, it seems that the local people 
clearly support the rule of payment by pollut-
ers. 

Municipalities in which respondents live, 
are included in the socio-demographic infor-
mation may be contradicting each other's find-
ings and data from local statistics, focusing on 
the capacity of beds in hotels, tourist apart-
ments and other accommodation in the mu-
nicipalities together with the total population. 
In that way, indicators that bring pressure are 
revealed and are based on the ratio between 
the capacity of beds and the number of resi-
dents in each municipality. 

Conclusion 

In the context of the thesis that the atti-
tude of locals to tourism depends on a definite 
group of factors, this study shaped the views 
of local people on various aspects of tourism 
development. 

Using the research in "Sunny Beach" re-
sort as a practical example, the results suggest 
that local people’s concerns about the impact 

of tourism on the environment is generally. In 
any case, this conclusion was made in many 
other studies in this country and other coun-
tries, developing successful tourism industry. 
The findings of these studies show that the 
better-developed tourism in a municipality, the 
more favorable attitudes are natives to the in-
fluence it has and the less they are concerned 
about possible impacts on the natural envi-
ronment. 

Municipalities with less hotel beds can 
not reap the economic benefits from tourism, 
as they are affected by external influences on 
the nature of that industry generates. However, 
the survey identifies the direct link between 
the beds in the tourism and less concern about 
the possible impacts of tourism on nature – re-
lationship, which was sufficient mutual to be-
come generally available to other areas. 

Attitude to natural problems have also re-
vealed differences depending on the different 
nature of the damage that causes tourism. Op-
portunities for tourism development are vari-
ous based on mass tourism, ecotourism and al-
ternative forms of tourism. Different effects 
could be created on the natural environment. 
Additional analyzes of these effects, and re-
lated advice to local in the area will provide a 
valuable contribution to the literature explor-
ing the views and attitudes of local residents 
on these issues. 

In all cases, the results of this study indi-
cate conclusions for politicians, public and in-
vestors in tourism. On the one hand, respon-
dents express a strong consensus on the fact 
that tourism leads to destruction or degrada-
tion of certain natural resources and therefore 
delays the development of new tourism pro-
jects. However, on the other hand, the opin-
ions expressed indicate that the destruction of 
nature and the growth capacity of tourist ac-
commodation facilities (hotels overbuilding in 
coastal and mountain destinations) has a pre-
dominant effect. Environment in tourist areas 
will improve significantly when their clueless 
cease construction and conversion of resorts in 
concrete nest without a soul. 
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, ��������O ��������$����� �� ������-
��	� �� ��)%��� ��)), ��
�*�	� � ������ 

                                                        
1 Blanchard, G.(1975). Histoire de la publicite. La pu-
blicite de A a Z. Paris. 
2 <���	��, (. �
	���% �� ��
�
	��	� (� *�	��� 	�-
��). �.�.#., ������

� '���$��
, 
.197-228. 
3 ���
	��	�����, #. ������
���%	� ��
����, <���-
���� �����, #., 
.17. 

<	��� (400 ��. ��.) 
	���	 ���$��
	�� ��-
�� 
 ���������� ���
���, 
	����	� �)%�� – 
��
���� �� 
���	�� � ������	��

� ���� 
(100 ��. ��.), ��
����	� �� ����%�� �� 
	�-

� � �
���� � 	.�. 

# �	
������	� �� 
������*�	���	� 
)������	� � ���
	����
		� �� 
��)O���%	� 
� ��
�����	� 
��)O���% 
	����	���� 
� 
�����*���. � ��	�> � �������� ��*�	�� 

����, �� 
�%	� 
� ����������, *� � �	 �
��� 
868 �., ����)�	��� �� 

�������

� ����-
���. � E����� �� ������� 
������*�	��� 
��$� �� 
� ������ 
��� ���)��	����	� �� 
=�'�� +�	��)��� ���� 1457 �. "���� 
 ���-
������	� ����	� 
� ��%�%��	 � ��
����� 
������%. ������ 
	��� �����$�� �� 
� ����-
��
	���%��	 	���$�� 	�����

�	� ��
	� � 
��
����. ���� 1478 �. 
� ��%�%�� � �����	� 
��*�	�� �)%�� �� !>�%� ��

	�� – ���-
��>

� ��*�	��, ��������O� ����	������, 
� ���� 1498 �. �����������	 <��� (�����> 
��)��
��� �����% ����	��

� 
�	����, 
�-
��	� 
� ��
�*��� � ����	�. ����)�� 
�	�-
��� �� 
���� 
� ��%�%�� � � +������% – 
����
���	, ������� �	 <�)��'	 ��� (�>-
������, 
���	� ��
	�*�

� 
� ��
������	 
��������	� �	 ���� 
����. ��-
�
�� 
� ��%-
�%��	 ��V
	������ ���C� (1598) � ?�����. 

���� 17 �. � ����$ 
� ��%�%�� �����	� 
����
�� )V��, 
�������� �	 ����

�% ��-

�� ������
	 Z������, � �����	� ��*�	�� 
��
	��
��

� ��
���� ��� �. „+���	 ��� 
����
”, ���'���%��O� 
��>
	��	� �� ����-
�����	� ���� �	 ���$. #��
	���	 �� ��
-
����� �����
	� � �
���� )���� 
� ���C�-
�%�� – ���	�, ��)�	�
, ��	�����% �� ����� 

	����, �
����. ��%�%��	 
� ����� $����-
��, 
��	� ������	 ��-������	� �������. 
(��
�	� ���C� – ��
����� ��
	��� � <��-
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��%, 
� ����*��� � ���

�	� ���$��� „���-

����”. #������� 
� 	. ���. ����+ �� 
�+">�!"&� � ��!"; � ����)�� 
���$���% 
�� „��
������	���” 
� ��%�%��	 � � ����� 
������>

� 
	�����. 

��	� ���	�� �� ��
����	� �� ����� 
����� 
� �*��	��� <����%. "� �� ��	�����-
�� �������O� 
� ��
	��
��

� ��
���� ��-
$� �� 
� ������ ���� ���� 18 �. � ?�����, 

���	� � 
����� ��
����	� 
� ��)��
���	 

�
 �������% ��
��
�
��	�� ���� ��
��� 
�����, 
��	� ������% ���C��	� ��
����� 

�������. � ?����� ����*�� ��������	� �� 
�$�������
 (“The Daily Courant” – 1703 �.), 
� 
�>	� � �	������ ���*�	���� �%
	� �� 
��
����. ���� 1710 �. ]���� ����> ��
	��% 
��*���	� �� �����
��*��	� ��
��������, 
��O� ����)�� �� 
���C��	� ��
����� 
��-
����� – ���� � 
�O� �)%�� � ������$���� 
�� ��
��� 
	�%�� �� 
	������	� �� ��
	��-
��	�. ��-
�
�� ������ 
�O��

� ��
����� 
��
	��
, ����
	��O �����*�� �)%�����%, 
*��	� �������	�� � �	 1730 �. �� 1807 �. – 
„Daily Advertiser”. �������	 � ��
������ 
��� ������% �	 �)�	 �. &)��, ����*��� �� 
������ ��
�����% ��
	��
 „La Petite 
Affiche”4. �� ����� ����
���� 
	��	���O�-
	� ��
���� � �����>

�% ��*�	 (��
	����) 

� ��%�%��	 
��	�
� � ������	�, �� �� 
� 
���)��*�	 	�������	� � �����	� ��
	�>�
-
	�� �� 
	�
�	� ��. ��
�%	 �������	�� � 
�-
���	�	�� �� �
�*
� ���*��� �)O�
	���� 
%�����%, #��V�� �$��
�� (�-� ��

�
��-
���), �� ��������� � !�'%�)�": ����:&, 
�	)��%���>
�, *� 	�> � „&�%'��� �%"�� *� 
�=�=!>���&��&�, Q� �� � %���� *� �� $!�*-
%�;�& '�'�"&� " *� �"%� $�*��!��":”. 
<����% 
� ������O� � 
��
�*�

� 
	���� �� 
��
����	�. 

� E����� 
�O��

�	� �����	�� �� ��
-
����	� ����*�� 
��� ����
�	� ����

� ��-
���V��%, 
���	� 
� �
	����%�� � 
��)���	� 
�� 	������%	� � 
��
������%	� � 
� ���
-
������ 
��)���	� �� ��*�	�. ������ 	����� 
��
����	� � ��$�� �� ��
���% ��*�	, ��
	�-
�% 
� ��*���	� �� ��'�����
��	� ��
����. 
E��� ��� �������� ���� 1836 �. (������%) 
������ � ����
	��� ��
	��
 „La Presse”, 

�>	� 
� ������O� ��� ������� � �����	��-
                                                        
4 Enciclopedia Universale dell`arte, vol. XI, p. 787. 

	� �� ��
����	�. #�
 
��% ���� �� C���
�-
��
	���� ��*�	, *��	� ��

� ���� �� 
� 

�����
���	 �	 ��
	������%	� �	 �)%��	�, 
�������� 
� ������O� � ����� �� �����-
$���� �	 �
�*
� ����
	��� �� ��
	���� � 
E�����, 
��	� ���%�%��	 �
� �O� ������� 
�� �	��C���� �� ��
����	� � ��>��% �
�-
����*�

� ���
	 �� ������%	�. �� �	��C�-
��� �� ��
�����	� ��
����� 	�> 
	��� �� 
�������, ���������>
� ��
����	� �� )��� 
�)
��V	�� „)����*�� ������
�”, �� �� )��� 
��-���������. 

���%	 �� 19 �. )���$� ��*���	� �� ��� 
�	�� � �����	��	� �� ��
����	�, 
���	� 	% 

� "��&"&6�"��"�"!� � 	��� 
���� 
��> �� 
�������
��������� � ��
����	�. Z�
���-
��	� ������� ����$��	 �������� �� ����	-


�	� 
���
���� � ����*��	 ��%��� )��)� 
 

��
������%	�, 
�	� ������*�	 	����	���� 
'���$���� � 	�

	���. Z�
�����	� ��>��
	 
� ��������	����� � � ������ 
	���� 
�O�
-
	���� ��
�� �� ��
����	�. Z�
����	� 
	��� � 
�)�
	 �� ���*�� ��
�������%. 

���� � ��	%	 �� �����	�� �� ��
����	� 
� <����
�. ���":& ��:& ��� � 
���	� ���" 
��$����% �� ��
����	�. ��� 	% � ����
�, 
������%��O�, )��	���� ����, �

���	��*��, 

��	��	
	��O� �� �����
��

�	� �������-
��*���
	 � ������	�*��
	. E��� �	 �����-
	���	� �� 
���������	� ��
���� � #<� � 
�����
 ��>��� ������ – ��
����
	, ���-
��
����, ���
�� ��	�
	, 
�>	� ��
	��% ��-
*���	� �� �&�'"&�-"*�%": ���	�, C��
� 
����, 
��)�>

� C����, 
����	�*�� �

�-

���� � �����
	�, ��������>
� ��
� �� ��-
���%���	� ������ ���� ?��� � ������-
O�>
� �� � )�!'�. ��> ����
�� � 
����	� 
„��
 �� 
	���� )���	� *��� ��
����	�” – 
„)�
	
�����	” �� 
��	�, 
�>	� (��	���
�� 
��
	) � ���������� � �	 #	. ��)*��5 � ����-
���

�% ��
	��
 „(�����”. ��
�	� � "V 
=��
 �� �����	��	� �� ��
����	� 
������ 

��
������%	� ��$�� 
	�	� �
�
�������
�, 

�
	� � ���)�������	� 
 ����
 ���
�	�, � 
?����� �
��� ���C�	� � ���
�	�	� 
� ��%-
�%��	 ��	���	� ��
����� ������	�, ��
�-
*�	� �� ������� � 	�)���, @�!�&� –
„���*�"Q"”, ��
�O� ��
����� ���� �	���� 

                                                        
5 ��)*�� , #. ���$����/ �. „(�����”, )�. 606 �	 15 
��> 1884, 
. 5. 
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� �	���, �=�>��&� !�'%�)� �� ����)�
�	� 
� 	.�. #��O� ��
����	� 
� �)%�%��	 ���
-

�	� 
������
	�, 
�	� ��>-%��
	��%	 > 

��	�
 � �	����	�� � ��������� ?�
��. 
����)�� ���
��% ��� � � �������% 
��O� 
����
	���
��� �� ��
����	�, ���
�� �	 ���-
��	��
	��	� �� <. #	��)���>

� �	 
	���� 
�� 
�����
	�	�, 
��	� ��%�%��	, *� )���-
O�	� ���$��� 	�%)�� �� 
� �*�
	� ������� 
�	 „
����	� �� ��
����	�”. 

#����� �����
�� ���� ��*�� – �
	�-
��
, <� /?+�#*) &*?/"# !� +)"$�'�*� ^ 
!�& !('� (&!� /+)]&*��� # ^b)]#*)$!# 
&�)])!#( <� /%&$)]%��*)$)! # &?<!�*)$)! 
%/#* ]� &) +)"$�'#+� )]#! #$# ]+^@ /+%-
]^"* # !� /+�"*#"� $#/&��* \�" ]% 40-*) 
@%]#!# !� ��� �.6 "� �� 
��O�	� �� )����-
���� 
 ������>

�	� ��
���� �����%	 ����-
��O�	� � �������� *�$�� ��
	����, ��
��� 
�� ����

� � �����>

� ���
, �� *�	��� � 
�����$���� �� )�����

� ���
 �	 �)������-
�� ��C� 
����$����, ������O� *�$�� ���-
��. ��
	������ ��
����	� ����� �
� ��-
������ ���
	���
	�� � ���
�	� – ��
����-
��	 
� �
����� ��
��
	��, ����
	�%O� 
��-
��, ��	���� �… ����� �� *�$�� �����. "� 
��
����	� ��� ��
	����	� �� ����

� � 
	��

� ���
 ��� ���%
��� ���*��	��� ���-
�������� '���
	��, �
�)��� �� ����� �� 
Z�

�-	��

�	� ��>�� �	 1877-1878 �. ��
�� 
��
	��
 � „La Vérité”, � 
�>	� 
� ����
	��	 

��)O���% �� �������� �� ��	���

� )��-
C��� �� �����>

� � ����

� ���
. 

� �������*��	� ������% �� 
�
����	� 
�� )��
��

� ���$��� – #��)�%, ���'�%, 
+����% � (������%, ����*��	 �� ������	 
�)%�����% � ��
����� ���)��$���%, 
��	� 
)���� ��
	���	 
�*�
	��	� �� ������O�	� 
��
���� ��� ��
	����	� �� [������ E����� 
)����������� �� ����

�	� � ������

�	� 
�)�������� �� ��*�	����	�. "�������	��-
�%��O ��
	 � ���
�	� �� ��
���	��
	�� �� 
�)%�� � ��
���� �� )������ � 	��� *�$�� 
��
	���� (�
�)��� � „Le Journal de 
Constantinople” � “The Levant Herald”), 
��-
	� 
� )��� ��
	� �����%��� � ����*����	� 
�� &
��)�$�����	�. ��������$���% �� 
)�����

� �)%�����%, �������� � 
����'��-

                                                        
6 ��*��, ��. Z�
����	� ���� �����$����	�. <� „(. 
������”, #���%, 1995. 
. 39, 

����O� � �������� ���	 ������ �*���, 

�
	� � ��	���	 �� „Z�
����	� ���� ���-
��$����	�” – ����. ���� ��*��. 

&	 
�����	� ��	�
, � �*������, *� ��
-
����	� ����
	���%�� ��c!� "%'^!#"�-
*#�!� =%+'� � /^b$#\!%*% /+%&*+�!&*�% 
%_) %* ]+)�!%&**� ]% ]!)&, ���>
� ����-
��� 
��$��% ��'������ �� ��>��	� ���-
��$���� � ��	% > �� 
��>��% ��	��)�	�� �� 
��
��������% �����
	/�
����. ��>��� (�-
>��'�� �������% +)"$�'�*� 
�	� „
	��	�-
��% �� ��
��� 
�����
�����, ���%O� �� 
�����
� ���� ��
����� �� ���������� ����� 
����, �� �� �������
� �� 
	��������� �� 
	��
���	�, 
��	� 	� ����	 �� ���%�%	 �� 

	�
�	� ��� �
����	� �� ��
������O�%”, 
	.�. ��
����	� � &*+�*)@#( � &#&*)'�*� !� 
'�+")*#!@�. 

�����	� ��$�� ���
��% �� ��
����	� � 
��>��	� 
����������O� ���% �� *������	� 
�� �)O�
	��	� � 	��� 
� �
������ �O� ���� 
<�	�*��
		�. Z�
����	� 
�	� ����� �� ��-

��� 
�����
���% ��� ������� 	�*
� 
 
����������	�, ������ ��
	� *� 
� ����� �� 

�O�	� �
�'�����*�

� ��
	���, *��� 
��-
	� 
� �
����%�� 
	�����	� �� ��
�����	� �� 
��	��)�	��

�	� ����	���%. "� ��������-
��	� 
� ��
�*�� 
�� ��������	� ��� ����
� 

 �����%	� �� �� $���	� � 
	�>��
	�	� � 
����. �: � "*��%�/"Q��'" ��/�;"!���, ��-

�	� ��
����	� �����>
	�� �� ���� ������-
�%���� �� ��	��)��
	�	� �� �	 �����
	 
/�������/ ��� �
����, 
�%	� �� ����)�� $�-
��	� ��. � ��>-��$��	� ���% �� ��
�����% 
	�

	 
�	� ���������O� � �����>
	��O� 

���
	�� ���'� �)O�
	��	� � ������	� �
-
	����� ���
	��
	 �� 
��� �	 ��	��)�	��
-

�-
��
���	����, �� � �	 
�������-
�
�'�����*�

� � �	��
��	���� �����O�. 
[�O�	� �
%
� ����%, �
�
� ����� �
��� 
������
����	� � �)O�*���C
� ��������-
������ ��	��)��
	� ��� 
���	� �$��"+"Q-
�" " &!�*"�"���" �6;*", 
��	� � 
����-
�����	� �)O�
	�� �� ���%�� 
	���� 
� ��-
C���	 *��� �����	� � ��
������ *��� ��
-
����	� 
�	� 	%'�� 
����)����� ����� �� 

�����
���%. 

Z�
�����	� ��>��
	 ����
	���%�� 
�-
������, 	���*�

� � ��'���� �)O�����, 
�-
�	� )��
����� % ����� *�
	 �	 „
�������	� 

��������” � �����% �
	���*�

� �����> �� 
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*���C
�	� �)O�
	��. � ��� ��
����	� 
�	� 
��� �
�
� ��� �)O����� 


�O�
	����	 
�O��
	��	� �������� �� 

�����
���%	� – ����
��	 /��
����
	 � ��-
��
�	 /���������O/. � ����
	���	� �� E�-
����>

�% 
�V� �	 10.07.1984 �. 
� ���� 

�����	� ����������� �� ��
����	�: „...�
%-

� ����� �� 
�����
���%, ��������� � �)-
��
		� �� 	������%	�, ����
	��%	�, ����%	-
*�>

�	� ��>��
	 
 ��� �����%�������� �� 
)���� (
	�
�) � �
���� (�
�. �����$��� 
���	�, ����� � �����$���%).7 "� ��
�����-
	� 
�����
���% � �
�����	� 
�����
���% 
�� �������	� 
	����
	�� � 
�	� 	�
��� 	% 
��
� � 
������*��	� 
� )�����, 
������� 

�
 
����	� ���������%, � „�)O�	� *��	� 
�� �
	�����	� ������ 
�����
���%”8, �� 

��	� ������ ��. ���	���$��� � ���� �	 

����	� 
� – „�������% � ��
�����	� 
�-
����
���%”. 

����
���� 
� � ���$�
	�� �������� � 
���
��	� �� 	��� 
�
�� ����
	���%�� ��
-
����	� – „�� ��)�	�C 
 '���, �� 
��	� ���-

�� *��
	�� �� �	�������
	 ...”, „���
��� �� 
�)���	���� �������	�, 
��	� �� 
�O�
	��-
��	...”, „�� 
��C�C ��
	�%���	� ����
��-
��% � ��������� �� ���C��	� 
�	������� � 
�� ��$��C 
�
 	� �
%
� ������ ������%	 

���	� 
�...”, „�� ����C ����)���� �����-
	�	�, ��
�	� �����
��*��	� 
� ����� ��-
��$��...”, „�� ����
�C �	 ������	� �� C�-
����, 
��	� �� ����	 �� ���)���	 �� 
�
�� 

	��� ����...” (
�. „����	��
`��
”, #<�, 
)�.7/1966 �.). "� �
�O��
	 ��
����	� � 
	�-
���

�, �)O�
	����-����	�*�

� � 
��	�-
��� �������. �% � ���� �� 
���
	����	� 
��>��
	 �� �
�'�����, ��������, $����-
��
	�, 
��������, ����
���, �
�����
	�, 
��$�����, '���$����, ��	������, 
���V-
	���� 
�������
	�, ��	���	���, 
	�	�
	�-
��, V��
	�, � ��., 
��	� �� ���
	���	 �� 
� 
���$�	 �� ��>��	� �
����C��
	����	�, 

����>
� ���'��%O�	� � ������
� � ���
�� 

 ��>-����	� 	�'������*�� � ���*�� ��
-
	�$���% � 
��	�. 

�����	� �	 ��
����	� �� �)O�
	��	� 

                                                        
7 ������������� )V��	�� �� #���	� �� ���
	����� 
����� (2002) #., )�. 5, 
. 15-24. 
8 ���	���$���, ��. (1995) �������% � ��
�����	� 

�����
���%. #., ��)��, 
. 10-15. 

'%c) &>)'�*#\!% ]� &) %\)+*�) � &$)]!%-
*%: 

� ]%/+#!�&( �� $�*��!:���� " �����:-
���� �� $!�*6'&"&�; 

� &*#'^$#+� # "%!*+%$#+� '��'6-
!��&��&� ������!��6����; 

� +�<"+#�� !���&�" )��&�; 
� /%]/%'�@� +6�'�"��"!���&� �� 

)��)�*""&�; 
� \+)< +)"$�'�*� &) =#!�!&#+�* '6%-

&6!�" �=�"&":, ��!������"�&�; 
� \+)< +)"$�'�*� &) =#!�!&#+�* 

�*!����$������&� " *!6/" ��'&�!" �& ��-
�"�%�": �" " ��<��&��� ;"��&; 

� +)"$�'�*� ) &%[#�$!� =%+'� !� 
"%'^!#"�[#(, $!�&"Q�<� �=� ��"Q'" ��-
�"�'6%&6!�" �+�!". 

Z����*��	� 
������� ��>��
	� ���
 
� 
����
���� )�� ��
����	�, �������%�� 
�	� 

�O��
	 � �
����% �� 
���������	� 
���-
��
���%. Z�
����	� ����
	���%�� 
��$�� � 

������*�� 
 � � � � 	 � * � � 
�
	���, ���-

�
	��O� ��� �
�*
� �)��
	� �� $���	� – 
���
�, 
	����

� ��>��
	, ������
	��	��-
�� �)
��$����, ��
�
	�� � 	���*�

� ��>-
��
	, ����	�
�, �)O�
	��� $���	, ����� � 
	.�., 
��	� ���	 
��% ������������� �)�� 
� �)���, �
�O�
	�%��� *��� 
������*�� 

�����
�	���� 
���
	��, ��� 
������*�� 
�
����% � �*�
	���� � ��*���	� 
�	�����, 
���	�*�O� ��� ���������� �
����%. [�	��� 
��
����	� �� 
��*�>�� 
� �������% 
�	� 
$�&�&� �"%� � ��<��&��&� 
��� ��*�	� � 
���
�
	�� ��� �
�*
� �
��
	� �� 
�������% 
$���	, ������%��>
� �
�*
� 
���
	�� �� 
��
��� 
�����
���%. ���� 
� *�
	 �	 ���-
*���	� ��
����	� �� � �)�
	 �� ��
��	� �� 
����� 
��	���� ������ � ����	���, �
���-
��
	�, �
	�����, ��
�	��� � ���	�, $����� 
���� �����*�� ���'� � ���
�$������ ���'� 
��>��	� ���*���� �� *���
� � �)O�
	��	�. 

Z�
����	� 
�	� 
������*�� 
���
	�� 
�� 
�����
���% – ���� �� 
������� ���	,9 
��$� �� �
��
��� ��>-)���� � 	�*�� *��� 
����	� �� (. (�
����, 
�>	� �
���	��� 
���'� 
�������-�
	���*�

�% > �
��
	 � 

*�	�, *� 
��
���	 > �� 
� ��*����� 
��� 
 
�����������	�, ����������	� � ��	�
����-

                                                        
9 <�	��

� �
��	� (#() 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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	� 
�� 
������� �� 
	�
�	� 
 ��� �����$)� 
� ��*��)�. „�*"� *�� �!@��%��" " "�&�!"�" 
<� �&'!":&, Q� !�'%�)"&� �� ��>�&� 
�!�)� �� ��#-$=%��&� " &�Q�� �$"���"� �� 
'��&� " *� � ��<��&��” – ��	�
�� ��
��-
��
	�	. 

�)"$�'�*� ) !) &�'% '�+")*#!@%� 
#!&*+^')!* � /�<�+!#( ]#�$%@, !% # �%� 
�	 ����>��	� ���
	���
	��, "?])*% *( #'� 
&�%#*) &%[#%"^$*^+!# �]+)&�*# – &?& 
&�%#*) &%[#�$!# +%$# # &%[#�$)! %/#*, 
!� "%;*% !)&?'!)!% &) %/#+�* �&#\"# 
&%[#�$!# &)@')!*# � %b_)&*�%*%, "%@�*% 
„"%!&^'#+�*” +)"$�'#*). ��&#*) &� !�;-
\^�&*�#*)$!# !� /+%')!#*) � &*%/�!&-
"#( # %b_)&*�)!%-/%$#*#\)&"# c#�%*, 
!% ]�$# +)"$�'!#(* *)"&* _) %+#)!*#+�, 
#$# _) '�!#/^$#+� &%[#^'�, *%�� ]% @%-
$('� &*)/)! <��#&# %* %b+�<%��!#)*%, 
c#<!)!#( %/#*, "^$*^+�*�, �?<+�&**� # 
/+. !� �]+)&�*�.10 

# �%��	� 
� �"�'!�&"Q���& ��
����	� 
�� ��$� �� �
	��� ����� 
��)�������% 
���
�	����� 
�����

 �	 
�����
����, ��-
	��� 
���
	�� � ��>��
		� �� ��
������	�-
��	� ��
������ 	�%)�� �� )��� � *)"&*?* 
 
������	� 
�*�
	��, 
�>	� � ��
	�	�*�� ��-
O�� �������	 �� 
	�
�	� � �
����	� ��� 
�����	� �� ���)�������%	�, ��� �����	� �� 
„���� �����
����, �������� � )���� ���-
���%O 
� ����� �� 
�����
���%	�”11 
(����� 2003:7-8). 

#�������%	 � �����
������� ���	 �� 
��)��	� ��
������	��� ������ �)������ 
��
�	���	� �� ��
����	� � �������������-
	� �� 	�

	� �� 
 ����	���%	� �� ����
�	�, 
������$��>
� �����*��% 
������� ���	, 
 

�>	� 
� ��
	��� ���"�%�� ���")�*�#�&�"�. 
� 	�> 
�	� ��*	� � ���� �	 �
��
	�	� �� 	�-
�� ��������>
	���, � ��
�����	� ��
����% 
(	�

	���) 
� ��)�V���� ��
�V*�	���� )�-
��	� ���� �	 ���)���� 
��)������ 
 ���-
*��	��� 
	���
	�*�� ��
'������%, ��)��-
$���O� 
� �� �%��/��": "�'�� � !��/���!-
                                                        
10 (�����, #. Z�
�����%	 	�

	 � ����
�	� �� 
�
 

�������% ���	 �� ����
�	�. �: ���)���� �� 
����-
������
	�
�	�, 	. �, 
. 287/ #., 2011.  
11 ����� !��, Z�
���� � 
�����
���% (Semiotica de-
lla pubblicitàq Bari: Laterza, 2003 c.7-8), ����. �. ���-

��/ #����	�
�	� � ��>
	���, "�!. 
 

��&� !�Q, 
�	� 	��� �� ��
�V*�� ���
�
	-
���	� �� �$��"�%"�"!��� &�!)"��%�/":, 

�%	� 
� „�
����” � ������
	���%�� ������ 
*��� ��
����	�. ���� ��
	 
� ���$� � �� 	. 
���. „�����*��” (trasversale) '���
	�� �� 
��
����	�, 
�>	� ������ �����
%��	� �� 
������ �	 ���� 
�����
�	���� 
���� �� 
����, �� ��
�
�	� 
��
����	��
	 �� 
��)-
O���%	� �� ���� � 
�O� �����, ������O� 
)���� ���
��% � ��������	� �� ���)���� 
��������, 
��	� ����$��	 *�
	� �� &=!��-
�" /!�)�&"Q�" ��!6>��": 
(sgrammaticature) � ��
�����% 	�

	, �
��-
��O� 
� �� �%�
� ��
	� �����
	���� � 
���
	����. 

 #���	� ���� ��
���� (��	. recl��mo 
„�	�
���”) ��
� � 
����	�
�	� 
� � ���
� �� 
�
�����	� ���
��% �� ��
����	� – �� ���-
���� ��O� ����
	��, �� ������*� �� ���� 
���	���, 
��C�	���, 
�����*� � ��., ��	�
-
��>
� ��>-��)��	� �� 
	���� � 
�*�
	��. < 
� �����*�� 
�����*���� � 	��
����% ��*-
��
 �� )�����

�% ���
 	������	 ��
���� 
(<dvertising) ����*��� ��>��
	, ��
�*��� 

�� �����%�������� �� 
	�
�, �
���� ��� 
��������
	���� �����$��
	�. &	 ������ 
	�*
� �� ���
�	����12 (<����
��

�	� �
�-
�����% �� ���
�	���) ��
����	� 
� 
'��O� 

�	� *�
	 �	 ���
�
	��� �� ���
�	���� – 
��
�����-��
��*�	����	� (������� 
1999:19). 

E�����>

�	� �
������% �� ��
�����-
	� ������� (E<<<) ���� 
�����	� ������-
����� �� ��
����	�: „Z�
���� � �
%
� ���-
	��� ����� �� 
��	��������� �����>
	���, 

��	� 
� �
�O�
	�%�� *��� 
���
	��	� �� 
��
��� 
�����
���% �� ����
	��%�� � ����-
���� �� 
	�
� ��� �
���� � ��	���
 �� ��-
��
	�� ��	�*��
.” 

Z�
�����	� ��>��
	 � ��	���
�	� �� 
��
������	���, ��
����� ������� � ��
��-
��� 
� ��O�	���	 �	 (�$��������� ��
-
����� �
������% (International Advertising 
Association (IAA), �
������ ���� 1938 �. � 
"V =��
, 
�%	� ��)��%��� � 
���	� ���� – 
�� /?+�% '(&*% – %*&*%(��!)*% !� &�%b%-
                                                        
12 (��
�	��� (����. marketing) – �����$)�, �����, 
����*���� �� ������12. ����� !��, Z�
���� � 
���-
��
���% (Semiotica della pubblicitàq Bari: Laterza, 
2003 c.7-8), ����. �. ���
��/ #����	�
�	� � ��>
	-
���, "�!. 



���Z������ �� ��
������ 
��� ����� �� 
��	��
�
�\ � ��[������� 
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]�*� !� *?+@%�&"%*% &$%�%, 
�O� 	�
�: 
&*#'^$#+�!)*% !� &�'%"%!*+%$�, &*#'^-
$#+�!)*% !� %b')!� !� #])#, %/#* # <!�-
!#( � %b$�&**� !� +)"$�'�*�, /%�#d���-
!) "%'/)*)!*!%&**� !� ��*%+&"#*) )"#-
/#, +�<d#+(��!)*% !� &?*+^]!#\)&*�%*% 
&?& &+%]!# %+@�!#<�[##, #'�_# /%]%b!# 
[)$# (��;*6��!�*�� �=��& �� !�'%�)�"&� 
&��!�", ��;*6��!�*�� +�*�!��": �� 
$!"&�;�&�%"&� �� )�*"", ��;*6��!�*�� 
����"��": $� $=�%"' !"%�#>=��, ��;*6-
��!�*�� �^!� �� ��*��! �=!@6 !��$!��&!�-
���"�&� �� !�'%�)�" �!�*�&��, ��!�$�#�'� 
����"��": �� $!�"���*"&�%"&� �� !�'%�)-
�" $!�*)�&" " *!.) 

Z��%	� � ���*����	� �� ��
����	� ��� 
�����	� ��
�V*�	���� )���� ����
	��	 

�
	� �� �	�����% �������, 	�
� � �� 
	�-
���

�% � 
��	���� $���	 �� �)O�
	��	�. 
Z�
����	� � ��	���
�� � ������
��
	�� 	�-
�� �� ���
�	� � �����*��	� > �%���� – �
�-
����
�, 
��������%, �
�'�����%, ��	���-
	�
�, ���
�������, �
	���%, �	�������% � 
��., 	�> 
�	� �!=�'�&� ��
���� – �)O�
	�� 
� ���: /����"� � )��/��&!���� " *=%�"���. 

�
�*
�, 
��	� 
����$� ��	���	� � 
��>
	��O� ��
����, � ������������ 	���-
*�

� � ������� �����
	. ���� % ����� ��-
	��

� ��O�	��� " �����
�
������, 	.�. 
��
������	��%	 (����
��	�	) ������ 
��	-
������ ��� �����	� � ���
	���
	��	� 
�-
����
���%	� 
 ����
�	� *��� ��
����	�. � 
��	� ���� ����%, 
���	� 	�
�	 ��
����, ��-

�> �� ��$� �� ����
	��� � �� ������% 

�
��	� � �� � �	 ��
����	� )�� �����C���� 
�	 ��	��� (��
������	��%). 

�������	� �� ��
���� � 
����)����� 
��� ��
�
	��, 
��	� �)�*� ��$� �� 
�O�
	-
���� 
��� � 
��	�

	� �� ��
�����	� 
	��-
	���%, 
�%	� � *�
	 �	 ��
�����% �����
. 
�
�*
� ��>��
	� � �)��
		� �� ��
����	� 

� �����C��	 �	 !�'%�)�" �/���"" 
(Advertising Agency), 
��	� �
�O�
	�%��	 
�
�V*�	���� � ����
	����	� �� ��
���� � 
��
����� ��	������ � 
���
	��	� �� ��
��� 

�
�����%����. &���������	 
� ��������, 

���������� � 
��������� ��� ����
� 
 
�	���$������	� �� ��)��	� ��� �� �%
�
�� 
�����
	, �����$����	� �� � ���
	����
		� 
�	 	��� �����$����, 
�
	� � �� 
���	� 
����� ���������	��, 	.�. ���������	 
� � 
����
� 
 �)O�
	����
		� (Public Relations), 
� � ��C�	� 
���������
	 ���%	� �� PR e ��-

�V*�	���� ��$��, 	�> 
�	� � ������� "��-
&!6)��& �� �=�*�#�&�"� �=!@6 >"!�'�&� 
��<��&�����&, �	����� 
������� ����� � 

�
����� �����������. 

�#*)+�*^+� 

�$/�*%�, �. �
	���% �� ��
�
	��	� (� 
*�	��� 	���). �.�.#., ������

� 
'���$��
,1981. 

�%b\)�, �. ���$����/ �. „(�����”, )�. 606 
�	 15 ��>, 1884. 

�%@�!%�, �., ����� �., Z�
����	�, 
�
�	� 
�. �������
, #., 1999. 

Blanchard, G.(1975). Histoire de la publicite. 
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THE IMPORTANCE OF ADVERTISING AS A FORM OF 
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As a matter of fact the advertising has ex-
isted even in antiquity. That`s why in his study 
History of Advertising1 Gerard Blanchard rea-
sonably asserts that the advertising “is not a 
modern phenomenon”. Advertising intensively 
has developed in Ancient Greece and the Ro-
man Empire2 as in the beginning the advertis-
ing text sounded orally and so it was doomed 
to publicity. „Even then, it is noteworthy that 
the advertising uses various means of expres-
sion: oral announcement, other visual ele-
ments (including gestures and facial expres-
sions, i.e. it is iconic) and the spectacular 
impact at the appropriate time and place 
selected particularly for the purpose. It 
should not be ignored the fact that in ancient 
times the advertising had searched for new 
symbolic, logical and technical ways to im-
pact. It is also noteworthy the close relation 
between the advertising and interpersonal 
communication. It is revealed the presence of 
the real advertising text which is distinguished 
by its simplicity and laconicism.”3 

If you look into the history of advertising 
you`ll understand that it has been an active 
form of communication in the society even in 
the ancient times. About 3000 BC there were 
advertising texts (for example, a Theban 
script, offering a reward for finding an es-
caped slave), the disorderly callers in ancient 
Athens (400 BC) who became officials with 

                                                        
1 Blanchard, G., (1975), Histoire de la publicite. La pu-
blicite de A a Z. Paris. 
2 Alpatov, M., History of Art (four volumes). �.�.#., 
Publisher Bulgarian Artist, p.197-228. 
3 Konstantinova, S., The Communication 
Adverticement, Publisher Avangard Prima, S., p.17. 

certain functions, the wall announcements – 
advertisements for sporting and gladiatorial 
games, advertisements for the exchange of 
commodities and services, etc. 

By the opening of book printing the speed 
and effectiveness of announcements and ad-
vertising messages has rapidly increased. In 
China has been found a printed book made on 
xylographic principle which is supposed to 
date as far back as about 868. In Europe, for a 
modern typography can be spoken after the 
invention of Johann Gutenberg in 1457. Along 
with the official newspapers appeared also the 
advertising editions. Then it became possible 
to be distributed the commercial messages cir-
culation and advertisements. In 1478 appeared 
also the first printed announcement by Wil-
liam Caxton – an English typographer offering 
prayer – books and in 1498 the Venetian Aldo 
Manutius issued the first publisher's catalog 
containing also prices. A similar catalog of 
books appeared in Germany – Frankfurt and it 
was published by Albrecht von Meiningen ad-
vertising in fact the books issued by him. Later 
in London appeared illustrated posters (1598). 

In the 17th century in Paris was opened 
the first announcements office founded by the 
French doctor Theophrastus Ryonodo and the 
first printed newspaper advertisement praising 
the properties of mineral water by Forge was 
published in Gazette de France. The spectrum 
of advertising products and services was rap-
idly expanded – property, livestock, travel to 
other countries, services. There were also 
fashion magazines flooding the major cities. 
The small posters – advertising sheets in Eng-
land were called in the German states 
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"merkurs". It was formed the so called Craft-
Guild of Advertisers in Paris and similar asso-
ciations of "advertisers" were also established 
in other European capitals. 

As a center of advertising at that time 
came up England. But for intense growing 
newspaper advertising could be spoken only in 
the 18th century in London where columns of 
advertisements with titles had been published 
repeatedly even for months resembling the ad-
vertising campaigns nowadays. In 1703 in 
London began the publishing of a daily news-
paper (The Daily Courant) where had a con-
siderable place for advertisements. In 1710 
Charles Povey set the beginning of the long-
term advertising which was similar to the ad-
vertising campaigns nowadays – one and the 
same advertisement had stood on the pages of 
newspapers for months. Lately was issued a 
real advertising newspaper entitled Daily Ad-
vertiser containing various announcements 
and it had existed since 1730 to 1807. In 
France happened the same – Abbot G. Ober 
began publishing the advertising newspaper 
La Petite Affiche.4 Against the aggressively 
starting advertisements in the English print 
(newspapers) appeared criticism and pam-
phlets exposing the traders and bogus merits 
of their goods. The prominent analyst and 
commentator of all major social phenomena, 
Samuel Johnson (Dr. lexicographer) also do 
not skip the advertising craft noting it as “so 
close to the perfection that it is not easy to be 
proposed any improvements”. England turned 
into a classical state of the advertising. 

In Europe the real development of the ad-
vertising started after the Great French Revo-
lution when was also established the freedom 
of trade and competitiveness and the freedom 
of the print was proclaimed. Namely then the 
advertising was necessary for the mass print 
and the beginning of the profitable advertising 
was set. In 1836 in France Emil de Ghirarden 
issued and edited the newspaper La Presse 
which became a watershed into development 
of advertising. By his appeal to widely avail-
able print and lower prices offset by the pro-
ceeds from the advertisements Ghirarden had 
turned into a model of imitation for all news-
                                                        
4 Enciclopedia Universale dell`arte, vol. XI, p. 787. 

paper editors in Europe who were still re-
served about the advertising and its economic 
effect on the editions. About the advertising 
message he got to purism appealing the adver-
tising to be absolutely "impersonal publicity" 
and become more acceptable. 

The end of the 19th century was the be-
ginning of a new stage in the advertising de-
velopment when it became institutional and it 
led to the end of the unprofessionalism in the 
advertising. The advertising agencies estab-
lished the principle of the agent's commission 
and started a loyal fighting with the competi-
tion attracting talented artists and text writers. 
The advertising activity has been regulated 
and in many countries there was an Advertis-
ing Act. The advertising has become also a 
subject of scientific research. 

The way of development of advertising in 
America was different. The New world had its 
new vision for advertising. There it was dar-
ing, compelling, even brutal, eccentric, corre-
sponding to the American enterprising and 
pragmatics. One of the innovators of modern 
advertising in the USA was Phineas Taylor 
Barnum – advertiser, impresario, circus actor, 
who set up the beginning of the commodities-
idols: coats, hats, cigars, cowboy spurs, cos-
metic accessories and products using the im-
age of the popular singer Jenny Lind turning 
them into a brand. He wrote the book How to 
Become Rich by Advertising – the "bestseller" 
of the world which (an interesting fact) was 
reviewed also by S. Bobchev5 in Plovdiv`s 
newspaper Maritsa. While in New York the 
advertising development was promoting the 
competitiveness between the one hundred 
daily newspapers as well as the tax exempt 
posters, in London besides the placards and 
posters appeared also the cheap advertising 
items, carriers of flags and signboards, people-
“sandwiches” pressed from large advertising 
panels in front of them and behind them, out-
side advertising on omnibuses, etc. The Ger-
man Socialists declared against the advertising 
as its most virulent critic and denier was Fer-
dinand Lassalle. Similar was also the reaction 
of Communists in Bulgaria against the draft of 

                                                        
5 Bobchev , S. Literature/ newspaper Maritsa, iss. 606 
of May, 15th, 1884, p. 5. 
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the advertising act submitted by the govern-
ment of A. Stamboliiski. They declared that 
the future state should be completely cleaned 
up from the “stench of advertising”. 

About the first steps of advertising in 
Bulgaria there is no clear idea and convinc-
ing evidence of consistent and deliberate at-
tempt to be promoted one or another prod-
uct in practice until 40s of the ��� cen-
tury.6 But about the meeting of Bulgarians 
with the European advertising is sure that it 
has happened through the foreign newspapers 
written in the French and English language 
and issued in Constantinople. Gradually the 
advertising occupied an increasingly larger 
spaces in them – mainly were advertised 
medicines, upcoming books, lotteries and… 
lessons on foreign languages. But the advertis-
ing in the newspapers in the French and Turk-
ish language sometimes had an emphasized 
propagandistic style especially during the Rus-
sian -Turkish war of 1877-1878. Such was the 
newspaper La Verite containing announce-
ments for the issue of anti-Russian leaflets in 
the English and French language. 

In periodicals of our neighboring Balkan 
states – Serbia, Wallachia, Moldavia and 
Greece was started the publishing of an-
nouncements and advertising images quickly 
achieving the quality of advertisements in the 
newspapers in West Europe due to the Vien-
nese and German printing equipment. Unsatis-
fying fact is the lack of any evidence of an-
nouncements and advertisements by Bulgari-
ans in the foreign newspapers (especially in 
the newspapers Le Journal de Constantinople 
and The Levant Herald) – quite popular in the 
eve of the Liberation. A number of scholars as 
well as the author of the book Advertising dur-
ing the Renaissance – Prof. Ivan Ilchev have 
assumptions about the Bulgarian announce-
ments stored at the depositories in Constantin-
ople. 

 From the foregoing it is obvious that the 
advertising has been an important communica-
tion form in the public space from the ancient 
times until today meaning the complex 
mechanism of its development and its path to 

                                                        
6 Ilchev, Iv., Advertising during the Renaissance. Pub-
lisher M. Drinov, Sofia, 1995, p. 39, 

the final user of the advertised product/service. 
David Meyerhof determines the advertising 
as a “strategy for mass communication whose 
objective is to carry a message to a certain 
group of people and contribute to stimulate the 
demand they may exhibit for the goods or ser-
vices of the advertiser”, i.e. the advertising is a 
strategy in the system of the marketing. The 
other important function of the advertising is 
its socializing role for the members of society 
and it has been realized in the antiquity. 

 The advertising as a form of mass com-
munication interfaces with the propaganda be-
cause it is based on the same psychological 
levers which provide for the message to reach 
the consumer audience. But the propaganda is 
directed to the individuals in relation to their 
views on life and its values. It is ideologically 
committed while the advertising influences the 
level of satisfaction of the needs for a prod-
uct/article/ or service which improves the level 
of life. And the most important role of the ad-
vertising text as informing and powerful tool 
on society is the current relevance not only 
from the consumer point of view but also by 
the social-psychological and ethno-cultural 
standards. Because each nation, each people 
except the universal and common human civi-
lization needs has its specific and traditional 
necessities which in the modern society are 
solved to a great extent through the media, and 
certainly by the advertising as their peculiar 
form of communication. 

The advertising activity is a social, crea-
tive and spiritual communication that un-
doubtedly makes it part of the “social cohe-
sion” in the long historical development of 
human society. In advertising as in each type 
of communication exist the essential features 
of communication – sender/advertiser/ and ad-
dressee/perception/. The European Union Di-
rective of October, 7th, 1984 gives the follow-
ing definition of advertising: “…each form of 
communication created in the field of trade, 
industry, craft activities for the promotion of 
goods (commodities) and services (including 
real estates, rights and obligations).”7 But the 
advertising communication is the main com-

                                                        
7 Information Newsletter of the Council for Electronic 
Media. (2002), S., iss. 5, p. 15-24. 
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munication for the market economy and as 
such it has its specific features related to the 
sphere of realization and the common features 
of “the other types of communication”8 for 
which Chr. Kaftandjiev writes in one of his 
books – Harmony in the Advertising Commu-
nication. 

There are many aphorisms and anecdotes 
of what is the advertising – “Working with 
people who lack a sense of responsibility…”, 
“Search of convincing arguments that do not 
exist…”, “Hearing the constant complaints 
and bargaining of external collaborators and 
seeing how they change their cars every 
year…”, “Chasing immediate results, while 
the long-term ones are more important…’, 
“Depending on the opinion of bosses who can 
not understand what's going on…” (magazine 
Printers Inc, USA, iss. 7/1996). But in fact, the 
advertising is economic, public-political and 
cultural phenomena. It is the result of the col-
lective work of psychologists, linguists, jour-
nalists, sociologists, philosophers, economists, 
engineers, artists, photographers, computer 
specialists, mathematicians, statisticians, law-
yers, etc., who do not cease working for its 
improvement following its upward dynamics 
in line with the latest technological and scien-
tific achievements in the world. 

The benefits of advertising on society can 
schematically be outlined as follows: 

� contributs to the improvement and in-
novation of products; 

� stimulates and monitors the competi-
tive pricing; 

� provides working places; 
� supports the mass media functioning; 
� through the advertising are funded 

cultural events, education; 
� through the advertising are financed 

health services and other sectors of our social 
and public life; 

� advertising is a social form of com-
munication that occurs in all social and cul-
tural spheres*(SM). 

Today various social activities are un-
thinkable without advertising which is the na-
ture and essence of the modern communica-
                                                        
8 Kaftandjiev, Chr., (1995), Harmony in the Advertising 
Communication. S., Publisher Kabri, p. 10-15. 

tion. The advertising is a complex and specific 
s e m i o t i c s y s t e m presenting in all areas 
of our life – science, business, administrative 
services, art and creativity, politics, public life, 
media, etc., which have their information vol-
ume and exchange implemented by the spe-
cific communication means at specific condi-
tions and by the participants in the speech 
situations occurring under certain conditions. 
That`s why the advertising is not accidentally 
defined as the fifth force in the society after the 
press and it presents in all aspects of the social 
life occupying all means of mass communica-
tion. These are some of the reasons why ad-
vertising is a subject of the thought of promi-
nent world leaders, politicians, economists, 
historians, writers and poets who have lived in 
different eras and pondered on its importance 
to the man and society. 

The advertising as a specific mean of 
communication – a result of social experi-
ence9 can be comprehended quickly and accu-
rately through the words of M. McLuhan who 
focuses on the socio-historical aspects of ad-
vertising noting that the meaning is not limited 
only to the information, supply and prompt to 
buy goods and sell them to have a profit. “One 
day archeologists and historians will find out 
that the advertisements of our times are the 
most complete and accurate description of any 
society”, outlines the advertiser. 

The advertising is not just a marketing 
tool in the market dialogue but also a share 
from the media space where it has its social 
and cultural addressees – with their social 
roles and social experience to which un-
doubtedly rely all social segments of society 
when they “consume” the advertisements. 
Masses are most sensitive to changes in the 
economic and socio-political life but 
whether the advertising text will direct or 
manipulate the society depends to a great 
extent on the education, life experience, cul-
ture, age, etc. of the addressee.10 

By its entire sincrecity the advertising can 
not stay out of the combined marketing set of 

                                                        
9 Authors Accents 
10 Mitzeva, S., Advertising Text and Its Relation to the 
Addressee Social Experience. B: Issues of the Socio-
Linguistics, vol. �, p. 287/ S., 2011.  
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communications that`s why a corrective in the 
activities of advertisers surely must also be the 
text with its properties which is powerful 
enough referent of goods and services in the 
time of globalization, in the time of "a 
crowded, turbulent and fast-changing market 
of communications”11 (Volli 2003:7-8). The 
social and professional experience of the best 
advertisers always binds the bearers of adver-
tising and positioning of their text with the ad-
dressee audience provisioning the various so-
cial experience by which a social interaction is 
achieved. As the speech is an aspect of this in-
teraction in the advertising messages(texts) 
has a very wide variety of verbal combinations 
with emphasized stylistic disharmony ap-
proaching the slang expression and conversa-
tional speech without excluding the presence 
of specialized terminology “indicated” and 
spread namely through the advertising. This 
fact is due to the so-called “transversal” nature 
of advertising which requires the transfer of 
units from one communication channel to an-
other as well as to the high competitiveness of 
messages at the same time requiring quick re-
sponse and finding of verbal innovations that 
often lead to the search of grammatical viola-
tions in the advertising text not rarely turning 
out quite productive and efficient. 

The very word advertising (Lat. recl��mo 
– “echo”) has in its semantics and sign the 
main function of advertising – making some-
thing known to attract to it viewers, listeners, 
buyers, etc., highlighting its best sides and 
qualities. In different reference books and in 
the dictionary of the Bulgarian language the 
term “advertising” means activities aimed at 
promoting the goods, services or manufactur-
ing capabilities. In terms of marketing12 
(American Marketing Association) the adver-
tising is perceived as a part of a subsystem of 
marketing – advertising and incenting. 
(Doganov 1999:19). 

The European Association of Advertising 
Agencies (EAAA) gives the following defini-
                                                        
11 Volli Hugo, Advertising and Communication 
(Semiotica della pubblicitàq Bari: Laterza, 2003, p.7-8), 
Translated by K. Bankov/ Semiotics in Action, New 
Bulgarian Unversity. 
12 Marketing (Eng. – marketing) – sale, market, market 
study12  

tion of advertising: “Advertising is any paid 
form of controlled impact which is imple-
mented through the mass communication 
means to be presented and imposed goods or 
services for the benefit of a famous source.” 

The advertising activity and interests of 
advertisers, advertising agencies and mass 
media are protected by the International Ad-
vertising Association (IAA) established in 
1938 in New York which identifies its objec-
tives – firstly – defending the freedom of 
commercial speech and also: promoting the 
self-control, fostering the exchange of ideas, 
experience and knowledge in the field of 
advertising, improving the competence of 
the authors teams, expanding the coopera-
tion with similar organizations that have 
similar obectives (International Council of 
Advertising Creators, International Federa-
tion of the Media Owners, International Asso-
ciation of Public Relations, International Bu-
reau for Supervision on the Promotional Tools 
Distribution, European Association of the 
Promotional Items Manufacturers, etc.) 

The role of advertising in the time rapidly 
increases as for the individuals as also for the 
economic and cultural life of society. The ad-
vertising is an interesting and multilateral 
topic of science and its various units – eco-
nomics, sociology, psychology, mathematics, 
linguistics, history, ethnography, etc., because 
the relation advertising – society in its genesis 
is multilateral and profound. 

Everything containing in the active ad-
vertising is simultaneously creative and 
marketable product. This makes it copyright 
protected and inviolable, i.e. the advertiser 
(sender) always controls in the time and 
space the communication with the ad-
dressee through the advertising. In neither 
media where advertisements run, no one 
can edit and change any of the advertising 
without permission by the author (adver-
tiser). 

Making advertisements is a kind of an art 
which, however, can exist only in the context 
of the advertising strategy which is part of the 
advertising process. All the activities in the 
field of advertising are done by the advertising 
agencies which implement also the placing of 
advertisements and promotional materials in 
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the mass media; organize promotions, confer-
ences and symposia in relation to the approval 
of the best name of any product, its application 
and the effectiveness from it as well as for the 
company manufacturer itself, i.e. they imple-
ment also Public Relations. In our modern 
world the role of PR is extremely important as 
it is the main tool of impact on the general 
public, certain social groups and professional 
organizations. 
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2008 – 2011 ������, �
�����*�

� ��>��
	 
„�������%; �����	 �� ��	���
��	� � ��	�-
��)���” �� ��
���	��% Z��'��� �� �����-
)����� �� �(< 
� ����$�� 
��� �
�����-
*�

�	� ��>��
	� „�����)�	��O� �����C-
����
	”, „��������
	�� � ������������� �� 
���
	��*�

� � 	������� ������% � �����)-
����� ������” � „&������� 
 �����$��� 
���	�” (	�)���� 1). 

[� ������� 2008 – 2011 ������, �����-
��	 �� �����	� ��
����, *� !��@�*"&� �� 
$!"*��"���� �� ��� $� "'���)"Q��'" *�#-
���&" � �&!���&� ��)�%:��& ��<� � 
39.12%, &.�. ���%^*��� �� �$�* �� "����-
&"�""&� � ���. "��������	� � ����
	�-
���	� � �(< �� 
� ��)�V���� ����
	���� 
�� �
�����*�

�	� ��>��
	 „#��

�, ���

� 
� ��)�� 
	����
	��”. ��� 	��� ��>��
	 ���-
'���	� �� �����)����� �� �(< �� ������� 
2008 – 2011 ������ )���$�	 �����*���� 
 
58%. "�> – ���%�� � ���������	� � �
���-
��*�

�	� ��>��
	� „��
	��%�� �� ����; 

������������� �
����, ���������� �� �	-
������ � ���
	����%����” (- 115.23%) � 
„#	���	��
	��” (- 70%). 

� 
	��
	���	� �� ���'���	� �� �����-
)����� �� �(<, 
 ��>-��
�
 �	��
�	���� 
�%� �� ������ 
� ��>��
	�	�: 
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'������ 1 
���<��� �� �������	�
� 
� =��������
� ��������
� �
��	� 

�� �
�
������
� ���
���� (<��. ��	�) 
 �%]#!#

	"%!%'#\)&"# ]);!%&*# 2008 2009 2010 2011 
�b_% 29424189 21274280 16218269 17913925
#��

�, ���

� � ��)�� 
	����
	�� 930583 840774 914565 1469798
��)���� �����C����
	 479504 388727 330203 326436 
�����)�	��O� �����C����
	 4771279 2984708 2200074 2483150
��������
	�� � ������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������ 3255743 2770557 2248115 2254985
��
	��%�� �� ����; 
������������� �
����, ���������� �� 
�	������ � ���
	����%���� 599104 437369 325139 296871 
#	���	��
	�� 3921707 2174458 1369398 1146482
�?+@%�#(; +)'%!* !� ��*%'%b#$# # '%*%[#"$)*# 3765091 2318053 1956364 2168949
����
���	, 

�������� � ��O� 2239535 1516135 1389406 1456137
��	�����
	�� � ��
	����	���
	�� 823734 596890 541453 517592 
#�������� � ������
	������� �� ���������% � 	���*�

� 
�����
	�; ����
�
��)O���% 799846 574915 733488 600098 
�����
��� � ��
	��'���	���� ��>��
	� 718130 463848 319539 424117 
&������� 
 �����$��� ���	� 3788817 3458665 1592460 2497378
�����
������� ��>��
	� � ���*�� ��
�������% 752972 940733 410166 418417 
<�����
	��	���� � 
������	���� ��>��
	� 507384 349833 364939 414811 
���$���� ���������� 1291555 540783 884862 885640 
&)��������� 245687 280532 192563 140628 
������� �������������� � 
������� ��)�	� 249967 308026 177183 188994 
���	���, 
���	, ������*���% 184080 258504 180750 148233 
����� ��>��
	� 99471 .. * 87602 75209 
��&�Q�"': ���"���%�� �&�&"�&"Q��'" "��&"&6&. 

'������ 2 
%�������� ���������
� ��������
� �
��	� �� �
�
������
� ���
���� (<��. ��	�) 

 �%]#!#
	"%!%'#\)&"# ]);!%&*# 2008 2009 2010 2011 
�b_% 2226112818439801 15552551 16921196
#��

�, ���

� � ��)�� 
	����
	�� 877591 798074 851382 1421888
��)���� �����C����
	 334945 368574 190380 419412 
�����)�	��O� �����C����
	 4046160 2873598 2759632 2117693
��������
	�� � ������������� �� ���
	��*�

� � 	�������
������% � �����)����� ������ 1462527 1869271 2052525 3419394
��
	��%�� �� ����; 
������������� �
����, ���������� �� �	-
������ � ���
	����%���� 433073 419989 421432 310984 
#	���	��
	�� 2657238 1611136 1010721 1020020
�?+@%�#(; +)'%!* !� ��*%'%b#$# # '%*%[#"$)*# 3160625 2193482 1865672 2105163
����
���	, 

�������� � ��O� 1997347 1660734 909047 982543 
��	�����
	�� � ��
	����	���
	�� 674546 572634 512382 516292 
#�������� � ������
	������� �� ���������% � 	���*�

�
�����
	�; ����
�
��)O���% 775816 550119 701421 608922 
�����
��� � ��
	��'���	���� ��>��
	� 602448 463606 321649 314229 
&������� 
 �����$��� ���	� 2770728 2519930 2081793 2093495
�����
������� ��>��
	� � ���*�� ��
�������% 666870 925413 346943 316915 
<�����
	��	���� � 
������	���� ��>��
	� 434954 328332 336702 396484 
���$���� ���������� 682800 457251 561631 227687 
&)��������� 207431 249302 244654 158899 
������� �������������� � 
������� ��)�	� 238186 269809 187584 190687 
���	���, 
���	, ������*���% 151607 251337 117825 219252 
����� ��>��
	� 86236 ..* 79176 81237 
��&�Q�"': ���. 
                                                        
* �����	� 
�
 ���
 ".." 
� 
�������������. 
* �����	� 
�
 ���
 ".." 
� 
�������������. 
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� �� 2008 /�*"�� – „�����)�	��O� 
�����C����
	” (16.22%), „#	���	��
	��” 
(13.32%), „&������� 
 �����$��� ���	�” 
(12.88%), „�=!/��":; !�)��& �� ��&�)��"-
%" " )�&��"'%�&"” (12.8%), „��������
	-
�� � ������������� �� ���
	��*�

� � 	��-
����� ������% � �����)����� ������” 
(11%); 

� �� 2009 /�*"�� – „&������� 
 ���-
��$��� ���	�” (16.3%), „�����)�	��O� 
�����C����
	” (14%), „��������
	�� � 
������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������” (13%), „�=!-
/��":; !�)��& �� ��&�)��"%" " )�&��"'-
%�&"” (10.9%); 

� �� 2010 /�*"�� – „��������
	�� � 
������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������” (13.86%), 
„�����)�	��O� �����C����
	” (13.6%), 
„�=!/��":; !�)��& �� ��&�)��"%" " )�-
&��"'%�&"” (12%), „&������� 
 �����$�-
�� ���	�” (9.6%), „����
���	, 

�������� 
� ��O�” (8.6%); 

� �� 2011 /�*"�� – „&������� 
 ���-
��$��� ���	�” (13.9%), „�����)�	��O� 
�����C����
	” (13.86%), „��������
	�� � 
������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������” (12.6%), 
„�=!/��":; !�)��& �� ��&�)��"%" " )�-
&��"'%�&"” (12.1%); „#��

�, ���

� � 
��)�� 
	����
	��” (8.2%), „����
���	, 


�������� � ��O�” (8.1%). 

�+)< �!�$#<#+�!#( /)+#%], *?+@%-
�#(*� <�)'� �%])_% '(&*% /% /%"�<�*)$( 
#!�)&*#[##*) � ���. 	!�)&*#[##*) � 
���, !�/+��)!# � *?+@%�#(*� &� "�"*% 
#<*%\!#" !� +�<"+#��!) !� !%�# *?+@%�-
&"# %b)"*#, *�"� # &+)]&*�% <� '%])+!#-
<#+�!) !� &?_)&*�^��_#*). 

�����)�	�	� �(< (	�)���� 2), �� ��-
����� 2008 – 2011 ������, �)O� �� �
���-
��*�

� ��>��
	� �����%��	 
 24%. �!�� 
!��/%�;*��": $�!"�* "'���)"Q��'� *�#-
���& „�=!/��":; !�)��& �� )�&��"'%�&" 
" ��&�)��"%"” $� $�'���&�%: $!"*��"&" 
��� <�/�<�� &�%)*% "$�\%�% '(&*% � 
#"%!%'#"�*� � /+%[)&� !� /+#]%b#��!) 
!� ���, "�*% #<*%\!#" !� !%�# %b)"*# 

<� *?+@%�#(, � &$)]%��*)$!% # !� !%�# 
+�b%*!# ')&*�. 

� 
	��
	���	� �� �����)�	�	� �(<, 
 
��>-��
�
 �	��
�	���� �%� �� ������ 
� 
��>��
	�	�: 

� �� 2008 /�*"�� – „�����)�	��O� 
�����C����
	” (18.2%), „�=!/��":; !�-
)��& �� ��&�)��"%" " )�&��"'%�&"” 
(14.2%), „&������� 
 �����$��� ���	�” 
(12.4%), „#	���	��
	��” (11.9%), „����
-
���	, 

�������� � ��O�” (8.9%), „�����-
���
	�� � ������������� �� ���
	��*�

� � 
	������� ������% � �����)����� ������” 
(6.6%); 

� �� 2009 /�*"�� – „�����)�	��O� 
�����C����
	” (15.58%), „&������� 
 
�����$��� ���	�” (13.7%), „�=!/��":; !�-
)��& �� ��&�)��"%" " )�&��"'%�&"” 
(11.9%), „��������
	�� � ������������� �� 
���
	��*�

� � 	������� ������% � �����)-
����� ������” (10.1%), „����
���	, 

��-
������ � ��O�” (9%), „#	���	��
	��” 
(8.74%); 

� �� 2010 /�*"�� – „�����)�	��O� 
�����C����
	” (17.7%), „&������� 
 ���-
��$��� ���	�” (13.4%), „��������
	�� � 
������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������” (13.1%), 
„�=!/��":; !�)��& �� ��&�)��"%" " )�-
&��"'%�&"” (12%), „#	���	��
	��” (6.5%), 
„����
���	, 

�������� � ��O�” (5.8%); 

� �� 2011 /�*"�� – „��������
	�� � 
������������� �� ���
	��*�

� � 	������� 
������% � �����)����� ������” (20.2%), 
„�����)�	��O� �����C����
	” (12.5%), 
„�=!/��":; !�)��& �� ��&�)��"%" " )�-
&��"'%�&"” (12.4%), „&������� 
 �����-
$��� ���	�” (12.37%), „#��

�, ���

� � 
��)�� 
	����
	��” (8.4%), „#	���	��
	��” 
(6%), „����
���	, 

�������� � ��O�” 
(5.8%). 

�% /%"�<�*)$( /+#]%b#*# ���, 
*?+@%�#(*� %*!%�% <�)'� �%])_% '(&*%, 
/+("% "%+)&/%!]#+�;"# & !�/+��)!#*) 
#!�)&*#[## (+�<>%]#) <� /+#]%b#��!) !� 
���, "%)*% #'� <� +)<^$*�* ^�)$#\���!) 
!� b+%( !� %b)"*#*) <� *?+@%�#( ('�@�-
<#!# # &"$�]%�# /$%_#). 
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'������ 3 
*��������

� ���
� �
	������� 	 ������������� �� 
�#�
�
��	�� ��
��� �� �
�-


������
� ���
���� 
�� 31.12. 
� ����	��
��� ����
� (<��. �	��) 

 �%]#!#
	"%!%'#\)&"# ]);!%&*# 

2008 2009 2010 2011 

���� �� ����
��� 19185002.9 20441581.2 22114446.3 21644918.0
#��

�, ���

� � ��)�� 
	����
	�� 107842.6 76126.6 84754.3 91479.6 
��)���� �����C����
	 173119.6 411615.9 435955.5 512678.8 
��������
	�� �� '����	���� �����
	�, ����	
� 
� 	V	V���� ������% 712775.3 769314.4 905576.0 874257.1 
��������
	�� �� 	�

	��, �)��
��, �)��
� � 
����� ������% �	 �)��)�	��� 
�$� )�� 
�
��, 
�)��)�	
� �� 
�$� 

835854.7 653921.4 637621.3 651649.6 

��������
	�� �� ������ ��	�����, '��	�%, 
��-
	�� � ������% �	 	%' ()�� ��)���); ��*�	�� ��>-
��
	 

281217.7 200761.2 268873.3 215140.8 

��������
	�� �� '���*�� �����
	� 509271.4 455644.5 488693.1 467517.9 
��������
	�� �� ������% �	 
��*�
, ���
	��
� 
� ����� ����	���� ��������� 
������� 764755.6 848181.4 854737.3 846197.1 
��������
	�� �� �
����� ��	��� � ��	���� ��-
����%, )�� ��C��� � �)�������� 627777.4 452549.3 702924.3 1026150.0 
��������
	�� �� 
���V	���� � 
�����
�����-
�� 	�'��
�, ���
	����� � ��	�*�� �����
	� 62129.1 60923.1 68482.7 85651.9 
��������
	�� �� ���
	��*�

� 
����$���% 160178.8 186522.0 241182.3 219849.6 
��������
	�� �� ��C��� � �)��������, 
 �)O� 
� 
�������� ���������*���� 279167.4 225594.5 263326.4 327281.5 
��������
	�� �� �������� 
���
	�� 90769.9 98563.8 92690.3 138851.3 
��������
	�� �� ��)���; ��������
	��, ��
��-

��������� �������; �����	 � ��
	������� �� 
��C��� � �)�������� 

70577.9 81570.4 74839.8 81753.3 

��������
	�� � ������������� �� ���
	��*�

� 
� 	������� ������% � �� �����)����� ������ 1300726.3 1525985.2 1973864.9 1878572.3 
��
	��%�� �� ����; 
������������� �
����, ��-
�������� �� �	������ � ���
	����%���� 132921.8 169654.0 164889.0 167855.4 
#	���	��
	�� 1121436.9 1234384.6 1291520.0 778273.7 
�?+@%�#(; +)'%!* !� ��*%'%b#$# # '%*%-
[#"$)*# 3004269.7 2802913.8 3510073.5 3276625.8 
����
���	, 

�������� � ��O� 175253.6 186281.5 216928.1 271043.6 
��	�����
	�� � ��
	����	���
	�� 360027.2 405378.5 484369.7 585567.9 
����	��

� ��>��
	, 
�������� �� �����-
�������� �����������%, �����-� 	����������� 
��>��
	 

257814.0 93186.9 102911.5 47424.5 

����
�
��)O���% 3465437.1 3378061.0 2756068.3 2406010.8 
��>��
	� � �)��
		� �� �������������	� 	�'-
������� � ������������� �
���� 103850.8 104792.2 133400.7 169957.1 
&������� 
 �����$��� ���	� 2903618.8 3960176.9 3680104.3 3476626.5 
6����*�

�, 
*�	������, ��'�	�
	���� � ��-
$������ ��>��
	�, 	�'��*�

� ����	���% � 
�������; 
��
��	��	

� ��>��
	� �� �������-
���  

939356.7 864587.8 923703.4 1071930.4 

<�����
	��	���� � 
������	���� ��>��
	� 132838.6 163190.8 196643.6 236854.4 
&)��������� 1475.0 3931.2 3205.3 4927.0 
���	���, 
���	 � ������*���% 84614.3 96450.6 83118.3 80612.5 

��&�Q�"': ���. 
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Z��'���	� �� �����)����� �� �(< (��-
��
	����	� � �(<) � �����)�	�	� �(<, 
�-
��
�������	 � 
 ���	�
� �� *�$��
	�����	� 
���
� ����
	���� ��������� � �
�����
�	� 
�� 
	����	�. [� ������� 2008 – 2011 ������ 
*�$��
	�����	� ���
� ����
	���� �� �
�-
����*�

� ��>��
	� � �������%	�%	� �	 ��-
�����
���% 
�
	�� (	�)���� 3) ����
	��	 
 
12.8%. ��# – /�%:) $!"&�' " �=�&��&�� 
��#-�"��' �&���"&�%�� *:% �� Q6;*��&!��-
�" $!�'" "����&"�"" ")� � ��'&�!"&� „&��-
����� 
 �����$��� ���	�”, „�=!/��":; !�-
)��& �� ��&�)��"%" " )�&��"'%�&"” � 
„����
�
��)O���%”. �+)< �!�$#<#+�!#( 
/)+#%] !� „�?+@%�#(, +)'%!* !� ��*%'%-
b#$# # '%*%[#"$)*#” &) /�]�* 15% %* 
�&#\"# \^c])&*+�!!# /+)"# #!�)&*#[## � 
&*+�!�*�. �%�� ) ]%"�<�*)$&*�%*% <� /+#�-
$)"�*)$!%&**� !� *?+@%�#(*� %* &*+�!� !� 
\^c])&*+�!!# #!�)&*#*%+#, � &?_% *�"� 
!��$#<�!)*% !� \^c])&*+�!!# *?+@%�&"# 
�)+#@# !� b?$@�+&"#( /�<�+ # +�<"+#��-
!)*% !� !%�# =%+'�*# <� *?+@%�#(. 

���	�
�	 �� *�$��
	����� ���
� ��-
��
	����, ���'���	� �� �����)����� �� 
�(<, �����)�	�	� �(<, �����*����� �� 
)��% �� �)�
	�	� �� 	������% � ���	�
		�, 
�-
%	� �
����%�� 	������%	�, ��
	��% �����
�	 
�� �*�
	��	� �� 	������%	� � 
��������	� �� 
)��	��	� ��)����� 
	�>��
	 (��#). 

[� ������� 2008 – 2012 ������, �����-
��	 �� �����	� ��
����, *� ��# �� �
���-
��*�

� ��>��
	� ����
	�� �)O� 
 15.4% 
(	�)���� 4). 

� 
	��
	���	� �� ��#, 
 ��> – ��
�
 
�	��
�	���� �%� �� ������ 
� ��>��
	�	�: 

�� 2008 /�*"�� – „�����)�	��O� ���-
��C����
	” (15.4%), „�=!/��":; !�)��& �� 
��&�)��"%" " )�&��"'%�&"” (11.8%), 
„#	���	��
	��” (9.3%) „&������� 
 ���-
��$��� ���	�” (9%), „#��

�, ���

� � 
��)�� 
	����
	��” (7.15%); 

�� 2009 /�*"�� – „�����)�	��O� ���-
��C����
	” (15.5%), „�=!/��":; !�)��& �� 
��&�)��"%" " )�&��"'%�&"” (11.5%), 
„&������� 
 �����$��� ���	�” (9.4%), 
„#	���	��
	��” (9.2%), „�����
��� � ��
	-
��'���	���� ��>��
	�” (7.1%), „����
���	, 


�������� � ��O�” (6.3%), „#��

�, ���
-

� � ��)�� 
	����
	��” (4.8%); 

�� 2010 /�*"�� – „�����)�	��O� ���-
��C����
	” (14.5%), „�=!/��":; !�)��& �� 

��&�)��"%" " )�&��"'%�&"” (11.9%), 
„&������� 
 �����$��� ���	�” (9.8%), 
„�����
��� � ��
	��'���	���� ��>��
	�” 
(8%), „#	���	��
	��” (7%), „����
���	, 


�������� � ��O�” (6.7%); 

�� 2011 /�*"�� – „�����)�	��O� ���-
��C����
	” (16.4%), „�=!/��":; !�)��& �� 
��&�)��"%" " )�&��"'%�&"” (12.2%), 
„&������� 
 �����$��� ���	�” (9.3%), 
„�����
��� � ��
	��'���	���� ��>��
	�” 
(8.3%), „#	���	��
	��” (7%), „����
���	, 


�������� � ��O�” (5.9%); 

�� 2012 /�*"�� – „�����)�	��O� ���-
��C����
	” (16.7%), „�=!/��":; !�)��& �� 
��&�)��"%" " )�&��"'%�&"” (11.5%), 
„&������� 
 �����$��� ���	�” (9.2%), 
„�����
��� � ��
	��'���	���� ��>��
	�” 
(8.2%), „����
���	, 

�������� � ��O�” 
(6.8%), „#��

�, ���

� � ��)�� 
	����
	-
��” (6.4%), „#	���	��
	��” (5.9%). 

�� !��/%�*��": $�!"�* 6Q��&"�&� �� 
&=!/��":&� � �=�*�����&� �� ��� �� 
�&!���&� � ���Q"&�%��. �'���)"Q��'�&� 
*�#���& „�=!/��":, !�)��& �� ��&�)��"%" 
" )�&��"'%�&"” ���)� �&�!� ):�&� �%�* 
„�!�!���&��<� $!�)">%����&”. ���� � !�-
�6%&�& �& $!"&�'� �� Q6;*��&!���" $!�-
'" "����&"�"" � &=!/��":&�, "����&"�""&� 
� ���, $!"*��"&"&� ���, 6��%"Q����� �� 
�!�: �� &=!/���'"&� ���'&" " 6��%"Q����� 
�� �!�: �� ���&"&� � &=!/��":&�. 

� <�"$�\)!#), #!�)&*#[##*) � ��� 
#<�?+d)!# � *?+@%�#(*� &� "�"*% #<*%\-
!#" !� +�<"+#��!) !� !%�# *?+@%�&"# 
%b)"*#, *�"� # '%])+!#<#+�!) !� &?_)&*-
�^��_#*). �+)< /)+#%]� 2008 – 2011 @%]#-
!� !� „�?+@%�#(, +)'%!* !� ��*%'%b#$# # 
'%*%[#"$)*#” &) /�]�* 12% %* �&#\"# 
/+#]%b#*# ���. �%�� /+("% "%+)&/%!]#-
+� & !�/+��)!#*) #!�)&*#[## (+�<>%]#) <� 
/+#]%b#��!) !� ���, "%)*% #'� <� +)<^$-
*�* ^�)$#\���!) b+%(* !� %b)"*#*) <� *?+-
@%�#( ('�@�<#!# # &"$�]%�# /$%_#). 
„�?+@%�#(, +)'%!* !� ��*%'%b#$# # '%-
*%[#"$)*#” <�)'� 15% %* �&#\"# \^c])&-
*+�!!# /+)"# #!�)&*#[## � &*+�!�*�. �%-
�� ) ]%"�<�*)$&*�%*% "�"*% <� /+#�$)"�-
*)$!%&**� !� *?+@%�#(*� %* &*+�!� !� 
\^c])&*+�!!# #!�)&*#*%+#, *�"� # <� 
^\�&*#)*% !� *?+@%�#(*� /+# =%+'#+�!) 
!� ���. 
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'������ 4 
����
� ����	�
� ����
��� �� �
�
������
� ���
���� �� ��
�>� ��
� (��
. ��	�) 

 �%]#!# 
	"%!%'#\)&"# 
]);!%&*# 

2008 2009 2010 2011 2012 

�b_% 57733 58695 60716 65174 66642 
#��

�, ���

� � ��)�� 
	�-
���
	�� 4132 2841 2976 3519 4264 

��)���� �����C����
	 1250 1212 1589 1636 1574 
�����)�	��O� �����C����
	 8885 9079 8825 10674 11161 
��������
	�� � ����������-
��� �� ���
	��*�

� � 	��-
����� ������% � �����)����� 
������ 

1933 2168 2516 2738 2708 

��
	��%�� �� ����; 
�������-
������ �
����, ���������� �� 
�	������ � ���
	����%���� 

533 524 610 641 869 

#	���	��
	�� 5386 5411 4341 4218 3936 
�?+@%�#(; +)'%!* !� ��*%-
'%b#$# # '%*%[#"$)*# 6817 6738 7219 7976 7680 

����
���	, 

�������� � ��-
O� 3781 3695 4080 3877 4521 

��	�����
	�� � ��
	����	���-

	�� 1385 1308 1458 1555 1188 

#�������� � ������
	������� 
�� ���������% � 	���*�

� 
�����
	�; ����
�
��)O���% 

3464 3375 3445 3658 3561 

�����
��� � ��
	��'���	���� 
��>��
	� 3721 4169 4889 5441 5452 

&������� 
 �����$��� ���	� 5181 5520 5936 6078 6122 
�����
������� ��>��
	� � 
���*�� ��
�������% 1468 1863 2248 2208 2368 

<�����
	��	���� � 
������-
	���� ��>��
	� 1185 1394 1046 1265 1025 

���$���� ���������� 3646 3837 3706 3761 3560 
&)��������� 2049 2288 2256 2232 2618 
������� �������������� � 
�-
������ ��)�	� 1440 1599 1923 2174 2458 

���	���, 
���	, ������*���% 768 662 759 783 899 
����� ��>��
	� 709 1014 894 739 678 
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INVESTMENT ACTIVITY IN TRADE 

Assist. Borislav Atanasov Ph.D 
Department “Economics of trade”, UNWE 

The ongoing processes of globalization, in-
tegration and concentration of trade in the last 
years of the twentieth and early twenty-first cen-
tury marked a new dimension in the develop-
ment of trade in Bulgaria. As a result, both Bul-
garian and foreign retail chains entered the Bul-
garian market and these chains brought a diver-
sity of goods and brands on offer. These proc-
esses are accompanied by the opening of new 
stores, which are sources of investment not 
only for trade but also for the economy of the 
country. 

New trading models such as Cash & Carry 
(Metro), discount stores (Kaufland, Lidl, Penny 
market), supermarket chains (Fantastico, Billa, 
CBA, Piccadilly), convenience stores (Tmarket, 
Pro-market, Piccadilly, Piccadilly Daily), spe-
cialized retailers for household electrical and 
electronic goods (Technomarket, Technopolis, 
Technostart, Zora, Densi), furniture and home 
maintenance hypermarkets (Praktiker, Mr. Bri-
colage, Baumax, IKEA). Retail chains, operat-
ing a franchise have also been established (For-
netti, Paneti, etc.). 

The years after the country became a full 
member of the European Union were character-
ized by a boom in construction and the introduc-
tion of commercial-entertainment centers (called 
malls), which were new to trading in Bulgaria. 

The development of these commercial 
models is objectively related to investment 
made. It represents costs for the acquisition of 
buildings for commercial and warehouse opera-
tions, equipment, vehicles, etc. 

According to the National Statistical Insti-
tute (NSI) for the period 2008 – 2011, the eco-
nomic activity " Wholesale and retail trade, re-
pair of motor vehicles and motorcycles", accord-
ing to the indicator expenditure on acquisition of 
tangible fixed assets (FA), ranks immediately af-
ter economic activities "Manufacturing quarry-

ing", " Electricity, gas, steam and air-
conditioning supply" and " Real estate activities" 
(table 1). 

For the period 2008 – 2011 analysis of the 
data shows that the cost of acquisition of FA for 
economic activities in the country decreased by 
a total of 39.12%, i.e. there is a decline in in-
vestment in fixed assets. 

The structure of the cost of acquisition of 
FA shows that the activities with the highest 
share arranged by years are as follows: 

2008 – „Manufacturing quarrying” 
(16.22%), „Construction” (13.32%), „Real estate 
activities” (12.88%), „Wholesale and retail 
trade, repair of motor vehicles and motorcy-
cles” (12.8%), „Electricity, gas, steam and air-
conditioning supply” (11%); 

2009 – „Real estate activities” (16.3%), 
„Manufacturing quarrying” (14%), „Electricity, 
gas, steam and air-conditioning supply ” (13%), 
„Wholesale and retail trade, repair of motor ve-
hicles and motorcycles” (10.9%); 

2010 – „Electricity, gas, steam and air-
conditioning supply” (13.86%), „Manufacturing 
quarrying” (13.6%), „Wholesale and retail 
trade, repair of motor vehicles and motorcy-
cles” (12%), „Real estate activities” (9.6%), 
„Transportation and storage” (8.6%); 

2011 – „Real estate activities ” (13.9%), 
„Manufacturing quarrying” (13.86%), „Electric-
ity, gas, steam and air-conditioning supply” 
(12.6%), „Wholesale and retail trade, repair of 
motor vehicles and motorcycles” (12.1%); „Ag-
riculture, forestry and fishing” (8.2%), „Trans-
portation and storage ” (8.1%). 

During the analyzed period, trade occu-
pies a leading position according to the indi-
cator Investment in Fixed Assets. Investment 
in fixed assets made in trade is a source of 
opening new stores, as well as a means of 
modernizing the existing ones. 
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Table 1 
Expenditure on acquisition of tangible fixed assets by economic activity groupings 

(Thousand Levs) 
 Year

Economic activity groupings 
2008 2009 2010 2011 

Total 29424189 21274280 16218269 17913925
Agriculture, forestry and fishing 930583 840774 914565 1469798
Mining and quarrying 479504 388727 330203 326436 
Manufacturing quarrying 4771279 2984708 2200074 2483150
Electricity, gas, steam and air-conditioning supply 3255743 2770557 2248115 2254985
Water supply, sewerage, waste management and remediation 599104 437369 325139 296871 
Construction 3921707 2174458 1369398 1146482
Wholesale and retail trade, repair of motor vehicles 
and motorcycles 3765091 2318053 1956364 2168949
Transportation and storage 2239535 1516135 1389406 1456137
Accommodation and Food service activities 823734 596890 541453 517592 
Information and communication 799846 574915 733488 600098 
Financial and insurance activities 718130 463848 319539 424117 
Real estate activities 3788817 3458665 1592460 2497378
Professional and scientific activities 752972 940733 410166 418417 
Administrative and support service activities 507384 349833 364939 414811 
Public administration 1291555 540783 884862 885640 
Education 245687 280532 192563 140628 
Human health and social work activities 249967 308026 177183 188994 
Arts, entertainment and recreation 184080 258504 180750 148233 
Other activities 99471 n.a. 87602 75209 

Source: National Statistical Institute 
Table 2 

Acquired of tangible fixed assets by economic activity groupings (Thousand Levs) 
 Year

Economic activity groupings 2008 2009 2010 2011 
Total 22261128 18439801 15552551 16921196
Agriculture, forestry and fishing 877591 798074 851382 1421888
Mining and quarrying 334945 368574 190380 419412 
Manufacturing quarrying 4046160 2873598 2759632 2117693
Electricity, gas, steam and air-conditioning supply 1462527 1869271 2052525 3419394
Water supply, sewerage, waste management and remediation 433073 419989 421432 310984 
Construction 2657238 1611136 1010721 1020020
Wholesale and retail trade, repair of motor vehicles and 
motorcycles 3160625 2193482 1865672 2105163
Transportation and storage 1997347 1660734 909047 982543 
Accommodation and Food service activities 674546 572634 512382 516292 
Information and communication 775816 550119 701421 608922 
Financial and insurance activities 602448 463606 321649 314229 
Real estate activities 2770728 2519930 2081793 2093495
Professional and scientific activities 666870 925413 346943 316915 
Administrative and support service activities 434954 328332 336702 396484 
Public administration 682800 457251 561631 227687 
Education 207431 249302 244654 158899 
Human health and social work activities 238186 269809 187584 190687 
Arts, entertainment and recreation 151607 251337 117825 219252 
Other activities 86236 n.a. 79176 81237 

Source: National Statistical Institute 
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Acquisitions of fixed assets for the period 
2008–2011 fell by 24% in total for all economic 
activities (table 2). During the studied period the 
economic activity "Trade and repair of motorcy-
cles and cars" according to the indicator Ac-
quired Fixed Assets retained its key position in 
the economy in the process of acquisition of 
fixed assets as a source of opening new outlets 
and therefore creating new jobs. 

The structure of the acquired fixed assets 
shows that the activities with the highest share 
arranged by years are as follows: 

� 2008 – „Manufacturing quarrying” 
(18.2%), „Wholesale and retail trade, repair 
of motor vehicles and motorcycles” (14.2%), 
„Real estate activities” (12.4%), „Construc-
tion” (11.9%), „Transportation and storage” 
(8.9%), „Electricity, gas, steam and air-
conditioning supply” (6.6%); 

� 2009 – „Manufacturing quarrying” 
(15.58%), „Real estate activities” (13.7%), 
„Wholesale and retail trade, repair of motor 
vehicles and motorcycles” (11.9%), „Electric-
ity, gas, steam and air-conditioning supply” 
(10.1%), „Transportation and storage” (9%), 
„Construction” (8.74%); 

� 2010 – „Manufacturing quarrying” 
(17.7%), „Real estate activities” (13.4%), 
„Electricity, gas, steam and air-conditioning 
supply” (13.1%), „Wholesale and retail trade, 
repair of motor vehicles and motorcycles” 
(12%), „Construction” (6.5%), „Transporta-
tion and storage” (5.8%); 

� 2011 – „Electricity, gas, steam and air-
conditioning supply” (20.2%), „Manufacturing 
quarrying” (12.5%), „Wholesale and retail 
trade, repair of motor vehicles and motorcy-
cles” (12.4%), „Real estate activities” 
(12.37%), „Agriculture, forestry and fishing” 
(8.4%), „Construction” (6%), „Transportation 
and storage” (5.8%). 

According to the indicator Acquired 
Fixed Assets trade again occupies a leading 
position, directly related to the investments 
(expenses) for acquisition of FA, thus re-
sulting in increasing the number of outlets 
(stores and warehouses). 

The cost of acquisition of Fixed Assets 
(investment in fixed assets) and the acquired 
fixed assets correspond to the inflow of for-
eign direct investment made in the economy of 

the country. For the period 2008 – 2011 for-
eign direct investment in economic activities 
in the non-financial sector increased by 12.8% 
(table 3). 

During the studied period the invest-
ment in „Wholesale and retail trade, repair 
of motor vehicles and motorcycles“ ac-
counts for 15% of all foreign direct invest-
ments in the country. This is evidence of the 
appeal of trade for foreign investors, as well 
as of the entry of foreign retailers in the 
Bulgarian market and the creation of new 
trading models. 

The inflow of foreign direct investment, 
the cost of acquisition of Fixed Assets, the ac-
quired fixed assets, the increase in the number 
of retail outlets and increased employment rate 
which trade provides, raises the question of 
the role of trade in the creation of gross value 
added (GVA). 

For the period 2008-2012 analysis of the 
data shows that GVA by economic activities 
generally increased by 15.4% (table 4). 

The structure of the GVA shows that the 
activities with the highest share arranged by 
years are as follows: 

� 2008 – „Manufacturing quarrying” 
(15.4%), „Wholesale and retail trade, repair 
of motor vehicles and motorcycles” (11.8%), 
„Construction” (9.3%) „Real estate activities” 
(9%), „Agriculture, forestry and fishing” 
(7.15%); 

� 2009 – „Manufacturing quarrying” 
(15.5%), „Wholesale and retail trade, repair 
of motor vehicles and motorcycles” (11.5%), 
„Real estate activities” (9.4%), „Construction” 
(9.2%), „Financial and insurance activities” 
(7.1%), „Transportation and storage” (6.3%), 
„Agriculture, forestry and fishing” (4.8%); 

� 2010 – „Manufacturing quarrying” 
(14.5%), „Wholesale and retail trade, repair 
of motor vehicles and motorcycles” (11.9%), 
„Real estate activities” (9.8%), „Financial and 
insurance activities” (8%), „Construction” 
(7%), „Transportation and storage” (6.7%); 

� 2011 – „Manufacturing quarrying” 
(16.4%), „Wholesale and retail trade, repair 
of motor vehicles and motorcycles” (12.2%), 
„Real estate activities” (9.3%), „Financial and 
insurance activities” (8.3%), „Construction” 
(7%), „Transportation and storage” (5.9%); 
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Table 3 
Foreign direct investments in non-financial enterprises by economic activity as of 31.12. (Thou-

sand euro) 
 Year

Economic activity 2008 2009 2010 2011 

Total 19185002.9 20441581.2 22114446.3 21644918.0 
Agriculture, forestry and fishing 107842.6 76126.6 84754.3 91479.6 
Mining and quarrying 173119.6 411615.9 435955.5 512678.8 
Manufacture of food products, beverages and 
tobacco products 712775.3 769314.4 905576.0 874257.1 
Manufacture of textiles, wearing apparel, 
leather and related products 835854.7 653921.4 637621.3 651649.6 
Manufacture of wood and paper products, 
and printing 281217.7 200761.2 268873.3 215140.8 
Manufacture of chemicals and chemical 
products 509271.4 455644.5 488693.1 467517.9 
Manufacture of rubber and plastics products, 
and other non-metallic mineral products 764755.6 848181.4 854737.3 846197.1 
Manufacture of basic metals and fabricated 
metal products, except machinery 627777.4 452549.3 702924.3 1026150.0 
Manufacture of computer, electronic and op-
tical products 62129.1 60923.1 68482.7 85651.9 
Manufacture of electrical equipment 160178.8 186522.0 241182.3 219849.6 
Manufacture of machinery and equipment 
n.e.c 279167.4 225594.5 263326.4 327281.5 
Manufacture of transport equipment 90769.9 98563.8 92690.3 138851.3 
Manufacture of furniture; other manufactur-
ing; repair and installation of machinery and 
equipment 70577.9 81570.4 74839.8 81753.3 
Electricity, gas, steam and air-conditioning 
supply 1300726.3 1525985.2 1973864.9 1878572.3 
Water supply, sewerage, waste management 
and remediation 132921.8 169654.0 164889.0 167855.4 
Construction 1121436.9 1234384.6 1291520.0 778273.7 
Wholesale and retail trade, repair of mo-
tor vehicles and motorcycles 3004269.7 2802913.8 3510073.5 3276625.8 
Transportation and storage 175253.6 186281.5 216928.1 271043.6 
Accommodation and Food service activities 360027.2 405378.5 484369.7 585567.9 
Publishing, audiovisual and broadcasting ac-
tivities 257814.0 93186.9 102911.5 47424.5 
Telecommunications 3465437.1 3378061.0 2756068.3 2406010.8 
IT and other information services 103850.8 104792.2 133400.7 169957.1 
Real estate activities 2903618.8 3960176.9 3680104.3 3476626.5 
Legal, accounting, management, architecture 
and engineering and similar activities 939356.7 864587.8 923703.4 1071930.4 
Administrative and support service activities 132838.6 163190.8 196643.6 236854.4 
Education 1475.0 3931.2 3205.3 4927.0 
Arts, entertainment and recreation 84614.3 96450.6 83118.3 80612.5 

Source: National Statistical Institute 
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Table 4 
Gross value added by economic activity groupings (Million Levs) 

 Year
Economic activity groupings 2008 2009 2010 2011 2012

�b_% 57733 58695 60716 65174 66642
Agriculture, forestry and fishing 4132 2841 2976 3519 4264
Mining and quarrying 1250 1212 1589 1636 1574
Manufacturing quarrying 8885 9079 8825 10674 11161
Electricity, gas, steam and air-conditioning supply 1933 2168 2516 2738 2708
Water supply, sewerage, waste management and remediation 533 524 610 641 869 
Construction 5386 5411 4341 4218 3936
Wholesale and retail trade, repair of motor vehicles and motorcycles 6817 6738 7219 7976 7680
Transportation and storage 3781 3695 4080 3877 4521
Accommodation and Food service activities 1385 1308 1458 1555 1188
Information and communication 3464 3375 3445 3658 3561
Financial and insurance activities 3721 4169 4889 5441 5452
Real estate activities 5181 5520 5936 6078 6122
Professional and scientific activities 1468 1863 2248 2208 2368
Administrative and support service activities 1185 1394 1046 1265 1025
Public administration 3646 3837 3706 3761 3560
Education 2049 2288 2256 2232 2618
Human health and social work activities 1440 1599 1923 2174 2458
Arts, entertainment and recreation 768 662 759 783 899 
Other activities 709 1014 894 739 678 

Source: National Statistical Institute 

� 2012 – „Manufacturing quarrying” 
(16.7%), „Wholesale and retail trade, repair of 
motor vehicles and motorcycles” (11.5%), „Real 
estate activities” (9.2%), „Financial and insurance 
activities” (8.2%), „Transportation and storage” 
(6.8%), „Agriculture, forestry and fishing” 
(6.4%), „Construction” (5.9%). 

For the period considered the participa-
tion of trade in creating GVA of the country is 
significant. The economic activity „Wholesale 
and retail trade, repair of motor vehicles and 
motorcycles“ ranks second after "Manufactur-
ing quarrying ". This is a result of the inflow 
of foreign direct investment in trade, invest-
ment in fixed assets, fixed assets acquired, the 
increase in the number of outlets and increase 
in the number of people employed in trade. 

In conclusion, investment in fixed as-
sets made in trade is a source of opening 
new stores, as well as of modernization of 
the existing ones. During the period 2008 – 
2011 " Wholesale and retail trade, repair of 

motor vehicles and motorcycles " accounted 
for 12% of all acquired fixed assets. This is 
directly related to investment (expenses) in 
acquisition of Fixed Assets, thus resulting in 
an increase in the number of outlets (stores 
and warehouses). "Wholesale and retail 
trade, repair of motor vehicles and motorcy-
cles" accounts for 15% of all foreign direct 
investment in the country. This is evidence 
of the appeal of trade to foreign investors 
and the participation of the trade in the 
formation of GVA. 
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����	 �� ���	����
� ���������� 
� 
���
�����
	�� �����	 ��	 ������� 
� �����	 ... 

� �������	��
 ���
����� 

�&. ]-+ 	$#( �?*%�&"# 

�&�*!� „�'���)"'� �� &!���$�!&�“ 

��%] 

� ��
	�%O�	� �����)�	
� 
� ���������� 
�
�����	� ��
	���, ���%�O� ���'� ����C�-
���� 
�*�
	��	� �� 	���
���	��	� �)
��$-
���� ��� ������� �� 	�����. �����C��� � 
��
�	�� ����*����, 
��	� ���� �� ������ �� 
������ ���� ��>-��$��	� 
��	����, 
��	� 
�
����	 ���%��� ���'� �������	� �� ��C�-
��� �	 
	���� �� ��	��)�	���	� ��� ��)�� 
�� ��������*. Z��������� 
� ��
���	���	� �� 

�*�
	�� � � ��
������� ����
���
		� ��$�� 
	%' � ���%���	� �� ���'� 
��
����	�
��-

�)��
		� �� ��	���)����	� �����. Z����-
	��	� �� ��	���)����% 	���
���	 � ����-
C����� 
�*�
	��	� �� 	���
���	��	� �
���� 

� �	 ��C���O� ���*���� �� �
����%���� �� 
)���, )�����
�� � *�
	 	���
���	 �� )����
� 
� ���$����	� � E�����. 

� 
	�	�%	� 
� ����� ���	 �� 
� ���� �	-
����� �� �����
�: ��� ��
	��� ���%%	 ���-
'� �������	� �� ��	��)�	��

� ��C���� �� 
��)�� �� ��������*? &	������	 � ���%�� 

	���� O� ���������� 	���
���	��	� ���-
�� ��� ��������� �� 
��
����	��	� �� 

	��	����. 

	<$%c)!#) 

����
���	�	 � ���� �	 �
�����	� 
�
-
	��� � 
�
	���	� �� ����������	� 
	����
-
	��. ��> � � 	%
�� ����
� 
 �
�*
� �
	����� 

�
	���, �������$��O� �����*�� ������ 

	�
� ��� �
���� � ������%�� ���
��� �� 
��
	��%�� �� 
�������, ��	������, ������ 
� ��	��� �����
��%. E	� ��O� ��$� �� 
� 

�$�, *� 
�*�
	����	� 	���
���	�� �)
-
��$���� �� �
�
� 
�
	�� �	 �
�����
�	� � 

�	 �
�)��� ���*���� �� ��������	� �� ���-

���������. 

&	 �
�����*�

� ������ 	�*
� ����-
C�����	� �� 
��
����	�
��
�)��
		� �� 
	���
���	��	� ����� 
� 
��$�� �� �����-
������	� �� ��

������ ���
	 
 ����	� �� 
��������� ���'���1 �� ����C����� 
�*�
-
	��	� �� 	���
���	��	� �)
��$����. Z�C�-
����	� �� 	��� ���)��� 
� '���
	������� 

�
 
������*�� �
�)���
	�, ����
�O� 
�
-
	� �	 ���� �� 	���
���	�, 	�
� � �	 
��
-
��	��% ��
���	�� �� 
�*�
	�� �� 	���
���	-
��	� �)
��$����. 

"��)'����� � �� 
� ����� �����
� 
��$�� 
�*�
	�� �� 	���
���	��	� �)
��$-
���� �� 
	����	� � 
�*�
	�� �� 	���
���	-
��	� �����
��%. ��*�
	��	� �� 	���
���	-
��	� �����
��% � 
��$�� 
��
����
	 �	 ��-
����� 
��>
	��, 
��	� �)�
���%	 
	����	� 
�� ��>��	� �����
	 �� �������%�� ��$��	� 
�	 ������� �� 	����� �� �
�����
�	� � ��-

������	�. 

]��� ����)�%���� 
�*�
	��	� �� 	���-

���	��	� �����
��% 
� ����C��� ��>��	� 
��	��)�	���� 
	�>��
	, � 
 	��� 
� 
������	 
�
����% �� ����C����� ���
	����
		� �� 
	���
���	��% �����
. ��
	�����	� �� ��-

�
� 
�*�
	�� �� 	���
���	��	� �����
��%, 
��
�. �������	� �� 	�����, ����
� �	 
�*�
-
	��	� �� ��)�	� �� 	���
���	��	� ����� � 
	�'��	� ��������%. 

��*�
	��	� �� 	���
���	��	� �)
��$-
���� �� 
	����	� 
� '���
	������� 
�
 
	�-
���	� �� ��������� �� ��	��)�	����	� 

��>
	�� �� ���������	� 	����� � 
�������-

                                                        
1 (�	��*���, ?., ��������� ��>��
		� �� 	���
���-
	��	� �����, !"##,#���%, 2001 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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	� �� 
��
� �� ��
	��
� �� 
�������	�, ��-
	������	� � ��	���	� �����
��% �� �����-
����	���	� � ��	��)�	���	�. 

"������ �
	�
	���� �, *� ����C�����-
	� 
�*�
	��	� �� 	���
���	��	� �����
��% 
�
����%�� 
��	��	�� ��-��
�
� 
�*�
	�� �� 
	���
���	��	� �)
��$����. 

��*�
	��	� �� 	���
���	��	� �)
��$-
���� �� ����������	� 
	����
	�� � ��
���-
���	� 
� '���
	������� 
�
 
	����	� �� ��-
������� ��	��)�	����	� 
	�>��
	 �� ���-
�������	� 	����� � 
������� �� 
��
� �� 
��
	��%�� �� 
�������	�, ��	������	� � 
��	���	� �����
��% �� ��	��)�	���	�, 
 
����)�%����	� �� ���)
	��	� � 
�����	� 
��� ��	����� �� ��
������	� � ��. 

� �
����%	� �� 
��
������% ��
	���-
��	� �� ��
�
� 
�*�
	�� �� 	���
���	��	� 
�)
��$���� � �����$�� ��� ����*��	� �� 

�����	� �
����%: �����, ��������	����� 
�� �����	� � �����$���%	�, 
�
	� �� 	���
-
���	��	� �����, 	�
� � �� 	�������	���	� � 
��	����	�; �	���, ������������ �� �����-
$���%	�, 
��
���	� � 
�����
����	� � 

��*��	� �� ������������ �� �����$���%-
	�, 
�	� �
���	�	 
� ��
	��% ���'� 
��
� �� 
������, 
�����	�, ���������	� �� ��	��)�-
	����	� 
	�>��
	 �� 	�����	� � �����
� �� 
	���
���	�����. 

&	�����	� ��
	���, 
��	� �
����%��	 
����C����� �� 
�*�
	��	� �� 	���
���	��-
	� �)
��$����, ����	 �� 
� �)�
�)%	 � ��� 
�����: �) 
������� 
 �����C����	� �� ��-
�����	���� ���'���; )) �����

��O� ��-
���C����	� �� �������	���� ���'���. 

��� �����	� ����� 
� �	��
%	 ��
	�-
��	�, 
������� 
 �������� �� 	�'��*�

�	� 
�����O� �� 	���
���	��	� �����, 
��	� 
���

��	 ��-������ ��� ��-���
� ����
	�-
���; 
�� �	���	� ����� – ��
	���	�, 
���-
���� 
 ����)�%���� �� ����������%	� �� 
��)�	�	� ��� �����	�. � �
����%	� �� ��-
����� �
�����
� � ����
��)����� �� 
� ��-
�� ����� ���
	�� �� ���%������ �� �	���	� 
����� ��
	���, � �	 �����	� ����� �� 
� ��-
�� ������
	�� �� �����, 
��	� �
����%��	 
��
	�����	� �� ��>-������ �����	�	� ��� 
����C����� 
�*�
	��	� �� 	���
���	��	� 
�)
��$����, � 	� ��� ��������� ���'���. 
[� 	��� ��� � ���)'����� �������� �� 
� 

	�������	 �� ���*���� � �� 
� �����$��	 

�������%	�%	� �� ����C����� 
�*�
	��	� � 
	���
���	��	� ����� ��� �
�
� �	����� 
������. 

��*�
	��	� �� 	���
���	��	� �)
��$-
���� 
� '���
	������� 
 ��
���	��� 
�	�: 
�������
	 � 
�����������
	 �� �������	�, 
����)�%����	� �� ���)
	��	� � 
�����	� 
��� ��	�����	� �� ��
������	�, 

���
	, 

������
	 � ��. 

Z����*��	� 	���
���	�� �����, ��� 
���������� �
����%, �����C��	 ������
�� 
�� ������ ���'��� �� ��
	�����	� �� ����� 
�����	�	 �� �	��C���� �� ����C����� �� 

�*�
	��	�. "�>-
��
����	�
��
�)�� 
� 	�-
�� �����, 
��	� �����C��	 ��������� 
���'��� �� ��
	�����	� �� ��������� ��-
���	�	 � �)��
		� �� 
�*�
	��	�, ��
�. ���-
��	�, 
��	� 
 ���������� ���'��� ��
	���	 
��

������ ���
	 �� ����C����� �� 
�*�
-
	��	� �� 	���
���	��	� �)
��$����. 

&
����� 
��	���> �� ����
� �� 
�*�
	-
��	� �� 	���
���	��	� �)
��$���� � ����-
���%����	� �� ��	��)��
	�	� �� ��
������-
	� �	 ������� � 
���*�
	���� � 
�*�
	���� 
�	��C����. ���������	� �� 
�*�
	��	� �� 
	���
���	��	� �)
��$���� �� ��$� �� 
� 
������ 
��� 
 ���� ��
���	��, 
��
�	� � 

�����

�� �� � 	�>. #��� 
��
����
	 �	 
��
���	���, �	���%��O� ��>-��$��	� 
	��-
�� �� 	���
���	��	� ��>��
	 ����	 �� ��-
��	 ��*����	���� '���
	���
	�
� �� 
�*�
-
	��	� �� 	���
���	��	� �)
��$����. 

Z������
		� � 
�����������
		� �� ��-
���C����	� �� �������	� 
� ��
���	��� �� 

�*�
	��	� �� 	���
���	��	� �)
��$���� 
 
��$�� ���*���� 
�
	� �� 	������	�, 	�
� � 
�� ��	��*�

�	� �������.2 Z������
		� � 

�����������
		� 
� ����
���
	���� 
���-
���� 
 ����������	� �� ����������	� ���-
��
���% �� ���$���� �� ��������	� 
���
	-
��. [� ��������� �� �����O�	� �� 	��� ��-

���	�� 
� �������� ������	�	 �� ������-
��	� 
���
	��, ���$�O� 
� ������� �	 �)-
O�% �� )��>. ����)�%����	� �� 	��� ��
�-
��	�� �� 
�*�
	��	� �� 	���
���	��	� �)
-
��$���� � �
�)��� ��$�� �	 ������ 	�*
� 

��
����	�
��
�)��
		� �� 	���
���	��	� 

                                                        
2 ��
�����, �., ���
����	�
��
�)��
	 �� 	���
���-
	��	� ����� � ��
�
� �� ��>��	� ����C�����, �
�-
����*�

� ��	����	���, !"##, #���%, 2001 
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�����, ��
��
�	� � �
����%	� �� ������� 
�
�����
� �	�����	� ��	��)�	��� �� 	���-

���	�� �
���� 
� 
���� ����	���
����� �	 
�������	� �
�O�
	�%���� �� �
�����*�
-

�	� �� ����
�. 

"� ���
	�
�, �
����� ���*��� �� ��-
��C����� �� �������
		� �� ���$����	� 
�: 
��
��	��	
	��%	� �� �����	� �� ��>
�, ��-
����������� �� ������� �	 ������O��	� � 

��	����� �*�
	��� �� ���C��	� 
 ��
	�-
*�

�	� ��	�� � ��.; �
����% �� ���$���� 
�� ���C��	�; ���
	��	� �� ��	���)���	� 
�� ����� �� ��)�	� � ���$����������	� �� 
���)����� � ����$� �� 	�'��*�

� ��� 
����� ���*���; �����$
�	� � ���*��	� 
���$���� ��� $� ������� � 
��
	���O�; 
����C�����	� �� �
	�������% ��$�� �� ��-
)�	� �� C������	�. 

����C�����	� �� 
�*�
	��	� �� 	���
-
���	��	� �)
��$���� � 	%
�� 
������� 
 
���

����	� �� �����*����� �� 

���
	�	� 
�� ��������	� 
���
	��. #�
��O�����	� �� 

��
� �� ��
	��
� � ���� �	 �
�����	� 
���

����%, 
��	� 
� ����%�%��	 
�� 	���-

���	��	� ����� ��� �����C����	� �� 	�-
�����	� �������. 

"� � )�� ���*���� � �)
	�%	��
	��	�, 
*� �� 	���
���	��	� ����� �

��%����	� �� 
������� ��� ����� ����� �
����% ����C��� 

	����	� �� ���������� �� ��������	� 

���
	�� �� �����, ��
�. ����C��� 	%'��	� 
���������	����
	 � ���� �� �	��
�	���� 
�����%���� �� �

����	�������	� ���'���, 

��	� �	 
��% 
	���� 
���>
	�� �� �����*�-
���� �� ��*��)�	� � ���	�)����
		� �� 
�����	�, � 	��� � �������	���� ��	������ 
�� ����C����� �� 
��
����	�
��
�)��
		�. 

&
�)��� ��$�� 
� 

���
	�	� �� ���-
$���� �� ��������	� 
���
	�� � 	������% 
	���
���	. ���� � 	�
�, ��O�	� ��)���	 �� 
���� �� 	���
���	� �	 
	���� �� ��	��)�	�-
��	� � ��>-��
�
� 
	���� 
� �������% �	 
������ 	�*
� �� �����$��
	�	� �� �����C-
���� �� ������� �� ��������� �����. 

[� ����C����� 
�*�
	��	� �� 	���
-
���	��	� �)
��$���� � ����� ���%�� 
	�-
��� ��$� �� �������
� 
�
	����	� ���*�-
���� �� ��	��)��
	�	� �� �	�����	� 	���-
����	��� � ��
������	� �	 �������. ���� 
	�%)�� �� 
� �
�O�
	�� �� 	���	���%	� �� 
��>���, �)
��$��� �	 
��	��	��	� 	���
-

���	�� �����. "� 	��� �
���� ����	 �� 
� 
�������%	 � ������	��	� �� ���

����	� �	 

����	�	� �� 	���
���	��	� ����� 
�*�
	-
�� �� 	���
���	��	� �)
��$����. 

�!�$#< !� +)<^$*�*#*) %* %[)!"�*� !� 
/%*+)b#*)$#*) <� "�\)&*�%*% !� 
*+�!&/%+*!#*) ^&$^@# 

� �����)�	
�	� 
� ��������	 ����� �	 
��
�	�� ����*����, 
��	� � ��
�*��� 
�� 
��
������� �� 
	����	� �� ������	������
	 
�� ��	��)�	���	� �	 ����������	� 	���
-
���	�� �
����. ���	� � �� 
� ������ �	��-
��� �� 
��
� )�����

�	� ��	���)���� 
�������%	�%, ��������O� 
� 
 ������ �� 
	����� �	�����%	 �� 
�*�
	����	� ���

��-
��% �� 
��
����	��% ����� � �� 
�
�� 
	�-
��� �������%��	 ��

������ ��$��	� � 
��	��)��
	�	� �� ��	��)�	���	�. 

<�
�	����� 
� 140 ��	��)�	��� �	 
�����*�� 
�
	��� �� �
�����
�	� � ��$� 
�� 
� ������, *� 
� ���'��%O� �����
� �� 
��
�������	�. 

��� 
�)�����	� �� �����	� 
� ������-
���� ��� �
����� ��������: 

� ������� �� 
��*�>��% ��)�� 
� ������� �� ������
���% ��)�� 
&)��)�	
�	� �� �����	� � �������	 � 

�������� ��� 140 ��)�V����%, ����������-
�� � 
�����	� 
�
	��� �� )�����

�	� �
�-
����
� – 21,4% �	 ��
�	�����	� ��	��)�-
	��� �� 	���
���	�� �
���� �������	 
��%-
	� ��>��
	 � 
����	� �� 
��

�	� 
	����
	-
��; 7,1% � 
����	� �� ��)����	� �����C-
����
	; 35,7% 
� ��������	 
 ��������
	-
���� ��>��
	; 3,6% 
� � 
����	� �� ����-
��>��% )����
; 7,1% �	 
	���	����% )��-
��
; �� 10,7% 
� �	 
����	� �� 	������%	� � 

����	��

�% )����
 � 3,6% 
� ��������	 
 
���� ��� )����
 �����*�� �	 ����-
��
�*���	�. "� ������ 1 
� ����
	����� 
�����	� �� ������	��	� 
��	��C���� �� 
��
�	�����	� ��	��)�	��� �� 	���
���	�� 
�
���� �� 
���� �� ��>��
	. 

"� ������ 2 � ����
	����� ������	��	� 
������������� �� ��
�	�����	� ��	��)�	��� 
�� 	���
���	�� �
���� �� �	��C���� �� 
�-
��*�
	��	� 	�����, ��������� �� ������. 

<������	 ��
����, *� ��
	�%O�	� ��
-
������� �)'��O� C���
 
��
	�� �� ��	��- 
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�#@^+� 1. �+%[)!*!% &?%*!%d)!#) !� 
�!")*#+�!#*) /%*+)b#*)$# 

/% &=)+� !� ]);!%&* 

 

 

�#@^+� 2. �+%[)!*!% +�</+)])$)!#) !� 
�!")*#+�!#*) /%*+)b#*)$# /% %*!%d)!#) 

!� "%$#\)&*�%*% *%��+#, 
/+)]�])!# <� /+)�%< 

)�	��� �� 	���
���	�� �
����, 
�
	� �� 
�	��C���� �� 
����	� �� ��>��
	, 	�
� � 
�� �	��C���� �� *�
	�	�	� �� ���������� 
�� 	���
���	�� �
���� � 
���*�
	��	� ���-
������� 	�����. ���� ��
����, *� �� )��� 
����*���	� �����	�	� ��$� �� 
� ������%	 

���
	�� ������ � �� 
� ����	 
��
��	�� 
�������
�. 

�b+�b%*"� !� ]�!!#*) 

[� �)��)�	
�	� �� �����	� � ��������-
�� ��������	� �� �)��)�	
� 	�)���� 
“EXCELL”, a �� 
�O��

�% ������ – ���-
��$��
	�	� �� SPSS. [� ��-���%�� *�
	 �	 
�����
�	� � ������ 

��� �� �	������	�,3 �� 
                                                        
3 �"�$� !� %*@%�%+#*): 
1- ������� 
��, 2 – �� ����
	�� 
	���� 
�� 
�������, 3 – ���	�����,  
4 – �� ����
	�� 
	���� �� 
�� �������, 5 – ����� 

�� ���������, 


�%	� ��
�	�����	� ��	��)�	��� �� 	���
-
���	��	� �
���� 	�%)�� �� �	�����%	 
����� 
����	� �� 	%'��	� ������	������
	. ��� �	 
�����
�	� 
� �	������ – �� �����% ��
�	�-
����	� 	�%)�� �� ��)��%	 ��>-��$��	� �� 
	%' 
��	���� ��� ��)�� �� 	���
���	�� 
�����, � �� �����% �� ������%	 �������	�-
��� 
����	�� �� �	��C���� �� 
�*�
	��	� 
�� ����������	� 	���
���	�� �
���� �	 �)-

��$��O�	� �� �����. 

�!�$#< !� +)<^$*�*#*) 

��� �����$���� �� ��
�������	�, ��-

�	�����	� ��	��)�	��� �� 	���
���	�� 
�
���� 	�%)��C� �� �	�����%	 �� �%
��
� 
����� �����
� �� �	��C���� �� 	%'��	� 

	���� �� ������	������
	, )������� �� ��-
�������� 
�*�
	���� ��
���	���. 

� �����	� ����� �����
� � 
������� 
 
	��� �� 
�
�� 
	���� ��	��)�	���	� �� 
	���
���	�� �
����, �
	����� ������� �	 
�)
��$����	� �� 	���
���	��	� ����� ���� 
��
�����	� 12 ��
��� �� �	��C���� �� 

�����	� 
�*�
	���� ������	��: 

� - Z����
����	� � �����	� �� �������	�; 
� - #�������	� �� �����
����	� � 
��-


���	� �� �������	�; 
� - �����$��
	�	� �� ����
� 
 ����� ��-

���� 	���
���	 � ���������� �� 	��������; 
� - ������������ �� ���
��	�� ��>
	-

��% �	 
	���� �� 	���
���	��	� 
������� 
��� �������$��
	 �� ������%	 ����������-
	� �������. 

"� 	�)���� 1 � ������ 3 
� ����
	���-
�� �����	�	� �� �	��C���� �� 
	����	� �� 
������	������
	 �� ��	��)�	���	� �	 ���-
��
����	� � �����	� �� �������	�. 

��b$#[� 1 
��</#&�!#) # �+)') !� /+)�%<#*) 
 Fre- 

quency 
Percent Valid 

Percent 
Cumulative 

Percent 
1 70 50,0 50,0 50,0 
2 50 35,7 35,7 85,7 
3 20 14,3 14,3 100,0 V

al
id

 

Total 140 100,0 100,0  

                                                                 
6 – �� ���� �� �	�����%/ 
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�#@^+� 3. ��</#&�!#) # �+)') 
!� /+)�%<#*) -% 

"� 	�)���� 2 � ������ 4 
� ����
	���-
�� �����	�	�	� �� �	��C���� ������	����-
��
		� �� ��	��)�	���	� �� 	���
���	�� 
�
���� �	 
�������	� �� 
��
���	� �� ��
-
	��
� � �)%����	� �����
����: 

��b$#[� 2 
�/�<��!) !� +�</#&�!#)*% # &+%"%�)*) 

!� /+)�%<#*) 

 
Fre- 

quen-
cy 

Per-
cent 

Valid 
Percent 

Cumulative 
Percent 

1 35 25,0 25,0 25,0 
2 70 50,0 50,0 75,0 
3 20 14,3 14,3 89,3 
4 15 10,7 10,7 100,0 V

al
id

 

Total 140 100,0 100,0  
 

 

�#@^+� 4. �/�<��!) !� +�</#&�!#)*% # 
&+%"%�)*) !� /+)�%<#*) -% 

"� 	�)���� 3 � ������ 5 
� ����
	����� 
�����	�	�	� �	 	��� ��
��
� 
� ������� ��	-
��)�	���	� �� 	���
���	�� �
����4 �� �	��-
C���� ����������	� �����$��
	� �� ����
� 

 ����� ������ 	���
���	 � ����������	� �� 
                                                        
4 ��� 	���
���	�� �
���� � ��
	�%O�	� ��
������� 

� ��� � �������, �����
	��%��	� �	 	���
���	�� 
�������%	�% �
���� 
������� 
 ������� �� 	����� 

	�������� �	 	���
���	��	� �������%	�% 
��� �����C����	� �� �������	�. 

��b$#[� 3 
�?<'%c!%&*# <� �+?<"# & ]+^@# �#]%�) 

*+�!&/%+* # #</%$<��!)*% !� *)+'#!�$# 

 Fre-
quency Percent 

Valid 
Percent 

Cumulative 
Percent 

1 45 32,1 32,1 32,1 
2 35 25,0 25,0 57,1 
3 40 28,6 28,6 85,7 
4 5 3,6 3,6 89,3 
6 15 10,7 10,7 100,0 

V
al

id
 

Total 140 100,0 100,0  
 

 

�#@^+� 5. �?<'%c!%&*# <� �+?<"# 
& ]+^@# �#]%�) *+�!&/%+* # #</%$<��!)*% 

!� *)+'#!�$# 

"� 	�)���� 4 � ������ 6 
� ����
	���-
�� �����	�	�	� �	 	��� ��
��
� 
� ������� 
��	��)�	���	� �� 	���
���	�� �
���� �� 
�	��C���� �� ������������	� �	 
	���� �� 
	���
���	��	� ����� �� ���
��	�� ��>
	-
��% ��� �������$��
	 �� ������%	 ������-
����	� �������. 

��)���� 4 

�+)]/+#)'�!) !� �])"��*!# ]);&*�#( 
/+# !)�?<'%c!%&* ]� #</?$!(* ]%@%�%-

+)!#*) /+)�%<# 

 Fre- 
quency Percent Valid 

Percent 
Cumulative 

Percent 
1 40 28,6 28,6 28,6 
2 70 50,0 50,0 78,6 
3 15 10,7 10,7 89,3 
4 5 3,6 3,6 92,9 
5 5 3,6 3,6 96,4 
6 5 3,6 3,6 100,0 

V
al

id
 

Total 140 100,0 100,0  
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�#@^+� 6. �+)]/+#)'�!) !� �])"��*!# 
]);&*�#( /+# !)�?<'%c!%&* ]� #</?$!(* 

]%@%�%+)!#*) /+)�%<# 

<������	 �� ����*���	� ��� ��
�	�-
����	� �����, ��
����� � �����	� 	�)���� 
� ������ ������%��	 �� 
� ������� 
�����-
	� 
��
	�	���%: 

�� �	��C���� �� ����������	� �����-

���� � ����� �� �����C���� �� �������	� � 
���%�� 
	���� ��������*�	� ��������	 ���-
'��%O� �����
���� � ����� �� �����C���� 
�� �������	� – ��� 85% �	 ��	��)�	���	� 

� �
	����� ������� � �
��� 14% 
� ����-
����� �	 ����������	� �����
���� � 
��
�-
�� �� �������	�. ��� 
���	� ���������� �� 
�������	� 
� ��)�V���� �����*���� ��-


��� �� ����	����	� �	������, 
��	� ��-

����, *� � ����
	�� 
	���� ��������*�	� �� 

�����	 ���	�	� ����$����	� – 50% 
� ��-


��� �������, 10,7% 
� ��-

��� �������-
�� � 14,3% �%��	 �	����� �� �����
�. ��	� 
����$�	���� ��$� �� 
� �	*�	�, *� � ���%-
�� 
	���� ��������*�	� �����	 ���
��	�� �� 
��	��)�	���	� ���
�, 
���	� �� ����	 �� 
������%	 ����������	� ������� – ������-
��	������ 
� 
��� 7,2% �	 ��	��)�	���	� 
�� 	���
���	�� �
����. ��	� �%�� ���
� 
*�
	 �	 ��	��)�	���	� ��� ��)��� 
� �� 
��������* (39,3%) 
� ��	���
���	 �	 ����-
������	� �����$��
	� �� ����
� 
 ����� 
������ 	���
���	 � ����������	� �� 	����-
����. 

��"$�\)!#) 

����C�����	� �� 
�*�
	��	� �� 	���
-
���	��	� �)
��$���� � 	%
�� 
������� 
 
���

����	� �� �����*����� �� 

���
	�	� 
�� ���$���� �� ��������	� 
���
	��. ��� 

	������% 	���
���	 �����*�����	� �� 

�-
��
	�	� � �
����� ������
	��
� �� �����%-
���� �� �����	� �� ��
	��
� �� �����
��%	� 
�	 ���������	��% �� ��	��)�	��%. #�
��-
O�����	� �� 
��
� �� ��
	��
� � ���� �	 
�
�����	� ���

����%, 
��	� 
� ����%�%��	 

�� 	���
���	��	� ����� ��� �����C����-
	� �� 	������ �������. ��	� ��
���	�� �� 

�*�
	��	� �� 	���
���	��	� �)
��$���� 
�����	� �� ��
	��
� � 	%
�� 
������� 
�
 

������
�	� �� 	���
���	��% �����
 � 
 
���

����%	�, 
��	� 
� ����%�%��	 
�� ��-
��. �� ������� ��	���)����	� ����� � � 
��-)�������%	�� ������� � 
��
������%	� 

 $�������	��% 	���
���	 )����������� �� 
��-���
�% 
��
 �� ��
	��
� �� 	�����	�. � 

��
������%	� ��$�� 
���	� ��	���)���� 
����� ���*�	���� ������
	�� ���	 ����� 
�	 	%', 
��	� �
����%��	 ��-)���� ��
	��
� 
�� 	�����	�. Z��)��� 
�, �	�����	� ������ 
	����� � �����*��	� 	�������	��� ����%-
�%��	 �����*�� ���

����% �� �	��C���� 
�� 
��
� �� ��
	��
�, 
��	� 	�%)�� 
	��
	-
�� �� 
� 
�����	 �	 ��������*�. &
�)��� 
��$�� � �� 
� �
����%�� )���� ��
	��
� �� 
��
�� ������%O�	� 
� �����
	�, 
�
	� � �� 
������	�� 
	�
� 
 ���%�� �����	�� 	��-

��� �� ������. 

[� ����C����� 
�*�
	��	� �� 	���
-
���	��	� �)
��$���� � ����� ��
�
� 
	�-
��� ��$� �� �������
� 
�
	����	� ���*�-
���� �� ��	��)��
	�	� �� �	�����	� 	���-
����	��� � ��
������	� �	 �������. ���� 
	�%)�� �� 
� �
�O�
	�� �� 	���	���%	� �� 
��>���, �)
��$��� �	 
��	��	��	� 	���
-
���	�� �����. "� 	��� �
���� ����	 �� 
� 
�������%	 � ������	��	� �� ���

����	� �	 

����	�	� �� 	���
���	��	� ����� 
�*�
	-
�� �� 	���
���	��	� �)
��$����. 

&�������� ���
	�*�

� ��	���
 ����-

	���%�� ����)�%����	� �� 
�*�
	��	� �� 
�

����	�������	� ��)�	� �	 	���
���	��-
	� �����. ���� � �
�)��� 
�O�
	��� ���)-
��� ������ �)
	�%	��
	��	�, *� 
 ����)�%-
����	� �� 
�*�
	��	� �� ���������� �� ���-
�����	� 
���
	�� 
� ��
	��� �����%���� �� 

���*�
	����	� ��
���	��� �� 	%'��	� ��-
)�	�, � �		�� � �
�����% �� �

����	���-
���� ���'���. &	 ����� 
	����, ����)�%��-
��	� �� 
�*�
	����	� ��
���	��� �� ������-
���� �� �����$��% 
�
	�� (����C����� �� 
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	�'��*�

�	� ��	����
	 �� ���
�, �����*�-
���� �� 

���
	�	�, �����%���� ������$�-
	����
		� �� ���
	��	� �� �����C���� �� 
	������-���	������	� �������� � ��.) ���-
���%�� �� 
� ��
	���� � ��-��
�
� 
�*�
	�� 
�� 	���
���	��	� �)
��$���� �� 	�������-
	���	� � ��	����	�. E	� ��O� �������%	�-
%	� �� ����C����� 
�*�
	��	� �� �

����-
	�������	� ��)�	� 
� �	 �
�)��� 
�O�
	��-
�� ���*���� �� ����C�����	� �� 
��
����-
	�
��
�)��
		� �� 	���
���	��	� �����, 
	�> 
�	� 
� ��������� )�� �������	���� 
����
	����, � �����	��, 
� 
������$�� 
 
�����%���� �� �

����	�������	� ���'��� 
�� �����	�. 

&)��������	� �� ��������	� ���� 
 


�*�
	��	� �� 	���
���	��	� �)
��$���� 
	�%)�� �� 
���>
	��, 
�
	� �� ����������	� 
����������% �� 	���
���	��% �����
, 	�
� 
� �� ��������	� ���$���� �� �������	��-
C���%	� ��$�� 	���
���	��	� ����� � 
��>��	� 
����	�. 

����C�����	� �� 
�*�
	��	� 
� 
	���-
���� *��� 
��	��	�� ������������� �� 
��������	� ����, ���������� �� �������-
	����	� 	�

�, ���)�	� � ������	� �� ��-
��)�%���� �� ��������>
	���	� ��$�� 
	���
���	��	� ����� � 	�'��	� 
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GUIDELINES IMPROVED THE QUALITY OF TRANSPORT 
SERVICES BY ROAD 

Assist. Iliya Gatovski, PhD 
Department "Economics of Transport" 

Introduction 

This paper addresses the main factors in-
fluencing the improvement of the quality of 
transport services for carriage of goods. Made 
a survey which aims to highlight the most im-
portant criteria that influence decision of con-
sumers when choosing a carrier. It`s consid-
ered quality indicators and studied the de-
pendency between them and their impact on 
the competitiveness of the automotive compa-
nies. Development of road transport and im-
proving the quality of transport services are 
crucial to ensure fast, safe and clean transport 
for businesses and citizens in Europe. 

The article attempts to answer the ques-
tion: What factors influence consumer deci-
sion of a carrier? The answer will greatly as-
sist transport companies in shaping their com-
petitive strategies. 

Exposition 

Transport is a major sector in the national 
economy. It is related with all other sectors 
producing different types of goods or services 
and performs functions in the supply of raw 
materials, fuel and finished products. There-
fore it can be said that quality service for each 
sector of the economy is essential for its 
proper functioning. 

From an economic point of view, increas-
ing the competitiveness of the transport com-
pany is to maximize the effect with minimum 
costs to improve the quality of transport ser-
vices. Solving this problem is characterized by 
specific features, depending on both the type 
of transport and the specific indicators of qual-
ity of transport services. 

It is necessary to distinguish the quality 

of transport services in the country and the 
quality of transport products. Quality of trans-
port production is a complex set of useful 
properties that determine the degree of its suit-
ability to meet the needs of freight transport 
for the economy and the population. 

By improving the quality of transport 
output increases its useful value, thereby creat-
ing conditions for increasing the efficiency of 
the transport process. Achieving high quality 
transport products, respectively haulage de-
pends on the performance of the transport 
companies and their subsidiaries. 

Quality of transport services in the coun-
try is characterized by the degree of preserva-
tion of the consumer properties of goods car-
ried and the deadline for the delivery of raw 
materials and finished products to manufactur-
ers and consumers. 

It is quite natural that the increase in qual-
ity of transport products provides correspond-
ingly high quality of transport services. 

The quality of the transport service of the 
national economy and the population is char-
acterized by a degree of preservation use-
value of freight and meeting the deadline for 
delivery of raw materials and finished prod-
ucts to consumers in improving the comfort 
and convenience of traveling and others. 

In terms of competition to achieve a high 
quality transport service is possible under the 
following conditions: first, regulating the 
rights and obligations of both transport com-
panies and shippers and passengers, second, 
contracting obligations, penalties and compen-
sation in the cases of default, with a focus on 
the duration of carriage, comfort, preservation 
of use-value cargo during transport. 

Individual factors that provide improving 
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quality of transport services can be divided 
into two groups: a) related to the provision of 
additional costs, b) do not require the per-
formance of additional costs. 

The first group relates factors associated 
with raising the technical level of the transport 
companies that require larger or smaller in-
vestments, the second group – the factors as-
sociated with improving the organization of 
work in the company. In a market economy it 
is appropriate to give full vent to the expres-
sion of the second group of factors, the first 
group to be given to those who ensure the 
achievement of the greatest results in improv-
ing the quality of transport services, and it at 
least cost. For this purpose it is necessary to 
properly rank the importance and arrange 
events to raise the quality of a transport com-
pany in each period. 

Quality of transport services is character-
ized by parameters such as regularity and 
timeliness of shipments, improved comfort 
and ride comfort of the population, speed, se-
curity and others. 

The different transportation companies, 
under certain conditions, carry unequal 
amount for achieving a result in terms of qual-
ity improvement. The most competitive com-
panies are those that perform minimal cost to 
achieve a particular result in terms of quality, 
respectively companies that maximize the ef-
fect of improving the quality of transport ser-
vices with fixed costs. 

The main criteria for assessing the quality 
of transport services are meeting the needs of 
the population of transport in quantitative and 
qualitative terms. The formation of the quality 
of transport services can not be expressed with 
a single indicator, however complex it may be. 
Only a set of indicators that reflect the most 
important aspects of transport activity can 
provide a comprehensive characterization of 
the quality of transport services. 

Regularity and timeliness of transporta-
tion are indicators of the quality of transport 
services of importance for both freight and 
passenger transport. Regularity and timeliness 
are directly related to the implementation of 
the planned schedules for movement of vehi-
cles. To measure the level of this indicator is 
used the percentage of vehicles traveling time 

from the total. The improvement of this indi-
cator for the quality of transport services is 
particularly important in terms of competitive-
ness transport company, since the market 
economy individual transport users are highly 
interested in the regular performance of their 
economic ties. 

In practice, the main reasons for breaking 
the regularity of the movement are: mis-
matches during that trip, differentiated by time 
of day and control sections of the route to ac-
tual road and others; traffic conditions along 
the route, vehicle downtime at work and pre-
mature retraction in the garage for technical or 
other reasons; inhibitions in traffic at railroad 
crossings and intersections, the violation of the 
established operating mode drivers. 

Improving the quality of transport ser-
vices is closely associated with the require-
ment to increase the speed of the vehicle. Re-
ducing the term of delivery is one of the basic 
requirements, which are brought to the trans-
port company in carrying freight. 

It is not without significance the fact that 
the acceleration of the transport company 
transport ceteris paribus increases the degree 
of use of vehicles during, respectively increase 
their productivity and leads to a relative reduc-
tion in operating costs, which in turn contrib-
ute to increased profits and profitability of the 
company, and this is further potential for im-
proving competitiveness. 

Particularly important are the rates of 
movement of vehicles in freight transport. 
This is because the choice of the mode of 
transport from the users in the highest level is 
determined in terms of the possibilities for car-
rying out the transportation of a minimum 
time. 

Improving the quality of transport ser-
vices greatly can contribute systematic study 
of the needs of individual shippers and popula-
tion operations. This must be done within the 
area served by the transport company. On this 
basis can be determined and the parameters 
required by the client for a transport company 
quality transport services. 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 

 108 

Analysis of the results of the consumer on 
the quality of transport services 

The paper uses data from the survey, 
which is designed to investigate the degree of 
satisfaction for users of transport services. The 
aim is to find an answer to how Bulgarian 
automobile enterprises dealing with freight 
meet the quality requirements of the competi-
tive market and to what extent satisfying the 
needs and demands of consumers. 

Polled 140 users from different sectors of 
the economy and can be assumed to be an ap-
propriate sample for the study. 

When collecting data using two principles: 
� Random selection 
� Principle of the independent choice 
Data processing and analysis was carried 

out at 140 observations, divided into the fol-
lowing sectors of the Bulgarian economy – 
21.4% of respondents transport users develop 
their activities in the field of agriculture, 7.1% 
in the mining industry; 35 7% are engaged in 
manufacturing activities; 3.6% are in the en-
ergy business, 7.1% of the construction busi-
ness, a 10.7 percent were in trade and shipping 
business and 3.6% are engaged in other kind 
business other than the above-mentioned. Fig-
ure 1 presents data on the percentage of sur-
veyed consumers on transport services in the 
field of activity. 

 

Figure 1. Percentage of surveyed consumers 
on transport services in the field of activity 

Figure 2 is shown the percentage of re-
spondents transport users in terms of the 
amount of cargo delivered for shipment. 

 

Figure 2. Percentage distribution of 
consumers surveyed in terms of quantity of 

cargo for carriage 

The analysis shows that this research cov-
ers a wide range of transport users, both in terms 
of the areas of activity and in terms of frequency 
of transport services and the quantity of goods 
transported. This shows that on the basis of the 
results obtained can be made reliable conclu-
sions and make recommendations. 

1. Data Processing 

For data processing program used to proc-
ess tables "EXCELL", for actual analysis – ca-
pabilities of SPSS. For most of the questions is a 
scale responses of the respondents were users of 
the transport service must respond according to 
their level of satisfaction. Two questions are 
open – one of the respondents must list the most 
important of these criteria when choosing a 
transport company, and the other to make addi-
tional comments regarding the quality of trans-
port services from servicing companies. 

2. Interpretation of results 
In the survey, respondents transport users 

had to answer several sets of questions regard-
ing their level of satisfaction based on specific 
quality indicators. 

The first group of questions is related to 
the extent to which transport users, were 
happy with the service of the transport com-
pany in the last 12 months on the following 
quality parameters: 

� Schedule and transport time; 
� Compliance with the schedule and 

terms of carriage; 
� The ability to link with other modes of 



GUIDELINES IMPROVED THE QUALITY OF TRANSPORT SERVICES BY ROAD 

 109

transport and use of terminals; 
� Take appropriate action by transport 

companies failing to meet the agreed transport. 
Table 1 and Figure 3 present the results in 

terms of the degree of satisfaction of users of 
the schedule and timing of shipments. 

Table 1 
Schedule and during transport 

 Fre- 
quency Percent 

Valid 
Percent 

Cumulative 
Percent 

1 70 50,0 50,0 50,0 
2 50 35,7 35,7 85,7 
3 20 14,3 14,3 100,0 V

al
id

 

Total 140 100,0 100,0  
 

 

Table 2 and Figure 4 presents the results 
regarding satisfaction of transport services by 
compliance with delivery deadlines and 
scheduled time of departure: 

Table 2 
Compliance with the schedule and timing of 

shipments 

 Fre- 
quency Percent 

Valid 
Percent 

Cumulative 
Percent 

1 35 25,0 25,0 25,0 
2 70 50,0 50,0 75,0 
3 20 14,3 14,3 89,3 
4 15 10,7 10,7 100,0 V

al
id

 

Total 140 100,0 100,0  
 

 

Figure 4. Compliance with the schedule and 
timing of shipments -% 

Table 3 and Figure 5 shows the results of 
how satisfied users of transport services to of-
fer opportunities for connections with other 
modes of transport and the use of terminals of 
trucking companies in carriage. 

Table 3 
The ability to link with other transport 

modes and the use of terminals 

 Fre- 
quency Percent 

Valid 
Percent 

Cumulative 
Percent 

1 45 32,1 32,1 32,1 
2 35 25,0 25,0 57,1 
3 40 28,6 28,6 85,7 
4 5 3,6 3,6 89,3 
6 15 10,7 10,7 100,0 
     

V
al

id
 

Total 140 100,0 100,0  
      

 

 

Figure 5. The ability to link with other 
transport modes and the use of terminals 

Table 4 and Figure 6 presents the results 
of how satisfied users of transport services re-
lating to the taking by the transport companies 
of failing adequately to perform the opera-
tions. 

Table 4 
Take appropriate action, failing to meet the 

agreed transport 

 Fre- 
quencyPercent

Valid 
Percent 

Cumulative 
Percent 

1 40 28,6 28,6 28,6 
2 70 50,0 50,0 78,6 
3 15 10,7 10,7 89,3 
4 5 3,6 3,6 92,9 
5 5 3,6 3,6 96,4 
6 5 3,6 3,6 100,0 

V
al

id
 

To-
tal

140 100,0 100,0  
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Figure 6. Take appropriate action, failing to 
meet the agreed transport 

The analysis of the data obtained in the 
survey shown in the above tables and figures 
allow you to make the following observation: 

In terms of the proposed plan and time for 
transportation largely airlines provide appropri-
ate timelines and time for transportation – over 
85% of consumers were satisfied and 14% dis-
satisfied with the proposed timetable and terms 
of carriage. In actual execution of shipments are 
increase rather negative responses, indicating 
that somewhat carriers do not honor their com-
mitments – 50% are more satisfied 10.7% are 
more dissatisfied and 14.3% no answer. As posi-
tive can be reported that largely carrier’s take 
adequate measures for consumers, when they 
can not fulfill their contractual transportation – 
unsatisfied only 7.2% of transport users. Overall 
minority of consumers in their choice of carrier 
(39.3%) are interested in the opportunities avail-
able for connections to other modes of transport 
and the use of terminals. 

Conclusion 

Improving the quality of transport ser-
vices is closely associated with the require-
ment to increase the speed of movement of 
vehicles. In freight transport increasing speeds 
is essential for reducing the delivery time of 
products from producer to consumer. Reduc-
ing the term of delivery is one of the basic re-
quirements, which are brought to the transport 
company in carrying freight. As an indicator 
of the quality of transport service delivery 
time is closely related to the specificity of the 
transport process and requirements, which are 
brought to it. Generally automotive company 

is in a better position to compete with railways 
due to the lower limit for delivery of goods. In 
the competition between automobile compa-
nies have significant advantages those that 
provide faster delivery of goods. Of course, 
different types of cargo and shippers sued 
various different requirements in terms of de-
livery time, which must be strictly adhered to 
by the carrier. It is particularly important to 
provide fast delivery of perishable products 
and scarce goods with a large current market 
demand. 

Improving the quality of transport ser-
vices to a large extent can contribute system-
atic study of the needs of individual shippers 
and population operations. This must be done 
within the area served by the transport com-
pany. On this basis can be determined and the 
parameters required by the client for a trans-
port company quality transport services. 

Certain practical interest is the improve-
ment of the quality of the operational work of 
the transport company. This is a critical issue 
due to the fact that the improvement of the 
quality of the use of vehicles for a reduction of 
quantitative indicators for their work, and thus 
saving operating costs. On the other hand, the 
improvement of the quality indicators for the 
use of the rolling stock (increase the technical 
readiness of the park, speed, reduced length of 
stay for loading and unloading, etc.). Allows 
to reach and quality transport services to ship-
pers and passengers. Therefore, measures for 
increasing the quality of operational work are 
particularly essential to the competitiveness of 
the transport company, as implemented with-
out further increase, on the contrary, is ac-
companied by a reduction in operating costs of 
the company. 

Linking transport prices with the quality of 
transport services should help both the rational 
organization of the transport process and the 
proper settlement of the relationship between the 
transport company and its customers. 

Improving quality by stimulating differ-
entiation of freight charges, use of surcharges, 
penalties and bonuses to improve the interac-
tion between transport companies and their 
customers. This issue is crucial in the organi-
zation of both freight and passenger transport. 
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��
	���	�, ���%�O� ���'� �������	� ��>-
��
	 � �����$��
		� �� ������� �� �������� 
��������

� ��C���%. 

��> 
�	� ����������	� � ��	��	����� 
�	 
��
���� „���)
“ ��	���
� �� ����
� �� 
)����
 ��>��
		� �� 
� �	��
% �� 
��
��	�� 
�	��
�� �� �
�����
�	�, ��
	�%O�	� 
	�	�% 
O� 
� ������$� ���� ���� ���
	�*�

� 
��C���� �� ������
���% �� ��	���
�	� 
 
��� �� 
� ����������	 ���*�	�	� �	 ���� 

	����, � �	 ����� �� 
� ����	���	 
�� 	��-

������	� � ������	��	� �� ��>��
		� �� 

��
��	��% ����	��
��. ��
	� � �� 
� 
����	��� 
�� ����	�	� � �������% 
*�	�-
����� ���
	�
�. � 
�����O�% �������� �� 
�����)�� � ���������� 
	��
	���	� �� ��-
	���
�	� � � ������ ��C���� �� ��>��	� 
��������� � 
�
	��� „����
���	“. 

2. �%]#=#[#+�!� ')*%]#"� !� �%+b& <� 
b#<!)& %[)!"� !� ]);!%&* � &)"*%+ 
*+�!&/%+* 

[� �� 
� ������� ��>��
	 �� �����	� � 
���)'����� �� �
�
� �	�� �	 �����	��	� � 
�� 
� ����� )����
 ����
�. �� 
��% '���
	�� 
����
�	� �� ��>��
		� ����
	���%�� �����-
�%�� �����
 '���
	�������O, 
� 
 �����C-
����	� �� ������ �
����� � 
������O� ��-
���$��

� ���
���. � ���
	�
�	� ��� ���-
��*�� ��	��� �� )����
 ����
� �� ��>��
	. 
�
%
� ���� �	 	��� ��	���
� � ���'��%O� 
��� ������� �� �����*�� �� 
��
���
���% 
����� ���
�, 
����� � ������. 

(�	���
�	� �� ���)
4 � ����$��� � 

�����	���� ��
�� �� �����$���� ��� ���-
��� �� ��>��
		�. �% ��$� �� 
� ������ 
�-
	� 
������������ ��������

� ��
	�����	, 

�>	� �� ��� '���
	�� �� �������%O� ����-
��
	��
� ��� ������� �� ��>-�������� ��-
C���� �� ��	��������� �����
�����	� �� 
����������*�

�	� ��>��
	 �	 ���� 
	���� 
� �� ��������� �
�O�
	�%����	� �� �����-
	� �����$��

� ���
��� 
������� 
 ���-
������	�, ������������	�, ��	�������	� � 

��	��������	�. 

(�	���
�	�5 � ���'��%O� �� ������ �� 
��>��
		� �� �����	�, �� �� � ��
�*��� � �� 

� �	��
% 
�� 
��
��	�� 
�
	�� �	 �
�����-

�	�. "��)'����� � ���� ���� ���
	�*�

� 
��C���� � ������������ �� ��	���
�	�, 
��>��	� ������������ � ����	����� 
��%�� 

������
�	� �� 	���
���	��% �	��
��. 

� 
��
	��
��%	� �� ������������	� 
��	���
� �� ���)
 ��������	� � ��
�*��� 

�� ��>-
�O�
	����	� '���
	���
	�
� �� 

                                                        
4 &���������%	 ����� � ��	��	���� �	 �����
��
-

�	� )����
 
��
���� „���)
“ 
5 �� ��	����� �	 �������� �., �����
�� �����$-
���	 � )����
�, #���%: „?V���“ #., 1996. 15-16 
., 
�������� �., (�$��������� )����
 �������. #�-
��%: „?V���“ #., 1999, 
. 45-46  



������ �
��
� �� ����������Z��
��� �������, Z��� ������
����� �� ������
��� �� ����� 

 113

	���
���	��% )����
, 
�	� ������� ���-
���
	��	� � ����
�	� 
�O�
	����O� � ���-
�������	� ��	���
�. [� ���	� 
� ������� 

�O��
		� �� �����%, 	��	�% � *�	���	�% 
��
���	��, �� 
��	� 
� �����)�	���, �� �� 
����	 �� �	�����%	 �� )�����

�	� 
*�	�-
����� ��
�����	��
	�� � ��>
	��O�	� 
*�-
	������ ���
	�
�. 

2.1. %�
������� �� ���

� 
&	*�	�>
� 
������
�	� �� 	���
���	-

��% �	��
�� � ���)'����� �� 
� ������ 
�	���% ��
���	��% – „����
	���� �� �)��� 
�� �������	� ��������
	��“ 
 ��
���	�� �� 
���	�)����
	, 
�	� � ����$����	� O� 
� 
�)�
���� ���)'�����
		� �	 	��� ����%��. 

„�?<�+?_�)'%&* !� %b_#*) �"*#�#“ 
� 
������ 
 ����
� 
	����	� �� ��'����
	 
��� 	�
� ����*���	� ������O����
	 �� ��-
��
	����	�, 
��	� � ���� �	 ��*���	� �� 
� 
���)��� ���� ���� ����� � ��*����C�. 

������O����
		� �� 
�)
	����% 
���-
	�� 
� ��*�
�%�� 
�	� 
	�>��
		� �� ��*��-
)�	�, ���	� �	 �	*�	� �� ���'��� � ���'��� 

� ������� �� 
�)
	����% 
���	�� ���	 �	 
)����
� � 
� ������ � ������	. ��)��	� 
������O����
	 �� 
�)
	����% 
���	�� � 
������
	��
� �� ������	%���� � ��
	�$ �� 
�������%	��	� 

���'��%O �� ��$��	� �� ����������-
��	� ��	���
� �� ���)
 � ��
���	��% „���-
���O����
	 �� �)O�	� �
	���“. ��> 
� 
�����
���� 
 ��
���	��% „
	���� �� ��'��-
��
	 �� 
���	��� �� ���
�	� �����“ �� ��-

� � 
�)� 
� �� 
��������� ���*���. 

�%+'^$� 1. �%+'^$� <� #<\#&$(��!) !� 
„�?<�+?_�)'%&**� !� %b_#*) �"*#�#“ 

��
������ �  


���	�: �&< – ������O����
	 �� �)O�-
	� �
	���6; 
��� – ��*��)� ����� ��'�� � 
������ 
&< – ������� �� �
	���	� / 
�-
��	���	� 

                                                        
6 #	�>��
		� �� �)O�	� �
	��� ��$� �� 
� ����*� 
�� ��� ��*���: 1) �����	��>�� �
	��� + ���	
�	-
��>�� �
	��� � 2) #�)
	��� 
���	�� + �����
��*�� 
�����$���% + ���	
�
��*�� �����$���% 

������O����
		� �� �)O�	� �
	��� 
(�������	� 
���	���) � ��$�� � �
��)'��-
	�� ��
���	�� 
��	� ��$� �� 
� �������� 
�$�������. � ���%�� 
	���� ��
���	��% � 
��> ��$��% �����$��O ��'������ �� ����-
��O����
		� �� 
�)
	����% 
���	��. ��)-
��	� ����� �� ������O����
	 �� �)O�	� 
�
	��� ���� �� ��
�
� 
	�>��
	� �� �����-
	� �� ������O����
	 �� 
�)
	����% 
���-
	��. � ���
	�
� �� ���������	� ����� �� 
������O����
	 � �	 8 �� 12%7. ��> ��$� �� 

� ������$�� 
���
	�%	���� � �� 
��$� 
�-
	�, � 
��*��	�, 
���	� 
� ��)�V���� 
�O�
-
	���� �	
������� �	 
�����	� 
	�>��
	, �� 
����O�	� �����, �	��
��� ��� ��� �����-
������% � �*�
����%	� �� ����������*�. 

„�/)+�*#�!� +)!*�b#$!%&*“ 

� ��	��	�����	� �	 
��
���� ���)
 
��	���
� �� ������ �� ��>��
	 �� ���
�	� 
�����, �	���%	 ��
���	��, 
�>	� ��������	 
� „����
	���� �)��� �� �������	� �����-
���
	��“ – 
�>	� ����� ����
� �� �������-
	� � ����
�	� 
 �������C��� ��������
	�� 
� ��	��� �����
��% � ��
�*�� 
�� ����
� 
�� ����� �	 ��������
	����%	 )���C. 
����
���	��%	 �	��
��, 
�
	� � �	��
��	� 
�	 
����	� �� �
����	� �� �������	 ����
�, 
��� 	%' �����
� �� ��������
	�� �� �����-
����	� �����
��%, 
������ 
 ��>��	� ��	-
��)�����. 

��������
	����	� ��>��
	 � 	���
���-
	� 
� ������� *��� ������	�	� 
�����	��, 
���������	� 	����� � ���������	� ��	����. 
"#� �$������ � �� 	����
�*�% ��)��
��� 
����� �� ��
���	���	� �������O� 	��� ��>-
��
		� � 	���
���	��% �	��
��. 

���� ��
���	��� �� �	
��%��	 ���
��
-
	���	� �� �����	�� � ��
	�$ �� �������%	�%-
	� � ����
%	, �� 
��� �	 ��������

�	� ��C�-
��%, �� � �	 
	����	� �����	�
	 �� �����
	-
��
	���	�. ������ 
������
�	� �� 	���
���-
	��% 
�
	�� 	��� ��
���	��� 
	���	 ����	�*-
�� 
�
 
�����O�%	 ��
���	�� �� ����
�. 

� �)�)O���� ��
���	��%	 „!�+�&*��!) 
!� %b)'� !� =#+')!%*% /+%#<�%]&*�%“ �� 
�	���%�� ��
	�	�*�� ���
��	�� ��������
-

�	� ���
	�
� � 	��� ������ �����%��	� �� 
                                                        
7 !��C, �., ��V*��� 
��������	� � �����$���	� 
#���%: ���� ���, 2008. – 82 
. 
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 ��� ��
���	�� – „%/)+�*#�!� +)!*�b#$-
!%&*“, 
 
��	� ���)%����� �� ����������-
�� �� ��	���
�	� �� ���)
 �� )����
 ����-

� � % ����	����� 
�� ��$��	� �� 	���
-
���	��	� ����������*�. 

<
���	� ��� ��
���	��% „�����	���� 
���	�)����
	“ ��$� �� )��� ����
��
	�� 
�	 ���� 
	���� O� )��� ��
�*�� 
�� ����-
���%�� ��'����
		� �� �����	�, � �	 ����� 
O� � ��
�*�� 
�� ����������� �� �
�����-
*�

�	� > 
�
	�%��� � � 
�O�	� ����� ��-
�����%�� �� 
	����	� �� 
��
����	�
��-

�)��
	8. 

��
���	��%	, 
�>	� O� ���������� � 

��������	 �� �����	���� ���	�)����
	, 

���	� � *�
��	��% � )��	��% ��'��, �� ��-
C�% 
��*�> 	. ���. ��*��)� ����� ��'�� ��-
���� � ����	������9, � � �������	��% 
� 
���'���	� �	 �
�����	� ��>��
	. 

�%+'^$� 2 �%+'^$� <� #<\#&$(��!) !� 
„�/)+�*#�!�*� +)!*�b#$!%&*“ 

���
���	�
�� �  


���	�: &Z)	 – �����	���� ���	�)��-
��
	, 
���� – ��*��)� ����� ��'��, 
������ � ����	������, 
��� – ���'��� �	 �
����� ��>-
��
	 

���	��%	 ��'�� (��*��)� ����� ��'�� 
������ � ����	������)10 � 
���	� �
	���O� 
�	 ���'���	� 
��� ���
������ �� 
	�>��
	-
	� �� �����������	� �
���� (���'���	� �� 

�������, ��	������ � 	���), )�� �� 
� 
                                                        
8 ���	�$����� �����	� �����
��*��/ 
	��	���*�

� 

��
����	�� ������
	��. ����*� � ����	, (., �. 
����
. !���� ����	 � <������	 �� �����
���	� �	-
*�	�, ���. ��	�
-[����, 2011- 
. 44-48. 
9 �����
�� 	�����, ����
	���%��O ����*��%	 ��-
	�
, ������� � 	�*�� ���������� ����� 
10 ���	��% ��'�� 
� ��*�
�%�� �� 
�����%	 ��*�� �	 
������� �� �)O� ���'��� �	 �����	���� ��>��
	 
(
�� �� ��� 15000 � 
	�	�
	�*�

�% ������%� �� 
&	*�	� �� ���'��� � ���'���) 
� �����%	 �)O�	� 
�����	���� ���'��� (
�� �� ��� 10000, ����� I, � 

	�	�
	�*�

�% ������%� �� &	*�	� �� ���'��� � 
���'���) � 
� ���)��%	 ��*�
����	� ����	������ 
(
�� �� ��� 10400 � 
	�	�
	�*�

�% ������%� �� 
&	*�	� �� ���'��� � ���'��� 

�
�V*��	 ������
	��	����	� ���'���, 
����	�����%	� � ���'���	� �� ��'��. 

��� �����������	� �� ��
���	��% 
„�����	���� ���	�)����
	“, 
�
	� �	)��%-
��'��, ��� �������� O� 
� ����� �	 ���� 

	���� ����	� �� �����	���� ���	�)����
	 

�	� ����� �� ��'����
	, � �	 ����� �� �� 

� ������ '���
	��� > 
��%�� ��������% 
��
���	�� „ ����
	���� �)��� �� �������	� 
��������
	��“11, O� 
� ��������� �
���-
��*�

�	� 
�
	�%��� � ����	� �� 
��
�-
�����% �� �����	� ��� �	��
��� � 
��	� 	% 
��>
	��. � ��$���������	� ���
	�
� 
�-
O�
	����	 ���� ����� �)O� �������12,*��� 

��	� 
� �������� 	�� ����, '���
	�����-
��O� ��� �������%O� �
�����*�

�	� 
���
��
	��� �� �����	� ��� �	��
���: 

� ����� (�	��
��) 
 	��>�� 
��
����	-
�� ������
	�� – ��� 
��	� 
��������	� �� 
�����	���� ���	�)����
	 � – 0,40 � �� ��
�
 

� ����� (�	��
��) �	 )���C��� 
 ��-

�
� ���� �� 
��
������% – ��� 0,40 (
�-
����������	� ��$�� �����	� ��
���%�� 
�%��
	��	� ���	�)����
	) 

� ����� (�	��
��) 
 %��
	�� 
��
�-
�����% � )���C� – 0,20 � �� ��

� (��� 
�-
�	� ��	� ���� ����� �� ��$� �� ������� 
�����
��*�� 
��
����	�� (������O�
	��) 
������
	�� 
��%�� 
��
����	�	� 

„
�+�&*��!) !� =#+')!#*) /+%]�cb#“ 

���	�%	 ��
���	�� 
� ������� 	�
� 
�
-
	� � � ����������	� ��	���
� � 
������ 
 
�	*�	��� ����
	����	� �� �������	� ���-
��$)�13 �� �����
	�, 
	�
�, �
���� � ��., 
��
 
� �
���	��� ���'� �������	� �
	��-
��
	 �� )����
�, 
�	� ����������*�

�	� 
�����$��
	� 
� 
������	 
 ��������	� �� 
����
	���	���� ����� �� �����	�, 
 ��� �� 

� �*��	�%	 %
�� 	�������� �� �	��C���� 
�� �������	� �����$)�. (�$� �� )��� ��-
����� �����	���� � ��������C�� ���� � 

	��	���*�

� � 	�� � ����*� ������. 

                                                        
11 ��� 
�>	� 
	����	� �� ����
� �� ��>��
		� �� 
�����	� ��
���� ���� �����	� 
� ������ ��� �?<>%], 
<�&*%; #$# /%!#c)!#) � �)��� �� ��������
	��	�. 
12 #�O�
	����	 � ��
�V*���% 
13 ��� ������� �����$)�, 
� ��� � ������� „��	��-
	� ���'��� �	 �����$)�“ 
�� 15100 
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„��]$?c!($%&* !� =#+'�*�“ 

[����$�%��
	 �� �����, �������� 
�	� 
������	 � *�	���	�%	 ��
���	��. ��> ����-

	���%�� ������� �� �������	� �� �����	�14 
�������� �� 
���	���	� �� �����	�, ����
-
	���� � ������	. ����*�� 
��������	 „���� 

�� 
�)
	��� 
���	��“ � � 
����)����� 	�
	 
�� �����
��� ��O �� �����	�. 

������� �� ��*�
�%����: 
�%+'^$� 3. �� #<\#&$(��!) !� <�]-

$?c!($%&**� !� =#+'�*� 



���� �  


���	�: [� – �����$�%��
	 �� ����� 
&[ – �)O� �����$���% 
� – �)O ������ �� 
���	���	� 
�� �����	� 

� ���
	�
�	� 
� ��*�
�%�� �� �����*�� 
��*��� � 
� 
��O� � ��� �����*�� �����-
������%, �� '���
	��� �� � ���� � 
�O � � 

������ 
 ��������� 
��
����
		� �	 
���-
	��� � )����
���% �	*�	 � 
� 
����%�� ���-
���� �� 
���	���	� �
������� �	 
�)
	��-
����	�, 
 	��� 
��	� 
� �������	���� �
�-
������ ��� ���	� �� ����. [� ����	� �� ��-
����������	� ��	���
�	� �� ���)
 
� ��-
������ 
��	��C����	� �)O ����/ �)C� 
�-
��	���, 
��	� 
� �������� � � ����������	� 
��	���
�	� ���)
. ��� ��% �
�*
� ������� 
� )����
���% �	*�	, ������
��� �	 '���
	�-
��	 �� 
� �����%��	 
�	� ������	 �	 �)O�% 

���	��. ��$��
		� �� 	��� ��
���	�� 
� 
�����%�� � 	���, *� �
� 	�> �� � ��)��, 
�����	� ��� 
������� �����
��*�� ���)-
���, 
��	� ��$� �� 
� �
�$� ��	����. 

�� �	��C���� �� 
�� ������� 
� ���-
����� � 
��
� ������ 
���
	�� �� )���	 
���������� � ���
	�
�	� 
� ��)�V����	 
�-

                                                        
14 &)O�	� �����$���% 
� ����� �� 
���	� ��: 1+ 
2+3, 
���	�: 1) �����
��*��	� � 
��	
�
��*�� ��-
���$���% (
�� �� ��� 07000 �	 
	�	�
	�*�

�%	 
������%� �� #*�	������% )����
) 2) Z����� � ���-
����� � 
'���� �����$���% (
�� �� ��� 06000 �	 

	�	�
	�*�

�%	 ������%� �� #*�	������% )����
) 
� 3) ������ + �����
�����% � ���'��� �� )���O� 
������� (
�� �� ��� 08000 �	 
	�	�
	�*�

�%	 ���-
���%� �� #*�	������% )����
). !*�
	��	� �� 2 � 3 
��� ��*�
�%����	� � 
�����, �� ������ '���
	��� �� 
��
�������	� ����� ��$� �� )���	 �
�V*��� 

������ �����*�% 
�
	� �	��
����, 	�
� � 
�������

�. "�> *�
	� � 
�������������	� 
��	���	��� �� �������� 
� 
*�	� �������	� 
�� 60-70% ��� ��% �����
� �����$��
		� 
�� �����*����� �� ��*��)�	�, 
� �����*��� 
� ��

� � 	�%)�� �� 
� �����$� ���'��%O 
)����
 ��$�� ���	�. 

����	� � �� ���� ���%�� ������� ���-
��$�%��
	 ��	���
�	� �� ���)
 ��
	��% 
���)'�����
		� �	 ���������	� �� 
'��� �� 
���������� � ���������� �� �������	�, 
�-
%	� 
� 
*�	� �� ���������� *�
	 �	 ��
���-
	��% �� �����$�%��
	15: 

� %b%b_)!#) ��$� �� 
� 
�$�, *� 	��� 
��
���	��� 
� 
���
	��� �� �	��C���%	� 
��$�� �����*�� ������	�� � )����
�. �
�-

� ��
���	�� 
�� �� 
�)� 
� � ��
�� �� ��-
*�
�%����, 	�
 �����
� �, �� 
�
 O� 
� ��-
���C� ��*�
�����	�, � � ���)�����	� � 
�����������	� �� �����	�	�	� � �� ��*���-
	�, ��-
��	� �����*��	� ��
���	��� 
� 

������	 �� ��$�� 
�, �� �� ���
��%	 ��
-
	�%O�	� 
�
	�%���	� �� �����	� � �� 
� 
�*��	�%	 �����$��	� ���
��
	��� �� ��>-
��	� )���O� �����	��. 

3. �#<!)& �!�$#< 

�����$���
		� �� ������������	� 
��	���
� �� ���)
, 
� �������, *��� �����-
����% �	��
��� ������, �� �������%	�%	� 

�
	��%O� )����
 �	 
�
	�� „"“ (����
-
���	��, 

�������� � ��O�) �� ���. 

�?<�+?_�)'%&* !� %b_#*) �"*#�# – ��� 

<����	�*��	� ����*����% ����*��	 
 
������ �� �����% ��
���	�� �� ��������-
����	� ��	���
� �� �&Z�#, 
�>	� ��
���� 
������O����
		� �� �)O�	� �
	���. 

�����	� �� ������O����
		� �� �)O�-
	� �
	��� 
� ����
	����� �� ������ 1. 

���� 2007 ������ � ��>-��
�
� ����-
��O����
		� �� �)O�	� �
	��� �� �	��
�-
��, � ���� 
�����O�	� ������ 
� ��)�V���� 
���������, 
��	� � 1,2% ���� 2008 �. � �O� 
��-
�O�
	���� ���� 2009 �. – 
 �O� 2,96%. 
���� 2010 �. � �	*�	��� ��
� ����C���� 
 
2,57% 
��%�� 2009 �., �� �O� � ���*�	���� 

                                                        
15 �� �����)�� � �������% � ����
	����� � �*�)��-
��	� �� ����. �. �������� 
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��� ����	� �	 2007 �., 
��%�� 
�����% ��-

���	�� �� ��
�������% ������, 
�>	� � 
4,71%, 
�	� ���� 2010 ��� ��
� �����*���� 
– 
 0,17%. 

&)�)O���O�	� ������, 
��	� 
� ���-
�%	 �� ��
���	��% „������O����
	 �� �)-
O�	� �
	��� 
�: 

&	 �����	�	�	� %
�� ��*� �	��$����	� 
�� 
��	����	� �
�����*�

� � �����
��� 

���� ���'� �	��
���. ���� 2009 � 
��%�� 
2007 � �	*�	��� 2,5 ��	� ��������� �� ���-
���O����
		� �� �)O�	� �
	���; 

����$�	����	� �, *� ���� 2010 � 
� ��)-
�V���� ��
	������ ���
	����%���� �� �����-
	�	�	� �	 ������	� ����� 
����	�. #	�>��
	-
	� �� ��
���	��% � ��-��
�
 �	 
�����	� 

	�>��
	 �� �������, �� �����
� 	��� �
� 
�O� �� ��$� 
� ��
	���� ����	� �	 2007 �. 

�/)+�*#�!� +)!*�b#$!%&* 

&����	����	� ���	�)����
	 � �	���%	 
���������� ��
���	��. �����	� �� ���� 
� 
����
	����� �� ������ 2. 

Z����	�	�	� ��
����	 ��>-��
�
� �����-
	���� ���	�)����
	 ���� 2007 �. – 0.21 � ��-
������� ���� 2008 �. 
 0,8 
��%�� 2007 �., �� 
0,13. "�>-
�O�
	���� � ���������	� ���� 
2009 �. – 0.11. ���� 2010 ������ ����*�� �� 
� 
��)�V���� ��
� �����*���� �� ����	� �� ��-

���	��% � 	% e ����� )���
� �� 
�����	� �� 

	�>��
	 �� �����������% ������ – 0,15. ��-
	� �%�� 
� ������� 	�������%	�, 
�
	� � ��� 
������
�	� �� ����'����% ��
���	��, 	�
� � 
�� 
�O�
	���� ��������� �� 
	�>��
	�	� 
���� 2008 � 2009 �. �
���
	��� �� 
����	�. 

&)�)O���O�	� ������, 
��	� 
� ����%	 
�� ��
���	��% „�����	���� ���	�)����
	“ 
�: 

1. Z�����$��>
� �� �	 ������ 	�*
� �� 
����	� �� 
��
����	�
��
�)��
	, � �	��
�-
�� 
��
������%	� � %��
	��. "�	� ���� 
����� �� ��$� �� ������� �����
��*�� 

��
����	�� ������
	��; 

2. �
�� 
� �*��	��� ���
	�	 �� 
��	��-
��	� 
���� ���'� �	��
���. ���� 2009 �. 

��%�� 2007 �. � �	*�	��� ���%�� ��������� 
�� ������� �� �����	����	� ���	�)����
	; 

3. ����$�	����	� �, *� ���� 2010 � 
� 
��)�V���� ��
	������ ���
	����%���� �� 

�����	�	�	�. #	�>��
		� �� ��
���	��% � 
����� )���
� �� 
�����	� �� �������, ���-
��
�, *� �
� �O� �� ����	 �� 
� ��
	����	 
����	� �	 2007 �. 


�+�&*��!) !� =#+')!#*) /+%]�cb# 

���	�%	 ��
���	�� „"���
	���� �� 
�������	� �����$)�“ � 
������ 
 �	*�	��� 
�� ����
	����	� �� �����$)�	� �� �����
-
	�, 
	�
�, �
���� � 	.�. <���������� � ��-
�����	� �
	����
	 �� )����
�, 
 ��� �� 
� 
�*��	�%	 %
�� 	�������� �� �	��C���� �� 
�������	� �����$)�. ����� �� ������� �� 
�������	� �����$)� 
� ����
	����� �� 
������ 3. 

���� 2007 ������ � ��>-��
�
 �������	 
�� �������	� �����$)� ��
	���>
� ���-
��O� �	 12432720 '��. ��. ���� 2008 �. ��� 
��������� 
 ��� 20% 
��%�� 2007 �. ���� 
2009 �. �������	 �� �������	� �����$)� 
�����%�� 
 �O� 16%. ���� 2010 ������ 
�����$)�	� �	)��%���	 ��
	 �
��� 8%, 

��%�� 2009 �., �� 
� 
 10% ��-��

� 
��%-
�� 
�����	� �� �����������% ������ � ���-
�� ����*� �	 ������� �� �����$)�	� ���� 
2007 ������. 

&)�)O���O�	� ������, 
��	� 
� ���-
������ �� ��
���	��% „������ �� �������	� 
�����$)�“ 
�: 

� [������	 
� %
�� ��������	� �����	�-
	� �	 ���
	� �� 
��	����	� 
���� ���'� �	-
��
���. &	*�	��� � ��������� �� �����$-
)�	� 
 ��� 30% ���� 2009 �. 
��%�� 2007 �. 

� �����
�, *� ���� 2010 � 
� ��)�V��-
�� �����*���� �� �����$)�	�, 
�	� �%�� 
�������	 �� �
� �O� �� ��$� �� ��
	���� 

�����% ������ �� �����������% ������. 
��> � ����� ����*� �	 �����	�	�	� �	*�	�-
�� ���� 2007 ������. 

��]$?c!($%&* !� =#+'�*� 

[����$�%��
		� �� �����, �������� 

�	� ������	, � *�	���	�%	 ��
���	��, 
�>-
	� ����������� � ������������	� ��	���-

� �� �&Z�#. �����	� �	 ������� 
� ����-

	����� �� ������ 4. 
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�#@^+� 1. �?<�+?_�)'%&* !� %b_#*) �"*#�# – %*+�&$%�� 

 

�#@^+� 2. �/)+�*#�!� +)!*�b#$!%&* – %*+�&$%�� 

 

�#@^+� 3. ��<')+ !� =#+')!#*) /+%]�cb# 

4. �������	�
�� �� 
������ - %

30

40

50

60

�
��

��
�


��
 �

��
��

4. $%&'()*+'/79 *%
:;<=%9% - %

51,27 48,24 49,72 43,15 48,08

2007 2008 2009 2010 7<A&*%

 

�#@^+� 4. ��]$?c!($%&* !� =#+'�*� – %*+�&$%� 

Z����	�	�	� ��
����	 ��>-��
�
� 
	�-
��� �� �����$�%��
	 ���� 2007 �. – 51,27% 
� ��>-��

� ���� 2010 ������ – 43,15%. 
#�����	� ���� �� �����$�%��
	 ���� ���-
��������% ������ � 48,08%. 

&)�)O���O�	� ������, 
��	� 
� ���-
������ �� ��
���	��% 
�: 

"���	� �� �����$�%��
	 ���� �������-

����	� ������ 
� � �������	� �� ��������	�. 
&)�)O���	� ����� �� �	��
��� ��
��-

��	 �������� 
���	����� 
	��
	���. 

��"$�\)!#) 

������$���	� � ��
	�%O�	� 
	�	�% 
������������ ��	���
� �� ���)
 � ��-
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��$��� � ��
�� �� �����$����. �% �	*�	� 
�
�)���
	�	� �� ��������

�	� � 
*�	����-
��	� ���
	�
� �� 	���
���	��% �	��
�� � 
�������%. (�����������	� ��	���
� �� 
���)
, �
�V*�� 
�����

 �	 ��
���	��� � 

��������� ��	��� �� ������. &
�����	� 
����*� � �� ��
����, �� )��� ������
	��
� � 
�� 
��$� 
�	� 
������� ����� �� ������� 
�� )���O� ��������

� ��C���%, 
��	� 
��>-�)O� ����	 �� )���	 
������� 
 ��-
���
���	� �/��� 
 �������	� 
	��	���� �� 
	���
���	��	� �����	�. 

	</%$<��!� $#*)+�*^+� 

�������� �., �����
�� �����$���	 � )��-

��
�, #���%: „?V���“ #., 1996, 
�������� �., ������ �����
�� �����$-

���	. #���%: „?V���“ #., 1994, 
�������� �., (�$��������� )����
 �����-

��. #���%: „?V���“ #., 1999. 
Altman E., R. Haldeman, P. Narayanan, 

ZETA Analysis, A new model to identify 
bankruptcy risk of corporations, Journal of 
Banking and Finance 1, 1977, NHPC 

����	, (., �. ����
. !���� ����	 � <��-
����	 �� �����
���	� �	*�	�, ���. ��-
	�
-[����, 2011 
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BUSINESS ASSESSMENT OF ENTERPRENEURS ACTIVITY BY 
THE MODIFICATION OF FORBES`S METHODOLOGY 

Daniel Yordanov 
University of national end world economy – Sofia, Bulgaria 

Abstract. The globalization of the econ-
omy, the membership of Bulgaria in the Euro-
pean Union, the competition between Bulgar-
ian entrepreneurs with foreign companies lead 
us to the need of using appropriate method-
ologies for business analysis for their activi-
ties. 

In this paper, based on the summary of 
theoretical and leading international practice 
is represented the internationally recognized 
methodology of Forbes, used mainly for busi-
ness analysis of the activity of the company, 
which has been modified in order to provide 
the needs of the transport sector. 

The application of the modified method is 
connected with the disclosure of the strengths 
and weaknesses of the company, outlining the 
specific management decisions and confirming 
the assessment of the objective company. 

Introduction 

Transport is one of the important sectors 
in the national economy. It is significant for 
the increase in the competitiveness of the 
economy in a way to service the population 
from it. On of the most common features of 
the sector in Bulgaria is that most businesses 
are small and medium sized and are managed 
by their owners – entrepreneurs. 

In the recent years and especially after the 
accession of Bulgaria to the European Union, 
the transport business met some new chal-
lenges to which it has to adapt. Recently there 
has appeared an interest from the economics 
and especially from the management theory in 
the problems of entrepreneurs and also the 
place and the role, which they play in modern 
economy. 

Enterprises in transport must purposefully 

seek financing and innovation sources, whose 
symptomatic changes provide opportunities 
for a successful and profitable business. 

1. State of Art 

Thanks to the techniques of business analy-
sis we can allow to establish dependencies and 
to reveal trends in the growth of the company 
activities. They are the basics of the quantitative 
determination of the causes that affect the dy-
namics of the final results. In the presented in 
literature1 methods for business analyses are in-
cluded: multiple discriminant analysis of E. 
Altman2, the matrix for financial stability by the 
methodology of the American economic maga-
zine "Capital"; methodology for evaluation of 
the small business in market conditions of 
Forbes; methodology for business analysis of 
"Business Week", which is used in practice for 
medium-sized businesses and it is in the basis of 
the rankings of enterprises by branches. Daniel 
Danailov3 outlines some essential moments for 
the applicability of the methods of business 
analysis: they are universal for business with 
shades for small businesses and branch features; 
they have a twofold effect. On the one hand it 
plays the role of a comparison method between 
companies and on the other for supporting the 
company management. Economic globalization, 
                                                        
1 See Danailov D., Financial Management in business, 
Sofia: "Lyuren" S. 1996, Danailov D., Financial 
Management Company. Sofia: "Lyuren" S. 1994, 
Danailov D., International Business Analysis. Sofia: 
"Lyuren", Sofia, 1999. 
2 In detail, Altman E., R. Haldeman, P. Narayanan, 
ZETA Analysis, A new model to identify bankruptcy 
risk of corporations, Journal of Banking and Finance 1, 
1977, NHPC 
3 Danailov D., International Business analysis, 
"Lyuren", Sofia, 1999, p 44 
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Bulgaria's membership in the European Union, 
the competition of Bulgarian entrepreneurs with 
foreign companies makes their application quite 
significant in practice. In order to be more us-
able in different sectors of the economy and to 
be useful in small, medium and large firms, it is 
necessary to adapt them to specific researches 
and analysis. 

It could be said that each method has its 
place in the field of business analysis as long it 
is provided with the necessary information. 
Each of these methods have a positive aspects 
and disadvantages, but when using one or a 
group of them in the process of the analytical 
testing it is necessary to select such techniques 
that fit the best the needs of analysis and the 
available data resources has to be enough to 
obtain accurate results. 

Using appropriate methodological tools 
helps us to remove the concentrated manage-
rial efforts on individual, partial features of the 
analyzed processes, also to give the opportu-
nity to use a wider range of techniques for per-
forming and qualitative and quantitative 
analysis of the company’s business. Thus, in 
the proper combination, the product will be a 
reliable and useful gathering of information 
about the complex interactions and dependen-
cies between factors influencing corporate ac-
tivity and the possibility of making the right 
management decisions. 

As the original and patented by the maga-
zine "Forbes" evaluation methodology business 
activity does not refer to a specific sector of the 
economy, this article will propose a new practi-
cal solution for the modification of the method-
ology leading from the want for a more robust 
estimates on the one hand, and on the other, to 
adapt with the trends and the parameters of the 
activity of the given sector. In the next para-
graph will be positioned a more detailed view 
of the structure of the methodology. And the 
second part will contain an solution about how 
to apply it in the Transport sector. 

2. Methodology 

To develop activity is required at every 
stage of development to make a business 
valuation. By its nature, the assessment of the 
activity represents the managed process char-

acterized, with doing of a number basic and 
connecting management functions. In practice 
there are different ways to valuate business ac-
tivity. Each one of these methods is suitable 
for the analysis of different by classification 
companies (small, medium, big). 

Forbes’s4 methodology is a reliable and 
relatively easy to apply when the activity is 
being analyzed. It can be used as a specialized 
management tool that has the character of an 
important prerequisite when making the best 
solution to optimize the financing of the entre-
preneurial activity on one hand and to support 
the implementation of the other management 
functions related to planning, organizing, mo-
tivating and controlling. 

The methodology5 is suitable for the 
analysis of the activity of the company, but it is 
not aimed and does not refer to a certain sector 
of the economy. A new and practical solution is 
needed and also to modify the methodology, its 
intensive dynamics and adaption to the specif-
ics of the transport sector. 

In the construction of the modified 
method of Forbes the attention is focused on 
the most important characteristics of the trans-
port business by maintaining the advantages 
and the logic of the original methodology. For 
this purpose the substance is retained on the 
first, third and fourth indicator of they are 
changed in order to meet the Bulgarian ac-
counting legislation and current accounting 
practice. 

2.1. Valuation Ratios 

From the specifics of the transport sector, 
we need to replace the second indicator – 
"growth of company production "with a meas-
ure of profitability, and in the statement will 
be justified the need for this change. 

"Return on total assets" is related with the 
evaluation of the level of yield or so-called re-
turn on investment, which is one of the ways 
to tell whether a company is profitable. 

                                                        
4 The original model was patented by the U.S. business 
magazine "Forbes" 
5 Material from Danailov D., Financial Management 
business in Sofia: "Lyuren" S., 1996. 15-16 S. Danailov 
D., International Business Analysis. Sofia: "Lyuren", 
Sofia, 1999, pp. 45-46 
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Return on equity is calculated as the 
value of the profit derived from the income 
and expenses account and after that are di-
vided by their own capital taken from the bal-
ance and are expressed as a percentage. Good 
returns of the owned capital is a prerequisite 
for prosperity and growth of the enterprise. 

Suitable for the purposes of the modified 
method of Forbes is the indicator "Return on to-
tal assets." It overlaps with the indicator "rate of 
return on equity of small business" but brings 
with himself the new modern point of view. 

ROTA = EBIT / TA (1) 

ROTA – Return on total assets6 
EBIT – Earning before interest and taxes 
TA – total assets/capital 

The return on total assets (company capi-
tal) is an important and wide ranged indicator 
which can be used daily. In a large level the 
indicator is the most important driver for the 
return of equity. Good rate of return on total 
assets leads to high values of the rate of return 
on equity. In practice acceptable rate of return 
is 8 to 12%7 can be treated separately and act 
as in the case of a material deviation from the 
average value of the leading companies, the 
industry or discrepancies in the expectations 
of the developer. 

2.2. "Operating profitability" 

In Forbes magazine's patented methodol-
ogy for analyzing the activity of a small com-
pany, the second indicator used is the "increase 
volume company’s production "- which as-
sesses changes in stocks with WIP and finished 
goods and it is aimed to the evaluation of the 
companies from the manufacturing industry. 
Transport sector, and the service sectors of do 
not form stocks. With them the process of pro-
duction matches the consumption. 

The production activity in the transport 
sector is measured by distance in kilometers or 
miles, carried cargo and passengers. NSI pub-
                                                        
6 The value of total assets can be obtained in two ways: 
1) Fixed assets + Current assets and 2) Shareholders' 
equity + long-term liabilities + short-term obligations 
7 Walsh, K. Key factors in management Sofia: Info gift 
2008. – p.82 

lishes quarterly data on indicators that meas-
ures the activity of the transport sector. 

These indicators do not highlight prospects 
for the development and growth of enterprises 
and depend not only from management deci-
sions, but also from the degree of infrastructure 
development. Due to the specificity of the 
transport sector these parameters are identical 
with the following parameters for valuation. 

In summary the index of "growth of com-
pany production "does not reflect adequately 
on the management practice and this requires 
its replacement by a new indicator – "opera-
tional profitability" which we resort to a modi-
fication of the method of Forbes for business 
assessment and then we adapt it to the needs 
of the transport entrepreneurs. 

The emphasis on the "operational profit-
ability" indicator can be twofold. On the one 
hand it will focus on determining the profit-
ability of the company, while on the other will 
be aimed at analyzing economic situation of 
the company and, at the same time to deter-
mine the degree of competitiveness8 

The index, which we will use the coeffi-
cient of operational profitability where the 
numerator is the gross income, for our case the 
so-called earnings before interest taxes depre-
ciation and amortization9, and in the denomi-
nator is the income of the main activity. 

OP = EBITA / RFOA (2) 
OP – Operating profitability 
EBITA – Profit from operating activities be-
fore interest taxes depreciation 
RFOA – Revenue from operating activity 

Gross income (earnings before interest 
taxes depreciation and amortization) 10 is the 
sum from the revenue remaining after deduct-
ing the value of the services (cost of raw mate-
                                                        
8 owned company long term / strategic competitive 
advantage. More in Buffet, M., D. Clark. Warren 
Buffett and analysis of financial statements, ed. East-
West, 2011 – p. 44-48. 
9 Financial term representing cash flow, measured at a 
specific time 
10 Gross income is calculated as the amount of total 
operating income (order code 15000 in statistical form 
of statement of income and expenses) minus total 
operating expenses (order code 10000, group I, in 
statistical form of statement income and expenses) and 
add depreciation (order code 10400 in statistical form of 
statement of income and expenses 
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rials and labor), not including administrative 
expenses, and depreciation and interest costs. 

In the analysis of the "operational profit-
ability" parameter as we noted, our attention 
will be taken by on the one hand the level of 
operational profitability as rate of return, and 
on the other to keep its character referring to 
the superseded indicator "increase the volume 
of corporate production” 11, will analyze the 
economic situation and the level of competition 
of the company or the sector in which it oper-
ates. In international practice there are some 
very general rules12 from which are composed 
three levels characterizing or defining eco-
nomic prospects of the company or industry: 

Companies (industry) with a sustainable 
competitive advantage – where the ratio of op-
erating profitability is – 0.40 and higher 

Companies (industry) of sectors with high 
levels of competition -below 0.40 (competition 
between firms affects the overall profitability). 

Companies (industry) with fierce compe-
tition in the industry – 0.20 or lower (In which 
a company cannot build long-term competitive 
(benefit) advantages over competitors). 

2.3. “Increase of company sales” 

The third index stays the same as in the 
original method, and it is associated with in-
creased reporting of corporate sales13 of prod-
ucts, goods, services and others. Here it is fo-
cused on market activity of the business, as en-
trepreneurial opportunities associated with the 
use of representative for the company data in 
order to draw up clear trends in corporate sales. 
It can be expressed in one year operational plan 
and strategically in three or more years. 

2.4. Indebtedness of the company 

Indebtedness of the company, expressed 
as a percentage is the fourth indicator. It repre-

                                                        
11 Is that the level of assessment of the company shows 
that the company is on the rise, stagnation or decline in 
the volume of production.. 
12 There are exceptions 
13 Under the company's sales, it is meant "net sales" 
code 15100 

sents the amount of debt of the company14 
presented in percentage. Also known as a fac-
tor "debt to equity capital "and it is a test for 
the financial strength of the company. 

DR = TL / TCC (3) 

DR – Debt Ratio (Indebtedness of the company) 
TL – Total Liabilities; 
TCC – Total Capital of the Company (Total Assets) 

In practice it is estimated in different 
ways and it is also found with different names, 
but their nature is the same and it is related to 
a measurement of all the capital in the balance 
sheet and the amount of capitals are compared 
with capital provided by the owners of those 
which are further provided or borrowed. For 
purposes of the modified method of Forbes it 
is used the ratio of total debt and total capital, 
which is used also in the original methodology 
Forbes. In this case, regardless of the charac-
ter, it is expressed as a percentage of the total 
capital. The importance of this indicator is ex-
pressed in the fact that if the numbers are not 
good, the company could have serious long-
term problems that can end fatally. 

In terms of which levels are normal and 
how much leverage have to be used in practice 
we can notice some significant differences- in 
the sectors and geographical. Most often in the 
specialized literature a normal limit is consid-
ered the level of 60 -70%. When it is increased 
above these levels, with the potential of in-
creasing profits also goes up the risk, so it is 
needed to keep the right balance between the 
two of them. 

When we face a large corporate indebted-
ness the Forbes’s methodology sets the need to 
apply a scheme for management and adjust-
ment of debts, which is considered as an inte-
gral part of the indicator for indebtedness15:. 

                                                        
14 Total liabilities must equal the sum of 1 +2 +3 where: 
1) the long-term liabilities (order code 07000 from 
statistical form of the balance sheet) 2) Part B 
Provisions and similar obligations (order code 06000 
from statistical form balance sheet) and 3) section D 
Financing and deferred income (order code 08000 from 
statistical form of the balance sheet). Featuring 2 and 3, 
the calculation is debatable, but due to the nature of the 
companies studied may be included.. 
15 More detaile view of Bulgaria is presented in 
textbooks of Prof. D. Danailov 
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To summary we can say that these indi-
cators are as a result of the elations between 
the different parameters in the business. Each 
indicator is easy to calculate alone. But the 
problem here is not in the calculation, but in 
understanding and analyzing the results and 
the ways in which the various parameters are 
connected with each other to reveal the current 
status of the company and to outline the possi-
ble prospects for its future development. 

3. Data analyses 

The applicability of the modified method 
of Forbes is applied by the conducted industry 
analysis for the enterprises balancing from the 
"H" sector (Transport and storage) of the CEA 

- Return on total assets – ROTA 

Analytical studies begin with an analysis of 
the first indicator for the modified methodology 
of Forbes showing the return of total assets. 

The data on the return on total assets are 
presented in Figure 1 
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Fig. 1 Return on Total Assets 

In 2007 we can notice the highest return on 
total assets of the industry and in the coming 
years there is a decrease, which is 1.2% in 2008 
and more significantly in 2009 – with another 
2.96%. In 2010 it is reported a slight increase of 
2.57% compared to 2009, but still keeping a 
level below the one in 2007, compared to the 
average indicator for the observed period, which 
is 4.71%, and in 2010 there was a slight increase 
– with 0.17%. The summary conclusions that are 
made for the item "returns of total assets are: 

1) From the results it is clearly shown the 
impact of the global economic and financial 
crisis on the industry. In 2009 compared to 
2007 was reported 2.5 times decrease in the 
return of total assets; 

2) The positive is that in 2010, we can 
observe a gradual recovery of the pre-crisis 
years. The value of the index is higher than the 
average for the period, but it still can not reach 
the level of 2007. 

- Operational profitability 

Operational profitability is the second 
analyzed indicator. The data for him are pre-
sented in Figure 2. 
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Fig. 2 Operating profitability 

The results show that the highest operating 
profit is in 2007- 0.21 and a decrease in 2008 to 
0.8 in 2007, to 0.13. The most significant de-
crease is in 2009 – 0.11. In 2010 we began to 
observe a slight increase in the level of the in-
dicator and it is very close to its average value 
for the analyzed period – 0.15. Overall the 
trend, as well as the dynamics of the previous 
item and the substantially decrease in values in 
2008 and 2009 due to the crisis. 

The conclusions that are made for the 
item „operating profitability” are: 

1) Looking at it from the perspective of the 
level of competitiveness in the industry where 
competition is fierce. None of the companies can 
build a long-term competitive advantage; 

2) It is clearly outlined the effect of the 
global crisis on the branch. In 2009 compared 
to 2007 is reported a greater reduction in the 
amount of operating profitability; 

3) The positive is that in 2010 it is observed 
a gradual recovery of the results. The indicator is 
very close to the average for the period, although 
the levels from 2007 can not yet be reached. 

- Increase of company sales 

The third item "Increase in corporate 
sales" is connected with the accounting of the 
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increase in sales of products, goods, services, 
etc. The market activity of the business is ana-
lyzed, in order to draw up clear trends in cor-
porate sales. Data for the amount of the com-
pany sales is previewed in Figure 3. 
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Fig. 3 Volume of company sales 

In 2007 it was reached the highest level of 
company sales. Growing a rate of 12 432 720 
thousand BGN. In 2008 there has been a decrease 
with more than 20% compared to 2007. In 2009, 
the size of the company's sales has decreased with 
an additional 16% more. In 2010, sales grew ap-
proximately with 8% compared to 2009, but are 
10% lower than the average for the analyzed pe-
riod and are far away from the value of sales in 
2007. The summary conclusions that are made 
for the indicator "size of corporate sales "are: 

1) The results from the effect of the 
global crisis on the industry. It is reported a 
decrease in sales by over 30% in 2009 com-
pared to 2007. 

2) Although in 2010 there is an increase in 
sales, as a whole the size of them can not reach 
the average size over the period analyzed. It is 
far from the results reported in 2007. 

- Indebtedness of the company 

Indebtedness of the company, expressed 
as a percentage, is the fourth indicator to ana-
lyze in the modified methodology of Forbes. 

The analysis data is presented in Figure 4. 
The results show the highest level of debt 

in 2007 -51.27% and the lowest in 2010- 
43.15%. The average level of indebtedness in 
the reviewed period is 48.08%. 

The summary conclusions that are made 
for the indicator are: 

1) The level of indebtedness in the re-

viewed years are in normal limits. 
2) Summarized data for the industry show 

normal capital structure. 
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Fig. 4 Indebtedness of the company 

Conclusion 

The modified methodology of Forbes's 
proposed in this article is reliable and easy to 
use. It takes into account the peculiarities of 
the management and accounting practices of 
the transport sector in Bulgaria. The modified 
methodology of Forbes includes a set of indi-
cators and modern methods of analysis. The 
main task is to show, to be a prerequisite and 
to serve as a signal light when making future 
management decisions, which can generally 
be associated with financial and / or marketing 
strategies of the transport company. 
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-
	��, 
� �����*���	 �	 441 ���. �� 604 ���. 
��$�� 1992 � 1997 �. 

� ������� 1998-99 ���. � <�
	����% 
���� �	 ��
�	 *���
� �	 �����
	��	� ��
�-
����� � ��
�	�� 
�����	 �� 
��
�*�

� ��-
��
�, 16% 
� ��
�	��� �V��
�� ��� 
� '�-
���� �� 	��	��, � 9% 
� '����� �� 	������ 
���������% (<�
	����>

� #	�	�
	�*�

� 
)V��, 1999). ��� ����
�)��	���% ����� 
���%� ������	 �	 ��
������	� (67%) 
� '�-
���� �� 
���.. 

[� ������� 1998-1999 ������ 22% �	 
�����
	��	� ��
������ � <����% � ��
�	��� 
���
� � 12% 
� �	�C�� �� 
�����	 �� 
��-

�*�

� ����
� (#���	 �� ��
�
	��	� �� 
<����%, 1999). &����	�, )���	�	, �������-
	� 	���� � �$���	 
� ��-���
� �����%���, 
�� �����
� 	��� �
� �O� ������� '��� ��-
��	 �� ��)�V����	 � 
��C�	 ���������% �� 
$���. ���
�
	���	� �� �V)�	���	� �� ��-
�������%	� �� $��� � <����% �� 
� � ���-
������ 
�O�
	���� ���� ������	�. 

����*����%	�, ��

�	����� ��-����, 
#])!*#=#[#+�* /%&)*#*)$( �� 
�)�	�%, 

������� 
 ��
�
	��	� � ��)������%	�. ���-
��	� �� ��
�O���% 
� ��>-��
�
� 
��� 	���, 

��	� 
� �	��
�	���� ����$��, ��)�� �)��-
������ � � ��-��
�
� �����
	��� �����. � 
#<� „�����
	��	� ��$�� 45 � 54 ������ 
���	 ��>-��
�
 ������	 ��
�O���% – 
���� 
�� �
�
� �������
�	 ��>��
	� 
����� ���-
�*���� �� �)O�
	����	� �*�
	�� � ��
�
	-
��	� �� 1997 �.” (NEA, 1999a:3). ���� 
���� 
�
�V*���� 
��
�*�

� ����
�, �����, ���
� 
(�V��
���) � )���	. � 	��� 
��*�> �)�*�, 
�� ������
����	� ���
�, �$�� � 	����, ��>-
���%� �%� ���	 �V)�	���	� �� �����
	 
��$�� 18-24 ������. #�O�	� ����*���� 
��
���� „ ����
� ��$�� �)���������	� � 
��
�O���%	� �� 
��	���� �������%	�%. 
�����
	��, 
��	� ���	 �����C��� ��
C� 
�)���������, ���	 ��>-��
�
 ������	 �� 
��
�O���% �� �
%
�
�� ��� 
��	���� ��-
�����%	�%” (NEA, 1999a:6). �
�� � 
�O�, 
*� �	 ������ 	�*
� �� ��
� � �	��*�

� ���-
��, ��>-��
�
�%	 �%� �� ��
�O���% � �	 )%-
��	� ��
�. <��������
����	� � �
������-
���%O�	� ���	 ��-���
� �*�
	�� ��� �
�*-

� 
�	������ 
 ��
�V*���� �� �$�� � „���-
�� 	����”. 

������	�	 �� ��
�O���% � ��>-��
�
 

��� �����	� 
 ��>-��
�
 ��'��. "�������, 
11.6% �	 	��� 
 ����C�� ��'�� �	 10 '��. 
������ ��� ��-���
� �	���	 �� ����
���� 
���
�, ��
�	� 51.3% �	 ��
�
�	� 
��
� (
 
����C�� ��'�� ��� 100 '��. ������) ��
�-
O���	 
�O�	�. [� ���������% 
�	� ����� � 
)���	 �����
�	� 
� �� ���
	�*��. 

Z����	�	�	 ��
����, *� ��� �
%
� ��)-
��
� �� ��
�
	��	�, �)�
������ ��� ����
-
	�� )��> '���, 
��	� �� ���	�$���	 '���
-
	����	� *��	� �� ��
������	�. � West End 
	��	��	� � ?����� �������� 
�����	� ���-
��
	 �� ��)��
�	� � 42 �. � ��� ��������	� 

� �����C��� ��
C� �)���������. "�� ��-
������	� �������%	 
�)� 
� � 
�����% ��� 
��
C�% �����$���	 (MORI, 1998). 

(�	���	� �� ��
�O���%	� �� ��#-
!��%"Q�", �& *=%��'�&� �!=�'� � "�'6�&��-
&�, '�:&� �=�*�#�&�� �� �=����"�&�, *� 
�:/�&��&� �& �&�/Q��"�&� " *!6/"&� ��-
$�'&" �� ;"��&� (Cooper " Tower, 1992). 
��'6�&��&� " �����%��":&� �%"::& �=!@6 
�=����"�&� " Q6��&��&�, �� �=<� " 6�$�'�-
:��& Q!�� �:/�&�� �& *�#�&�"&�%���&&�. 

��!�"��!���"&� +�'&" ��;�& �� 
��"Q'" +�!)" �� "�'6�&��&� " �����%��"-
:&�, � )�&"���":&� " ���=!�����&&� � 
"�'6�&��&� �=� �"�>�&� ") +�!)� �� !��-
�"!��� " ����:���� ��"'������ �� ��=!��� 
$���Q� � "�'6�&��&�, *�'�&� +�'&�!" '�-
&� �:/�&�� " $�Q"�'� �� ��=!���& �=� ��-
���%��":&�.1 

��
�O���%	� �� ���������% �� $��� 
����
	���%��	 �
�)��� �	��
��% � 
�����-
��� 
�
 ��)������%	� �
�O� ��� ����� 
����� �� ��)������� „�� ����
”. �� 
� 
�%-
	�	 �� ������
�	���� ������ �����$��
		� 
��
�	�	���	� �� ���%	, �� 
� 
��O��	 � �� 
)���	 
 ����� '���, ������������ � �� )�-
��	 ������ �	 �����	� (
������� ������-
��>
	��� � ��
������). ���� � 	.���. „*��
-
	�� �� 
�)�	��”, 
��	� ��� �
	�����	� �
�-
O� ���
��. #���	� ����
	������� ����$�� 
��������, 
������� 
 ���
�% 
��	�
	 
 ��-
�����	���	� � ��)��
�	�, 
�>	� �� � ��
-

                                                        
1 E������ �., #��������� ��������% �� ������
�-
	����	� ����
	��%, #)����
 ��
����: „��������
�-
	��
	�� ���� 	������ ���� XXI ��
”, !"##, <���-
���� �����, #., 2012 
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���
	��� 	�������% ��� 
����
	�� ��

. 
������)��� 
� �)�*�, *� "���!=& �� 

�%":� �& !��%"Q�" +�'&�!". „��
	�$����-
	� � �)���������	� ... � ����
	����	� � ��>-

���� ��	�������	� �� ����%����	� �� 
(��
C�	�) ��
�
	��” (Heilbrun � Gray, 1993: 
41). � <�
	����%, *�	��� �	 ��
�	 �	 '���	� 

 ������
�	�	

� 
	���� 
� '����� �� 	��-
	��, � 
�������� 
 ��-���
� �	 ����� �	 ��-

�	 ��C� 
 �
����� �����
������� 
����-
��
���% (<�
	����>

� 
	�	�
	�*�

� )V-
��, 1999). &)���������	� ���%� �� ��'��� � 
�� ��)�	�	�, 
��	� ���	 ���)�
� ����
� 
 
��
�O���%	� �� 
��	���� �������%	�%, �� 
�)���������	� �����$�� ��� ��>-
���� 
���%���. &)���������	� � ��$��, �� �� ��-
��	 �� 
� ���)���	 ��
�
	��	�, �)�*� %��� �� 
� ����
	���� �
�����. [� �� ���)��� *���
 
��
�
	��	� 
� ���

��	 �������%, *��� 
��-
	� 	� 
� 	��
���	. ���� �����
 �� ���

���� 
�� �����% � ���)����� �� ��
�
	��	� � ��-
��*�� �)�������� �� „
��	���� �
����” 
(Bourdieu, 1984). �������	� 
� �����
	�, 

��	� �������%	 	��� 
����� �� ��
�
	��	�, 
� 	� 
� �
��%��	 �	 
���>
	��	�, ���	� � 
�)���������	�. 

��
�O����	�, �� �� 
� ���%	 ��� *�%	 
#<"^&*��*�, 
�O� � �����%�� �	 
��	�
	� 
 
��
�
	��	� ���� ��	
	��	�. ����	�, 
��	� 
� 
����
���� 
 ������*�� ��� ��
�
�� 
��	�
	 

 ��
�
	��	� ��� ��
�O���% �� 	��	��, � 
���
� ����%	�� �� �� ������%	 
�	� �����
-
	��. ���� ����*���, *� �%
�� '��� 
� *��
	-
��	 ���)�� �� '��%	 �� 	��	��, ���%	 
�
�� 
�� �*�
��	 � 
�
 �� 
� ���$�	. ����	�, 
��-
	� �� 
� )��� �������	� 
 	��� ���� �����	� 

� ������, O� *��
	��	 ���
� �� 	��� 
��-
�����	. 

��'6�&��&� �� ��$�Q��%" *� �� ����"-
"!�& � $�-��!������"&� " $�-��)�;�" 
$!�*�&��"&�%" �� ��<��&��&�. � ����� 
„��-��
C�” 
��
� �� �)O�
	��	�, ��
�O�-
��%	� �� 
��	���� �������%	�% 
� 
�%	�	 
�� ��O� �������� � *���
 	�%)�� �� 
� 

����� 
 ��	�

� �	 
	���� �� �����	�. ��� 
����� 	��� �� 
� ������. ���� ����	�����-
�� �����*��	� 
��
� �� �)O�
	��	�, ��
��-
�� 	%'��	� �)O�
	���� *��
	�� (	� ���	 
��O� �)O�, 
��	� �� �)����%��) � ��>
	�� 

�	� ��*�� �� ������

��� �� �����	� 
(Dimaggio � Useem, 1978). ��"'������, 

�����*��&� �!�)� " "�&�!��=& '=) "�'6�-
&��&� )�/�& *� �=*�& ��:����" " �& 
/%�*�� &�Q'� �� &���, Q� &� �� "�$�%���& 
*� "�/!�;*�& �!=�'" " ��&�=!*:��& 
"*��&"Q���&"&� (Roberts, 1981). ��� ���-
���	 �� ����
	%���� � ��������*�����, �� 
�����
� 	��� 
��)����	� ����� �� ����� 

�V*��� ���% ��� ���������	� �� �)O�
	-
����	� ����	�*��
	 � 
	��
	���	� �� 
��-

�	�. #��������	� �� ��
�
	��	� 
�
 
���-
��	� 
��
�, �)�
������ ����*���, *� '���	� 
�*�
	��	, �� �� ����C�	 
��% 
	�	�
 
(Harland et al., 1996). ����<�����&� �� 
�"�>"&� "�'6�&�� $��">��� %"Q��&� ��-
)�����'�, ��O�	� 
� 
��� �����	�, �� 
��	� 

� 
�%	�, *� 
� �	 ��-��
C� 
��
� �� �)O�
-
	��	�, � 
� ��)�V���� ��O�, 
��	� 
� ���-
�%�� ��
�
�. 

&
����%����	� �� ��
�
	�� � ��)����-
��% 
� �����C�� � �%
��
� ����������%, 
�
�V*�	����: 

� '���: 
������	���, �����	����, '�-
��������, '���	�, 
��	� 
������	 ��	�
	�*-
��	� �����������%; �������	��� 
�	�: ��-
��
��	�, �
	���� � 	�������; 	�'��*�

� 

����, ���
����%��O� �
��	�����	�, ����-
*�����	�, 
����	� � 	.�; 

� ��
	�: ��
	�	�, 
���	� 
� ������%��	 
����
	������%	�, 
��	� �
�V*�� 	��	��, 

�����	�� ����, '���$�
	���� ���	����, 
�����, )����� � 
��)���. 

�
�
� �������	�� ��$� 
�� �� 
� � ��-
)�	���	�� ��� �� )��� �����*�� �	 �����-
���	

� 
������% �������� ��
�
	�� ��� 
	����� ��
��)��. �������	���	� � �����-
���	

�	� 
������� ����	 �� )���	 �����-
������ �	 
���
��� ��� ���$���� 
�)
�-
���. ��
�
	��	� ��-
��������, 
� ����
��� 
�	 	�
��� �������	���� ��'���, �� �� ����	 
�� �����%	. ]�
	� )���	 �������%�� 
�	� 
„
�)
�������% 
�
	��”. [�)������%	� �)�*� 
����
%	 �	 �������	���	� � ��������	

�	� 

������� 
�	� 	�����

� �������O� � ���-
*�	�	 �� ��'��� �	 �����$)�	� �� )���	�, �� 
�� ����	 �� ���������	 ��*��)�. 

�� ����)�� ��*��, 	��	��	� �������	 
�� 	�����

� �
���� ��� ����	 �� )���	 

���
������� ��� 
�)
�������. E��� �	 
�	��*�	����	� *��	� �� ��
�
	��	� � ����-
��%	 )��> � ������$���O�	� 
�O�
	����-
�� �� �����������	�, 
��	� �� ����%	 ��-
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*��)� � 
��	� *�
	�, �� �%
�
�� 	�����

� 

	�����	�, ���	���%��	 ����)�. � &)�����-
��	� ����
	��, ����*�	� 	��	�� ����� West 
End 
� ��� 
�)
	����
	, ��� 
� �����
��� 
����
��� �	 ��
	��	� �����	��
	��, ��� 
�
�O�
	�%��	 ��>��
		� 
� �� ������� � �� 
���������	 ��*��)�. (���� 	��	�� �� ���-
������	 ��*��)� �	 ��>��
		� 
� � *�
	� 

���	� 
����� 
� 
�)
	����
	 �� ��
	��	� 
�����	��
	�� (&��	��

� ����
�%, 1991; 
Myerscough, 1988). 

�����
� ������% )��> 
�)
������� 
�������	��� � 
������� � 
����	� �� ��-

�
	��	� ��� ���*�	���� *�
	 	�����

� 
�������O� 	��	��, �
�)��� � West End � 
Broadway, 
�
	� � � ����*�	� ������ ���-
����. �����
� *� � ��-����%	�� �� 
� �
�-
O�
	�%��	 � �)��
		� �� ��)������%	�, �	-

��
�	� �� ��
�
	��	�, 
�)
�������	� ��-

�
	�� *�
	� 
� ������%��	 � 	�����

� 	�-
�	��. #�O�
	����	 
�O� �%
�� ���*�	���� 
	�����

� ��������	

� 
�������. Apollo 
Group ���	�$���	 ����*� �	 �����
�	 	��-
	��� � &)�������	� ����
	��, ����*�	� �	 

��	� 
� ����� ?�����. Apollo � ��
���� 
���� 1999 �. �	 US group, SFX 
Entertainment. ���� 
������% ���	�$��� 
������� )��> �	 	��	��	� �� Broadway� � � 
��>-������%	 ��������	�� �� 
�����	� � 
#<�. ��������O� 
�)
	������ �� 	��	-
��	� � West End � ?����� 
� �%
��
� 
��-
�����, 
�	� Really Useful Group, 
�%	� 
��� 
���	�$��� 13 	��	��� 
��� ��
�������	� �� 
	��	��	� �	 Stoll Moss ���� 2000 �. ���� 
*�
	 
� ���	�$��� �	 
������	��� <���V 
?�>� !�)��. "����� �����������% 
� „��	-

�”, „�
�
 ���
	�
 
����������” � „���-
	���	 �	 �����	�”. ��	������%	� �� ��>-
��
	�	� (����������� � ��
������� �� 	�-
�	��) � ���C��%���� 
�)
	����
		� 
� *�
	 
�	 ���	� �� 
� �������� ��

�	 � �� 
� 
��-
���%	 ���'���	�. 

�:'�" &��&!", ��%" " ����" �� „$�%6-
Q���<"” �!/��"���"". �� �� $!�*6�"!�& 
���"&� �=�"&": " $!�*�&��%��":, � "�$=%-
�:��& &�'"�� �� *!6/"&�. ��*���" ���'&" 
)�/�& *� *�$!"����& �� !���"&"�&� �� 
*��&"���""&� � ��% $!"�%"Q��� �� &6!"�-
&" " $���&"&�%", '�&� $�$6%:!"�"!�& 
�$��"�%"�"!��"&� $!�*6'&". ���" &"$ 
$!�'&"'� � $�*@�*:<� �� �=%/�!�'"&� &6-

!"�&"Q��'" *��&"���"" " $!�*�&��%:�� 
"�&�!�� �� "��%�*����. E��� ��������	

� 

������% ��$� �� 
������ ���
�, 
�%	� �� 
)��� ������%���� � �%
��
� �����*�� „��-
��*���O�” 	��	�� � 
	����	�. ��������	
-

�	� 
������% ��$� �� � *�
	 �	 �%
�% ��-
�%�� ����������% ��� ��$� �� � ���
� ���-
�� �	 �������	��� 
�	� ��� 
������	���� 

�V� �� ��)�	����	�. !��$����	� �� ��-
���
���	� �����
� � �����*�� � 
� �
�O�
-
	�%�� ��� �����*�� 
�����%�� �� ��

� �	 
	��	��	� � ��������	

�	� 
�������. ��-
��
	�� ������� ����*���, *� ��������	

�-
	� 
������% �����O� 	�

� �� ���������� 
�� 	��	��� � ��
� �����
���% ��

, ���-
��>
� ��*��)�	� ��� ���	���%��>
� ����)�. 
+������% � �)��	��	�: 	��	���	 �����O� 
	�

� �� ��������	

�	� 
������% � 
�O� 
����� ��

� (��*��)� ��� ����)�). Z�

�	 � 
�������, 
���	� 
���
	��	� � )�

���
� 
� 
��������. ����*�	� „����*���O�” 	��	�� 
����%	 ��-
��	
�
��*�� ���������% �� ��-
�
�	� 
� � 
�������� 
 ����� �� West End � 
Broadway, *�
	� ���
�	� � �����*�� �� �
%-

� ���� ��� ��� 
������. ���� �����
��� 
*�
	� ���������	 ���� �����*��	� 	��	�� � 

	����	�. 

����� 
� „�������$��O�” 	��	�� � 
��
	��%	 
��� 
�)
	���� �����
���. �� ��-
���	 ��$�
���� � �������	���, 
��
	���-
��	 
����	� � ����	 �� �������	 ��
���	� �� 
���
� � ����
�. �������$��O�	� 	��	�� 
��$� (��� �� ��$�) �� ���	 �����	��� 
 
�������	���, 
��	� 
� 
������� 
 
��
��	-
��% 	��	�� � ����	 �� ����%	 ��� �
�*
� 
��� ����� �	 ������	� �����
���. ��
��� 
����
	������%, ���)��� 
�, ����	 �� 
� ��-
����%��	 � ����*���O� 	��	�� ���
%
���. 

(���� ����������� �� ��
�
	�� ����-

%	 �	 ��	�*���� �� ��'�� (
�	� ���$���� 

�)
���� � 
���
��
	��), �� �� ����	 �� 
�����%	. <����>

�	� "��������� ����� � 
?����� � ����� ���'��� � ������ �� 21 
���. ������ ���� 1997-98 �., �	 
��	� 
��� 
7 ���. ������ 
� )��� ��*��)�	� �	 ���-
��$)� �� )���	�. �����
�����	� �� #���	� 
�� ��
�
	��	� � )��� � ������ �� 12 ���. 
������ � )���� 2 ���. ������ 
� )��� �	 
*�
	�� � ����� ��	�*���� (Eyre, 1998). &�-
���������	� �� ��
�
	��, #���	�	 �� ��
�
-
	��	� (� <����%) � ����������	� �������%-
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	�% �� ��
�
	�� 
� ����*��� 
����� ��-
���
� �	 ��������	� (45%) �	 �)O�% 
� 
���'�� �	 �����$)�	� �� )���	� ���� 1998-
99 (ACE, 1999). � #<� 	��	��	�, 
��	� �� 
���%	 ��*��)� (�
��)�����	� �	 	�

�), 
�����C���	 �� )��> 	�����

�	� ��������-
��� (NEA, 1998). ���	��	� � +������% 
� 
���� 
 ��-���%�� 
�)
���% �	 	��� � <��-
��%: �)O�
	����	� 	��	�� 
� ����*��� 86% 
�	 
���	� ���'��� 
�	� ���$���� 
�)
���% 
(Feist, 1998). &
��)�����	� �	 	�

� 	��	�� 
� #<� 
� ����*��� ��������	� �	 
���	� 
���'��� �	 �����$)�	� �� )���	� (1992) � 
)���� *�	���	 – �	 *�
	�� 
���
��� (NEA, 
1998c). (�$��������� 
�������� �� ��
�
-
	�� ��
����, *� � #<� ���	�����	� � ��
-
	��	� �����	��
	�� � �
������� 6% �	 �)-
O�	� ���'���, ��
�	� � <����% ������	�	 
��
	��� 30 (Feist, 1998). 

� #<� (� 
�������� 
 &)�������	� 
����
	��) ����� ����*� 
� ���*�	� �� ��-
���
����� �	 )����	����	���� ����������� 
� �� 
���
��
	�� �	 
	���� �� '��� � ���-
��, �	
��
�	� �	 �����	��
	��	�. #�	����-
%	� � #<� � �	��$���� �� ����
���%	� �� 
���%	� �� �����	��
	��	�, 
�%	� 
� �����-
*��� �	 ����*�	� � [������ E�����. #<� 

�	� 
	���� 
 ���� �	 ��>-�
��C��	� �
�-
����
�, ������ � ����� ���'�� �� ����-
����� ��	�������%, � � 
�O�	� �����, ��-

������	� > ����	�� *��
	�� �� ���� �� 
���������% )���	
	��	� 
� �� �����	����-
*�

� ��*��. 

� ���%�� 
	����, �����������	� �� 
������$�����	� �� „���
�����*�

�	�” 
��
�
	�� � �
����	� �� ���%	� �� „�������% 
������”. <
� ��
�
	��	� 	�%)��C� �� 
� 
�
����%��	 ����
	���� �� 	�����

� �
��-
��, �������%	 ��'������ )� �������$��� 
��-���
� �	 ���)'�����	� � ���������-
	����
		� O� )��� ��-���
� �	 $�����	� �� 
„
������� ��	������” ����. ���C�� ��-
��O, �
�)��� �	 �����	��
	��, � ������ � 
����*�	� ����
	����������� ���$��� �� 
�������	���	� � ��
	�	� �� ����
	������% 
(	��	�� � 
�����	�� ����). (���� �����-
	��
	�� 
� 
������ ��
	�	����, *��� 
��	� 
)���	 �����
����� ��
�
	��	�: #���	 �� 
��
�
	��	� �� <����% – #�< (ACE) (�
��-
��� 
�	� #���	 �� ��
�
	��	� �� ����
�)-
��	���% ���� 1946 �.), #���	 �� <�
	����% 

(1975 �.), �����

� #���	 �� ��
�
	��	� 
(1957 �.), ����	���� "���������

� �����-
��% (1994 �.) � "��������� �������% �� ��-

�
	��	� �� #<�, ��������� ����	��

� 
������%, 
�������� *��� ������
 (1965 �.). 
�� �
�*
� �
�O�
	�%��	 ��>��
	 �� ����-
)�� ������� 
�	� ����������	� ��� ����-
�����	� �����	��
	�� �	���%	 ����, �� ��-
C����	�, 
�> �� )��� �����
����, 
� ����� 
�	 
��	��	��	� ��
	�	���%, � �� �	 �����-
	��
	��	�. ���� ��
	�	���� ���	 
'���� 
����, 
��	� 
�: ��
������ „��
	�>�
	��	�” 
�� ��
�
	��	�, �
�V*�	���� ���O�%���� �� 
���� �������	��� � ���� ����� �� ��
�
	-
��, � �
����%���� ��
	�� ��� �*�
	�� � ��-

�
	��	�. ���
����	� � �)�
������ ����-
��*��� �� „��
C�	�” ��
�
	��, 	�> 
�	� 
��� 	%' ��� �����*���O� 
� $������ �� 
� 
��
��*�	 
��	����	� �����*�% � � 
��*�% 
�� <�
	����% ��� "��� [������% �������� 
�� �����%	 � 
	�������	 ��
�
	��	� �� ��-
	��	�*��	� 
��	��� �� ���$���	�: �)���-
���

� � ����� ��
�
	��. 

� &)�������	� ����
	�� ��
	��	� 
�����	��
	�� ������ �
���� ���
���� �� 
��
�
	��	�. ���� �� �� � ��%
� �����$����, 
�� 	��� � ��>-������%	 
���
��, �
����%-
��O )���� ��������	� �	 ���'���	� �� ��-
�������� �� ��
�
	�� ����� �����$)�	� �� 
)���	� (Caseyetal., 1996 �.). Z��'���	�, 
��-
	� �����, 
� 
������� 
 	��� �� #���	� �� 
��
�
	��	�. �%'��	� 
���>
	��� 
� �����%�� 
� �����*�� �
��
	�, �������� �
����%���� 
� ��
������� �� 	��	�� � 
�����	�� ����, 
�����
����� �� ����������� �� ��
�
	�� � 
�������	���, 
�	�����*�
	�� �� ��
	��	� 
��
	�	���� �� ��
�
	�� � ���
���� �� ��
-
	�����	�. � ���

�	� 
����	� ���%	� �� � 
������*���. (�
	��	� �����	��
	�� �
���-
�%�� � ��
����� ����*�	� �	 	��	��	� � 

�����	��	� ���� ����� ?�����, � �
��� 
����-	��	� �	 	%' 
� � ���

� 
����	�� 
������� (&��	��

� 
���
�%, 1991 �.; 
Myerscough, 1988 �.). 

���*���	� �� ���
����	� �	 
	���� �� 
����������	� � ��
	��	� ���
	 
� ����� � 
�
�V*��	: 

��
�
	��	� 
� ��$�� � ��
��$���	 �� 
�����%	 ����, �
� �� ����	 
 	�����

� 

���
	��. �%'��	� ���*���� 
� 
�%	�, *� 
� 
���$� �� ����
	��%��	� �	 	%'�� 
	���� �� 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��>-��)��	� ��
	�$���% �� *���
� � ���-
��$��
		� �� ����C�	 
�*�
	��	� �� $���	 
�� '���	�, 
��	� 
� � 
��	�
	 
 	%'. ����	� 
�	 ��)��
�	� ����	 �� ����	�	 ��>-��
C� 
��	���
	����� � ����������� ���$��%��-
��%. „ ��
�
	��	� 
� 
��� �� 
�)� 
� ���-
�������� ���$��%����% *��� 
��	� ��� ��-
��
	����, ���*����� �� 
�)� 
�... �� �� 
� �	 

�O�
	���� ���*���� �� ��C�	� 
�O�
	��-
����, �� 	� 
� � ������%	 ���	��.” (Eyre, 
1998: 38). „��
�
	��	� 
� �	 ���*����, ��-
O�	� „������O�	”, �����%��	 � �������%	 
��C�	� �� ����������%	�.” (Tusa, 1999: 22). 

��
�
	��	� 
��O�	 	�����
	 � ����%-
����	� 	�> 
�	� ��� ���
� �����$��
	 �� 
����)�%���� �� �����
	����
		�, 
)��

-
��	 
� � 
 ���)���� �� �
����%���� �� ��
-
	�	�*�� ���'���, �� �� �����%	. ������ 
� 
�
����%�� ���
����, �� �� ����	 �� 
� �
�-
��$�	 ����	� 	����	�, 
�
	� � 
���>
	��� 
�� ����%����	� �� 
�O�
	����O�	� ��*� ��-
	�
	� ('���$����). �����	����	� � �

��-
�����	����	� ��
�
	�� 
� ��$�� �� „����-
��	�” �� ��
�
	��	� � �� �)O�
	��	� � 
�)�
������ 
� ��
�
 �� 
�)
�������	� 	�-
�	��. #�)
�������%	 
�
	�� �
����%�� 
�����$��
	�, 
�
��	� �%�� ��
��� �����-
��, �� ���� �����)�	
�, 
��	� ��$� ����	�-
���� �� ����$�	 ����)������O� ��
�
� � 
)���O�. 

„������������	�” �)O�
	�� 
� '���
-
	������� 
 ������)����� �� ��>��
	� �� ��-

�
	��	� � 
 ������$���O� $������ �� 

������ � �� 
� ����%	 ������������%. � 
#<� "���������	� �������% �� ��
�
	��-
	� ��
	����%�� � 
��%	� „��
������% �� 
��������$��
	� � ����”, *� � „���)'����� 
� ���'��%O� �� ���������	� �����	��
	�� 
�� ������ � 
��������	� � ������$���	� �� 

��� �� 
����	, �
���$���O 
��)���	� �� 
��
��	� � ���)��$����	�, �� 
�O� � ��	�-
������	� �
����%, ���������O� �
��)�$-
������	� �� 	��� 
���	���� 	����	”. ����-
��	 �, *� )�� 	�
��� ���
���� 
�*�
	��	� �� 
$���	� � 
��)���� ��
��O�	� ����
����% 
O� )���	 ��������, � ���� ��	�
	�*�� 	�-
���	� �� )�'� 
� ��%����. 

���
����	� 
� �
������ 
�O� � ���'� 
������	� 	�*
�, *� ��
�
	��	� 
� ��$�� *�
	 
�	 $���	� �� �
�
� � )�����)�����%	 ��
-
	�� 	�%)�� �� �
���$���. �� 	��� ���*��� 

���
����	� �	 
	���� �� �����	��
	��	� 
� 
�����%�� � �����������	� �� ��
�
	��	� �� 
�����%	 � �
����%����	� �� ��)�� ������ 
����	�
� 
 ��

� ����. �� 	��� ��*�� 
� 
���O�%�� ��-C���
� �*�
	�� � ��
�O���� 
�� ��
�
	��	�. &	���%�� 
� 
�O� �� ������-
	� 	�*
�, *� ��
�
	��	� 
� ��-��
C� �	 ��-
)������%	� � '���	� O� �����
�	 ����*� 
����� �	 ��
�
	��	� ��� 
��	�
	 
 	%'. 

�):&� ��, Q� "�'6�&��&� ���%6;���& 
$�*$�)�/��� ��!�*" �$�������&&� ") *� 
$!"�%"Q�& &6!"�&" "%" �&'!"��& ���" 
!���&�" )��&�, "%" *� $�)�/�& �� ��%��-
�"!���&� �� $%�<��":&�. Z��'���	, �
�V-
*�� � 
�)
�������	� �� ��
�
	��	�, ��$� 
�� 
� 
*�	� �� ��)�� ����
	���%, �
� ��� 
��)�� ������O����
	. �� ����)�� ��*�� 
��
�
	��	� ����	 �� ��
��*�	 '���	� �� ��-
)���	 �� $���%	 � ��������� ���� ��� �� 
�
���$�	 )����
���� �� 
������	 ��)��
� 
��� ���
� 	��, ��O�	� � ���'��%O� �%
	� 
�� $������ � ��)�	�. ���� �������	 �� ��-

�
	��	� � 
�����	���� ��� � � �������� �	 
1980 �. ��
��. ��'6�&��&� �� �� ����:���" 
��!�*" ��)"&� ���� �", � ��!�*" &���, Q� � 
&:@ )�;� *� �� $��&"/�� " *!6/� ��%. 

�=� ��'���"���" ��%"<� " ������� 
)�!�'" '6!�!&", )��&��&� 6$!��%��"� 
��"/6!:�� ���Q"&�%�� $�*'!�$� �� "�'6�&-
��&� '�&� „"����&"�":”. ���	��	� � ��-
)������%	� ���	 ��C���O� ���% �� ������-
*���	� �� 	���
	� � �� 	��� ���*��� 	�%)�� 
�� )���	 ��
	����. ���" �!/6)��& � $�*'-
!�$�� �& +�'&�, Q� $!"&�'=& �� &6!"�&" 
/���!"!� $!"@�*" � /!�*�, �&&�) " )��&-
��&� 6$!��%��"� �$!��*��� ��$!����"&� 
!��@�*", '�&� ���Q")� "����&"�":. 

���� ���*��� �� ���
���%��	� �� ��-

�
	��	� 
� �������%	 �	 ������	� 	�*
�, *� 
	� 
� �%
�
 „
��������” � ��
	�>�� ��	��� 
����*� � 
�������� 
 ����� ����� ��>��
-
	�, �
�O�
	�%���� � 
��)����	� �����, 
�
�V*�	���� � ��)������%	�. 

�����
� 	��� ����

����, ���*��	���-
O� 
��������	� ������O�
	�� �	 ���
��-
�%��	� �� ��
�
	��	� � �����������	� �� 

�)
�������	� ��, 
� ��)��%��� ����C���O 

� ��	�

 ���'� ��
�
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Research”, vol. 2, 2012. 
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MARKETING RESEARCH OF SPECIALIZED PRODUCTS IN 
PRESENT-DAY TOURISM 

Nikolai Tzonev phd 
Tourism Economics, UNWE 

In order to clarify the demand for 
specialized tourism products, marketing 
specialists conduct secondary, as well as 
primary researches about the satisfaction of 
the potential clients’ needs of services, and the 
satisfaction of their moral needs. This results 
in analysis and forecasts. 

In the foundation of these specialized 
products lie arts and entertainment. In most 
cases they are quite differentiated, so one of 
the main goals is to outline the most common 
features and to characterize the products. The 
differences are based on consumers’ motives, 
which are the basis of demand and 
undertaking a certain activity. Visiting 
cultural events is an activity that is done by 
many people in their spare time. In tourism 
this factor is one of the key factors for visiting 
events, entertainment, travelling and 
recreation. A number of marketing researches 
concerning spare time and the experience in 
the industry are connected with these 
consumer motives. 

The object of research of this article are 
several leading destinations which attract 
tourists because they offer a number events 
and happenings connected with arts and 
entertainment. 

Research in this area is preceded by more 
general research concerning consumer 
preferences about spare time spending. As a 
result the research is deducted only to those 
concerning tourism ant tourism activities. UK, 
USA and Australia are some of the most 
researched destination by marketers. By using 
secondary researches some statements and 
analysis are made that can be adapted to 
Bulgarian consumers after taking into account 
their specific characteristics. 

According to one of the conducted 
researches, the most popular activities in the 
UK are visiting pubs, bars, restaurants etc., 
and going to the cinema after that. Historical 
buildings are visited by 23% and museums or 
art galleries – 19%. The people going to 
theatre are 19%, only 8% have attended a pop 
or rock concert and 7% have attended classical 
concerts or opera. A quarter of all adults have 
been to a night club or a disco during the past 
three months and a little more than 20% have 
attended a sports event (1993-1994; Central 
Statistical Office; the UK; 1995). Gigs 
obviously do not conduct a serious part of 
spare time spending because for the same 
period there have been 90 million visitations 
of museums and galleries and only 23 million 
of gigs (Casey et al., 1996). 

Researches focused only on arts show the 
importance of each form of art. In the USA a 
quarter of the adults have visited a musical or 
a play and 16% a non-musical play in 1997 
(NEA, 1998a). Jazz and classical music, opera 
and ballet are less preferred. Visitations of art 
museums and historical parts have been 
preferred by 33%. The consolidated number of 
visitations connected with arts has risen from 
441 million to 604 million for 5 years (1992-
1997). 

In Australia, from 1998 to 1999, one in 
ten adults has visited a classical concert, 16% 
have visited a musical or have been to the 
theatre and 9% have been to a dance 
performance (Australian Statistical office, 
1999). In the UK two thirds of the interviewed 
have been to the cinema. 

For the period 1998-1999 22% of the 
adults in England have been to a play and 12% 
have been to a classical concert (Arts Council 
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of England, 1999). Opera, ballet, modern 
dance and jazz are less popular, but despite 
that millions of people can listen or watch live 
performances. The attendance of live 
performances in England hasn’t changed 
significantly. 

The former mentioned researches identify 
the visitor of events connected to arts and 
entertainment. The most significant number of 
visitations has been recorded among fairly 
rich, well educated and older people. In the 
USA “adults between 45-54 years old have the 
highest percentage of visitations – 7 in every 
11 activities, according to the research about 
social activity in arts for 1997” (NEA, 
1999a:3). The seven activities include 
classical music, opera, plays (musicals) and 
ballet. In this case non-musical plays, Jazz and 
dance performances are more popular among 
18-24 years old adults. The same research 
shows a “connection between education and 
visiting cultural events. Adults, who have a 
bachelor or higher degree have the highest 
percentage of visitations of any kind of 
cultural events” (NEA, 1999a:6). It is also 
clear that from ethnical and racial point of 
view, the white race has the highest 
percentage of visitations. African American 
and Hispanic have less attendance in all 
categories excluding jazz music and “other 
dance performances”. 

The percent of visitations is the highest 
amongst the group with the highest income. 
For example, 11.6% with annual income of 10 
thousand dollars or less attend musical plays, 
whereas 51.3% of the high class (annual 
income of 100 thousand dollars or more) 
attend musical plays. Differences for events 
like opera and ballet are even more drastic. 

The result shows that in general, in every 
sort of art audience, there is a number of 
people different from the most common 
characteristics of the population. In West End 
theatres in London, for example, the average 
of the audience is 42 and over half of the 
people have a bachelor. Over a half of the 
audience consider themselves in the middle or 
high management levels (MORI, 1998). 

The motives for attendance are quite 
different, from deep relation with arts, which 
affects the conscious, to a getaway from 

boredom and other aspects of life (Cooper " 
Tower, 1992). Arts and entertainment affect 
the conscious and feelings, but it also calms as 
it is a getaway from reality. 

The fore mentioned facts are active for 
every form of arts and entertainment. The 
motivation and the relation with arts in their 
highest form of understanding and 
appreciation is more commonly connected 
with arts, whereas rest and getaways are more 
commonly connected to entertainment.1 

Attendance of live performances is a 
more specific attraction in comparison to the 
entertainment at home or other recorded forms 
of entertainment. They are considered 
attractive because of the opportunity to 
socialize, meet other people and to be seen by 
other people. This is the so called “event 
feeling”, which is absent in entertainment at 
home. The performance itself thrills which is 
due to the direct contact with the performers 
and the audience. 

It is obvious that the choice is affected by 
different factors. “The accomplishment in 
education… is the only and the strongest 
factor for appreciating the high forms of 
art”(Heilbrun � Gray, 1993: 41). In Australia, 
four in every ten people with a university 
degree have been to theatre, in comparison to 
less than two in every ten people with just 
basic professional qualification (Australian 
Statistical Office, 1999). Education affects 
income and the job positions which have a 
deep relation to the visitation of cultural 
events but it seems that the education alone is 
the strongest factor. It is necessary in order of 
the people to be able to understand arts but it 
seems that this is not the only factor. In order 
for a person to be able to understand arts, 
specific knowledge is needed which helps in 
correctly reading the art. This process of 
requiring knowledge and understanding of arts 
is called forming “cultural basis” (Bourdieu, 
1984). The art codes are defined by certain 
moral qualities which are attained in the 
family, by experience and education. 

                                                        
1 Emilova I., Modern day dimensions of the entertain-
ment industry, Collection of reports:„Challenges for 
tourism in the XXI century”, UNWE, Avangard Prima 
S., 2012 
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Visitation in order to hear or see arts is 
also affected by the contact with arts 
throughout the whole childhood. People who 
grew up with limited or no contact with arts 
are less probable to be interested in arts as 
adults. This means that some people feel 
comfortable in theatres, know what to expect 
and how to behave. Those who haven’t been 
introduced to this in their childhoods, will feel 
the absence of the component. 

Arts have begun to be associated with 
more educated, wealthy people. Visiting such 
cultural events is considered normal in this 
“higher” class of the society and a person 
should be able to cope with the pressure from 
the group. In other groups this isn’t necessary. 
This identifies the different classes of the 
society (they have something in common) and 
acts as a way of limiting others (Dimaggio � 
Useem, 1978). In general, spare time and 
interest towards arts can be explained from 
the point of view that they are used to create 
connections and concrete identities (Roberts, 
1981). There is an element of simplifying and 
exaggerating but despite that spare time does 
not play a key role in the forming of social 
identity and structure of the classes. The 
connection of arts to the middle class means 
that people attend in order to raise their status 
(Harland et al., 1996). Attending the highest 
forms of art enhances the self esteem because 
you are among others who are thought to be of 
a higher class of the society and the event is 
highly valued. 

Providing arts and entertainment is done 
in several directions including: 

� people: composers, screen writers, 
choreographers, people who create pieces of 
art; performers like: musicians, actors, 
dancers; technicians that provide light sound 
scene workers etc.; 

� places: the places where an event is 
performed which includes theaters, concert 
halls, art centers, arenas, bars and clubs. 

Every performer can be his own employer 
or be hired by a producers company for 
example orchestra or a dance ensemble. 
Performers and producers companies can be 
financed by sponsors or by government 
subsidies. Arts in particular depend on such 
additional income in order for them to be able 

to survive. They are often classified as the 
subsidized sector. Entertainment, however, 
depend on the performers and on producers 
companies as market operating and are 
counting on the income from sales of tickets in 
order to gain profit. 

In a similar way, theatres can be market 
based, sponsored or subsidized. One of the 
outstanding features of arts is the higher 
number of still existing non-profitable 
organizations and are often considered to be 
operating at a loss. In the UK most of the 
theatres outside West End belong to or are 
financially dependent of the local government 
or work without being certain that they would 
gain something from it. Many theatres don’t 
earn any profit and most of them are in the 
buildings which belong to the local 
government (Audit Committee, 1991; 
Myerscough, 1988). 

Despite the number of subsidized 
performers and companies in arts there are a 
significant amount of market operating 
theatres, especially in West End and 
Broadway, as well as in the most of the cities. 
Although it is more common for subsidized 
arts to be associated with entertainment rather 
than arts, they often are performed in 
commercial theatres. There also are several 
significant commercial producers companies. 
Apollo Group, for example owns more than 
twelve theatres in the UK, most of which not 
situated in London. Apollo was bought in 
1999 by US group, SFX Entertainment. This 
company owns a big number of theatres on 
Broadway and is the biggest concert organizer 
in the USA. The biggest theatre owners in 
West End London are several companies like 
Really Useful Group which owns 13 theatres 
buying them from Stoll Moss in the year 2000. 
This part is owned by composer Andrew 
Lloyd Webber who has created “Cats”, “Jesus 
Christ Superstar” and “The Phantom of the 
Opera”. The integration of activities 
(producing and purchasing theatres) and 
expanding the property are a part of the main 
goal to reduce risk and share expenses. 

Some theatres, halls and stages are 
“receiving” organizations. They do not 
produce their own events and shows and 
perform other producers’ shows. Such objects 
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can develop the destination to a visitor and 
tourist magnet and also promote the 
specialized products. This method is very 
suitable for tourist destinations in Bulgaria. A 
producer company can create a play which 
could be performed in several “receiving” 
theatres in the country. The producer company 
can be a part of a huge organization or a small 
group of performers as a cooperation union. 
Dealing with financial issues is quite different 
and is achieved through different structures of 
risk sharing between the theatre and the 
producer company. Direct hiring means that 
the producer company pays a fee to use the 
theatre and takes the whole risk, and also the 
whole income. The guarantee is the opposite 
case: the theatre pays a fee to the producer 
company and takes the whole risk and the 
whole income or loss. When the resources are 
shared, the risk is shared. Most “receiving” 
theatres make short term performances of 
plays in comparison to the West End and 
Broadway where a different play is on every 
week or two. Such performances often travel 
around different theatres in the country. 

The “producing” theatres are a kind of 
theatres that come up with original 
productions. They hire directors and 
performers, build the stage and hire people to 
write music or script. The producing theatre 
can (or not) have a repertoire of performers, 
who are connected to the theatre and perform 
in the most or in every play. Such 
performances, of course, can be performed by 
all receiving theatres. 

Many art organizations depend on income 
sources (such as government subsidies and 
sponsorship) in order to survive. The England 
National Opera house in London had 21 
million pounds of income in 1997-1998 only 7 
of which came from ticket sales. The 
financing of The Arts Council was 12 million 
pounds 2 million of which came from private 
and other sources (Eyre, 1998). The art 
organizations, the Art Council (in England) 
and regional art events have received 45% on 
average of their total income from ticket sales 
in 1998-99 (ACE, 1999). Theatres in the USA 
which don’t work for the profit (exempted 
from fees) are more than the commercial 
organizations (NEA, 1998). Theatres in 

Germany receive even bigger subsidies than 
the ones in England: public theatres have 
received 86% of their income from a 
government subsidy (Feist, 1998). The 
exempted from fees theatres in the USA have 
received half of their income from the 
government and a quarter from private 
investors. The international comparison of 
orchestras shows that in the USA the federal 
and state governments have provided 6% of 
their total income, whereas in England the 
percent reaches 30% (Feist, 1998). 

In the USA (In comparison with the UK) 
a lot more of the financing is provided by 
charity organizations and sponsorship by 
people and companies rather than by the 
government. The situation in the USA is a 
reflection of the philosophy about the role of 
the government, which is quite different than 
in Western Europe. The USA as a country is 
one of the most successful economies and has 
always approached with minimum 
intervention by the government. At the same 
time its population has always felt the need 
and duty to distribute its riches in a 
philanthropic way. 

To a huge extent the justification of “non-
economical” arts is the foundation of “market 
failure”. If arts were supposed to provide for 
themselves commercially, the market would 
produce less than the necessary and the 
productivity would be less than the desired on 
a “socially optimal” level. Outside help, 
especially from the government, is offered in 
most of the industrialized countries to the 
performers and the places of performance 
(theatres, concert halls etc.). Many 
governments have created institutions, through 
which the arts are financed: Arts council of 
England (ACE) (found as an Arts Council of 
the UK in 1946), the Council of Australia 
(1975), Canadian Council of arts (1957), 
Creative New Zealand Foundation (1994) 
National endowment of the Arts in the USA, 
Federal Donation Agency, found created by a 
congress (1965). They all have a similar 
operation structure as the national or federal 
government gives the money but the 
corresponding institution makes the decision 
who to finance. These institutions share 
similar goals which are: exhibition of the 
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values of arts, including encouraging young 
artists and new forms of art, and giving access 
to the arts. Support is generally limited to the 
highest forms of art because with them there is 
a rising will to encourage the cultural 
differences and in the cases of Australia and 
New Zealand, for example, to treasure and 
stimulate the authentic arts and culture of the 
countries: the Aboriginal and Maori cultures. 

In the UK, the local government always 
supports arts. It is not directly obliged to do so 
but it is the biggest sponsor providing nearly 
half of the expenses for performing arts 
excluding the ticket sales (Caseyetal., 1996 �.). 
The expenses made by the local government 
measure up to the once made by the Council 
of Arts. Their cooperation is in different 
aspects, such as providing and operating with 
theatres and concert halls, financing 
performers and arts organizations, cooperating 
with local art institutions for supporting the 
festivals. In seaside resorts their contribution 
is limited. The local government provides and 
operates most of the theatres and concert halls 
outside of London and around a third of them 
are situated in seaside resorts (Audit 
Committee, 1991; Meyrschough, 1988). 

The reasons for the support from the 
national and local government are the following: 

Arts are important and deserve to survive 
even if they can’t solely on commercial 
resources. Their meaning is contributed to the 
fact that they show the greatest creations and 
accomplishments of Man and their potential of 
improving the quality of life of those who are 
in contact with them. People from the 
audience can experience the highest 
intellectual and emotional experiences. “Arts 
by themselves are emotional experiences, 
through which we grow and learn about 
ourselves…They are not vitally important to 
our existence but they are its core.” (Eyre, 
1998: 38). „Arts are important because they 
“embrace”, they represent and define the sole 
of the civilization” (Tusa, 1999: 22). 

Arts find it difficult to survive because 
there is a small chance of improving 
productivity, They also face the problem of 
not providing enough income in order to 
survive. In that case support is needed in order 
to encourage young talents and also to help in 

the survival of already proven artists. 
Innovative and experimental arts are important 
for the “health” of arts and society, and often 
the focus is on subsidized theatres. The 
subsidized sector grants opportunities for new 
projects which could possibly prove to be 
guiding points for the future of art. 

The “civilized” society is characterized in 
variety of activities in art and in continuous 
strive to create and invent. The US National 
foundation of arts states in its “declaration of 
accessories and objectives”, that “it is 
necessary and suitable for the federal 
government to help in the creation and the 
sustenance not only of an environment 
supporting the freedom of thought and 
imagination but also the necessary means to 
encourage the release of this creative talent”. 
The conclusion is that with the absence of 
such support the quality of life and the free 
thinking democracy would be reduced and 
there would be no new artistic talents. 

The support is also based on the 
viewpoint that arts are an important part of 
everyone’s life and the unimpeded access 
must be encouraged. This is the reason why 
support from the government is embodied in 
helping arts survive and the providing a better 
price policy with low prices. That way wider 
attendance of arts is encouraged. This also 
helps the viewpoint that arts are superior to 
entertainment and people would benefit more 
when they are in contact with them. 

It is thought that arts deserve support 
because of their potential to attract tourists 
and create new working places or to help in 
balancing payments. The expense included in 
subsidizing arts can be considered a good 
investment if it has a good return rate. 
Similarly arts can encourage people to choose 
living in a specific city or encourage an 
entrepreneur to create a business because it is 
a good place to work and live in. This 
argument for arts is fairly new and has been 
applied since 1980. Arts aren’t evaluated 
alone. It is also taken into account that they 
can be helpful in other activities. 

In resorts as a whole and especially 
seaside resorts, the local government provides 
significant support to arts as an “investment”. 
Theatres and entertainment play an important 
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role in attracting tourist and because of that 
they must be available. This argument is 
supported by the fact that the tourist flows 
generate income for the town and so the 
government points out the expenses as an 
important investment. 

Those reasons in favor of arts are defined 
by the viewpoint that arts are somewhat more 
“special” and more worthy than other spare 
time activities including entertainment. 

In spite of this report outlining the 
advantages of supporting arts and justifying 
their subsidies one can notice the increasing 
pressure on arts to be “more commercial in the 
last two decades of the XX century” 
(Caseyetal., 1996 �.). The peculiar nature of 
arts with a priority on the creativity rather than 
on the profit leads to the fact that many art 
organizations are managed without any 
commercial purpose and are considered as less 
productive. Encouraging them to be more 
market aimed could mean a lot of things 
including using more business management 
strategies. This also suggests a decrease in the 
dependency on subsidies and relying more on 
their own abilities. 

There isn’t any particular form of art of 
entertainment that is specific to tourism and it 
is hard to which form could attract tourists and 
which not. Such marketing research could 
become an object of future research. 

Last but not least it is important to note 
that the main reasons for including tourists to 
a specific audience group are two. The first 
one is the decision to travel in order to see a 
particular performance (when the arts are the 
“core” of the journey) and traveling with a 
different purpose for example “sun-sandy 
beaches” or a business trip (when arts are in 
the periphery of the journey).2 These reasons 
must be the object of research for tourism 
marketing specialists in order to identify the 
development opportunities in a certain tourist 
destination. 

In conclusion the supply of specialized 
tourist products in the destinations is one of 
the activities that are based on the 

                                                        
2 Ianeva, (., The influence of art on the development of 
the travel agency product, article, Journal: “Science & 
Research”, vol. 2, 2012. 

opportunities for creating and promoting arts 
and entertainment by the related organizations 
as well as by the local community and 
institutions. The complex development of such 
destinations is an opportunity for an increase 
in the tourist flow in Bulgaria for which the 
recreation is not the sole purpose of a journey. 
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����	 �� ����	����
� ���	����	���
����� 
� 
����� � ���	��	�
��� �����
	
 

�&. ��')! �^"�!%� 

�&�*!� „�&�$���'� %�/"�&"'�“, 	��� 

�)<�') 

!
��C��	� �����	�� �� ����
	�*��	� 
����� � ���
�
��	� ���������� �� ��
	�-
����	� ���� � ����*� ����	 �� )���	 ��
-
	����	� 
��� *��� ���
	���� ���������� 
�� ���
����� � �����
�%���� �� ������	� 
��	���
� � 
	����$� 
 ��	���
�	� � ����	� 
�� �����	�. � ��
	�%O�	� 
	�	�% 
� ��%
-
���� �
�����	� �
�)���
	� �� ���
����� 
�� ����
	�*��	� 
������%, ���������� 
� 
���������	����
		� �� 	����, ��	���	� �� 
��*�
�%����	� >, ���
��	� 
� ��
�
� �� ��-
��C����� �� ���������	����
		� �� 	����. 

?���
	�
�	� �����)��� �
� ��-���%�� 
�����%���
	 � ���� �	 ��>-������*�� ���-
����O�	� 
� ����������% � 
���������% �	�� 
�� �
�����*�

�	� �����	��. ?���
	�
�	� 
��$� �� 
� ������$�� 
�
	� 
�	� ��������

� 

�������%, 	�
� � 
�	� �)��
	 �� �������	� 
����������. �% 
� 
�
	�� � ��	�������� � 
���*�� �)�
������ ���������� �� ��>��
	�-
	� �� 
��)�%����, �������� � ��
	��)���%, 
 
�
����� ��� �
����%���� �� ���)'�����	� 
���� �� �)
��$���� �� 
����	�	� 
 ����-
�����, �� ������� �)O� ���'���1. E��� �	 
����O�	� 	�������� � �)��
		� �� ����
	�-

�	� � ��	
��
����	 �� ����
	�*��	� ��>��
-
	�, 	.�. ���������	� �� �� ���������� �� 
���C�� �������	���, 
��	� ��>-�)O� ��-
$�� �� ����*�� ����
	�*�� 
�������. #��-

����
		� �	 ����
	�*�� 
�������, ��>
	-
��O� � ���
�	� �� ������ �
�����
�, ���-
����	 ����
	�*��% 
�
	�� �� 
	����

�	� 

�
	���. [� �����
� �	 �����	� �	��
�� � 
�
�����
�	�, �� ���� � '���
	����, *� 	�>2: 

� �����C�� 
������*�� ��>��
	 – 
                                                        
1 ����	���, �., �����, (., �������, �., ����*
���, 
E., ���)��
�����, �., ?���
	�*�� 
�
	���, !� 
„#	����
	��“, #., 2010. 
2 ��
 	��. 

„�������$��“ ����
	�*�� �
����; 
� ��������� 
�
 
������*�� ��	�����-

�� )��� – �������� 	���
���	�� � 

������ 

���
	��, 	������-���	������ � ��������-
������ 	�'��
� � ��.; 

� �������� ���
���� 
�
 
������*�� 

������
���%. 

���
�����	 �� ����
	�*��	� 
������% 
��$� �� 
� �������� 
�	� ������������ � 

	��
	������� 
��
����
	 �	 '���, ���	�-
$���O� ���������� �����% � �����%, ���-
��)�	� � �����	�	 �� �)�*���� � ��	����� 
���
	�*�

� ���	3. ��> 	�%)�� �� )��� ��
-
	�	�*��, 
�
 
��	��	
	��O� �����
������� 

������
���% � �����
	��� 
	��
	���. "�-
��� 
 	��� 	�%)�� �� 
� ���������� � ���
-
	����	� �� ����������. 

� ��C�	� 
	���� �����
�������	� � 
���$��
	��	� 
	��
	��� �� ���
����� 
� 
�������% �	 „"��������� 
��
���
���% �� 
�����
��	� � ���$��
	�	� � Z���)��
� 
�������%“ ("���). �% ������%�� ��-
��)��	� ���*�����, �����������, �������-
��� � ���������� �� 	������	� �	��C���% 
�� ���	�% ���
����. #	��
	���	� > 
� 
�
-
	�� �	 *�	��� >����'�*�� �����O�: 
��
, 
���
��
, ����� � �����*�� �����, ����
	�-
���� � ��)���� 1. 

+�����%	 
��	���> �� 
��
���
���%	� 
�� ���
����� 
� ������%����	� �
����� 
	������ ���
���. ���
���
���%	� 
� ��-
������ �� ����	� �� ���������	� � �	*�	�-
��	� �� ���
�����, ���	 � ����
	�*��	� 

�������, � 
�O� 	�
� � � �
	�����	� �	-
��
�� �� �
�����
�	�4. 

                                                        
3 ��
����, E., !��������� �� ���
����� � 	���
���-
	�, !� „#	����
	��“, #., 2008. 
4 [� ����*� �����)��
	� ��$: 
http://www.nsi.bg/sites/default/files/files/pages/Classifi
cs/NKPD-2011_1-928.pdf 
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��b$#[� 1 
�+%; !� @+^/#+%�"#*) � ;)+�+>#\!#*) 

+��!#_� !� 
��� 

�$�& 
�%]-

"$�&%-
�) 

�+^/# �]#!#\!# 
@+^/# 

1 Z�
�����	�-
�� 4 11 31 

2 #�������
	� 6 27 92 
3 ��'���� � 
�����$�� 
��-
�����
	� 

5 20 84 

4 ����O�� 
������
	��	�-
��� ���
���� 

4 8 29 

5 ���
����, 
���	 
 �
���� 
�� ��
������-
	�, 	������%	� 
� �'����	� 

4 13 40 

6 ���������-
���� ��)�	��-
�� � 
��

�	�, 
���

�	� � 
��)��	� 
	�-
���
	�� 

3 9 18 

7 ���������-
���� ��)�	��-
�� � 
����� �� 
	%' 

5 14 66 

8 (�C���� 
�����	��� � 
���	�$���� 

3 14 40 

9 �����
��, 
�����

��O� 

�������� 
��-
����
���% 

6 11 33 

0 �����
�� 
��� �����$�-
��	� 
��� 

3 3 3 

�b_% @+^/#-
+%�"# � 

���-2011 – 
619 

43 130 436 

��&�Q�"': �"�"�&�!�&�� �� &!6*� " ��-
�"�%��&� $�%"&"'�, 
http://www.mlsp.government.bg/class1/store/li
stclass.asp 

���� ��
�����	� ������ � ���)����	� 

��	���� �
�����
� 
� ������� 
������-
*�� ��$��������� ����� �� 	����. ���
�-
���	��
��
�)��
		� �� 	��� ����� ����
� �� 
�	 )���	
	��	� �� 
������	� � �	�����	� 

	����, � �	 
	�>��
		�, 
�%	� 	� ��)��%	 � 
���)����	� �
�����
�. &*��	��� 
� 	�����-
��%	� ��>-��*����C �� � ���� )����
, 
�>	� 
� 
������ 
 �)
��$���� �� ���
����	� ��$-
�� �� �	�����	� ��	��)�	���. ���� )����
, 
����*�� ��

�
	�>��
	��, �� ��$� �� )��� 
��
�� ���	���� �	 
��
����	�	� 
 ��
��� 
��������
	��. ��� ��
�
�
	�>��
	��	� ��-
��
	�*�� 
������% ��>-����� �
	�� � 
��-
����
���%	� �� 
�V*���	� 
���� �� ��C�-
���� � �	
������ �� 
	��	���*�

� ���)��-
��, � �� 	��
��� ��C���	� � 
����$���%	�. 
���� 
������� ��������	 ����
	�*�� �
��-
�� 
������� �� 
��� 
 ����*�

�	� ���$�-
��� �� ��	�������	� ��	��� (	���
���	�� 
�
����), 
�'�������	� (

������ �
����), 
������������� � �����
��� �
����, �� � 
�
���� 
������� 
 ����)�	
�	� � �����	��-

�	� �� ��	��)����� �� 
	�
�	� – �
����, 
��)��%O� 
	�>��
	, 
�	�: �
����%����‚ ���-
���)%����‚ 
�����
	����� �� ���	���; ���-

�����‚ ������
�����‚ ������
�����; �	�
�-
	�����; ���%�����‚ ���
��%����‚ ����	��
�, 

���)%����, ���	�$, ��
	������� � ��5. 

���������	����
		� �� 	���� '���
	�-
������ ���
	����
		� �	 ����������	� �� 
*���C
�% 	��� ��� �
�O�
	�%���� ��>-
��
		� �� ����
	�*��	� 
������%. �% )��� 
������������, 
�%	� '���
	������� ���
-
	����
		� �� $���% 	���, �����'����� � ��-
��
	�*��	� 
������%, �	��
���, ����
	��%-
	� � �%��	� ������� 
	����
	��, � �)O�
	-
����, 
�%	� �� ���������� �����O� ��>-
*�
	� 
� ������� 
 �	��C����	� �� �����-
������% ���������� ��'�� 
�� ��)�	��	� 

���, ����$����� � ��������
	��	�. 

Z����O�	� �� ������������	� �����-
����	����
	 �� 	���� 
� ������� 
 
���*�
-
	��	� �� �����
��%	�, ����O� 
� �� ������ 
�	��)�	��� ��)�	�� �����, ��� 
 
���*�
	-
��	� ���)'����� ��)�	�� ����� �� �����-
���
	��	� �� ������� �����
��%. �� 
� 

                                                        
5 ����	���, �., �����, (., �������, �., ����*
���, 
E., ���)��
�����, �., ?���
	�*�� 
�
	���, !� 
„#	����
	��“, #., 2010. 
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�����*� ������������	� ���������	����
	 
�� 	���� ���*� �� 
� ������ ���'���	 �� 
$�� 	��� �� ��������
	��	� �� ������� 
�����
��%. #������	���� ���'���	 �� ��-
)�	�� ����� � �%�
�	�, 
�%	� '���
	�����-
�� �����O�	� �� ���������	����
		� �� 
	����. 

[��*����	� �� ����
	����	� �� �����-
����	����
		� �� 	���� ������ ����� � � 

��$�����	� �� 
�)�
	�>��
		� �� �����
-
��%	� � ����C����� �� ���	�)����
		� �� 
��������
	��	�. 

���������	����
		� �� 	���� � ����
-
	�*��	� 
������% 
� '���
	������� ���-
����� 
 ��� ��
���	��%6: 

1. #����� ����)�	
�. ������� 
� 
 �	-
��C����	� �� �����������	� �����
��% 

�� �	��)�	���	� ��)�	�� �����, 
��	� 
� 
�������% 
�
 
�����
��
�*��% )��> �� 
���
����� (��� �� 
�	������), �	��)�	���-
	� *���
���� ��� *���
�*�
���. � ���
	�-

�	� ���%	�%	� 
����� ����)�	
� � �����-
����	����
	 �� 	���� 
� ���	��)%��	 ��-
�����*��. 

2. �������
�
	 �� �����
��%	�. ����-

	���%�� �	��C���� �� �	��)�	���	� ��-
)�	�� ����� 
�� 
���*�
	��	� �� �������-
����	� �����
��%. 

#�����	� ����)�	
� � 	������
�
		� 
�� �����
��%	� 
� ���	� ��
���	��%, 
��	� 
'���
	�������	 ���������	����
		� �� 
	����. �� 
� ������� ����
���. <
� � ��-
��
	�� �����%	, �	 ���� ��$� �� 
� ������-
�� �����%	 � �)��	��. 

� ����
���
	 �	 ��*��� �� ��������� 
�� �)��� �� �����
��%	� �� ����
	�*��	� 

������% �����*����� ��� ��	��� �� ��-
*�
�%���� �� ���������	����
		� �� 	����: 
��	������ � 
	�>��
	��. 

"�	������%	 ��	�� ��
���� 
���*�
	-
��	� �� �����
��%	� � ��	������ �����, 
�-
%	� 
� ���� �� ������� �	��)�	��� �����. 
���� ����	 �� )���	 ��������: 
���*�
	��-
	� �� �)��)�	���	� 	����� � 

������	�, 
�������� � 	�����, 
��������, )��> ���-

��
� �/��� 	���
���	�� �������; )��> �� 
�����
	���	�/������$���	� ����	�; )��> 
�� ��������	� �� 	������-���	������ ��>-

                                                        
6 ?�>����, E., +�)
, (., �
�����
� �� ���
�����, 
���. „���
�
� � #	��“, 2009. 

��
	�; ������	� 
�����	�� ��� 	��
���-
��	�� � 	.�. ��> � ��
�� �� �
��%���� (� 	�-
�� 
� 
�
	�%	 ������	� ������
	��), �� � 
 
������*��� �����$��
	� �� �����$����. 
Z��C��%����	� �� �����$����	� �� 	��� 
��	�� � �����$�� *��� ��������� �� �
-
�����-��	������ ������	��� �� �)��� �� 
�����
��%	�. 

#	�>��
	��%	 ��	�� � ��>-C���
� 
������
	����� ��	�� �� �������%�� �� ���-
������	����
		� �� 	����. &)���	 �� ���-
��
��%	� 
� ��*�
�%�� 
 ��
���	���	� ��	�� 
���'�� �	 �����$)� � )��	�� ��	��C�� 
�����
	. ����*�	� ����
	�*�� 
������� 
��*�
�%��	 ���������	����
		� �� 	���� �� 
	��� ��*��. "���
	�	���	� �� ��	��� 
� 
�)%
�%��	 
 ��
���
	�����
		� ��� ����-
���%�� �)��� �� �����
��%	� � 
	�>��
	�� 
�����. [� �� 
� ��)���� 	��� ����
	�	�
 
	�%)�� �� 
� ��������	 
���
	����� ����. 
���'� ���������	����
		� �� 	���� ���%-
��� �
����	 �����O�	� �� ����	�, �
��	�-
���	�	, 	������
�
		� �� ������%	�, ����-
���	�	� ����
	�*�� 
'��� � 
	��
	���	� �� 
�������%	��	�. 

� ����
���
	 �	 ������	��% �� ��)�	-
��	� ����� �����*����� *�
���, ������ � 
�������*�� (��
�*��, 	����
�*��, ����C-
��) ���������	����
	 �� 	����. 

]�
���	� ���������	����
	 �� 	���� � 
�	��C���� �� 
���*�
	��	� �� �����
��%-
	� ����������� �� ��������� ������ 
�� 
�	��)�	���	� *���
�*�
��� �� 
�O�% ����-
��. [� �	��)�	�� *���
�*�
 
� 
�%	� ��>
	-
��	���� ���������%	 ���'�� �� 	��� �	 
���� ��)�	��
 �� ���� *�
. ���
	��	� �� 
� 
�����	 ��� ��������. ]�
���	� ���������-
	����
	 �� 	���� ����
� �	 
�����	� �)�
-
	���� � 
�)�
	���� ��
	���: �����%���� �� 
���� 	�'��
� � 	�'������%, ����������% �� 

��)�%����	�, ��������
	��	�, 	���
���	� 
� 	����, 
	���� �� ���������� �� ��������-

	����	� ��O��
	� � 
������
���% �� 

����	�. 

������	� ���������	����
	 �� 	���� 

� �������% 
 �	��C����	� �� 
���*�
	��-
	� �� �����������	� �����
��% �� ������-
��� ������ �	 ����� 
�� �	��)�	���	� �� 

�O�% ������ *���
����. [� �	��)�	�� *�-
��
���� 
� 
�%	� 
���	� %�%���� �� ��)�	�. 
Z�)�	��
�	 ��$� �� �	��)�	� ���� *�
 � 
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��� 	��� �� ����
�� ��)�	� – 	��� 
� 
�%	� 
�� �	��)�	�� *���
����; ��$� �� �	��)�	� 
9 ��� 10 *�
� – 	��� 
�O� 
� 
�%	� �� �	��-
)�	�� *���
����. ������	� ���������	��-
��
	 �� 	���� ����
� �	 �����O�	� �� *�
�-
��	� ���������	����
	 �� 	���� � 
�����	� 
������$�	����
	 �� ��)�	��% ���. #�����-
	� ������$�	����
	 �� ��)�	��% ��� ��$� 
�� 
� ������, 
�	� �	��)�	���	� *���
�*�-

��� 
� ������%	 �� �	��)�	���	� *���
��-
��. #�
��O�����	� �� ��	��C��
�����	� 
���
	�� � ������ �� �����*����� �� �����-
����	����
		� �� 	����. ������	� �������-
��	����
	 ��$� �� 
� ����*�, 
�	� *�
���-
	� ���������	����
	 
� ����$� �� 
�����-
	� ������$�	����
	 �� ��)�	��% ���. 

�������*��	� ���������	����
	 �� 
	���� (��
�*��, 	����
�*��, ����C��) 
� 
��*�
�%�� 
�	� 
��	��C���� �� 
���*�
	-
��	� �� �����
��%	� 
�� 
�����
��
�*��% 
)��> �� ���
����� (�� �������	�� ��$� �� 

� ����� � 
�����
��
�*��%	 )��> 
��� �� 
��������
	����	� ��)�	����). Z����O�	� > 
� � ���������� ����
� 
 *�
���	� � ������-
	� ���������	����
	. �% ��$� �� 
� ����*� 
� 
�	� ������������ �	 �����O�	� �� *�
�-
��	� ���������	����
	 �� 	���� �� 
�����-
	� ������$�	����
	 �� ��)�	��% ��� � �� 
�	��)�	���	� ��� 
����� �	 ���� ���� �	 
���
�����. ���%	 �� ��)�	��	� ���, 
��	� 
�	��)�	�� ���� ��)�	��
 ��� ���� ���� �	 
���
�����, ��$� �� 
� ����*�, 
�	� �	��)�-
	���	� *���
���� 
� ������%	 �� 
�����
-
��
�*��% )��> �� ��)�	����	� ��� �� ��-
��% ���
����. Z�)�	��	� ���, 
��	� ��$� 
�� �	��)�	� 
����� ���� ���� �	 ���
�����, 
����
� �	 ����������	� ���
	�� ������
�-
�� �	 ��������	� �� ���*���. �� 
� �����-
*� �������*��	� ���������	����
	 ���*� 
�� 
� �����*� *�
���	� ���������	����
	 
�� 	���� � �� 
� 
�
��	%	 ��	��C��
�����-
	� � ����������	� ���
	��. 

���������	����
		� �� 	���� ��$� �� 

� '���
	������� � 
 ��
���	��% 	������-

�
	. E������ ������	�� �� 	������
�
		� 
�� �����
��%	� � *���
�*�
�	, *���
����%	 
��� 
�����
��
�*��%	 )��> �� ���
�����. 

� ����
���
	 �	 �%
	�	� � '���
	��� 
�� ���'���	� �� 	��� 
� �����*���	 
�����-
	� ������ 	������
�
	: 

� 	�'������*�� 	������
�
	 �� ���-

��
��%	� – 	% �
�V*�� 
���	� �� ���'���	� 
�� 	��� �� �
�����	� ��)�	���� �� �����-
���
	��	� �� ������� �����
��% ������
�-
�� �	 �����	� � 
�
	���	� �� �����O��� 
�� 	�'��% 	���; 

� 	������
�
	 �� �)
��$����	� – 
�
�V*�� ���'���	� �� 	��� �� 
������	��-
��	� ��)�	���� �	 �
�����	� � 
������-
	����	� ��'��� �� ��������
	��	� �� ���-
���� �����
��%; 

� ��������
	���� 	������
�
	 – ����
-
	���%�� 
���	� �� 	�'������*��	� 	������-

�
	 � 	������
�
		� �� �)
��$����	�; 

� 	������
�
	 �� ����������	� – 
�
�V*�� ���'���	� �� 	��� �� ��'���	� � 
�)O������

�	� ���������� �� ������� 
�����
��%; 

� ����� 	������
�
	 – �
�V*�� �
�*-

� ���'��� �� 	���, ��������� �	 �
�����	� 
� 
������	����	� ��)�	����, � 
�O� � ���-
'���	� �� 	��� �� ������
	��	����-
��������

�% ���
���� ���
��	��	� �� 
������� �����
��%. 

� ����
���
	 �	 ���������*����	� �� 
	������
�
		� �� �����
��%	� 	% � ��
	�-
*�

� – ��
���� ��>
	��	����	� ���'��� �� 
	��� �� ��������
	��	� �� ������� �����
-
��% �� ��������� ������, � �����	���� – 
��������� 
�	� 
��� �	 ���'���	� �� 	���, 
��*�
���� �� ����� �� ��������� ������. 

[� �����*����� ���������	����
		� �� 
	���� � ����
	�*��	� 
������% ��� ����� 
� ��>-�����*�� ��	�O�. [� �� 
� ���*�	 ��-

�
	���	�������, ��������	� 	�%)�� �� 
� 
��
�*� �� ��������� �� ������� ������ � 
��� ����������%: �����%���� �� 	������-

�
		� �� �����
��%	� � ����)�%���� ��-
��������	� �� ����� �� ��)�	��	� ����� �� 
���
�����. 

��-��)��	� ��������� �� ����� �� ��-
)�	��	� ����� ��$� �� 
� ��
	���� *��� 

��$���� �� ������� �� ��	��C��
�����-
	� � ����������	� ���
	��. &
�)��� ��� 
����������	� �� 	���
���	��	� ��>��
	� 
�� ����
	�*��	� 
������% 
� ������ 
��-
����*�� �
�)���
	�, �����	�*�O� �	 '�-
��
	����	� *��	� �� 	���
���	� � �	 �
	�
-
	��	� �� 	���
���	��% �����
, ��� 
�>	� 
�
�
� ���� ���
	�> 
� 
*�	� �� ����)�. Z�-
)�	��	� ����� �� ���
����� � 	���
���	� 
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� '���
	������� 
�
 
��� 
������*�� 
�
�)���
	�, ������O� ����� ������ � ����-
������%	� � ����������	� �� 	���� �� ���-
	�	� � 	���
���	� 
��$�	���. ���� 
����-
��
� ���������� ���������	� �� �����*�� 
����� �� ����������% �� ��)�	��	� �����. 
&
�)��� ��$�� 
� ���������	� � ��������-
��%	� �� ��)�	��	� ����� �� ����*�	� �� 
	���
���	��	� 
���
	��, 
��	� ���
����	 
�
�����	� �����$��
	� �� �����%���� �� 
���
	��	� � ��	��������� ����������	� �� 
�����$��% 
�
	�� �� ����
	�*��	� �����, 

��	� � 
��>�� 
��	
� ���� �� �%��
	�� 
����C����� ���
	����
		� �� 	���
���	-
��	� ��>��
	. 

[� ����
	�*��	� 
������� � '���
	���� 
����*��	� �� ����	���O� ��
	��� ��� ��-
���C���� �� 	���
���	��	� ��>��
	�, 
��	� 
��
�����	��%	 �� 	���
���	��	� ��>��
	 
	�%)�� �� �	*�	� ��� ������������ �� 	���-
��	�, ��������� �� ���C��	�	� �� ���$�-
��� � ��� ����	�%�� �������	� �� C������-
	�. ���� �
����� 
� ��
�����	� ��������)� 
�� �	��C���� �� �����	� �� ����������, 
���
�
����%	� �� ����������	�, ������	� � 

����*��	� ��*��
� �� ����*�	� �� 	���
-
���	�� 
���
	��; ��)���� �� ���$���� �� 
��	�O�	� � ���������� ��� � *�
��� ��	��-
����; ��)���� � ����
���
	 �	 ��	������-
��*��	� �
����% � ��. "������� �� ��	���-
)����%	 	������ � ��	��*�

� 	���
���	 
�����	� �� ����������, ���
�
����%	� �� 
����������	�, ������	� � 
����*��	� ��-
*��
� �� ����*�	� 
� ���$�� 
 Z�������	 
(E&) �561/2006 �� E�����>

�% ��������	. 
� ���� %
�� � ��
�*�� �)'��	�, ���������� 

� ���

����%	� 
�� �
���$�	�, �����	� �� 
����������, ���
�
����%	� �� ����������-
	�, ������	� � 
����*��	� ��*��
� �� ����-
*�	�, 
�
	� 
� ��
�*��� � �	�������
	�	� �� 

������%	�, �����C��O� ��	���)���� 	�-
����� �/��� ��	��*�

� �������. "�>-
��$��	� ������	�, 
��	� �����$�	���� 
	�%)�� �� 
� �������	 
� 
�����	�7: 

1. !��������� �� ��#. ������	� ����� 
�� ���������� �� 
����� �� ���'����% ����	 
*�
�. "�����
��� �	 	��� ������	� ����� �� 
���������� ��$� �� )��� ����$��� �� ��
-

                                                        
7 Z�������	 (E&) � 561/2006 �� E�����>

�% ���-
�����	 


���� ��
�	 *�
� �� ����*� �	 ��� ��	� 
��-
��*��. #����*��	� ����� �� ���������� �� 
	�%)�� �� �����C��� ��	��
�	 � C�
	 *�
� � 
�� 	�%)�� �� ���� �� �����C����� �� ��
-

������	� ������$�	����
	 �� ��)�	��	� 

������, ���������� � ����
	��� 
2002/15/E&. &)O�	� ����� �� ���������� 
���� �
�
� ��� ��
������	���� 
������ �� 
	�%)�� �� �����C��� ����	��
�	 *�
�. 

2. "����
�
��	� ��*��
�. #��� ������ 
�� ���������� �	 *�	��� *�
� � �������� 
����*�	 ������ �����
�
��	� ��*��
� �� 
����� �� ��)�	� �	 ���� *�	�����
�	 � ��	 
����	�, �
��� �
� �� ������ ��*��
�. ���� 
��*��
� �� ����� �� ��)�	� ��$� �� )��� 
�������� 
 ��*��
� �� ����� �� ��)�	� �	 
���� ��	����
�	 ����	�, ��
������� �	 ��-
*��
� �� ����� �� ��)�	� �	 ���� 	����
�	 
����	�, 
�	� ���	� ��*��
� 
� ������������ 
���� ������� �� 	�
�� ��*��, *� ��������-
)�	� �� ����� �������� �� )���	 
������. 

3. ����� �� ��*��
�. ����*�	 ������ 
������ � 
����*�� ��*��
�. [� �
�
� ��-
���� �	 �����
�	 � *�	��� *�
� 
��� 
��% �� 
����'����	� ������ ��*��
� ��� 
����*�� 
��*��
� ����*�	 	�%)�� �� � ������� 
���-
��O�	� ������ ��*��
�. <
� *�
		� �	 
������	� ��*��
�, 
�%	� ������ � 	��� ���-
��
�	 � *�	��� *�
�� ������, � ���� ����	 
*�
�, �� � ��-
�
� �	 �������
	 *�
�, ���-
��
��	� ������ ��*��
� 
� ������$�� 
�	� 
�������� ������ ��*��
�. ������	� ��*��-

� ��$� �� )��� ����$��� �� �������� 

����*�� ��*��
� ��� �������� 
����*�� 
��*��
�. ����*�	 ��$� �� ��� ��>-����� 
	�� �������� ������ ��*��
� ��$�� �
�
� 
��� 
����*�� ��*��
�. 

��$�� � �� 
� �	)���$�, *� 	��� Z��-
�����	 
� ������� 
�� ��	���)���� ������ 
�	 �
�*
� ��������*� �	 ������>

�	� &)-
O��
	, 
���	� �������	� 
� ���%�� �� 	���-
	���%	� �� &)O��
		�8: 

� �� 
	�
�, 
���	� ��

������ ����
-
	���	� ��
� �� ��������	� 
���
	��, �
�V-
*�	���� �
%
� �����
� ��� ���������
�, 
���'����% 3,5 	��� ��� 

� �� ��	���� 
 �������� 
���
	��, 
��	� 

� 
��
	������� ��� 	��>�� ����	����� �� 
                                                        
8 Z�������	 (E&) � 561/2006 �� E�����>

�% ���-
�����	 
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������ �� ����*� �	 ����	 ����, �
�V*�	���� 
����*�, � 
� ���������*��� �� 	��� ���. 

��)��	� ��������� �� �����	����	� 
����)� ������%�� ��-���������� ��������� 
�� 	���
���	��	� ��>��
	� �� ����
	�*��	� 

������%, 
��$���� �� ������� �� ���
	��-
	� � �		�� ��-���
	���� ���������� �� ���-
��$��% 
�
	�� �� ����� � �� ��O��
	. 

Z������	� �� �	��C���� �� ��	��C-
��
�����	� � ����������	� ���
	�� 
� ��-
����*��� ��� �����	�, �� �����
� 	��� 	� 

� 
�O�
	����. ���� ��$� �� 
� ���� �	 

�����%	 ������ (�$. 	�)�. 2). 

��b$#[� 2 
��$�!& !� +�b%*!%*% �+)') !� &$^c#*)$ 

�%"�<�*)$# �+)]>%]!� 
@%]#!� 

�)"^_� 
@%]#!� 

���������� ��� � 
������	� 365 365 

������*�� � ��*��-
�� ��� 104 104 

"�������� ���� � 
��� 261 261 

"��	��)�	��� ���   
���������� ���
	�� 1 1 
Z������ �	��

 19 20 
&	��

 �� ��>*��
-
	�� 14 13 

&	��

 �� )���
	 10 7 
����� ��%�%����%, 
�����C��� �� ��
�� 1 1 

Z����C���� �� ��-
����
	����%	� 2 1 

"����$�	���� ���-
*��� 1 1 

&)O� ������������ 
����� � ��� 48 44 

&	��)�	��� *���-

���� (���
	���� 
���� ��)�	�� �����) 

213 217 

#����� ������$�-
	����
	 �� ��)�	��% 
��� � *�
��� 

7,3 7,5 

���� ��)�	�� ����� 
�� ���� ��)�	��
 � 
*�
��� 

1 535 1 628 

����%�;'�: *���"&� � &��%"��&� �� $!"-
)�!�". 

�����	� � 	�)����	� ��
����	, *� 
�
	� 
����������	� ���
	��, 	�
� � ��	��C��
-
�����	� ���
	�� 
� ��
�
�. � ���
�	� �� 
��)�	��% ��� 
� ��)� �
��� 30-40 ����	� 

����� �� ���� ��)�	��
. "������� � ���-
��%, #<� � +������% 	��� ����)� 
� � ��-
�%��
� �� �
��� 10 ����	�. 

Z������	� � ��
	���	�, 
������� 
 ��-
���%���� �� 	������
�
		�, 
� ���
	�*�

� 
��������*���, 	�> 
�	� � ��������*��� 
	���*�

�	� ��
�� �� 
�������� �� ���� 
�
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DIRECTIONS TOWARDS INCREASING LABOUR PRODUCTIVITY 
IN THE LOGISTIC COMPANY 

Assistant Kamen Lukanov, Ph.D. 
Department „Business Logistics“, UNWE 

Abstract 

The successful development of the logis-
tics company and the efficient fulfillment of 
set targets and goals can be achieved only by 
effective management of the personnel and 
equalizing its interests and aspirations with the 
interests and goals of the company. This paper 
explains basic characteristics of the logistics 
company’s personnel, examines the labor pro-
ductivity, methods for its calculation and also 
reveals directions for increasing labor produc-
tivity. 

Logistics attains much greater signifi-
cance and it is one of most dynamically devel-
oping directions in the current stage of eco-
nomic development. Logistics may be consid-
ered as a managing concept, as well as a 
sphere of company management. It consists of 
integrated and scientifically grounded mana-
gement of activities such as supplying, opera-
tions and distribution with the main goal to 
provide a necessary level of customer service 
with minimum, but reasonable expenses.1 One 
of the leading tendencies in the field of logis-
tics is outsourcing of logistic activities, i.e. 
their assigning to external executors, which in 
general we may name as logistic companies. 
The aggregation of logistic companies operat-
ing within borders of a given economy forms 
the logistic sector of the economic system. 
Unlike the other branches of the economy, for 
it is specific that it:2 

� performs a specific activity – “pro-
duces” logistic services; 

                                                        
1 Dimitrov, P., Tolev, M., Todorov, Ph., Velichkova, E., 
Korbankoleva, I., Logistic systems, “Stopanstvo”, S., 
2010. 
2 There again. 

� possesses specific necessary equipment 
– mainly transport and warehouse devices, 
loading/unloading and processing equipment 
and etc.; 

� uses personnel with specific quali-
fication. 

The logistics company personnel can be 
defined as an organized and structured aggre-
gation of people, possessing exact knowledge 
and skills, acquired as a result of education 
and accumulated training in practice.3 It must 
be sufficient, with corresponding professional 
skills and age structure. At the same time, its 
effective utilization also has to be organized. 

In our country, the professional and ap-
pointments structure of personnel is defined by 
“National classification of professions and ap-
pointments in Republic of Bulgaria” (NCPA). It 
allows better examination, analysis, manage-
ment and regulation of labor relations of em-
ployed personnel. Its structure consists of four 
hierarchical levels: class, sub-class, group and 
single group, revealed in Table 1. 

The major standard for classification of 
personnel is the fulfillment of primary labor 
functions. Classification is used for the pur-
poses of planning and reporting of personnel, 
occupied in logistic companies, as well as in 
the other economic sectors.4 

During the past years, in the world global 
economic system has developed a specific in-
ternational labor market. Its competitiveness 
depends not on the wealth of companies in dif-
ferent countries, but on the value that they  

                                                        
3 Vassilev, E., Personnel management in transport, 
“Stopanstvo”, S., 2008. 
4 For more details look at: 
http://www.nsi.bg/sites/default/files/files/pages/Classifi
cs/NKPD-2011_1-928.pdf 
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Table 1 
Number of groupings in hierarchical levels 

of !� NCPA 

Class 
Sub-
classe

s 
Groups

Single 
group

s 
1 Leaders 4 11 31 
2 Specialists 6 27 92 
3 Technicians and 
applied specialists 5 20 84 

4 Auxiliary adminis-
trative personnel 4 8 29 

5 Personnel occupied 
with services for 
population, commerce 
and security 

4 13 40 

6 Qualified workers 
in agricultural, for-
estry and fishing in-
dustry 

3 9 18 

7 Qualified and re-
lated to them workers 5 14 66 

8 Mechanical opera-
tors and fitters 3 14 40 

9 Professions not re-
quiring special quali-
fication 

6 11 33 

0 Professions in 
armed forces 3 3 3 

Total groupings in 
NCPA -2011 – 619 43 130 436 

Source: Ministry of labor and social politics, 
http://www.mlsp.government.bg/class1/store/li
stclass.asp 

add to the global economic system. A tendency 
can be observed that the business that is related 
to servicing the unique needs of particular cus-
tomers is the most profitable ones. This busi-
ness, called highly valuable, could not be easily 
repeated by competitors with mass production. 
In the highly valuable logistic company, the 
most precious asset is the qualification of key 
personnel for solving and identifying of strategic 
issues, rather than the machines and equipment. 
These companies offer logistic services con-
nected not only with physical movement of the 
material flows (transport services), stock-
keeping (warehouse services), information and 

financial services, but also with services in rela-
tion to finishing and preparation of goods for 
consumption – services that add value such as: 
scale-enlarging; labeling; cutting up; cutting out; 
preparation for the manufacturing process; as-
sembling; mounting; installation, etc.5 

Labor productivity characterizes the ef-
fectiveness from using human labor during 
implementation of logistic company’s activi-
ties. It can be divided in two types. The first 
one is individual labor productivity, which 
characterizes the effectiveness of live labor, 
spent in the logistic company, the branch, the 
industry and in whole country’s economy. The 
second type is the public one, which on na-
tional level is most often measured by the ratio 
of produced national income towards working 
labor, occupied in production. 

The level of individual labor productivity 
is measured by the quantity of production, fal-
ling on one unit of worked off working time or 
with the needed quantity of working time for 
production of one unit of production. To be 
increased individual labor productivity means 
that the consumption of live labor for produc-
tion of single unit of production has to be de-
creased. Therefore, consumption of working 
time is the measure that characterizes the level 
of labor productivity. 

The significance of increasing labor pro-
ductivity also finds sense in decreasing cost 
price of production and increasing profitable-
ness of production. 

The labor productivity in the logistic 
company is characterized mainly by two indi-
cators:6 

1. Average workmanship. It is measured 
by the relationship between manufactured 
production towards worked off working time, 
which is defined by the average registered 
number of personnel (or by categories), 
worked off man-days or man-hours. In prac-
tice the concepts average workmanship and 
labor productivity are used as synonymous. 

2. Labor capacity of production. It repre-
sents the relationship between worked off 
                                                        
5 Dimitrov, P., Tolev, M., Todorov, Ph., Velichkova, E., 
Korbankoleva, I., Logistic systems, “Stopanstvo”, S., 
2010. 
6 Leiziur, E., Gibs, M., Personnel Economy, “Classics 
and Style”, 2009. 
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working time towards quantity of manufac-
tured production. 

Average workmanship and labor capacity 
of production are the two indicators that char-
acterize labor productivity. They are mutually 
dependent. If one of them is known, the other 
could be determined from it and vice versa. 

In regard to the way of measurement of 
production volume in logistic company we can 
observe two methods for calculation of labor 
productivity: pure and value method. 

The pure method reveals quantity of pro-
duction in natural expression, which belongs 
to a single unit of worked off time. For exam-
ple, these could be: quantity of processed 
goods in warehouses, expressed in kilograms, 
number of packagings and/or transportation 
units; number of shifted/moved pallets; num-
ber of operations for loading and unloading 
activities; travelled kilometers or ton kilome-
ters, etc. It is easy for assimilating (in this con-
sist its advantages), but it is with limited pos-
sibilities for applying. Extending the applying 
of this method is possible by putting into prac-
tice condition-pure dimensions for the produc-
tion volume. 

The value method is most widely used for 
defining labor productivity. Production vol-
ume is calculated by the indicators net sales 
income and gross domestic product. Most of 
the logistic companies calculate the labor pro-
ductivity in this way. The disadvantages of 
this method are explained with the non-
comparing capabilities in defining the produc-
tion volume in value expression. In order this 
disadvantage to be avoided comparable prices 
has to be used. Influence on the labor produc-
tivity has the level of prices, assortment, labor 
capacity of goods, and perceived logistic 
structure of the company. 

In regard to the measure of working time, 
we differ hourly, daily and periodic (monthly, 
three monthly and yearly) labor productivity. 

Hourly labor productivity is a relationship 
of manufactured production quantity for a cer-
tain period towards worked off man-hours for 
the same period. As a worked off man-hour is 
considered the actual waste of labor by a worker 
for one hour. The idle times are not considered. 
Hourly labor productivity depends on the fol-
lowing objective and subjective factors: imple-

mentation of new technics and technology, or-
ganization of procurement, production, transport 
and labor, extent of production capacity usage 
and qualification of personnel. 

Daily labor productivity is defined by the 
relationship of the quantity of manufactured 
production for a certain time period towards 
worked off man-days for the same period. For 
worked off man-day is considered only the 
presence at workplace. The worker could work 
off one hour and then leave the working place 
– this is considered as a worked off man-day; 
it could work off 9 or 10 hours – this also is 
considered as a worked off man-day. Daily la-
bor productivity depends on the level of hour 
labor productivity and average duration of the 
working day. The average duration of the 
working day could be found as the worked off 
man-hours are divided by the worked off man-
days. Shortening of inter-shift idle times is a 
reserve for increasing the labor productivity. 
Daily productivity could be defined as the 
hourly productivity is multiplied by the aver-
age duration of working day. 

Periodic labor productivity (monthly, three-
monthly, yearly) is defined as a relationship be-
tween the production quantity and the average 
registered number of personnel (as a denomina-
tor could also be used the average registered 
number only of production workers). Its level is 
in specific relation with hourly and daily produc-
tivity. It can be defined and as a multiplication 
of the level of hourly labor productivity by the 
average duration of a working day and by 
worked off days average from one staff member. 
The numbers of working days, which one 
worker or one staff member works off can be 
defined as worked off man-days are divided by 
the average registered number of workers or of 
the whole personnel. Working days, which one 
person can work off depends on full days idle 
time, no matter the cause. Increasing periodic 
productivity means increasing hourly labor pro-
ductivity and decreasing inter shift and full day 
idle times. 

Labor productivity could be characterized 
also by the indicator labor consumption. A 
single measurement unit of labor consumption 
is man-hour, man-day, or average registered 
number of personnel. 

In relation of the place and characteristic 
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of labor expenditures, the following types of 
labor consumption are distinguished: 

� technological labor consumption – it 
includes the sum of labor expenses of main 
workers for production of a single unit produc-
tion nevertheless of types and systems for their 
remuneration; 

� labor consumption of service – includes 
labor expenditures of auxiliary workers from 
main and auxiliary branches for production of 
a single production unit; 

� productivity consumption – includes all 
expenditures for labor, done by main and aux-
iliary workers and also the labor expenses of 
administrative-management personnel calcu-
lated on a single production unit. 

In regard to its purpose, labor consump-
tion of production could be real – shows the 
real labor expenses for a single unit production 
for a certain period, and normative – formed 
as the sum of labor expenditures calculated by 
norms for a certain period. 

There are many and different ways for in-
creasing the labor productivity in the logistic 
company. In order to be examined more system-
atically, attention should be focused on finding 
reserves mainly in two directions: minimizing 
labor consumption of production and improving 
the working time fund of personnel. 

Better understanding of working time fund 
could be achieved by bringing to minimum in-
ter shift and full day idle times. Especially in 
the management of transport activities in the 
logistic companies there are specifics due to the 
characteristic features of transport and from the 
essence of the transportation process, in which 
every single idle time is considered as a loss. 
Working time of personnel engaged in trans-
port is characterized with its own specific char-
acteristics, making sense mainly in manage-
ment and utilization of labor of employed per-
sonnel. These specifics suppose applying of 
different types of working time organization. 
Especially important are planning and man-
agement of working time of drivers, which re-
veal the main possibilities for minimizing of 
idle times and optimizing usage of vehicles of 
logistic company, which finally leads to the to-
tal increase of transport activities effectiveness. 

For logistic companies, it is specific to 

have limiting factors during transport activi-
ties, which transport manager have to bear in 
mind when organizing loads, routes planning 
and when drivers schedule is prepared. These 
are mainly the law decrees in regard to drivers 
driving time, interception of driving, daily and 
weekly rests of vehicle drivers; prohibitions 
for roads passing through in predefined days 
and hour intervals; limitations due to weather 
conditions and etc. For example for road 
freight and passenger transport the time for 
driving, interception of driving, daily and 
weekly rests of vehicle drivers is regulated by 
Regulation (EC) No 561/2006 of the European 
Parliament and of the Council. In it, the scale 
is clearly stated, defined are the requirements 
towards crews, driving time, interception of 
driving, daily and weekly rests of vehicle 
drivers, as well as the responsibilities of the 
company, performing road freight and/or pas-
senger transport, are stated. The most impor-
tant parts, which are mandatory to be ac-
quainted with, are the following: 

Vehicle driving. Daily driving time shall 
not exceed nine hours. However, the daily 
driving time may be extended to at most 10 
hours not more than twice during the week. 
The weekly driving time shall not exceed 56 
hours and shall not result in the maximum 
weekly working time laid down in Directive 
2002/15/EC being exceeded. The total accu-
mulated driving time during any two consecu-
tive weeks shall not exceed 90 hours. 

Uninterrupted break. After a driving pe-
riod of four and a half hours a driver shall take 
an uninterrupted break of not less than 45 
minutes, unless he takes a rest period. This 
break may be replaced by a break of at least 
15 minutes followed by a break of at least 30 
minutes each distributed over the period in 
such a way as to comply with the provisions of 
the first paragraph. 

Rest periods. A driver shall take daily and 
weekly rest periods. Within each period of 24 
hours after the end of the previous daily rest 
period or weekly rest period a driver shall 
have taken a new daily rest period. If the por-
tion of the daily rest period which falls within 
that 24 hour period is at least nine hours but 
less than 11 hours, then the daily rest period in 
question shall be regarded as a reduced daily 
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rest period. A daily rest period may be ex-
tended to make a regular weekly rest period or 
a reduced weekly rest period. A driver may 
have at most three reduced daily rest periods 
between any two weekly rest periods. 

It is important to notice that this Regula-
tion is applied to carriage by road transport for 
all carriers in European Union, when carriage 
is performed within the Community: 

� of goods where the maximum permis-
sible mass of the vehicle, including any trailer, 
or semi-trailer, exceeds 3,5 tons, or 

� of passengers by vehicles which are 
constructed or permanently adapted for carry-
ing more than nine persons including the 
driver, and are intended for that purpose. 

The good knowledge of legal regulations 
allows more rational planning of transport ac-
tivities of logistic company, setting to zero idle 
times and from there more efficient utilization 
of rolling stock by time and by capacity. 

Reserves in regard to inter shift and full 
day shift idle times are limited in time, but nev-
ertheless they are essential. This may be seen 
from the following example (see Table 2). 

Table 2 
Balance of working time of an employee 

Indicators Previous 
Year 

Current 
Year 

Calendar days in year 365 365 
Holidays and rest days 104 104 
Nominal fund in days 261 261 
Non-worked off days   
Full day idle times 1 1 
Regular vacation 19 20 
Maternity leave 14 13 
Illness absence 10 7 
Other non-work report-
ing, permitted by law 1 1 

Permits by administration 2 1 
Irrelevant reasons 1 1 
Total non-used time in 
days 48 44 

Worked off men-days (ef-
fective working time 
fund) 

213 217 

Average duration of 
working day in hours 7,3 7,5 

Working time fund for 
one employee in hours 1 535 1 628 

Note: data in the above table is given as an 
example. 

Data in table reveal that as full-day idle 
times, as well as inter-shift idle times are high. 
Within the working day are lost around 30-40 
minutes average of one worker. For example 
in Japan, USA and Germany these losses are 
in the extent of around 10 minutes. 

Reserves and factors connected with di-
minishing labor consumption are in practice 
unlimited because the creative work is unlim-
ited for inventing new machines, installations, 
technologies and continuous improvement of 
production organization and labor. Decreasing 
of labor consumption of production depends 
mainly on implementation of new and more 
perfect equipment and technology. Partial and 
general mechanization and automation of la-
bor processes also decreases labor expenses 
for production of a single unit production. 

Improving organization of labor proc-
esses is an essential factor for increasing labor 
productivity with less capital expenses. That’s 
why it is necessary to be examined and ana-
lyzed all processes, labor organization and 
management. During analysis of labor produc-
tivity in logistic company, it is mandatory to 
be determined if the objective the rate of labor 
productivity increasing to go ahead of its rate 
of capital equipment is respected. The rela-
tionship between these could be best described 
by a straight line equation: 

y = a + bx, 
where:  y is labor productivity; 
x – labor capital equipment; 
a and b are the parameters of regressive 

equation. 
The relationship between the two indica-

tors is calculated by coefficient of correlation 
by the formula: 

� �� �
� � � �� �
�

��

��
�

yyxx

yyxx
r  

The correlation coefficient reveals the 
narrowness connection between labor equip-
ment and its productivity. However, it is nec-
essary numerically to be revealed the depend-
ence of increasing labor productivity on in-
creasing of labor capital equipment. For this 
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purpose, the written above equation of a 
straight line is used. For example, let us as-
sume that its evident appearance is y = – 2,5 + 
3,55x. That shows that with increasing of capi-
tal equipment of labor with 1000 BGN the la-
bor productivity increases with 3350 BGN, 
therefore labor capital equipment takes an im-
portant place among depending indicators. 

For making perfect labor organization in 
developed countries, as well as in huge inter-
national logistic companies in our country, the 
“just in time” system is used. The purpose of 
this system is to create flexible labor organiza-
tion, which will result in ensuring rhythmic 
supplying, production and distribution and 
needed production stocks to be set to zero. The 
independent working places, departments, and 
production areas receive as much materials as 
they are needed. The presence of more materi-
als is treated as a loss. The designing of “just 
in time” system moves in direction opposite to 
production process. It starts from ending proc-
ess and moves backward. In this order materi-
als requirement is planned and defined. 

Not less important part for increasing la-
bor productivity in logistic companies belongs 
to the systems of personnel motivation. These 
systems are mainly connected with motivation 
of particular individuals. Personnel manage-
ment has to be accomplished by such a way 
that stimulates all employees to participate and 
work conscientiously for achieving the com-
mon goal. Human resources are the most im-
portant assets which belong to an organization 

and their effective management is the key for 
its success, but this success is only possible if 
the politics and procedures of management are 
narrowly connected and contribute for achiev-
ing company’s strategy and goals. Not on last 
place, the company’s culture and values, team 
climate and evolving from this managing atti-
tude are essential and need to be improved and 
perfected continuously. 
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 �%"*%+�!*: 
)d% ��$\)� 
 
�&�*!� ,,���"���%�� " !�/"���%�� �"/6!���&” 

 	�"��!�"&�& �� ���"���%�� " ���&���� �&�$���&�� 

"�
� ����� �� ���������� 	������ 
„
������
	“ 
� ��������� 
 ������	� �	�-
������%. �% ��� ����� ��������% � ���*�-
��%, 
�	� �������
	, ����$�	����
	, )���-
��
��
	, ���
� �� ���
��
	. &	 
��% 
	���� 

������ ����*��� �����, ����$���. [�	��� 
�� 
��*�>�� '���	� 
������	 
������
		� 
 
*���
 ��� ��
	�	���%, ��
	����%, ��
����-

	��, ����������%, 
������%, 
�V�, 
��	� 
��
��$���	 �������. � �)O�% 
��	�

	 �� 

�������%	� �� 
������
		� �����'�	� � ��-
���� ��� ��	�������� ��>
	��� ��� ���-
��
, 
��	� �
� �� )���	 ������%����, ����	 
�� ��������
�	 ���*�	���� ����)� �� �
	�-
������ �����
	� ��� ������� �� ���O�$�	 
�)�
	� �� �����'�.� 
��	��	
	��� 
 	��� 
����������� �����'�	� ����	 �� )���	 
��-

��������� 
�	� ������, ��	��������, ��-
��
���
	����, ��O�)��, *�
	�*�� � 	.�. 

����	� �� 
	��	���*�

�% ������ �� 
	��� �����'� � �������%�� �� ����	�
�	� �� 

������
	. ��
�����	� ��$� �� )��� ��
-
	����	� 
 ����O	� �� C���
 
��� �	 
���
-
	��. �%'��	� 
��
��	������� � ��
�V*�-
	���� ��$�� �����	, ��O�	� 
���
	��	�, 
����� 
 '���
	��� �� ����	�, �������%	 

�O��
		� �� ������ ����	�
� �� 
����-
��
	, 	% 
� ������% 
 ����%��	� �� 
���
	-
��	� � ��	���
�	� �� ����������	� ��. 
���
�	� ����*� 
���
	�� )���	 ���������� 
�� ��
	�����	� �� ������ ���, 	��
��� ���-
��
�	 �� ����	�
�	� �� 
������
	 � ��-
�
	�>*�� � ����%	��
		� �� �
��' � ��-
��
�
. � 
�O�	� ����� ���
���
		� � ��-
��������	� �� 
���
	��	� ������� ����	��-
��
	 �� ����	�
�	� 
�� �������	� � ����-
��	� �)
	����
�. [����'�	� �� 
������
		� 

� �����
	 �� �����
��*�� 	��������, 


������� 
 	�'������*��, ��������

�, 
�
�����*�

�, 
��	���� � ����	�*�

� 
�����
�. � 	��� ����
� ����	 �� 
� ������	 
��� ���� �����'� �� 
������
		�- 	������-
���� � ��	����������. 

1.2. �+�]#[#%!!# <�/$�># <� &#@^+!%&**� 

]�
	 �	 	%' 
� ������ 
�����
	�, 
��-
	� 
��� �� 
�)� 
� �
%
� �����$��� 
	��
-
������� 
 ���������� �� ������ 
���, 
�	� 
����� �� �����C����� �� ��$�����$����	� 
���	�����*�%. &	 �����������	� 
� ��$��, 
*� �� �
%
� �����$��� 
	��
������� � ���-
��� 
�����
	, � 
��� 	��� 
 ����������	� 
�� ������ 
���. &	 �
�)��� ��$��
	 �� ���-
��	��	� � �����C�����	� �� ������% 
���-
��
	 � ������% '���
	��, 	�> 
�	� �	 ���� 
����
%	 �� 
��� �����	� � 
��
�)�	� �� 
�����$��� )��)� � � *�
	��
	 �� ������	� 
��>
	��%, �� � �����$����	� � �����	��	� 
�� �����$���	� 
���, 
�
	� � �%��
	��	� 
�� ������������� �����	��
�. &
�����	� 
'���
	���� *��	� �� 
�����
	� 
�
	���%-
��	 ������% '���
	��. ��> )� 
������� �� 
)��� �	������ 	�*
� �� ����	�, ��������	� 
� ���'���	� �� ������	� ����	�
� �� ����-
��	� ���$���, �� �
�����	� ��
�
� �� ��>-
��	� ���������� �	)����. "�>-*�
	� �
-
�����	� 
��	���� �� ������ 
��
���
���% 
�� 
�����
	�	� 
�: '���
	�� �� ���	�����-
*�%	�; ��	���
�; ���������� 
���
	��; ��-
O�)�; ��C�	����
	 �� ����	�; 
�
	�� �� 
�*�
	��O�	� 
	����; ��	�������
	 � ��. 
Z����	��	� �� ���� ������ 
�����
	 ��$� 
�� ������� �
����� ���� �%
��
� �	���: 

� ����� �	�� – (����$���� �� 
���-
��
	�) – �������	 
� ���	�����*�% ��$�� 
�	����� 
	���� ��� �
���� �� ���������� 
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����	�*�

� � �
�����*�

� ��	���
�, ��-
������ � ���� ��� ����� 
�����
	�� �����; 

� �	��� �	�� – �������%�� ����	�, 

	��	���%	� � 	�
	�*�

�	� 
���
	�� �� 

	����	� �� �����C����� �� �����
����	� 
���	�����*�%, 
�
	� � �����$���� �� �%-

�� �������*���� ���
	�*�

� �������%-
	�% � ��	���
 �� ��
	�����	� ����. ���� �� 
��
�V*�� � 	��
���	� �� ��	�O� �� ��
	�-
���� �� 
�������
�� ��C���� �� �����
-
����	� ���	�����*�%; 

� ���	� �	�� – �����*��� ��� ���� ��� 
����� ����� � 
�����
	��	� 
�	����% �� 
����� ���$��� �� 
�V���, ��������� �
��-
�� ��� *��� &&". ������ 
� �)�
�)%�� �� 
����� � *�
	� ��	� ������$��� ��������� 

 ����� �	���, 
��	� ���� �
������� �� ��-
����, *� 	��� � �%��
	�� ���C������	�*�
-

� �
��
	 �	 �����	��	� �� 
�����
	�; 

� ]�	���	� �	�� – (���
	�%�� �� ���-
��$����	�) – 
	����	� ���%	 �����	��
� �� 
�����C����� �� �����
����	� ���	�����-
*�% 
 ���������� �� �
�*
� 
���
	��; 

� ��	� �	�� – 
����	����, �����	�*�-
O� �	 ����	� � 
	��	���%	�, ����������� 
�� ���� �	 
	����	� 
�� ���������� �� ��-
���� 
��� 
 ��� �����$������ �� �����	� 

	���� �� ������� ��>��	� �

���%. ���� 
	��� �	�� 
�����
	�	 ��
	��� 
��%	� 
��-
������%; 

� \�
	� �	�� — �����C����� �� 
��-
���
	�. ��������	� � 
����������� ����-
���%�� �� �����$��	� �	��� �� �����	�� �� 
����� 
�����
	 � �	 
�O�
	���� ���*���� 
�� ������	� �����	���	%����, ������*����� 
� �����C�����. ��	�O�	� � 
���
	��	� �� 
�����C����� �� ������	� 
�����
	� 
� ��-
�����%	 �	 ���������	� �����$���% �� 
��$���������	� ����� �� ����� ���$���� 
�� 
������	� ��$�� ���$���	�, �	 ������-

���� ������	�	� ��
	�����	� � ��'����-
�� �� ��>
	��% ��� �����'� �� ���� � ���-
��� 
�����
	, ��������� 
 ���������	� ��-
������� – ������ )��� � �����*��	� ��>��� 
�� 
��	�. 

������	� 
��� ������� ���������*���-
�	� 
� �� ��
	�����	 �� ��
	����� �� ����-
	�*�

� ���� � ��	���
�. E����������� 
 
	��� � 
��% �� XX � ��*���	� �� XXI ��
 	% 
*�
	� � ���������� �� �
��)'��	�� ����	�-


�-������ 
����, 
�%	� �
�V*�� �
�����-
*�

�, ����	�*�

�, 
��	����, ���������-
����, ������ � ����� �����>
	��% � ��	�

. 
������	� 
	��	���% �� Z���)��
� �������% 
����

� �����
���� � ������ �� 
�����	� 
������ 
�����
	�: 

+��)����	� ��>��, 
�%	� � 
 �������-
�� ����%	��
	 �� �����
����, 	�> 
�	� ���-
��
�	� �� ���������	� %����� 
���$��� � 
��

������	� 
	��	���*�

� ���	����
	�� 
O� )���	 
�V*��� ���� 
�����O�	� ��
�	�-
��	�%. �����$���	� 
��� �� Z���)��
� 
�������% ����	 �� �*�
	��	 � ���)���� 

�����
	 
��� ���
�����%����	� �� 
	��-
��	� 
�� ����������	�*�

� 
�V�. "�����-

��� ���� �*�
	�� ��� �� 
	����	� O� ��-
��
� �
�*
� ��)���� ��
������ �	 ����. 

Z��������� 
�����
	 � 
 ����C��� ��-
��%	��
	 �� �����
����. ��> � 
������ 
 
��������
�	��
	��	� �� �	����� ���$��� 
�� ������%	 ����������	� ����	�*�

�, 
�
�����*�

�, �	��-���������� � ������ 

	�	�
�� *��� ���������� �� �����$��� 
�-
��, �
�V*�	���� ������*��� ���������� �� 
�	����� ���$�% �� ��
��� ���O�$�����. 
�����$���	� 
��� �� Z���)��
� �������% 
����	 �� �*�
	��	 � ����)�� 
�����
	 ��� 
����$����, *� 
	����	� � *��� �� ��$����-
����� �������. "� � ��
�V*��� � ����%	-
��
	 �	 �����*��� �� 
	����	� � ���������� 

�����
	. 

���
	����� 
�����
	 � 
�
 ���*�	���� 
����%	��
	 �� �����
����. "���� 
 	����-
������	� ������ ��>
	��%, 	�> O� 
����$� 
� �����*�� ����� �� ��$��������� 	���-
�����, �� ��
�V*��O� ���������� �� �	-
����� ���$�% �� ��
��� ���O�$����� 
 ��-
����*��� ����. �����$���	� 
��� �� Z�-
��)��
� �������% O� �*�
	��	 � ���
	��-
��� ������ 
�����
	, �
� 
	����	� )��� 
�����$��� �� ����
�% �	 ����� ���$��� 
��� ��� ���������� �� ��$��������� ��-
�����, ����$���O �*�
	�� �� )�����

� ��-
���$��� 
���. ��	��C�����$���� 
���-
��
	 � 
 ��
�
� ����%	��
	 �� �����
���� � 
���$����	� 
 ���)�
� 
�������-
�
�����*�

� � �	��-���������� ���)��-
��. ��	��C�����$����	� ��� �)O�
	����-
	� 
�����
	� 
� ��>-����%	�� � O� ����-
����	 ���� 
�����O�	� ������. 

������ �
�*
� 	��� ��������%	� �� 
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���������� 
������
	 � ��>-�)O�	� �
���� 
���'� 
�%	� 
� ��������� ����
�	� ��$�� 

	����	� �� �����	�� �� �
�����
�	� � 
������������	� ���������� ��
��
� �	 ��-
�� 
	����, � ��	��)��
	�	� �� 
������
		� 
� �	)����	�, �	 �����. �����$�� 
� �
	�>-
*��� 
�������% ��$�� �����O�	� �� ��� � 
�	)����	����	� ���'��� �� 
	����	�. ��
� � 

��������� �
����% �
�����*�

�	� ��
-
	��� �� ���������	� �� ������	� �
��
	� 
�� 
������
		� 
	���	 �������%O�, � �����-
'�	� �� 
������
		� �� ���$���	� 
� '���
-
	�������	 
 ����
	���� �	 ������	� � �
�-
����*�

�	� 
����. 

����� 	���������� �����'� 
� 	��� �� 
�
�����*�

�	� 
������
	 ��$� �� 
� ���-
�� 
�	� �� 
��
����
	 �	 ��	��C�� � ���-
C�� �
����%, )�������%	
	��O� ���
	���� 
� ������*�� ��
	 �� ����������	� �
���-
��
�, 
��
�)�� �� �������� ��	��)��
	�	� 
�� ���$���	�, �)O�
	��	� � �������� � �� 
�� �������� �	 �����*��	� �����'� � ����-
)�, 
�
	� �	 �
�����*�

�, 	�
� � �	 ���� 
'���
	��. &)�
������ �����'�	� �� �
���-
��*�

�	� 
������
	 
� 
������	 
 �����$-
��
		� �� 
� ���*��%	 
������� O�	� �� 

	����
	��	� ��� �� �� 
� ���������	 ����-
	�, ��
	����� ���� ����������	� �
�����-

�. [� �����O�	� �� �
�����*�

�	� 
�-
�����
	 �)�*� ������ � 
�O�
	���� ���*�-
��� ��� �� 
���	� ����*�� �� �����'�, �� 
��-

��� �������	� ����*��� �� ��
���	�-
��	�, �	*�	�O� 	��� �����'�. ��� ������� 
���*���% � ���)'����� �� ���)����� ���-
�����	� ����*���, ��� 
��	� 
� �������%	-

	�� ��������% '�� �� �����	�� �� ������-
	�	� �� �)O�
	����	� �����������
	�� � � 
�����	�	 �� 	��� 
� �������	 ����	����, 
�����C�	���� 	�������� �� �	��C���� �� 
�
�����*�

�	� 
������
	. ��$�� � �� 
� 
���*��	��, *� ��>-��
�
� 
	���� �� 
����-
��
	 
� ��
	��� ��� �
�����, *� ����%	 

�����

 �	 ��
���	��� � � �������	� �� 
����
	���	� �������. 

[����'�	� �� �
�����*�

�	� 
����-
��
	 
� �����)��>�� – 	� ����	 �� 
� ����-
����	 �� 
	���� �� �)O��
	, �� ����	 � �� 

� ��	�>������	 � ����
���
	 �	 ��$��	� 
�� �������. ��> 
�	� �����'�	� ������ ���-
��	�*�	 �	 
������O�	� �� ����	�, ���)'�-
���� � �
�����*�

�	� 
���� �����
�
��	� 

�� 
� ��
����� � �� 
� ���������, 	�> 
�	� 
	��� � �����	� 
��*
� 
�� ������������ �� 
��	��������	� �� �
�����*�

�	� 
����-
��
	 �����'�. 

&
�)��� ��$�� �����	 ��� ������� �� 
�����'�	� �	 �
�����*�

� '���
	�� � 
�
-
	�%���	� � ���)����	� �� ���)����	� � ��-
��������	� �
�����*�

� 
����. ���� � 
����*��	� �� �����'� �	 ���C�� ��	�*��-
�� ��$� �� )��� �������%�� ��
���
	��� 
�����	�����*��� ����$���� �� �
�����-
*�

�	� ��	���
� �� 
	����	� 
�� 	��� �� 
�����	� ���$���, 
��	� � ���������� 
��-
*�� ��$� �� �����	��� �
�����*�

�	� 
�-
�����
	 
�	� �%��. 

(�
�� �)�
	����	� ��>
	��	����
	 �� 
����� �����$�� � 
���� �	 ����%	�� �����-
'� �� 
	����
	��	� �� 
� �
�V*�	 ����� 
����*� �� )��>, 
*�	��, *� 	�%)�� �� 
��-
���	������ ��������	� 
� ���'� ������	�, 
�� �
�����*�

�	� 
������
	 �� ��C�	� 

	���� �� 
���������% �	�� �	 ��>��	� 
�����	��, �����'�, 
��	� ����	 �� 
� 
��
-
��	�����	 �: 

� [�)����� 	������ �� �
�����*�

� 
��
	�$; 

� ��
�
� ����������� �����O�; 
� #��$����� �� $������% 
	�����	 �� 

��
������	�; 
� "�

� ����
	������� �
	����
	; 
� ��
�
 ��	��C�� � ���C�� ���� �� 

���$���	�; 
� "���
	���� �� ���C��	�����

�%	 

������	; 
��
	�%��� ������%O�	� 
� �
�����-

*�

� �
����%, � 
��	� �)O�
	��	�, ���$�-
��	� � �	�����	� ��*��
	, ���������	 
���-
	� �
�����*�

� ���� � ��	���
� ���� �� 
�����
�
��	� �����*����� �� )��% � ���-
��O�	� �� ��	��������	� �����'� � ����
-
	���� �� ���

����%	� �� ��
	����� �� �
�-
����*�

� 
������
	 ��� 
����� 
 ����� 
���� �����
�
��	� ����$��	 ������	 �� 
�
�����*�

� 
������
	. � ��������� 
���� � ���)'����� �� 
� 	��
� ����
� ��$-
�� �����$����	� �� ���$���� �����O� 
�
�����*�

� ����	�
� � 
�������	� 
 ��% 
��	�������� �����'� �� �
�����*�

�	�, 
��
��
	���� � ����������	� 
������
	 ��� 

��$�� � 	����� ���'�� 
�� ������� �
�-



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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����
�. #���	� �)
	�%	��
	��, *� )�����
-

�	� �
�����
� ����* �� � 
��
����	��, 
��*� � ����, ��� 	��� ����� �)O� �����'� �� 
�
�����*�

�	� 
������
	. 

�����
����	� �� )�$��

� ��	��� � 
�� ��������� ��������% 
�O� � *�
	 �	 	��-
��������	� �����'� � ����
	���%�� ��
	�-
w)�������O ��
	�� �� ����������	� 
�-
�����
	, ������� �� �
�)���
	�	� �� ����-
������	� �)
	����
�, ����*��	� �� 
���-
��
	�� ���� �� ����C��� �����
� � ��$-
�����$����	� �	��C���%, 
�������-
�
�����*�

�	� ���)����, ����	�*�

�	� 
��
	�)����
	 � ��	��C��	� 
�����
	�, ��-
���
	����% �������*�� 
��	��� � ����� 
��
	���. ��$�� 	�������% � ���)����	� 
��������

� �����	�� � ��O��%	 �������-
���� ��	�
 �� ��
������	� �� 
��	�. ���-
$����	� �� '��� ���� ���$����	� �������-
	� �� �����*��	� 
	���� � '���
	���� �� 
�
�*
� �	��� �	 �����	��	� �� *���*�
	��-
	� � �
�)��� �� ��
�����	� ��� ��
�, 
���	� 
	� � ���
	�*�

� �$������� %������, � 

���e�����	e ����O� ���$��� 
�	� #<�, 
������, <�
	����% � ������ ����� 
� 
��-
������ ������ �� �
����	� �� ������	�. 

#������� 	�����
	� ��� ��
�������	� 
�� ��$���������	� �������% �����
��	 � 
��� ����
� 
 ��
	������
		� �� �����	� �� 
��	���	� �	 '���. E

���	�	� �	 &&" ���-
*�	�	 �� 	�� �
����� ��	�*��
�: ���)��%-
����	� �� ��
������	� � �	�����	� ���$�-
��, �����*��% 
��	��� � ���$���

�	� ��-
��
	����% �� '���	�, 
������� 
 ��������	� 
�� ��
����	� �� 
�����*��
	, $���O�� ��-
��
	����% � ��. ��	� ��>-�������� 
� 
�%	� 

	�	�
	�
�	�, ����*��� �	 �������*��	� 
���)��%����% �� ��
������	�. �� 
��%	� 
��
����
	 ��$���������	� �������% � ��-
����� � ���������. ����
�	� ��$�� 	%' � 
����
���
	����, ��O�	� � �)�*�>�� ���
-
	�
� ������� ����

�O� 
	����	� 
� '���, 

�	� 	���
	�,�� ��
	� ��� ��� ����� �����-
�� �����, ���
���
	��� ����
���� �� �
	�-
��	, �� �� $���%	 � �� ��)�	%	 �� 	���	���-
%	� �� ����� ���$���. #�O�
	���� � ���� 
���� ��� �������% – �������	����	�, 
���-
	� ������ �� ����	�*�

� ���*��� '���	� 
�%��	 ����� �����$��
	 �� �����%	 $���	� 

�, �
��� �� ��	��
%	 
��
���� ��� �����-
��. ��
�����%	 ��� ��$��������� �����-

��% � )�$��

�	�. "�>-*�
	� 	% 
� 
������ 
 
������ ��>
	��%, ��	���	���� ����	�*�

� 
��$���, 	�$
� '�����	���� � �
�����*�� 

����, �������� �	 �������� )��
	��% � 
�����. 

� �
����%	� �� ���)�
� �
�����*�

� 

���� �� 
	����	� �	 	��	�% 
�%	 � )��C�	� 

������
	�*�

� ���$��� � ���'��, �

-
���	�	 �� ��)�	�� ��
� 
������ �� 
��$�-
���� �� �����O�	� �� )����)�	���	�, ��-
��)�%���� �� ���	�$��% )����
, �����%��-
�� �� 	�$�
	�	� ���'� 
������� �
�����-
	����	� 
�
	��� � ��. �������	� � 
��	��-
��	� 
	����
	�� � �
����%	� �� ���)�����-
��% ���� ��
�����	� ��
�	���	�% ���%	 �� 
	���, *� ���%�� *�
	 �	 
�������	�	� �� 
��������
	��	� – �����
��� ��
��
�, ���-
�����
	���� �)��������, 
�������, �����-
�������� ��
��
� � ���
�	�, 
� �����
	��	 
)���� �	 
	���� � 
	����. � 
�O�	� ����� 
��)�	��	� 
��� �� � 	�
� ��)����. [�	��� 

���*�
	����	� ������	�� � 
�*�
	����	� 
'���
	���
	�
� �� �������O�	� ��
������ 
– ��������

�, �)������	����, 
��	���� 
� 
������O�	 ��� ��$�� ������*���� ��� 
�����	�� – � 
	�������O ��
	�� �� ���-
$�
	�� ���� �����
� � 
��	����	� 
	����
-
	��. "���� 
 �
�����*�

�	� � ��������-


�	� ������
	�� �� �����������	� ����� 
�� 
� �� ������%���� � 
�������	� ���)��-
��, 
��	� �����
��	 � 
���
	��� �� ��% 
���� 
������
		� � 	����������% ��
���� 
��� � ������ �����	� ���$���. ���
	�
�	� 
��
����, *� 
���	� )��%	 �� ������	�	� �	 
���� � 
�O� 
	���� ����
�� ��
	�	�*��, 	� 
���
	���	 �� 
� 
��)���%��	 
 �
	�������% 
��� � ��
����
	 � ������O�	� ���$��� � � 
���
�	� �� 
��%	� �)O��
	 �������	 
��-
����*�� ��������� � ����������% �� $�-
��	. ]�
	� 
� 
��*��	�, 
���	� 
� �����$�� 

��	����, �)������	���� � ���� ����	�*�
-

� '��������
	 
 ���	����� �� ���
��	�� 
�*�
	�� � ����	�*�

�%, �
�����*�

� � 

��	���� $���	 �� ������O�	� ���$���. 
���
, 
���	� 
��	�	 � ��
	��'��� �	 �$��-
�����	� 	�����
	�*�� ��
	������% � ����-

�% � #�����% ��	�
, � ���
��
	�	� �	 
����
	�%O� 	�����
	�*�� �	�
� 
���	
	��	 
�
�
� ��-���%� '��
	�%�

� ������
, �	-
��C����	� 
�� �������	�	� 	���� 
�����-
�� �������. [�
����	 
� ���
�	� �� 
����-



��������Z��
� ������ �� ��������� �� ��
��������� ���	����� �� ���	���
� �V�����\ 
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��
	 �� ��	�O�	�, ���

�	� � 
�'���	��	� 
	���
���	�� �����. ����C��� 
� �������-
�	� �� ������	� �� ���� 
�� �������	�	� � 
�����	� *�$�����, 
��	� 
� 
�%	�	 �� ��>-
��

��� �� �	��C���� �� ��	��C��	� 
�-
�����
	 �� ������O�	� 
	����. "���
��-
��
 �*���	� � ����	���	� �
� ����*� 
� 


����� �� ����	 �	�����	���� �	����� �� 
�����
� „������O� �� 
� � ���)��� �� 
�-
�����
		�, ���	�
�	 �� �������	�?". � ��-
���� �������������>

� ���$��� 
� ���%	 
�������O��� ��)�	� �� ������*����� �� 
��������%	�. ���
%	 
� ���*�� ��C���% �� 

�������� �� ���)'�����	� ��'������ �� 
��
	������ ����	���% � 
����������% �� 
��*� ����	�	� ������	� � ����������	� �� 
�
�V*���� � $���	� �� 
��	��	��	� 
	����. 
(�
���	� ��
������ �� *�$����� � 
	����-
	� �	 [������ E����� � #������ <����
� 
�
� ��-*�
	� 	����$� ���
	�	� � ���$����-
	� �� �����	�	� ���$���. � 
�O�	� ����� 
�)�*� 	� �� 
� 

����� �� �����)�����	 
�-
������	� �
�����*�

� ������, 
��	� ��-
��*���	 � �����	�	 �� ��$���������	� 
�������%. #����
�� ����*����%	� �� &&", 
�)'��O�O� ��$�� 150 � 190 ���$��� � ��-
���� �	 70-	� �� 90-	� ������ �� XX ��
, 
����� �	 
	����	� ��������	 ����
	��O�% 
��
	 � ���*���� �� �������%	�. ���� ����-
������ ������ � C���
�	� ������� �	 5-6 
�� 21-23%. &	 ����� 
	����, ������ �����-
	��
	�� � �����	�	� ������� ���$��� 
� 
�-
	�����*��, *� )�'� $����� �� ������*�	 
���	�
� �� �������	� � 
�)
	����	� 
� 
���$���. #��� �� ��
�����	� ��
�	���	�� 
	�'��%	 )��> ����
	�� �	 6 �� 35%, 
��	� � 

������� ��
���	��, *� �)O�
	����
		� � 
����� �	 �����	�	� ������� ���$��� �� 
$���� �� 
� ������	 ����*� �������	�. 
+�����	� ���*��� �� 	��� � �
����	�	� 
���
��
	 �� 
��%	� ��	��C������	�*�

�, 

������� � �	��*�

� 
������
	. 

"�����
��� �	 	���, ���� $���%	 ��� 
��, ����
	����	� �� ��������%	� �������-
�� O� ������$���, ��O�	� 
�
��	� � �� 
	����%	 ���$����	� �� �����	�	� 
	����, 
��$��	� �� �
�����
�	�, �� ������ �� 	��-
��, ����)�$�� O� ������ ����� �� ���� '�-
��. "�O� ����*�, 
�O�
	����O�	� �����-
���

� 	�������� 
��� �������	� �)O�
	�� 
��
����	, *� ����
	���� *��� ������ �� 

*�$����� ��$� �� 
� �����	��� 	%'��	� 
)��������*��. ���� 
���	� ����
	���� �� 
�������	

�	� ��
������ � ���)��� �� 
�-
�����
		�, � 	����� �� 
� ��������, �� 
�
 

������
	 ��$� �� 
� 
�$�, *� ��������-
�����%	 
	�	�	, �������������%	� � ����-
��O���	� �� ������� '��� � 
������� ��	-

�>���� ��$� �� 
� �
�$� ����� 
������� 
����	�*�

� �����
. 

� ��-����*�� ���
��
	��� Z���)��
� 
�������% 	�%)�� %
�� �� ��������� � �� 

������ �����	���� )��� �� 
��% ��������-
���� ����	�
�. � �)������ )���O� 
	����-
	� �� ����
	�� �� 
� �������� � 	�����	�� 
���� �� ������	� 
�� E�����. "�>-
����%	�� 	��� �����
 O� ������$� �����. 
[�
��� Z���)��
� �������% ��� 
�����	��-
�� 

����� ���	 � 	��� �	��C���� � 
�	�-
����*�� ��$� �� 
� 	�����, *� �� � �����	-
���� �� �������� �� �������	

� �����. 
"�O� ����*�, ����)�� %������ O� ��	��-
���� �������	���� 
��$��	� �
�����*�
-

� � 
������� 
�	����% � ���$���	�, O� 
��	����� ��
�V*�	���� ����� ������	� �� 
����, 
�
	� � 
	��
	���	�, ��%
� �	������� 
�� ����������	� 
������
	 � �	)����	� �� 

	����	�. "���	� ������������ ����	�
� 
	�%)�� �� 
� 
���$� � �����$� ����� �
�*-

� �� ������ � 
	����	� �� )�����

�	� ��-

������, $����O� �� 	���	���%	� �� 
�
��-
�� � ��-����*�� ���$���. ����
	�� 
� 
���$�
	�� ���	� �� ����������� �� $���-
�O�	� �� 
� ��
��%	 � Z�����	� �	��*�

�	� 
)������ – ������ �	 )��C�	� 
���	

� ��-
��)��
�, !
��>�� � (������. ��
���C��	� 
���
	�
�	� ��
����, *� ���$�	� �� ���$�-
��	� �� 	%' � ������ �� ����, � 	� �� �����-
	�, 
���	� 
� ����� �������	� �� 
	����	�. 

"��
	��� �
�����*�

�	� 	�����
	� 
�� 
	����	� 
� 
������� ���*
� �� ���� ��-
����
�*��� � �����������	������� ����	�-

� �� ����� �� ��C� 
���������� �	 ����� 
���$���. <
� Z���)��
� �������% �
��� �� 
��
�*� 
��%	� ���������� ����	�
� 
�� 

���	� 
���������� � *�$)���, $����O� �� 

� ��
��%	 � ��C�	� 
	����, ���
	�	 )� )�� 
�������. Z����*��	� ��	�*���� 
�*�	, *� 
)��%	 �� ��������*��	� )������ � ��$�� 
	�� � *�	��� �������. ��-���%��	� *�
	 �	 
	%' �)�	���	 	���	���%	� �� 
���	� �����-
��, 
��	� ����� ������ 
� )��� *�
	 �	 )��-
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���

�	� ���$���. &
��� ���� ������ � 
)��%	 �� )������	� ()�� �� �
�V*���� 
���C��	� �������	�), *��	� ������ � ��-
����	� 
� ����
���� )�����

�	� 	���	���%, 
��
����>
� 
� � ����� ���� – ��
���)�%, 
���C
�, ����	, ���� � ��. [� 	��� )������ 

� '���
	���� �	��
�	���� ��
�
� ��$���-
��
	, 
�����	���� ��)�� �)���������, 	��-
���V)��, ��*	���
	 � 	���������� 
��

�
-
	����

� ������
. ��-���%��	� *�
	 �	 	%' 
�)�*� �� ���	�$���	 
�)
	���� �������

� 
���%, ������ 
��	� *��
	��	 ����
	�� 
���-
���� ��
������
	 � ��� ���������� �
����% 

� 

����� �� ������	 ��

� �� ��
����*�
-
	��	� � �� 
� �������	 � ���������	� 
� Z�-
��)��
� �������%. 

���
 � ��	��)�� 
�*�
	���� ��� ���-
'�� 
�� )�����

�	� ���
����. "� 	��� 
�	�� ��������	� �� ��������*�� )������, 
�
������>
� 
� �� �)O�
	���� ��������� 
��������, � ����
	����%	 ������ ��'���-
��� �� �����	���	%���� (�� ���%�� 
	����) 
�� �*��	���O� 
� ��������

� 
�	�
	���� 
� �����	�����	� �� 
	�)���� �����	�� �� 
Z���)��
� �������% ���� )���
�	� �%
��
� 
��
�	���	�%. "���� 
 	��� 
� ���)'����� 
����, ���*�	���� ����
	��� � 
�
��	��� 
��� �����	� ��������� $����O�	� ������-
��*�� )������ �� ����*�	 )�����

� ���$-
���
	�� � �� 
� ��
��%	 � ��
. 

Z���)��
� �������% O� ������ � ���-
�� ������	�. ���C��	� 
�
	�%��� �� 
	��-
��	� � �*��	���O�	� 
� �
�����*�

� ���-
��$��
	� �� ������%��	 	% �� 
� �������� 
� ����$��� �������� � ���	�� �� �������-
	�	� 
�� E�����, ����O� �	 ����
�% � 
#�����% ��	�
, <��% � <���
�. ���� O� 

������ ������
	��
� �� ��
������ �� ���-
*�	���� �������	

� ��
� �� )�����

� 
	���	���%, �� 
��	� ���$���	� �� �%�� ��-

�
�� ��	����
	. ��� ����)�� 
�	����% Z�-
��)��
� �������% ��

��� �� )��� �����-
$��� �� ����� � ��*�	���� �	��-��������-


� �����%. �
%
�
�� ������	���� ���
� � 
	��� 
��*�> O� 
� �
�$�	 �����
	��. ���-
�������	� ���������� ����	�
� 	�%)�� �� 
�������� 
����������� �����$��	� ���
-
��
	� � ��

��� � ���
	� �� 
� ���	�����
-
	��% – �� ����)�	�, ����)�� �� ��
�
����-
��	�	� ������� 
	����, 
��% �����	���� 
)���, 
�%	� �� ���� �����$��
	 �� �����-

��� $���	, ��)�	� � 
����������% �� ����-
���	�	�. 

��
��	� � ���
� �� )���	 ��������	�, 
���� � 
������ – ������	 �� *�$����� �� 
��$� �� 
� ��)���� � O� 
� �������� � ��-
�	����� *�
	 �	 )���O�	� �� 
	����	�. 
��
	� � ����
	��, Z���)��
� �������% 
� 
������ �� ��$�� ���
	��	���*�

� 
��
	�-
��	. <
� � �%��� 	��������	�, *� 
��
	���	 

� „�����" 
 '���, 	� Z���)��
� �������% 
�� ��������� 
 ��
	�	�*�� *���C
� ��
��
 
�� �����	�� � �)
��$���� �� ���� �	 ��>-
��$��	� ��$��������� 
��
	���	�O� �� 
E�����. 

E
�����*��	� 
������
	 �� �
����	� 

���� � 	�
��� ��>�� 
�
	�%���, 
��	� �� 

������ ���
��
	� �� 
�
	��%O�	� % 
����-
���	� � �
�����*�� 
�
	���, 
�
	� � �� 
�����	� ��������>
	��O� 
 ��% 
�
	��� 
(����
��
	��, �������%	�%, )�������� � 
�����), � 
������ �
����% �� �
	�>*��� ���-
��	�� �� �)O�
	��	�. [� ����
� �� ���
-
��
		�/)�����
��
		� � ���)'����� ��
���-
���� �� ��

���	� ��
	��� �� �	��C���� 
�� �
	�
	��	� ��, ��	��� �� ���������, ��-
��, ����
� �� �����>
	���	� ��, ��	��� �� 
������*����� �� ������	� ��
���
	��%. ��-
�� � ����*� �� 
�������
	� �	 �����*�� 

������ �� ���
�	�, �� �
����	� �� 
�%	� 
� 

������	 ����� �� �
�����*�� )�����
��
	 
� 
� ������	 ��
��� � �����
����� �
	���. 
&
�����	� 
�
	�%��� �� �
�
�
	���	� � 
	%'��	� �������
��. �� � ������*�� � � 

������� 
 �)��� �� ��
�, ������% � ��-
�������%. Z������
��	� �� � 
���)�	���� 
���$���� �
��� �%
�
�� ���	�� � ���
�	� 
�� ��������� ������� ��� ��

����. 
E
�����*��	� 
�
	��� 
� �������	 �����-

�
��	� � 	��� 
� �������% 
�	� �
�����*�� 

�
��
�%. ���%���	� ���'� �������
��	� 
�
���� ��
	�%�
	��	� �� �
�����*��	� ��
-
	���. E
�
�
	���	� ���	�$���	 
��>
	��	� 
���
	�*��
	, 
��	� 
� �����%�� � 	���, *� 
���������	� �� �%
�� ��
	�� � ���������� 
������� �� ��
� ����	���� ��
������ �� 
�������
��	� � �����	��	� �� �
�
�
	���-
	�. ��� 
�O�
	���� ���%��� �� ���C�� 
��
	��� �
�����*��	� 
�
	��� ���������	 
���� �����*�� 
�
	�%��%. "�������	� ��-
���� 
�
	�%��� � �������
�� 
�
	�%��� �� 
�
�
�
	���	�. &
������� � �������� 
�-



��������Z��
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O�
	������ �� *���
�, ��
	���%	�, $���	-
��	� � ��
�����������	�. <�	���������	� 
��>��
	 �� ���*��%�� 
�O�
	���� ������-
��% � �
����	� 
����. 

��� ���������	� (����C���) 
�
	�%-
��� ���� ��� ����*� ������	�� �� 
����	� 

� �	
���%��	 *��
	��	���� �	 ��������	� 
��
���	���. E
�����*��	� �������
�� �� � 
����C���, �� )������*��	� � 
������� 
��$�� �� *���
� �� 
� ������	���%��	 ��-
�����. ��������%	� � �
�
�
	���	� 
� � 
�������	� �� ��>��	� ���
	�*��
	 � ��� 
����
	����%���� �� ��>
	���	� �� ���
��	� 
��
	��� 	% 
� ���O� � �������*����	� 
� 

�
	�%���. ������� �� ����C��� 
�
	�%��� 
�� �
����	� 
���� � �)���%����%	� �� ���� 
Z�
� �	 '���*�

�% ����� � +V�����. �� 
� 
�������*�� � ��� ���
��	%����	� �� �
��-
��	� 
���� 
� ���O� � ��������	� 
� 
�
-
	�%���. ���� � ��
�
�� 
��*�> �� ����*���, 
*� 
� )�������� �� $�	���	� �� Z�
� � �� 
	�%)�� �� 
� ���
��	%	. 

#����� �%
�� ��	��� �
�����	� ���-
*��� �� �
�����*��	� 
���� � ���)����	� 
��*������� �� ��������	� ��
��
�, 
�*�	�-
�� 
�
 �����
%����	� �� $������	� 
����. 
#����� 
���	� ��������% �
�����*��	� 

���� ����	 �� )���	 ���)���� � ��
����. 
(�$�� 	%' 
�O�
	���� ������� � �)��	�� 
����
�. ?�
����	� 
���� �
� �O� �� ���%	 
�� ���)���� �
�����*�� 
����. ���� 
� 
���$� �� 
��>
	��	� �� �
����	� 
���� �� 

� 
����������� � 
������
	����%��. ��
� 
�������� ������>��%	 )����
 �� �����	�	� 

� ������$� �	 �����
�
��	�% ���	�
 �� 

���*��� ������% � ���
	�*�

� �� 
� ���-
���%. ��������%	� ��
%��	 �
���������	� � 
������ ���'� ������% � ��
������ ������, 
)����
� � �����. &	 ���)���� �
��
	 �%�� 
�
�����*�� 
���� �� �	��C���� �� ����-
��>��% ��	������. "� � ����� ������� �� 

��	� 
� ��)�V���� 
����
�� 
�
	�%��� ��-
���� ��*������� �� ������>�� ��	�*����. 

E
�����*��	� 
������
	 � �����
	, 
�-
%	� �	���%�� $������	� �� *���
� �� $���� 
� �������
��� �
���� 
���� � �
����% �� 
�
	�>*��� �����	��. ���%	��	� �� �
���-
��*�� 
������
	 ��� �����*�� '���
	��, 
	�> 
�	� � ���� ��������� 
� 
����%��	 
$�����	� 
�
	�%��� � �	
������%	� �	 	��� 
„
������" 
�
	�%���. #�)�
	����	� ����
� 

�� '���	� � �����*�� � ����
� �	 	�'��	� 
�������%, ���	, ��������, ��������%, ��-
��$�����
	 
�� ���)���� � ����� ��
	���. 
&���
�	� �� �
�����*��	� 
������
	 �	 

�������
	�	� 
� )����� �� ����� �� ��
�-
��	���	� �� �
����	� 
���� � ��� �
�*
� 

��*�� 	�%)�� �� � �)�
	����, 	.�. ������-

�O� �	 ��*��
		� � ��������	� �� 	���, 

�>	� �����C�� ����
�	�. ��������	� �� 

�������
	�	� 	�%)�� �� 
� ���
��	��, 	�> 

�	� �� 	%'�� )��� ���
	�	� �	 �����*�� 
���� �����	 ��$�� ��C���% �� 
�'���%����, 
�������� � ��O�	� �� �
����	� 
����. 

2.2. 
)*+�]#[#%!!# <�/$�># 

E��� �	 	%' � 	��������. #�O�%	 � 

�����	���� ���� �����'� �� ����������	� 

������
	 �� Z���)��
� �������%. &	*�	�	 

� 
'��
	�� ��� ����������� �� ��	���	� 
� �����>
	���	� �� ���%	��	�, 
�
	� ���'� 
��	��C��	�, 	�
� � ���'� ���C��	� 
����-
��
	. (�$���������	� �)O��
	 � ������ 

�����	� ����������� �� ������
�*���	� 
���%	��: ��
��
	���� ��>
	��� ��� �����'� 
�	 ��������	� ��, ������$��� �	 ���$��-
��	� ���
	 ��� ��
�*��� ���	�� ��%, ��-
���C��� �	 �	����� ���� ��� ����� '��� �� 
��
	����� �� ����	�*�

� ����.&*������ 
�, *� ����O� � ����	�*�

�	� ��	�����%, �� 
��
�����	� ��������% � 
��	���� ��O�) 
��
����	 ����%�� � ��	�
����	� ��	�����%. 
����O� ���% ����� ���������� ��	�����-
��%	 	�������� ���� ����	�*�

�%. ����� 

� ��	�����	���% �� �������	� � ������ 
���% �� �$�'�	 (
��O��� ��>�� 
��O� ��-
�������	�). ����
	����� 	�
� 	�����
	�*-
��	� ��>��
	 ������ ��-���%�� ���
���� 

��� �����%���O�	� �
�%�� '��� � ��-
��
�� ������ ��
������	���. 

(�$���������%	 	�������� �
��� ���-
��>
	��� � ���'� ����������	� 
������
	 
�� Z���)��
� �������%. ���� �%	�	� �� 
2012 �. )�C� �����C�� 	�����
	�*�� �
	 �� 
��C� 	���	���%. ��� �����	� 
� ��%
�%�� 
����������%	�, 
�%	� 
	�� ��� �����C�	��% 
�� ��
�����% � ��. �����
. #����� �� 
� �	-
)���$�, *� �����$�� ���*��� �� 	�����
-
	�*��	� �	�
� � ���� �����
 
�: �*�
	�� �� 
)�����

�% ������ 
��	�����	 � 
�
	��� �� 
����������O�	� 
���, ����*��	� � 
	����-
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�	�� � 
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�
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	� �� ���%� )��> *�$�� ���$����, ��
��-
����	��� �� �
�%��, ������	� �	 �������% 
��
���� ���C�� ����	�
� 
��%�� ���$�-
��	� � ����
�% ��	�
 � ����)�	� �� 	����-
������ ��)��	� � )���
�	� ������ �	��-
C���% 
 	��� 
	����. 

"���
����	� 	������% 
 ���$�� � ���-
�� ��	���������� �����'�, �����>
	��O� 
����	���� ���'� ����������	� 
������
	 
�� Z���)��
� �������%. "���������	���-
��%	 ���
 �� ���$�% �� 	���	���%	� �� 

	����	� � ������
	��
� �� �

������� �� 
���
����
		�, �

	����
	
� ��� 	�����
-
	�*�� ��>��
	. &	 ����� 
	���� ����
�	 �� 
)�����

� ���$�� �� ��)������ ���$��� 
)�� �����C���� O� ������ �� 
��� � ����-
���	� 
�� ��C�	� 
	����. 
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STRATEGIC ANALYSIS OF THREATS FOR BULGARIAN 
NATIONAL SECURITY 
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I believe that before using the term “Secu-
rity”, we should dwell upon its etymology. This 
word has a number of meanings, such as “con-
fidence”, “positivism”, “safety”, “lack of 
threats”. On the other hand, “secure”, means 
“true”, “reliable”, “not suspicious”. That is why 
people identify the term “Security” with a per-
son, institution, managing organization, coali-
tion or union that deserves to be trusted. In the 
general context of the national security concept, 
a threat is a real or a potential activity or proc-
ess which could lead to serious losses of assets 
or even to the destruction of the threatened ob-
ject if there is a lack of adequate threat man-
agement. In correspondence with this defini-
tion, the threats may be defined as real, poten-
tial, immediate, large-scale, partial, etc. 

The main goal of the strategic analysis of 
these threats is to define the respective secu-
rity policy. This can be achieved by adopting a 
wide range of means and policies. Defining 
the concrete measures that are to be utilized is 
a crucial element of the whole process, since 
these measures, along with the respective 
aims, define the nature of a given security pol-
icy. Security policies change according to the 
modifications of the specific security measures 
and methods applied. The more resources are 
used to achieve a specific goal, the more sus-
tainable a security policy will be. As a conse-
quence, the possibility of success is higher. 

At the same time, the flexibility in respect 
to the means applied to achieve higher security 
levels makes a security policy more adaptable 
to the changes in a real-life situation. Security 
threats are a product of long-term trends, con-
nected with various technological, demo-
graphic, economic, cultural and political proc-

esses. In this connection, we could define two 
major threats to security – traditional and non-
traditional ones. 

Traditional Threats to Security 

Military is one of them and it is conflict is 
any armed conflict with the use of military 
force as a means of resolving interstate con-
flicts. From the definition we can see that not 
every armed conflict is a conflict, but that the 
use of military force. Of particular importance 
for the development and resolution of the war 
is his character, since it depends not only 
forms and methods of armed struggle and in 
particular military action, but the construction 
and development of the armed forces, as well 
as their overall peacetime training. The main 
features of the conflict up his character. It 
should be the starting point for the objectives, 
principles and approaches of the military pol-
icy of the country concerned, the main lines of 
its national defense. Most often the main crite-
ria for a classification of conflicts are: the na-
ture of the controversy, interests, resources 
used, size, firmness of purpose, composition 
of the participating countries, intensity and 
more. Development of a military conflict can 
pass conditionally re several stages: 

� First stage – (genesis of the conflict) – 
formed contradictions between countries 
based on certain political and economic inter-
ests expressed in one or another form of con-
flict; 

� Second stage – defining objectives, 
strategies and tactical means the parties to re-
solve the contradictions and conducting some 
initial practical measures in the interest of the 
objectives. This does not exclude the search 
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for ways to reach a compromise solution to the 
emerging contradictions; 

� Third stage – involvement in one form 
or another in the conflict situation in other EU 
countries, contractually or through the UN. 
Difficult to differentiate the time and often 
continues in parallel with the other phases, 
which gives rise to the conclusion that this is a 
comprehensive foreign policy aspect of the 
development of the conflict; 

� Fourth stage – (tensions) – the coun-
tries leading training to resolve conflicts aris-
ing with the use of all means; 

� Fifth stage – consciously derived from 
the objectives and strategy, passing one of the 
parties to use military force to compel the 
other party to fulfill its demands. During this 
stage, the conflict reached its climax; 

� Sixth stage – resolution. Correct and 
timely identification of stages of development 
of a given conflict is essential to prevent, con-
tain and resolve. Ways and means to resolve 
the armed conflict shall be determined by the 
principal applications of international law for 
the peaceful settlement of disputes between 
states by universally recognized instruments 
and mechanisms of action threat to peace and 
conflict, complete with built contract – legal 
basis in different regions the world. 

Military force retains its purpose as an in-
strument to achieve political goals and inter-
ests. Simultaneously, at the end of XX and be-
ginning of XXI century it is often complement 
a comprehensive political-military crisis, 
which includes economic, political, cultural, 
informational, military and other influences 
and pressures. Military Strategy of the Repub-
lic of Bulgaria will occur and lead to the fol-
lowing conflict: 

Global war is least likely to occur, as the 
issue of minimum nuclear deterrence and 
maximum strategic partnership will be key in 
the coming decades. Armed Forces of the Re-
public of Bulgaria may participate in the 
global conflict after the country's military-
political alliance. Whether you participate or 
not the country will bear all the fatal conse-
quences. 

Regional conflict is high probability of 
occurrence. It is associated with the challenge 

of individual states to change regional politi-
cal, economic, ethno-religious and military 
status quo by using military forces, including 
limited use of individual weapons of mass de-
struction. Armed Forces of the Republic of 
Bulgaria may be involved in such a conflict 
given that the country is an international 
treaty. Not excluded and likelihood of in-
volvement of the country into a regional con-
flict. 

Bilateral conflict is a significant probabil-
ity of occurrence. Along with the traditional 
military action, it will also include various 
forms of international terrorism does not pre-
clude the use of certain weapons of mass de-
struction with limited objectives. Armed 
Forces of the Republic of Bulgaria will par-
ticipate in a bilateral conflict, the country be-
ing subjected to aggression by another state or 
pursuant to an international agreement involv-
ing the participation of the Bulgarian Armed 
Forces. Intra-state conflict is a high probability 
of occurrence in the state with deep socio-
economic and ethno-religious problems. Intra-
state or social conflicts are most likely to 
dominate in the coming years. 

Because of this concept of national secu-
rity is the common ground on which realize 
the relationship between the degree of eco-
nomic development and the availability of a 
nationwide resources on the one hand and the 
needs of security and defense on the other. 
Sustainable building is a correlation between 
the level of GDP and defense spending in the 
country. Thus, in modern conditions, eco-
nomic factors in the formation of the military 
aspects of security are decisive and threats to 
the security of the state is characterized by a 
shift from military to economic matters. 

Threats to economic security �re other 
traditional threats and can be seen as a combi-
nation of internal and external conditions con-
ducive to effective and dynamic growth of the 
national economy that can meet the needs of 
the state, society and the individual, and to 
protect them from various threats and losses in 
economic and another character. Usually 
threats to economic security were associated 
with the ability to cause severe damage to 
farm or not to implement the objectives set for 
the national economy. The level of economic 
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security, however, and mainly of importance 
is not the mere existence of threats, but rather 
the threshold values of indicators addressing 
these threats. Below the threshold values it is 
necessary to understand the limit values under 
which prevent the normal course of develop-
ment of the components of social production 
and as a result, are formed negative destruc-
tive trends in economic security. It should be 
stressed that the highest degree of security is 
achieved, provided that the total range of per-
formance is within acceptable limits. 

Threats to economic security in practice 
have the form of crisis situations, in different 
areas and industries or economic organism as a 
whole. Threats can be implemented in various 
fields since the sources of threats are different 
in nature and degree of manifestation. Further-
more, depending on the stage of development 
of the economic system of the conditions and 
factors of the surrounding environment of the 
objectives and tasks of the society to the fore 
some threats, and other impairing its sharpness. 
Often eliminating the authorization of certain 
threats rise to other or similar, but a qualita-
tively new level. Accordingly, it can be con-
cluded that the existence of threats to economic 
security can be seen as a factor of development 
as to overcome society makes targeted and 
creative effort. However, it is desirable that the 
threats to economic security does not exceed 
the threshold values of indicators make them 
because otherwise the society should make 
greater consumption of resources to overcome 
them than if preventive measures are imple-
mented to prevent their critical levels. 

Threats to economic security are numer-
ous – they can be aggregated to the level of 
the community, but may be broken depending 
on the needs of the analysis. As always threats 
arising from the creating agents, it is the eco-
nomic environment continued to study and 
analyze, as this is the first step toward predict-
ing the potential for economic security threats. 

Particularly important point in the analy-
sis of the threats of economic nature of the 
condition and problems of global and regional 
economic environment. Even the existence of 
threats from external sources can be overcome 
by consistent incorporation of the economic 
interests of the country to those of other coun-

tries, which in some cases can not guarantee 
economic security as a whole. 

Although objective reality to make possi-
ble the range of possible threats to the farm to 
include many more of them, I think we have to 
focus our attention on the main, for the eco-
nomic security of our country at the present 
stage of its development, threats that can are 
specified by: 

� Slow economic growth 
� High inflation rates; 
� Lowering the standard of living; 
� Low investment activity; 
� High internal and external debt of the 

country; 
� Increase deficit; 
Constantly changing economic conditions 

in that society, the state and the individual, re-
alize their economic goals and interests leads 
to a continuous increase in the number and 
rate of potential threats and increase the re-
quirements for achieving economic security, 
or in other words constantly raise deficit eco-
nomic security. In principle, a plan is neces-
sary to look for a link between the implemen-
tation of state-level economic policy and its 
potential threats to economic, respectively, 
and the national security complex and difficult 
transition to a market economy. The mere fact 
that the Bulgarian economy is far from com-
petitive, it's one and a very common threat to 
economic security. 

Infiltration of refugee flows and illegal 
immigration is a destabilizing factor for na-
tional security and it is other traditional threat, 
given the characteristics of the regional envi-
ronment, the presence of conflict zones of un-
resolved issues in international relations, so-
cial and economic problems and internal con-
flicts, ineffective border controls, and more. 
factors. Important trend in global demographic 
development is the great migration of the 
population worldwide. Movement of persons 
across state borders of different countries is 
characteristic of all stages of the development 
of mankind, and especially the last two centu-
ries, when it was practically a daily occurrence 
and Trendy powerful countries like USA, 
Canada, Australia, and many others have been 
established mostly on migrants. 
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Serious difficulties in the study of inter-
national migration arise in relation to the reli-
ability of data on flows of people. Experts 
from the UN relied on three main sources: the 
census in different countries, border control 
and civil registration of people related to the 
issuance of identity documents, housing regis-
tration and more. The most truthful considered 
statistics derived from periodic censuses. In its 
legality international migration is legal and il-
legal. The relationship between them is imme-
diate because it is common practice legally 
leaving the country people, tourists, visitors or 
in other legal form, then illegally stay to live 
and work in another country. There is also an-
other kind of migration – forced when mainly 
for political reasons, people have no other op-
tion to save their lives, but to seek refuge 
abroad. The last type of international refugee 
migration. Most often it is associated with 
war, authoritarian regimes serious humanitar-
ian and environmental crises caused by natural 
disasters and others. 

International migration has profound im-
plications for both host countries and for those 
sources of migration flow. Migration of the 
population plays an important role in the 
demographic development of countries and 
regions around the world. The population of 
all countries receiving immigrants increased 
only at the expense of migration growth. This 
is especially true for countries with a low 
demographic potential – Israel, Kuwait, Can-
ada. The same goes for Western European 
countries and the USA. 

In times of deep economic crisis for the 
Third World and former communist countries 
in transition exported labor helps to reduce 
unemployment, improve balance, reduce the 
burden on the social security system, etc. 
Changes in the world economy in a globalized 
world in recent decades led to the fact that 
most of the components of production – finan-
cial resources, goods, raw materials, resources 
and information science, moving quickly from 
one country to another. At the same time the 
workforce is mobile. Therefore quantitative 
parameters and qualitative characteristics of 
migrant populations – demographic, educa-
tional, cultural become an important constraint 
on the contrary – in a stimulating factor for 

many new developments in the world econ-
omy. Along with economic and demographic 
benefits of migration flows should not be un-
derestimated and the serious problems that 
arise as a result of it's security and traditional 
law and order in many developed countries. 
Experience shows that when the number of 
migrants from the same country grow enough, 
they cease to comply with the established or-
der and legitimacy in the host country and in 
their communities form the specific behavior 
and organization of life. Common cases when 
building cultural, educational, and even politi-
cal homogeneity of claims for adequate par-
ticipation in the political, economic and body-
builders life of host countries. Today, when 
the world is bristling with daily terrorist acts 
in the Middle East and imminent terrorist at-
tacks accompany every major Christian holi-
day, attitudes toward immigrants suffer seri-
ous changes. To enhance security measures at 
airports, sea and land transport facilities. In-
creased attention of the police towards immi-
grants and other foreigners who are considered 
most at risk of internal security of the host 
countries. Recently, scientists and politicians 
are increasingly reluctant to give an affirma-
tive answer to the question "Turns you into a 
security issue, the influx of immigrants?." In 
many Western European countries passion-
ately debate about restricting immigration. 
Sought adequate solutions to create the neces-
sary mechanisms postpone adaptation and so-
cialization already adopted migrants and their 
full inclusion in the life of the party. massive 
settlement of foreigners in Western Europe 
and North America are increasingly worried 
the authorities and citizens of developed coun-
tries. However they tend to ignore serious 
economic benefits that result from interna-
tional migration. According to a UN study, in-
volving between 150 and 190 countries in the 
period from the 70s to the 90s of XX century, 
many countries recognize the growing size 
and importance migration. Such recognition 
varies widely from 5-6 to 21-23%. On the 
other hand, a number of governments in the 
developed Western countries are adamant that 
they would like to limit the influx of immi-
grants in their own country. Over the last dec-
ade their number increased from 6 to 35%, 
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which is strong evidence that the public in 
many developed Western countries unwilling 
to accept more immigrants. primary reason for 
this is the recognized threat to its domestic po-
litical, social and ethnic security. 

Regardless of whether or not they wish, 
increasing immigration will inevitably con-
tinue, because any claim citizens of developed 
countries, the needs of the economy, the labor 
market will inevitably need to take new hara. 
Moreover, current demographic trends in 
Western societies show that only by taking 
foreigners can ensure their well-being. 
Whether the mere increase in the immigrant 
population is a security issue, it is difficult to 
determine, but it can certainly be said that the 
unfairness status, marginalization and turning 
millions of people into social outcasts could be 
very serious political issue. 

In the long run, the Republic of Bulgaria 
shall clearly define and establish legal basis for 
its immigration policy. In the foreseeable fu-
ture, our country is to become a transit zone for 
migrants to Europe. Most likely this process 
will last. So far, Bulgaria has relatively little 
experience in this regard and, it could be ar-
gued that it is not prepared to accept immigrant 
waves. Moreover, such a phenomenon will fur-
ther hampered difficult economic and social 
situation in the country will greatly burden the 
police and structures directly responsible for 
national security and defense. The new immi-
gration policy must be connected and applied 
primarily to take in the Bulgarian population 
living in the territory of neighboring and more 
distant countries. There are many attempts to 
assist those wishing to settle in the homeland 
ethnic Bulgarians – mostly from the former So-
viet republics, Ukraine and Moldova. Current 
evidence suggests that the care of the state for 
them is mainly of words and then by the time 
they are outside the country. 

Indeed the economic difficulties the 
country is a serious obstacle to a purposeful 
policy is adoption of our compatriots from 
other countries. If the Republic of Bulgaria is 
able to direct its national policy to their com-
patriots abroad, who wish to settle in our 
country, the effect would be enormous. Dif-
ferent sources suggest that the number of ex-
patriate Bulgarians is between three and four 

million. The majority of them live in the terri-
tory of their ancestors, which in the past were 
part of the Bulgarian state. One million is the 
number of Bulgarians (not including today's 
emigrants), whose ancestors were once left 
Bulgarian territory, settled in other lands – 
Bessarabia, Wallachia, Banat, Crimea and 
others. Most of them were subsequently dis-
placed secondary in the Asian part of the for-
mer USSR, or have moved to America. For 
those Bulgarians are characteristic relatively 
high birth rate, relatively good education, hard 
work, integrity and traditional agricultural 
livelihoods. The majority of them do not have 
their own land because they feel some social 
insecurity and under certain conditions, are 
willing to accept the risk of immigration and 
to return to his homeland Bulgaria. 

Today is consumed entirely new ap-
proach to the Bulgarian community. At this 
stage, the adoption of Bulgarians abroad, rely-
ing on publicly acceptable program is the only 
real mechanism to prevent (largely) of an 
emerging demographic catastrophe and ensur-
ing sustainable development of the Republic 
of Bulgaria in the next few decades. Among 
these are the need for new, greatly simplified 
and shortened time procedures overseas Bul-
garians willing to obtain citizenship and settle 
in the country. 

Bulgaria will adopt other migrants. Pre-
sent state of the country and emerging eco-
nomic opportunities do not allow it to become 
a reliable barrier filter and immigrants to 
Europe, coming from the Middle East, Asia 
and Africa. This will pave the way for settle-
ment of significant immigrant masses of Bul-
garian territory for which our country has no 
mode. In such a situation, the Republic of 
Bulgaria risks being subjected to a long and 
painful ethnodemographic erosion. Any pre-
ventive measures in this case would be appro-
priate. Far-sighted national policy to provide 
timely possible dangers and risks and instead 
resisted – to work, similar to the highly devel-
oped Western countries, its legal basis to al-
low for a normal life, work and socialization 
of immigrants. 

Whatever measures are taken, one thing 
is certain – the intake of foreigners can not be 
avoided and will become an integral part of 
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the future of the country. As is known, the Re-
public of Bulgaria is a key strategic cross-
roads. If it is true that crossroads is "right" 
people, the Republic of Bulgaria does not have 
adequate human resources for the develop-
ment and maintenance of one of the most im-
portant international crossroads of Europe. 

Threats to environmental security is such 
its state not posing constituent components 
and ecological systems, and other systems in-
teracting with it (households, enterprises, plant 
associations, etc.) and create conditions for 
sustainable development of society. 

For assessing the risk / safety needs study 
of risk factors in terms of their nature, meth-
ods of measurement, level, impact assessment, 
methods to reduce the harmful effects. This is 
a task for specialists in various branches of 
science, based on which to create standards for 
environmental safety and to adopt laws and 
regulations. Ground state of ecosystems is 
their balance. It is dynamic and is associated 
with the exchange of mass, energy and infor-
mation. Equilibrium is oscillated around a cen-
ter within a specified minimum or maximum. 
Ecological systems are constantly evolving 
and it is defined as ecological succession. The 
impact on the balance has constancy of envi-
ronmental factors. Ecosystems have the prop-
erty of elasticity, which is reflected in the fact 
that the modification of some factor limits will 
not be negative consequences for the balance 
and the development of ecosystems. When 
significant external influences ecological sys-
tems through different states. Normal back-
ground state is equilibrium of ecosystems. 
Provided normal existence of human, plant, 
animal or microorganism. Human activity 
does not cause significant changes in the envi-
ronment. 

When abnormal (abnormal) position one 
or more parameters of the medium deviate ap-
preciably from the normal performance. Eco-
logical balance is not disturbed, but the bio-
logical and social needs of the people are not 
met in full. Changes in ecosystems are within 
its elasticity and suspension of dangerous fac-
tors it returns to its original condition. Exam-
ples of abnormal state of the environment is 
gassings of Rousse on the chemical plant in 
Giurgiu. They are periodic and termination 

environment returns to normal. This does not 
mean that they are safe for residents of Ruse 
and should not be removed. 

According to some authors, the main 
cause of the ecological crisis is a global deple-
tion of natural resources, coupled with the pol-
lution of environment. According to its scale 
environmental crisis may be global and local. 
Exists between them and mutual feedback. 
Local crises still lead to global ecological cri-
sis. This is due to the properties of the envi-
ronment to self-regulate and regenerate itself. 
For example, the energy balance of the planet 
is maintained by the constant flow of solar en-
ergy and practically does not change. Changes 
affect accumulated in past eras energy in fossil 
fuels, biomass and others. Since there is no 
global environmental crisis in the energy po-
tential. But in many regions of the world there 
is a state of crisis due to the depletion of en-
ergy sources. 

Environmental security is a value that re-
flects the desire of people to live in a pollu-
tion-free environment and conditions of sus-
tainable development. The concept of envi-
ronmental security is relative in nature, as it 
inevitably compared the desired state and the 
deviations from this "safe" state. Subjective 
assessment of people is different and depends 
on their knowledge, experience, worldview, 
ideology, commitment to the issue, and other 
factors assessment of environmental security 
specialists based on data for the indicators of 
the environment and in all cases it must be ob-
jective, ie independent of the personality and 
views of those carrying out the assessment. 
Forecasts of experts must be adequate because 
as their base officials at different levels make 
important decisions for the conservation, pres-
ervation and protection of the environment. 

Irregular threats 

Terrorism is one of the non-traditional 
threats to the national security of the Republic 
of Bulgaria. In this connection it should be re-
ported similarities in the formulation of the 
concept, both in terms of internal and external 
security. CIA brought the following definition 
of the above concept: an act of violence or the 
threat administered in him, supported by gov-
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ernment or contrary thereto by an individual or 
group of people to achieve political 
tseli.Ochevidno that is leading political moti-
vation, but the latter attacks worldwide dem-
onstrate a change in the apparent motivation. 
Leading takes religiously motivated terrorism 
to the political. Make interpretations of the 
Quran form the idea of jihad (holy war against 
infidels). Presented as terrorist does not is 
more support among people professing Islam 
and easily finds followers. 

International terrorism has impacted na-
tional security of the Republic of Bulgaria. In 
the summer of 2012. was carried out terrorist 
attack on our soil. At present, highlights the 
organization behind the perpetrator of last in 
Burgas. It should be noted that the possible 
causes of the terrorist attack in Burgas are par-
ticipation of Bulgarian military contingent in 
the peacekeeping forces presence in the coun-
try of a large number of foreigners, followers 
of Islam, led by Bulgaria passive foreign pol-
icy towards countries in the Middle east and 
the loss of traditionally good relations in the 
past with these countries. 

Numerous threats, many of which com-
pletely unpredictable and untraditional, are 
characteristic of all modern societies. Their 
scope and scale are constantly increasing due 
to the activities of various terrorist organiza-
tions and organized crime groups at both na-
tional and transnational levels. Different eth-
nic and religious conflicts make the overall 
picture even more complicated. The successful 
neutralization of these threats within the 
framework of an increasingly globalized world 

is only possible through the combined efforts 
of all the elements of a well-consolidated and 
carefully coordinated security system, both na-
tionally and internationally. 

The conclusion that can be inferred from 
the current analysis is that it is highly improb-
able that the most efficient solution to all of 
the abovementioned problems in the field of 
security will be discovered in the near future. 
Liaising with international defense and secu-
rity institutions and maintaining an active dia-
logue between the various services involved in 
providing national security would stimulate 
the achievement of optimal standards for the 
management and coordination of their activi-
ties. This will help to establish the national se-
curity system as an active factor which will 
guarantee stability in and outside the country. 
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�	� ��>��
	, 

��	� ��$� �� ���*��� ������ ��
������ 
�� ��
������	� � ���O�
	��	� ��, �
����	� 

����, �
�����
�	� � 
��	����	� � ��	���-
����	� �����
	�. 

&��
��
		�, 
�%	� ��$� �� 
� ������-
�� 
�	� 
�)�	�� ��� 
�
	�%���, 
��	� ���� 
�� �����%���� �� $���	�, ����$���� �� 
���O�
	��	� ��� �
����	� 
����. &��
��
-
	�	� ����	 �� )���	 ��������� � ��� ������ 

�	������: �������� � ���
��
	� ������-
��
��� �	 *���
�. ��������	� ���
��
	� � 

�����'� 
� ���*����� �	 �
	�
	���� ����-
���� (���
��
	� 
 ��	��������*��, ���-
��$
� ��� )������*�� �����'��). ������� 
�� 	�
��� ���
��
	� 
� ��
����, ������, 
����	��
���%	� � ���
���*��	� �������-
��%, 
��	� 
� ���%�� �	 �
	�
	��� �����'��. 
#���*�O�	�, ���������%	�, 
�C�	�, ��$�-
��	� ����	 �� 
� �������%	 
�	� 
������� – 
��������, 	�> 
�	� ���*���	� �� 	%'��	� 
���%������ ��$� �� � �
���
	��� �� *�-
��C
�	� ��>��
	 ��� � �����	�	 �� ������-
��	� �����
� � %�����%. "�������: �����-
����%	�, 
��	� ��
	����	 �
���
	��� �� 
�������� ��$���� ��� �	 ��	�������	� 

����	����� 
� �������%	 
�	� ��������, � 
���������% ��������
��� �	 ����*�
	��� 

���������% ��� ���������� �� %������, 
��� ��	��*��� �	�����	���� C�'	� 
��	-
��	�� 
� ������$��	 
�	� �����'� ���*���-
�� �	 *���
�. [����'� �	 *���C
�	� ��>��
	 
��$� �� �����
�� � ����
	��%	�, 
����$�-
��%	� �� ��������
	�� �� ������% (����. 
�

������, ��	�*���	� �� 	�

�*�� �	��-
����, �����
%���� � 	.�.). 

!%�����
		� � ��
���	�� �� 
	����	� �� 
����	����
	 �� ������ 	���	���% ��� �)�
	 
�� �����*��	� ���
��
	�1. !%�����
		� 
��$� �� 
� �������� 
�	� 
	����	�, 
���	� 
                                                        
1 [<�&" �� ��O�	� ��� )��
	��%, &)�., ��, )�. 102 
�	 19.12.2006 �., ���., )�. 41 �	 22.05.2007 �., ���. � 
���., )�. 113 �	 28.12.2007 �., � 
��� �	 1.01.2008 �., 
���., )�. 69 �	 5.08.2008 �., )�. 102 �	 28.11.2008 �., 
���. � ���., )�. 35 �	 12.05.2009 �., � 
��� �	 
12.05.2009 �., ���., )�. 74 �	 15.09.2009 �., � 
��� �	 
15.09.2009 �., ���. � ���., )�. 93 �	 24.11.2009 �., � 

��� �	 25.12.2009 �., ���., )�. 61 �	 6.08.2010 �., 
���. � ���., )�. 88 �	 9.11.2010 �., � 
��� �	 
1.01.2011 �., ���., )�. 98 �	 14.12.2010 �., � 
��� �	 
1.01.2011 �., )�. 8 �	 25.01.2011 �., � 
��� �	 
25.01.2011 �., ���., )�. 39 �	 20.05.2011 �., ���. � 
���., )�. 80 �	 14.10.2011 �., � 
��� �	 14.10.2011 �. 
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���� 
	��
	���, �)�
	 ��� 	���	���% ����	 
�� )���	 ��������� �
���
	��� �	 �����>
-
	���	� �� ���������� ���
��
	. 

/��	������� 
�O� ��$� �� )��� ���-
������� � ��� 
�	������: ����*�

� �%���-
��
	 � 
�������- �
�����*�

�. 

����*�

�	� �%�����
	 �
�V*�� '�-
��
	���
	�
�	� �� �
	�
	����	� �����'�, 

��	� ���*��%��	 ���������% (�������� 
��	�������
	, *�
	�	� �� 
�)�	��	�, ��
�-
*��� �� �����	� � 	.�.). &
������ 
� �� ��-
��*�

�	� 
�
	�%��� �� ������	�	� � ��

 
– '���
	���
	�
� �� 
�)�	��	�. ����*�
-

�	� �%�����
	 ���� �	����� �� �����
� ��-

��
� ������ 
�����, 
	��
	��� ��� �)�
	 

� � 
�
	�%��� �� �����%	 �������*����	� 

� ����� � �� 
� ���	�����
	��%	 �� 
���-
	�, 
��	� ��>
	��	 ���'� 	%' �� ����� �� 
������ ���
�� 
�)�	��. 

#������� – �
�����*�

� �%�����
	 – 

	����	�, �	 
�%	� ��
������	� 
� ���%� �	 
��
	�����	� ���
��
	. "������� '���	�, 

��	� 
� )���� � 
� ����)��� ������	� 
� 
��� ��
	����� ���������� � �%��	 �����-

��� �����$��
	 �� 
� �����	 
�� ������-
��	� 
� 
�O�
	������ 
� ����$��� �� ��

. 
� ����
���
	 �	 ��O�)�	� �� ����$���%	� 
�%����� ����	 �� 
� �
�$�	 � 
�
���� ��-

����� �������, ���� �%�� ���$���. 

;�����
������ 
� 
�O� 
�������	 
�� ��O�	�	� (����*�

�, 
�������, �
���-
��*�

�, 	�'������*��, �������������) 
����
	���%��	 ��
��
�	� � 
���
	��	�, 
 

��	� ��������� ������ 
	���� � ��>��	� 
���$���� � �����	���	%����	� � 
��
*���-
��	� � ���
	����%����	� ��� )��
	���. 
#��
�)��
	�	� �� '���	� 
�O� ����	 �� 
� 
�����	 ��� ���%���. 

���
�� � ����%	��
	 �	 �����
���� �� 
������ ��
������ �� ��
������	� � ���-
O�
	��	� ��, �
�����
�	� � �
����	� 
��-
�� � �����	�	 �� ���
��
		� � �%�����
		� 
�� ������ 	���	���%/�)�
	. 2 

!��������� �� ��

� �	 ���������% 
���� ��
�����	� ������ 
� �*��	��� 
�	� 
���� �	 ��>-���*�	���� 	�'��*�

� � 
���-
���� ��������
�	��
	�� � 
��	�. &	 �
�*
� 
�������� ��

���, ���������%	� ����
	��-
�%��	 ��>-C���
� ������
	������% �����-
                                                        
2 ��
 	�� 

��� ��

 �� $���	� ���
. !���������	� �� 
��

� � �
����� ��>��
	, ��
�*��� 
�� 
����
� �� 
'��� �� �����%����, �� �� � ��-
���$�	���� �� 
� ��������� �)O�% ��

, 
	�> 
�	� � ����� 
��*�� ��

�	 �� ��$� �� 
)��� �	����� ���%��. !���������	� �� 
��

� �	 ���������% ���

�� �%��
	�� ���-
'��, 
 ��
�*���
	 
�� ���*�� � ��$������ 
��
�������%, 
�
	� � 
�������-
�
�����*�

�	� �����
� �� ���������	�, 
�����)�	����	� � ����������	� �� ����% 
�����
. &���
� �� ��

� �	 ���������%, � 

��$�� ���)���, 
�>	� ��$� �� )��� ��C�-
��� *��� ��	����
���������� ��
�������%. 
����� � ���)'����� �� 
� '���
	�������	 
��>���	� ��� �����'� �	 ���������%, 
 ��-
��O	� �� ��)��� ��)�� �	 ����
�	��� 
��-
	�, 
�
	� � ���
	���
	����	� ����������-
��� �� ��	�
� 

���
	, ��
�*��� �� ����	�, 


���
		� �� ������
	�������, ������$�-
	����
	 � 	.�. �	���	� 
	��
� � �� 
� ���-
���� ��
��
� ��
���	���	� �� �����'�	� �	 
���������% 
� ����
��	 � *���C
� ��>��
-
	� – � 
��

�	� 
	����
	��, ����
	��%	�, 
	���
���	�, ��	��	� �����
	��
	��� � 	.�. 

Z�

�	 ��>-�)O� ��$� �� 
� �������� 

�	� ����%	��
		� �� 
�������, �
�����-
*�

� � �
�����*�� �����C���%. 

�%[#�$!�*� [)$ �� ����������	� �� 
��

� �	 ���������% � �� 
� �����%	 O�	�-
	� �	 ���������%	�, 	.�. �����>
	���	� ���-
'� '���	�, ���O�
	��	� � �
����	� 
����. 
#�������	� ��
������ �	 ���������% 
�
�V*��	: 

� 
	��
, ��������
�� �	 
���	� �����-
�����; 

� �������� ���
����% �	 ����; 
� ���
	� �	 ���������% ���'� ����-

*�

�	� � �
�'�*�

�	� ������ �� ��
����-
	�	� ����. 

����	� �� �������%�� ������� �� 
�-
������	� ��
������, � �� ����� �%
	� �� 
� 
���
���� 
��
� 	�$
� 
� �����>
	��%	� � 
������ 
�	����% � �� '���	�, �	���, �� �
�-
���� ��	����	���� ���'��� �� ����
� ��� 
���������%, 
��	� �� ������	 �� �����%��-
�� �� 
	��
� � '���	�. 

	"%!%'#\)&"�*� [)$ �� ����������	� 
�� ��

� 
� �����%�� � �����%����	� �� O�-
	�	� �
���
	��� �� ���������% – �����C�-



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��%	� �� �����
	��
	���	�, ����)�	� �� 

��

�	� 
	����
	��, ������	�
�	�, 	���
-
���	� � 	.�. !��������� �� ��

� �	 �����-
����% ��$� �� ���

�� ���*�	���� �	
��-
�%���� �� 
���
	�� �	 ����� ���� �� ��)-
��*��% 
�
	�� � $���	���� �� 
� �������� 
���� �����%����	� �� O�	�	� �	 �����-
����%	� ��������� 	�
� �����'������	� ��-

��
� – �� ����%	 ��	����	���	� �� �	��-
C���� �� 	�'��	� �	��
�	���� ����� � ���-
'���. � �����	�	 �� 
���*�
	����	� ����-
���%�� � ����
� �� O�	�	� �	 ���������%	� 

� ���
	�
��� ��� �
� ����*� 
	���� �	 E# 
�� 
� ������$�� 
�	� ��$�� ��
	�� � ���-
��
� �� ��C���� �� 
��
��	�� ���
� �� ��-
�������� �� ��

� �	 ���������%. 

�"%$%@#\!�*� [)$ �� ����������	� �� 
��

� � �������%����	� �� �
�����*�� 
�-
	�
	����, ��������� �� )������*��	� �����-
�)����� � 
	����$ 
�� �
	�>*��� �����	��. 

��<# !� <�_#*�*� /+# /+#+%]!# 
b)]&*�#( 

[�O�	�	� ��� )��
	��% ��� �� ��� �� 
� 
��)����	, �����%	 ��	��������	� ����)�, �� 

� �
����� )���� � ���������� ����O �� 
$��	��	�. ��
���	 �� ��O�	�	� � �����
, 
*��� 
�>	� �����	��
	��	�, )����
� � ���$-
����	� 
� ��������>
	��	 � �������	 �� 
����� � ����
���
	���� 
��� )��
	���	�. 

� ��
�����	��
	��	� �� Z���)��
� 
�������% ��O�	�	� ��� )��
	��� 
� ����-
��$�� 
�	� „
��
����
	 �	 ��>��
	�, ��-
�%O� �����	����� �� ��������	� ���
��-
�������, �����
�
��	�
		� � ����
		� �� 

��	�*��	� �����
	��
	��� 
 ��� �������-
��, �����%����, 
��
*����� ��� ���	����-
������ �� �����'�	�, ��

���	� ��� �%���-
��
		� ��”.3 

[�O�	�	� ��� �������� )��
	��% �)'-
��O� ��
��� �� ����������	� �� ��
-

�(��������%, 
��
*�����, ��	����
	) � ��-

��� �� ����������	� �� 
���� �������� � 
�	�������
	, ��'�)���	���% � ��
��
	��
-
��%.4 ���	� ��
��� 
� 
������� �	 ��
	��-

                                                        
3 ��
 	�� 
4 KHAN Himayatullah, Laura Giurca, Asmatullah 
KHAN, DISASTER MANAGEMENT CYCLE – A 
THEORETICAL APPROACH, 
http://www.mnmk.ro/documents/2008/2008-6.pdf  

��O�	� )��
	���, � ��	���%��	� �� ��
��� 

� '���
	������� 
 ��>��
	� �� �����
��*-
��	� �����	�� 
��� 
����
��	� 
�)�	�� �
-
������ �� �
	�>*���
	. [�O�	�	� ��� )��
-
	��% ��$� �� 
� ����
	��� � ��- ����
	�� 
����� 
�	� ��>��
	� �����, �� ����� � 

��� ��
	�����	� �������� )��
	���. 

 ����� 
)��
	���	� 

�� ����� �� 
)��
	���	� 

#���  ��
	�����	� 
)��
	��� 

 

�+)�)![#(*� (Prevention) ) !�;- 
&$%c!#(* �&/)"* /+# <�_#*�*� %* /+#-
+%]!# b)]&*�#(. �( *+(b�� ]� #<&$)]�� # 
�!�$#<#+� "�", "%@� # "?]) )�)!*^�$!% 
b)]&*�#) '%c) ]� b?]) /+)]%*�+�*)!%.5 

���������	� �� ��O�	�	� ��� ������-
�� )��
	��% � ��$�� � 
��$�� �����
, 
�>	� 
�����	��� � ���������� 
	���� ��	����
		� 
�� ���$���	� �� ������� � �� ���	�������� 
����	���� %�����% 
�	� ���������%, ����	-
��
���%, ������, 
���*�O�, 
��	�O� � 	.�. 
���������	� � ��
�*��� 
�� ��
	����� �� 
�%��
	�� �������������� ��	����
	 �� ��-
���%���� ��� 
��$���� �� ������� �� �%�-
����
		� �� 
�
	���	� �� )��� ���
��	�� �� 
��>
	��� (���
��%) 
 ����*��	� ��
��
�. 
�����
�	 ��� ������������������� ����-

���
	 
 ���������	� �� �����'�	� �� 
�-
�����
		� �� �)O�
	��	� � ��*��
		�. 
E��
	����
		� �� 	��� �	�� �	 �%��
	��	� 
��O�	� �	*�	� �������	� �� 
	���	� �%���-
��
	� 
�	� ��)�V���� ��������%	� �� 	�'-
�������	� � �����%	�, 
��	� ���%%	 �� ��-
*���, �� 
�>	� 
� ������� ��� ����	����� 
)���O� ���������� 
�	����� � )��
	��%. 
&
���� �� ���������	� � �����	 ��� ����-
����	�, 
�>	� 	�%)�� �� � 
��)����� 
 �%��
-
	��	� 
	��	���*�

� ����	�
� �� ���$���	� 
��� ����������	� �� �������� )��
	��%. �� 
����
	���%��	 �����	�� 
���
� �� ������	� 

�	����% 
�	� �)'��O�	 ���������� 	�*
� 
��� �����	�. �����	 	�%)�� �� 
� ������� � 
�	����� �� ��$��	� � ��	��)��
	�	� �� ��-
���	����� �� 
������
		� � ����)�%���� �� 
��O�	�	� ��� )��
	��%. �����	 ��$� �� )�-
�� �������� �
����� �� 	�� *�
	�: ��������-
	���� ����, ���� �� ��>
	���, ���� �� ���
-
                                                        
5 Perry Ronald W., Ph.D., Michael K. Lindell, Ph.D., 
Emergency Planning, 2007, United States of America. 
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��% � ���� �� ���
	����%���� ��� ��
��
	-
��
��%. [� �� )��� ���
��	��, �����	 	�%)�� 
�� ������� �
�
� ������	 �	 ��O�	�	� ��)��, 
�� �� 
� ��
	���� ��	������
	 �� �%��	� 

�
	���. Z����	�	�	 �	 ���������	� � �� 
� 
�
�$� ���%��� ���'� ���������	� �� �
�*
� 
���� � ������	� �� ����������	� �� �����-
�����	� 
�	�����, 
�	� 
���� ��

�	 �� ��-
�����. 

�%��
	��	� ���������� �� ����������-
	� 
�	����� ��� )��
	��%, (Comprehensive 
emergency management) � ���
	�
� �� ��)�-
	� �� �
�*
� ����*� ��� ����	� �� ��O�	�	�, 

��	� ����	 �� ������	 �	 ���������%	� �� 
�	����	� ���	���� � 	��������. ���� � ���-
��
 �� 
����������� �� �
���%	� � ��
��
�-
	� �� �����	��
	��	�, *�
	��	� ����������� 
� ���$����	� �� ��
	����� �� ����	�. 

�')"\���!)*% (Mitigation) � ����, 
��� 
�%	� 
� ���� �� 
� ����������	 ���
-
	�	� �	 )��
	��%	�. #��
*���O�	� ���
� 
����	 �� )���	 
	��
	���� � ��
	��
	���� 
��
�*��� 
�� �����%���� �� �����>
	���-
	�. ��>��
	�	� �� 
��
*�����	� 
� 
����-
��	 
 ���	�	� �� ����������� �� ���*���	� 
�� )��
	���	�. ���� 
� ����� *��� �����%-
���� �� ����%	��
		� �	 	%'��	� �����
��-
�� ��� ������*����� �� ������� �	 	�'��	� 
�	����	���� ���
	�. ���	� � �� 
� �����	-
���	� 
�	�
	����	� ����� �� 
� 
��*�. 
"������� ���������%	� � ����)�	� �� *�-
��C
� $���	� ��� ���O�
	�� ����	 �� )�-
��	 �������� *��� 
��	��� ��� ����������-
	� �� %������ ��� �����$����	� �� ���� � 
��O�	�� 
����$���%, 
��	� �� ������*�	 
��	���. #�O� 	�
� ��$� �� 
� ������*� ��-
��������	� �� ���%	� (��������) � �� 
� ��-
����*� �����
����	� �� '��� � �������	� 
	���	����. 

"� 	��� �	�� �	 ��O�	�	� 
� ���� ���-
�������� ��� �����%���� �� ���
	�	� �	 
�����
���� �� )��
	��%. #��
*�����	� O� 
����
� �	 �
�V*����	� �� ���'��%O� ���-

� �� ���������� � ���������� ��������� 
�� �����	��	�. 

��)���	 ���� �� 
� �����%	 ���
��
-
	�	� *��� 
��	�������� �� *���C
�	� ��>
-
	��% ���'� 
�
	���	� O� ����
� �	 ����	�-
*�

�	� � �
�����*�

�	� ��C���% �� ���-
'���	� � �����	� �	 �%��
	��	� ���������� 
�� ����������	� 
�	�����. ���
���	� �� 

�	������	� �� 	��� �����
� ���

�� �����-
����	� �� ���*��	�, 	�'������*��	� � �)-
O�
	���� ����	�
�. 

�%*%�!%&* (Preparedness) – /$�!#+�!) 
"�" ]� &) +)�@#+�: 

+�	����
		� �
�V*�� �
�*
� ��>��
	� 
�� �����	��
�	� �� ��O�	� �� $���	� � 
���O�
	��	� �� '���	�, 
���	� �����'�	� 
�� ����	 �� )���	 
��	�������� ��� 
���	� 
��$� �� 
� ��
	���� 
��� *�
	�*�� ��O�	�. 
� 	�
�� 
��*�> �������	�, ���������	� � 
��
��
�	� 	�%)�� �� ����	 ���
	���� �	��-
��� �� �����'�	�. � ���
�	� �� ��	����
	 
������	 ��� �
����� 
�	������: 

� 
������������ �� ��
	������ �� ��-
���� �����'� � ������%���� �� ��	�������� 

�	�
	����; 

� ����C����� ���
	����
		� �� �	�����. 

��*/�&�"&�%�"&� )�!'" �'%^Q��&: 
� �����)�	���� �� 
	�����	�� �����-

	���� ���������, 
��	� �� ��
����%	 ����-
�������	� ��� ���������� �� 	�'��	� ���-

���; 

� �)����*���� �� ���
����� � �����-
����� �� 	��� ���������; 

� �����$���� �� ����$����% �� ���-
���
� �� ���
	����
		� �� 	��� �������; 

� �������%�� �� ��
��
�	� ���)'���-
�� �� �����	��
�	�. 

�&/���! �� �/!��"Q��"� �� �=�*�#�&-
�"�&�: 

� �
����%���� �� ����	� �� �����; 
� ���
������ �	 ���
��	� ����; 
� �����$���� �� 	��
��� � 
��
%���� 

�� ������; 
� �
����%���� �� 
��C�� �������

� 

����O; 
� ���
��� �� ���
������	�; 
� ���	�����>
	��� �� �	���*�� �����'�; 
� ����	��������� �� �����
��� ����� 

����
� ��� ����� �)�
	�, 
��	� 
� �����'� 
�� ������	� 
��� ���������%; 

� �������%�� �� �������� ���� $���	-
�� ��� ��)� ��� ����
� 
 	�

�*�� '���
�-
�� �����	� � ����������. 

� �)�)O���� �� 	��� �	�� �	 ��
��� �� 
��O�	� ��� )��
	��% ���	� � �� 
� ��
	���� 



��������	
�	�� � 
��	��
�
��, ��. 8, ������ 4 
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��������	���� ���� �� ��	����
	 �� ���
-
��% �� 
��	��	��	� )��
	���. (��
�	� �� 
��	����
	 �
�V*��	 ����	�%��	� �� �����-
��, �������������� � ��������

� 
�����-
	�	 �� ���	�����>
	���, �����
��*�� � 

��	
�
��*�� 
	��	����, ������� �� ���
�-
���% � 	.�.. ���� ���
� ����	 �� )���	 ���-

��� 
�	� �������������� ��	����
	 �� 

����%�� 
 )��
	��%	�. 

#��
*�����	� � ��	����
		� 
� ����, 

��	� ����%	 
�V*��� ���% �� ���
��	��	� 
� ���������� ���	�����>
	��� �� )��
	��-
%	�. �� 
� � �����	�	 �� ��������� ��*� ��-
��)����% � �%��
	��	� ��O�	� ��� )��
	-
��%. Z����	�	�	� �	 �
�
� ���� �	�� �� ��-
O�	�	� ����
� �	 	�$�
		� �� )��
	���	�. 

��
	� ��*� �	)��%��' ����������	� �� 
��������	� )��
	��% (Disaster Management) 
�
�V*�� ����������	� �� ��

� (Risk Mana-
gement) � ����������	� �� 
���� (Crisis 
Management). [� �� 
� ������� ���'�� 
�� 
����������	� �� 
���	� 
���� ���������>
� 
���� ����	����	� 
�)�	��, 
��	� ��
	���� 
(����������, ����	��
����, ������ � 	.�.) 
	�%)�� �� 
� ������� 
�����	� �)�)O����. 

+�	����
		� (Preparedness) 
� ��
	��� 
*��� ���������, �)��������, �)�*���� � ��-
��$�%���� ��� ����������� �� 
������%. &	 

��% 
	���� �����
�	 �� ��������� 
� �
��-
���� �� ���
��
		� � ������ �� �%�����
		�, 

��	� ���
�
	��	 � �%��
	��	� ���������� 
�� ��

� – ��������� ��� ����	�%��	� �� 
������� �� �	��C���� �� ��������%	�; 
��-

��	������� �� 
�V*���	� ����*� � 
��
-
��	�� ��>
	��% ��� ����	� �� 
��
*�����	� 
� ����	� �� ��	����
	, 
�%	� �)����%�� ���-
������ �� ��O�	�	� ����� ��
	������ �� 
�-
)�	��	� � ��>
	��%	� �� ��������� �� �	��-
���� ��� ��
	������ �� 
�)�	��	�. 

[� �� 
� ��
	���� ����	� �� �	����� 
(Response) ��� ���
��%, �����O�	� ��C�-
��% 	�%)�� �� 
� ��������� ���

����%	� 
�� �%��	� ���������� �� ��

�, � �����	�-
	�	 	�%)�� �� � ���
��	�� ��>
	��% � 	�
-
	�
� �� ���������� �� ��
	�����	� ����*�. 
!���������	� �� ��������	� (��>
	��%	� 
�� ���
��%	�) ����	 �� )���	 ����
	����� 

�	� 
������ � 
��	��� – ������	� ����*� 
�� �	����� �� ����	����	� 
�)�	��, � ����-
��: ����
� �� ���
��
	�	� � ������ �� ��-
O�	�	� �� ��
������	� � 
���	� �������-

��� �� �������	� – 
����	�, 
��	� 
� ��-
����%��	 � ���
�	� �� 
	��
	���	� �� ��-
���������� ��� *�<# &*+^"*^+� & %/+)])$( 
"�*% %+@�!#<�[#( !� <�_#*�*� /+)]# 
!�&*?/��!) �� ���������� �������� 	.�. 
(Disaster impact).6 

���	� �� ����������	� ����� ��
	����-
��	� �� ����������	� 
�	����� � �� 
� ��
-
	���� ��������	���� ���� �� ����
	�*�� ��-
	����
	 �� 
����%�� 
 )��
	��%, 
��	� 	�%)�� 
�� )��� ��
����� 
 ��'������ �� �	��	�� ��-
�
��%, ���������, ����	����, �����)�	���� 
�� �����
��*�� � 
��	
�
��*�� 
	��	����, 
�)O�
	����	� �)��������� � �����$���� �� 

�
	��� �� ����� ��������$�����. 

�� ����� �� 	��� 	�� ���� ���������� 
�� ���� (��������%,
��
*����� � ��	����
	), 
�����	��
	��, �����������	� � ����*�

�	� 
���� �����)�	��	 �������, 
��	� 
� ��
�*�-
�� �� 
��
%���� �� *���C
� $���	�, �� 

��$���� �� ������� O�	�	� ��� )��
	���-
	�, �� ����)�%���� �� ��������	� �� �����-
���� ��� )��
	��%. ����	� �� �	����� O� ��-
��
� �	 �
�V*����	� �� ���'��%O�	� ���
� 
� ����������	� � ���������� ������� �� 
�����	��. � ����������, 	%'��	� ���
	��-
��
	 O� ����
� � �	 ����*��	� �� �������-
��% �� ���
��
	�	�, 
��C�� ��

��� � 
��	-
�����
�	�, 
��	� 	�%)�� �� )���	 ��������-
	�, 
�
	� � 
	����	�, � 
�%	� ���$���� 
�������, �������	��
	���� ����������� � 
C���
�	� �)O�
	����
	 
� � 
�
	�%��� �� 
� 
���������	 �	 	��� ���������%. 

!���������	� �� 
���� 
� �����%�� ��� 
����	� �� ���
��% (Response), ��
��
	��
-
��% (Reconstruction) � ��'�)���	���% 
(Rehabilitation) ��� ���
	����%����. 

Z��
��% ��� )��
	��� – ���	� �� �	-
��	��	� ��>
	��% � �� 
� �
����� ����)���� 
����O �� ������$��� �� $���	�, ����)�%-
���� �� ������	� � ������ �� ��
����	�	� 
��
������. � ���	��� �� 	��� ���� � ����-
���%���� �� �
�����	� ��$�� �� '���	�, 
��
�	� 
� �����%	 �� –	��>�� ��C���%. 
(���� *�
	� � �	����� �� ��
	�����	� 
�-
)�	�� �*�
	��	 �����*�� ��$��������� 
                                                        
6 Arnold Margaret, Robert S. Chen, Uwe Deichmann, 
Maxx Dilley, Arthur L. Lerner-Lam, Randolph E. 
Pullen, Zoe Trohanis., Disaster risk management series 
NO. 6/ 37090, Natural Disaster Hotspots Case Studies, 
2006, The World Bank, Washington, D.C. 
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��
	�	����. ����	� �� �	����� �
�V*�� 
��)��������� �� �
�*
� ��
��
� � ��>��� 
�� )��
	���	� ���������>
� ���� �����*�� 
�	��� (��� ���������%	�): 

� ���
����� �� ��

� �	 ���������% 
 
����*��	� ���������% � ������������	� 
��
��
�. 

� ����	��������� � ����������� �� 
��	��������	� ��
���
	��% �	 ���������%. 

� ������� �� ��C���% �� ��������� �� 
�������	� �� �����	��	� �� �����	����	� 
��>
	��% � 
	��	����	� �� ���
��%. 

� ������������ �� ����������	� �� 

	��	���% �� �	��	�� ���
��% 
�	� ������-
��$�����, �����������, ���
����% � ��O�	�. 

� ���'�� 
�� ���
	����%����. 

��>��
	� �� ���
��%	� ��� )��
	��%: 
1. ��������$����� – �	��
% 
� �� ��-

�������%	� 
������� 
 �
	�
	��	� �� ���
-
��
		� � ����
���
	����	� �����'� �	 )��
-
	���	�. ���������%	� 
� ������
	���%�� 
*��� ��
	�	����	� �	������� �� ��O�	�	� 
��� )��
	��% 
�	� �%�� � ��>���	� 
 ��

, 
	�
� *� ��>
	��%	�, 
��	� 
� ����������	 �� 

� ���
��	��, ��
������	� �� )��� ���
��-
���� �� ��>- )����% ��*�� � �� 
� �����	�-
��	� �� ��	�	�C�� ����$���� �� �%��	� 

�
	���. #���
	��	� �� ���������% 
� ���-
��*��	� �����, �����
	�	����	� 
�
	���, 

�
	���	� �� ����� ��������$����� � 	. �. 

2. E��
����% – �
�V*�� ��>��
	�	� �� 
�����
	���� �� ��
������	� �	 ����	�, ��-
��$��� �� ��

 �	 ����
	�%O�	� )��
	��� 
�� ��- )�����
�� �%
	�. &
�����	� ��� � 
��O�	� �� $���	� �� �)O�
	��	� � ����-
)���� ��*���� �� �����, 
��	� 
� ������. 
E��
����%	� �
�V*��: ���������� � 	�*�� 

�
	��� �� ��������$�����; %
�� ����	�-
�������� �� ��	�O�	� �� ���
����%; ��-
�������� �� �������	� � ��������	� �� 
���
����%. 

3. ���
��� � 
��
%���� – ��$� �� 
� ��-
������ 
�	� �����
 �� ����	��������� �� 
��
	�����$����	� �� $��	��	� �	 )��
	��-
�	� � ����$����	� �� � )�����
�� ��>��. 

4. &���
� 
��� )��
	���	� – �
�����	� 
��� � �� 
� �
����� %
�� 
��	��� �� 
�	��-
��%	� 
��� )��
	���	�, �� �� 
� ����	���-
����	 ��$��	� �� 
�
	���	� � �� 
� ������� 


	��	���% �� ���
	����%����. 
5. ?���
	�
� � 
��)�%���� – ��> �)O� 


����� 	��� � �����
 �� �����
	��%�� �� 
����
	�*�� 
����$���% � 
�����	�	, 
�'-
�������	� � �����O���	� �� ��
	��
� �� 
��
	������	� ��
������ 

6. ������
���% � ���������� �� ��-
�������%	�: �
�*
� ��
�*��� ��-���� ��>-
��
	� 
� ����
��� �	 
�����
���%	�. ��� 
��� �
��
	� �� 
�����
����	� ��� )��
	-
��%. E��� �	 	%' � �)��������, 
��	� � �	 

�O�
	���� ���*���� �� �������������% 
��	�
, 
�	� ����������	�, 	������� � 	�'-
��	� ������$�O� 
�
	��� �� ��	���
��	�-
��, 
�	���	� � ����
��������. � �����% � �� 
���������� �� ���������%	�: ���	�
���, �� 
���%	 
�> 
��)O��� 
�
�� ���������% �� 

���, 
�
 
� ������
	���%�� � 	��
���. 

7. &'���� �� ��
����	�% ��>�� – *�
	� 
	���	���%	� ��
����	� �	 )��
	���	� 
	��� 
�)�
	 �� �������
	�� � ���)'����� �
�-
O�
	�%���� �� �'����	� �� ���O�
	��	� � 

�)
	����
		� �� ��
������	�. 

�)"%!&*+^"[#( # +)>�b#$#*�[#( 

Z�'�)���	���%	� � ��
��
	��
��%	� 
�)�
������ ����*��	 � 
��% �� ����	� �� 
���
��% � ��$� �� ������$� �%
��
� ��-
����. �� ����� �� 	��� ����, 
������� � 
�����	� �����
	��
	��� � ���
	������� � 
�
�����
�	� 
� 
�$��%��. ���
	�����	��-
�� ��>��
	� ������$���	, ��
�	� �
�*
� 

�
	��� 
� ���O�	 �� ��������	� 
� ��� 
��-��)�� ����$����. ���
	�����	���� 
���
�, 
�
	� � 
��	
�
��*��, 	�
� � � ���-
��
��*�� ����, �
�V*��	 �������� �� 
��-

��	����� � �
�����*�

� ����*����% �� 
�����>
	���	�. ������������� ��
��
� � 
�
���� �
�V*��	 
�)����� �� �����, 
���-
���� 
 ���
	����%����	� � ��
����	���% �� 
�����*���	� ���
�. 

�&*%;\#�%*% +�<�#*#) #$# =�<�*� !� 
+�<�#*#) � 
������� 
 �����>
	���	� ���'� 
�
�*
� ���� �	 ����������	� �� ��������-
	� )��
	��%. �� ��%
� �����
	��� ���'� ��-
	����
		� � ��)�������%	� �� ��
��
�	� � 

��
�)��
	�	� �� 
����%�� 
 
����	�. E��� 
�	 �
�����	� ���� �� �����	��	� � ��
��-
*����� �� �
	�>*���
		� �� �%��	� 
�
	��� 
�� ��O�	�. ����	� 	��� ��� � ��
	����	�, 
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���$���	� � ��
������	� ���	�$���	 �� 
���%� 
�����	�	 �� ���	���������� � ���-
	�����>
	��� �� ��
������	�. 

�^'�!#*�+!# ]);&*�#( 

�� ����� �� )��
	���	� � ����
���
	-
���� 
��� ���� '�����	����	� ����������� 
*�
	� 
� ��������� �� �����	 �*�
	�� �� 

�	��C���� � �� ���
��%	� � �� ���
	����%-
����	� 
��� ��
	�����	� 
�)�	��. [� �� 
� � 

�
	�%��� �� �������	 ���
	����, 	��� ��-
��������� 	�%)�� �� 
� �����	���� �� �*�
-
	�� � ����)�� �������%	�%, �� ���	 �)�*�� 
���
����, ����
	�*�� ������$
�, 	���
-
���	, 
�����
����, 
�
	� � ��
�
� � ��)�-
	�	� ��� ���������� 
�	�����. 

 

��<# !� 
<�_#*�*� /+# 
!��%]!)!#( 

�);!%&*# 

 
��������% � 
��
*����� 

 – �����$���� �� ���� 
 – ��
	��%���� �� %������ 
 – [���
%���� �� ���� 
 – �����$���� �� 
�
	��� �� 
��	��� �� 
���*�
	��	� ���� � )�-

�>��	� � ����������	� 

 
+�	����
	  

 – #	���	��
	�� � �

����	���%	� �� 
�
	��� �� ��)�V����� 
 – �����	��
� �� 
��	� 
 ���
��
	� 
 – <����>�� 	�������
� 
 – �����$���� �� 
�
	��� �� ����� ��������$����� 
 – �����	��
� �� 
��
�)��
	�	� �� ��O�	� ��� )��
	��% 

 
Z��
��% ��� )��
	���	� 
 

 – #��
�	����	� �������%	�% 
 – ����� ����O � ��*���� �� ��
	������	� 
 – (���	����� �� ��
	�����	� ���������� � )���O� ��
���
	-
��% �	 ���� 
 – �����$���� �� �������� $���O� 
 

 
Z�
��
	��
��% � ��'�)�-
��	���% 

 – ���'��%O� ��������� �� ����������	� �� ���%	� ���%	� �	 
����	� 
 – ������
 � ���
���� �� ��
������	� 
 – ����
	������ ��'�)���	���% � ��������� �� )���O� 
	���-
	��
	�� 

 
!���������	� �� ��������	� )��
	��% 

��� �� ��� �� ������ ��� �� ��)���� ��	��-
������	� ����)� �	 ���
��
	�	�, �� �� �
�-
���� )���� � ���'��%O� ����O �� $��	��-
	� �	 )��
	���	�, 
�
	� � �� 
� ��
	���� 
)���� � ���
	���� ���
	����%����. ��
�-
��	 �� ��O�	�	� ��� �������� )��
	��% 
����
	���%�� �����
�
��	 �����
, ��� 
�>-
	� �����	��
	��	�, ���$����	� � )����
� 
� 
��������>
	��	 �����, �� ����� � 
��� ��
-
	������ �� )��
	���	�. ���'��%O� ��>
	-
��% �� �
�*
� 	�*
� � ��
��� ��$� �� ��-
���� �� ��-���%�� ��	����
	, ��-��)�� 
��������$����%, ������ �%�����
		� ��� 
�����	���	%���� �� )��
	��% �� ����� �� 

�����O�	� �	�����% �� ��
���. !������-

���	� �� )��
	��%	� �
�V*�� ���������	� 
�� ��)��*�� ����	�
� � �������, 
��	� �� 
������%	 ���*���	� �� )��
	��%	� ��� 

��
*����� �� 	%'��	� �����>
	��� ���'� 
'���	�, 
�)
	����
		� � �����
	��
	���	�. 

��<# !� <�_#*�*� /+# b)]&*�#( � 
�?$@�+#( 

���� 2009�. ��
	���'� ������� � ��-
�����	����	� ���
	 � )� ��
��	� (���
-
	��
	�� �� ����������	� 
�	�����. ���
-
���	� � ��>��
	�	� �������'� 
�� (���
-
	��
	�� �� ��	��C��	� ��)�	� – ������ 
�� 
+� ��[". ���� ������ ����
��% � 
�����-
�������� 
	��
	��� �� (�Z �� �
����%���� 
�� ��$���� )�����
��
	, 
��
%���� � ��O�-
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	� ��� )��
	��% ��� �
����%	� � �� ���� �� 
[�
��� �� ��O�	� ��� )��
	��%. +� ��[" 
��� ���
���	� �� 
���������O ��>��
	�-
	� ����� ��$�� ����
	��
	��	� � �����
	-
��	� ���O� �	��C���� 
�� ��
	�����	� 
)��
	���.1 

&�>����� 
� 
�����
���� ��� �����	�� 
�� ���>���	�	� 	 
�
��
� 
����	��
�� 
� 

����
��
�, ������
� � ��>�
�
� 
�	�. 

�);!%&*# /% <�_#*�*� /+# b)]&*�#( 

%��	�
��	
� ���
����: 
� <����� � ����
� �� ��

���	� �	 

)��
	��%; 
� ���	���������� �� ��

���	� �	 

)��
	��%; 
� !
	����%���� �� 
��	�*��	� ���-

��
	��
	��� � �)�
	�	� �� � ����
� �� 
��

� �	 	%'; 

� ��������� �� ��O�	�	� ��� )��
	-
��%; 

� �����$���� � ������$��� �� 
�
	�-
�� �� ��)�V�����, ����� ��������$����� 
� �����
	%����; 

� &
����%���� �� 
���
	���� � ����-
�������� 
���
	�� �� ��O�	�; 

� &)�*���� �� ������	� �� �������-
	����	� ���
	 � 
���	� �� ��������� ��� 
)��
	��%; 

� ������	���� 
��	���. 

%��	����
� 
� ���
���� �� ��>��� ��� 
	��
�
	�
� 
� �����	�� (+��

� 
��������
� �������): 

� ��������$�����; 
� ���������� �� ���	��$�� ���
� �� 

�����%���� �� �����>
	���	�; 
� &����
	%���� 
� #��
�	���� �������� 
� &
������ �� �������

� ����O 
� &������� �� ��������� � 
��
%����; 
� �����C���� �� ���	��$�� �����>�� 

                                                        
1 "��������� �������� �� ��O�	� ��� )��
	��% 
(2009-2013), ����	� 
 ���	�
�� � 
21 �	 ��
������ �� (���
	��

�% 
���	 �� 
28.05.2009 �., 
http://www.nspbzn.mvr.bg/NR/rdonlyres/146FF0E4-
4091-418C-A38B-
06EE333C5A40/0/GodPlan_NPZB2011.pdf  

– ���
	�����	���� ��)�	�; 
� ����� ��������, 
������� 
�
 ��O�-

	�	� ��� )��
	��%. 

%��������
� � 	�����
�	�	�
�: 
� Z�����O��� �� ������������ ���'�-

�� �� ��O�	�	� ��� )��
	��%; 
� �����
	��%�� �� ���
	�����	���� 

����O; 
� �����
����� �� ���	��$�� �����>-

�� ��>��
	�; 
� ����� ����O�. 
��>��
	�	� � �� ����������� � ���
-

	����%���� 
� �
�O�
	�%��	 �	 ������	� �� 
�������	����	� ���
	 
�	� 
� 
������ 
(�$�������
	���� 
���
�% 
�� (���
-
	��

� 
���	, ��
������� �	 ����
	��� �� 
��	��C��	� ��)�	�. � 	��� 
���
�% �*�
	-
��	 ����
	�� � ��
�����	��� �� �����
	��, 

��	� ���	 �	��C���� 
�� ��
	�����	� 
)��
	���� 
�	����%. ����
�%	� 
� �����-
���� �	 +����� ����
��% „��$���� )���-
��
��
	 � ��O�	� �� ��
������	� ��� )��
-
	��%” (+� ��[") – (�Z. 

�)&^+&!% %&#@^+(��!) – ��O�	�	� ��� 
)��
	��% 
� �
����%�� �	 )V�$�	�	� �� 
����
	��
	��	� � �����
	��	� � �)O��

�-
	� )V�$�	�. �����
���	� � ��	������� 
	�'��*�

� �
����%���� �� ��O�	�	� ��� 
)��
	��% �
�V*��: 

� ��
�O� �����$
� �� 
���	� � 
���
-
	��	�; 

� ����
	����� � �����C���� �� 
���-
	���� 
	���	��
	��; 

� �����$���� �� 
�
	��� �� ����� ���-
�����$����� � �����
	%���� ��� )��
	��%; 

� #�������� � ������$��� �� 
����
-
�� ����
� �� �
����%���� �� ��O�	�	�.2 

@�

��� 
� ����
��� 
� ����	��
�� ��� 
��>����� �� ������
� �����	�� 
��
������
� ��	�� �;: 

� &
�O�
	�%�� �)O�	� ��
����
	�� �� 
��O�	�	� ��� )��
	��%; 

� ������ ���������� �������� �� ��-
O�	� ��� )��
	��% � ����C�� ������� �� 

                                                        
2 [�
�� �� ��O�	� ��� )��
	��%	�([[�), ���. ��. 
)�.98 �	 14 ��
����� 2010�., ���. ��. )�.8 �	 25 
������ 2011�., ���. ��. )�.39 �	 20 (�> 2011�., ���. 
��. )�.80 �	 14 &
	����� 2011�. 
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����������	� �; 
� ������ ���������� ���� �� ��O�	� 

��� )��
	��%. 

��
�������	� 
� 	�����
��� ������ 
�!� – (I��	
� ����
��� „%����
� 
�������
��� � ��>��� 
� 
�����
����” 
I= %�&$): 

+� ��[" � 
������������� 
	��
	��� 
�� (�Z �� �
����%���� �� ��$���� )���-
��
��
	, 
��
%���� � ��O�	� ��� )��
	��%, 

�%	� ������%�� 
�����	� ��>��
	�: 

� ������	���� ��>��
	; 
� #��
�	���� ��>��
	; 
� "��*��- �����$��	� � �

���	�� 

��>��
	; 
� ������������� �����	�*�� ��>-

��
	; 
� �����, 
������� 
 �%��
	��	� ��O�	� 

��� �������� )��
	��%. 

"�����
��� ����	����: 
� ���������� � 
��	������ �����	��-


�	� �� )��
	��%; 
� &��������� � 
��	������ �������-

���	� �� ������	���� ���
� �� ������

�-
��	� ��� �����%����	� �� ��
������ ��� 
)��
	��%; 

� #������ ����������% �� �����
	%��-
�� ��� )��
	��%; 

� ����$�� 
�
 ������� � ���������� 
�)��
	��% ���� �� ��O�	�	� ��� )��
	��%; 

� &���������, 
��������� � 
��	��-
���� �����
�	� �� ����������� � ���
	�-
���%���� ��� )��
	��%. 

������ 
� ��>�
�: 
� �����$�� ������	���� ���
� �� ��-

����

���	� ��� �����%����	� �� ��
����-
��	� �	 )��
	��%, 
�
	� � ����������, ��-

����� � 
��������� ��O�	�	� ��� )��
	-
��% �� 	���	���%	� �� �)O���	�; 

� ������� �����
��� 
���
	�� � )V-
�$�	� �� �)O���	� �� �
����%����	� �� ��>-
��
	�	� �� ����� �� ��O�	� ��� )��
	��%; 

� &)%�%�� )��
	���� ����$���� �� 	�-
��	���%	� �� �)O���	�. 

��
�������	� 
� �����
��� MO: 
(& ������$� ������� �����������%, 


��	� 
� 
������������� �� ��>
	��% ��� 
�����*�� )��
	��% � ��
��������	� �� 

��
���
	��%	� ��� 	%'. 
��
�������	� 
� �
��
��� ����� � 
	����� �";!: 

� !�����%�� 
����	��	��	� ������ �� 
��
	�����$����	� � �)'��	� �� 
��>)��$-
��	� ��������� ����� �� ��
�	�; 

� Z����)�	�� ��������	���� ����
�, 

��	�	� � ����� �� ���������� �� ��

� �	 
���������%; 

� Z����)�	�� �������� �� �����%����-
	� ����%	��
		� �	 ���������%. 

�#!#&*)+&*�% !� +)@#%!�$!%*% +�<-
�#*#) # b$�@%^&*+%;&*�% ���� – ���-
��$���� � ������$��� �� 	�'��*�

�	� 
�����
	��
	���, 
������� 
 ����)�%���� �� 
	���
���	��	� ��
	����
	 � ��	��������	� 
���������� �� �����	� ��
��
�. 

�?$@�+&"# \)+�)! "+?&* ��� – ���-
������ ��
������	� ��� )��
	��% *��� ��)-
�������, ��������� �%��
	��	� ��>��
	 �� 
���
��%	� ��� 
����. 

�#!#&*)+&*�% !� *+^]� # &%[#�$!�-
*� /%$#*#"� ���� – �	�����% �� �����-
�����	� �� ���
� �� �����	���	%���� � 
��
�������� �� ��
���
	��% �	 )��
	��%, 
�����
	��%�� �� ����O� � ����� 
������� 
��>��
	�. 


�� „
<%�#+# # "�&"�]#” – ��� – 
�	�����% �� 	�'��*�

�	� �

����	���% � 
������$���	� �� %������	� � '����	�'��-
*�

�	� 
����$���%. 

�!�$#< !� /+%[)&#*) /+# <�_#*�*� /+# 
b)]&*�#( � �?$@�+#( 

&��
��
	�	�, 
��	� ��
	����	 �� 	���-
	���%	� �� �������% � ����*�	� 
��*�� ��-
��	 �� )���	 ������������ � ���	��������-
��. ���� 
� ���������%	�, 
��	� 
� �
���
-
	��� �� ����*�
	��� 
������������� C�'-
	�, ����������	� 
	�����
���� �� '����-
	�'��*�

�	� 
����$���%, �	
�
	��� �� 
������
���% �	 
����	��	��	� ������ �� 
����)�%���� �� �����
	��
	���	� 
�	� �%-
��. ���� ���*���, 
��	� 
������	 ���)���� 
�� �����	��
	��	� � �)O�
	��	� ���	 ��-
������������ '���
	��, ���

��	 
��
�)-
��
	�, 
��	� 
� � ��	� ��-���
� �	 O�	�	�, 

��	� ����
% ���� ����	���� 
�)�	�� �	 
	��� ����������. ������	 �, *� �
���%	� � 

���
	��	� 	�%)�� �� )���	 ��
�*��� 
�� 
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����
�	� �� �����'�	�, 
��	� ��
	����	 � 
�� 
� ����	�%	 ������
���% � ������� �� 
���	����������	� ��, 
��	� O� ������ �� 
���	�����>
	��� � ����������� �� ����-
	����	� ��
������, 
��	� 
� �
� ��-*�
	� 

��*��O� 
� � �������% � 
� 
���	
	���� 

�
 ���*�	���� 
���
	�� �� ���
	����%���� 
�� ��������	� ���
��������� �� 
�
	���. 
&	
�
	���	� �� ����
�	� �� ���
��
	�	�, 

��	� 
� '���
	���� �� 
	����	� ��, ���� �� 
������ ��
������ �� ��
������	�, ���O�
-
	��	� � 
�)
	����
		� �� '���	�, �� �%��	� 
�
�����
� � �� �� ��
����� �%
	� �� �
��-
��	� 
����. 

� �������% �%�� ������ 
	��
	��� ��� 
��
	�	���%, 
�%	� �� � ����$����� 
 
��	-
���� �� �%�����
		� �� 
�����	� � 
����-
$���%	�, 
��	� 
� �������$��� � ����
���-

	���� )����
	 �� '���
	����	� �����*�� 
�����'� /���������%, ����	��
���%, �����-
���
	���� � 	�'������*�� ������/. � ��-
���	� 
��	���� ���'� 
	���	��
	��	� �� 

�����	� � 
����$���%	� � �������% 
� 
�
�O�
	�%�� �	 ����
��% �� ���������� 

	���	���� 
��	��� /�"#�/, ������
���%-
	� �� ������	� 
	��	���*�

� %������ 
� � 

����	����%	� �� "E� „������� � 
�

�-
��” E<�, ���
�	� %������ � 	�
�O�	� �� 

�
	�%��� 
� ��� ���
�	� �� �)O���	�. 
�!��%�)"&� $!" ���&=$���� �� $!"!�*�� 
��*�&�"� – ��$!")�! ����*���"�: (��
�	� 
%������ � ������
���%	� �� ����)�%���� �� 
�����
	��
	���	� �� 	��� 
����$���% 
� 
����	�%	 �$������ �	 ���������� �

���	�� 

���
�%, 
�%	� �
�V*�� 
�������
	� �	 
�����*�� ���*�� �)��
	� � ��
	�	����. 
���)����	 ��� ����������	� �� 	��� ��-

��
� 
� ��%�%�� ��� ���
�	� �� 
���
	�� 
�	 
	���� �� �)O���	� �� �	���%���� �� ��-

��	��	
	��%	� ��$�� ������	� � 
�
	�%-
���	�, � 
��	� 	�%)�� �� 
� ������	 	��� 
�)�
	�. ����)�%����	� �� 	��� �����
	-
��
	��� ����
� �	 ����
	����	� � 
���
	-
��	�, 
��	� ������ �)O��� � ��	��� �� �	-
���� �� ����������� �� ����	����� �����-
'�. � ��
�����	� ������ ��� ���%��� �� 

��	���� �
�����*�

� 
���� � �����
�
-
��	�	� 
������ �� )V�$�	�	� �� �)O���	�, 
	��� ����*� ���� ������%��O�	� 
� �
����	 
����
����. � ����*�	� 
��*�� ���
�	� %��-
���� 
� �	����	 �� 
����
�% �� ����� ����-

�� �	 �����, ��� �
���� �� ����	���� ���-
�
	� �	 
	���� �� 
����
������	� �� ��-
��)�%����	� � ������$���	� �� %������	� 
� ��)�� 
�
	�%���, �� �	
�
	���	� �� 
��	-
��� �	 
	���� �� 
��	
	��	� ��� �

����	�-
����	� �� � �����
	���� � ������
��)��-
���, 
��	� ����� 	��� �)�
	� – �����'� �� 
��
������	� ��� ��
	������ �� )��
	��%. 

+�����	� 
	��	���*�

� %������ 
� 
�)�
	 �� 
��	�*��	� �����
	��
	��� � �	 
2012�. 
��� ����������	� � 
. ��
��, ���-
*����� �	 

�
����	� �� 
	���	� �� %����� 
„�������” � 
��� �� 
�)
	����
		� �� 
��$�� (���
	��
	�� �� �	)����	� � &)-
O���	�, )�C� ����	��� 
��
�
 �� �
�*
� 
������ '����	�'��*�

� 
����$���% � 	�-
��, 
��	� )%'� ���������� 
�	� 
��	�*�� 
�)�
	� �� ����������	� 
������
	 
� ��*� 
��� 
��	���� �� "E� „������� � 
�

���” 
E<�. [� �
�
� ���� �	 	��� �)�
	� ��� ��-
��	���� ������������ ������� �� �

����-
	���% � �����>�� ������� ��� ��
	������ 
�� ����	����� )��
	���, 
��	� �� ����� �� 
�����	� ��O�	��� �	 '���
	����	� �����'� 
�� �������%. 

�� �	��C���� �� 
	���	��
	��	� �� 

�����	�, 
��	� 
� ��� 
��	���� �� ����
-
��% �� ���������� 
	���	���� 
��	��� 
/�"#�/ 
� ��)�V����	 ���*�	���� � %��� 
���)����. "� ����� �%
	� 	��� 
� ��
	���-
��	� 
����� � ����
���
	���� )����
	 �� 
��������� ���� ��� �)�
	�	�, 
��	� 
� ��-
����	 � 	. �. „]�C
�	� �� %������	�”. 
&)�
������ 	��� 
� ����
���� ��
	����� 

�����, 
��	� 
� �%����� �� ���������%. 
&	�������
		� � O�	�	� 
� �����	 ���%�� 
�	 
�)
	������	� ��. "� �	��� �%
	� 
� 

�����	� ��� ��
	��>
�	�, 
��	� 
� ��
	-
����� 
��
�� ����
���� )�� ����
	� �� 

	���	��
	�� � ���%�� � ��
��	��	
	��� 
 
)�����

�	� ��
�����	��
	��. &)�
������ 
	��� 
� ��
� ������� ��
	��>
�, 
��	� 
� 
��
��%��	 �	 ���

�	� �)O��
	. ��� ��
-
	������ �� �������� )��
	��� �� 	��� 	�-
��	����, ���%�� *�
	 �	 ��
������	� �
	�-
��	 )�� ������, 
��	� ��
	��% 
����	��	-
��	� ������ � �����O�	� ��C���� ���� 
��������
�	��
	��	� �� 
����%�� � �����-
������ �� 	��� '���. �
�*
� 	��� ���

�� 
���*�	���� ��
��
� � 
��
�)��
	� �� ���
-
	����%���� �� 	��� �������. [� �����	���-
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	%���� �� 	��� 
�)�	�% � ���)'����� �� 
� 
������*� ����
����	� 
	���	��
	��, �� 
� 
������*� )��
��	�����	� ��
������ �� 	��� 
	���	����, ��O�	� O�	�	� 
��	� ����
%	 
��������	� )��
	��% 
� �� 
��	
� �� )V-
�$�	�, �O� ����*� *� 	��� *�
	 �	 ��
���-
���	� ���*�	� ����
	���� �� 
������� ��-
��O�. 

&���
�	� �� ��

� �	 �������� )��
	-
��% � �
� �O� 
��)�
	 � ����������	� � ��-
O�	�	� �� ��
������	� � �������%. �����-
����	� �� �����
� ��� �
���� �� ����
� �� 
��

� ��� �
�*
� ���� �� ��O�	�	� �	 )��-

	��% 
�	� �%�� � ���)'�����
	 � 
�����-
��, �
�����*�

� � �
�����*�

� �
��
	. 
<������	 �� ��

� O� ������ �� �%��
	��	� 
�������������� ��	����
	 �� �����%���� � 

��$���� �� ������� �� �%�����
		� �� 

�
	���	�, �� �� )��� ���
��	�� � �	����� 
�� )��
	��� 
 ����*��	� ��
��
�. 

<
� 
� ��������	 ����	� �����, �� 
����� � 
��� )��
	���	�, ��$� �� 
� 
�$�, 
*� �����$��	 ����*�

� 
������� � ��
��-
����	����, 
��	� 	�%)�� �� �
����%��	 
�����
�
��	�
	 ��� ���������� �� �	���-
��	� ����*� �� ��O�	�	� 
 ����*��	� 
��-

�)��
	� � ��
��
�. �����	�*��% ���'�� 
�� �%��
	��	� ��O�	� ��� )��
	��%, 
�>	� 
�
�V*�� ��
��	� �� ����������	� �� ��

� 
� ����������	� �� 
����, 
 ���
���	� �	-
����� ��>��
	� 
� ���
	�� � ������
�*���% 
����
	�� ����� �� 	��	� ����, 
��	� ����-
������ ���
��	��
	 ��� �������	� �� ��C�-
��%. [� �� 
� ����)�� 
�
	���	� �� ��O�	� 
��� )��
	��% � ���)'����� �� 
� ������� 
�����)�*�� � ��	�>������� ������ �� �
%
� 
���� �	 ����	� � �	�����	� % ������$���-
O� ������	�. 

���������	� 
�	� �����
 � ������$�-
��O�	� �� ������� 
�	� *�
	 �	 ��������%-
	� � �������% 
� �
�O�
	�%�� �� ��������-
�� ����. ��� ��
	�%O�% �����	 ��O�	�	� 
��� )��
	��% 
� ���������� ��� �
���� �� 

�����	� �����	���� ��
����	�: [�
�� �� 
��O�	� ��� )��
	��%, "��������� 
	��	�-
��% �� ��O�	� ��� )��
	��% 2009-2013�., � 
����	�%��	� �$������ ������� �� ��O�	� 
��� )��
	��%. � � 	��	� ��
����	� �	��
%-
O� 
� �� ��O�	�	� �� ��
������	� ��� )��-

	��% 
� �	
��%��	 �%
��
� ���)����: "� 
����� �%
	� �	
�
	�� ������ �� �����'�	�, 

�%�����
	�	� � ��

� �	 ��
	����O� )��
-
	��% �� 	���	���%	� �� 
	����	�. "� �	��� 
�%
	�, ��
����	�	� ����
	��%	 ���� �)�)-
O��� 
��	��� �	 �������� )��
	��% � ��-
����	�, 
��	� �� ������%��	, 
�%	� � ��C�-
�� �	 ��	�>�� �� ������	�	� '���
	�����-
��O� 
������
�	� �� ����������	� 
�	��-
���. "� 	��	� �%
	� �������	�, 
��	� 
� ��-
��	�%	 �� ���������� ���� �� 
����$�	 ��-
��	� ��������%, � 
� ��
�*��� 
�� 
���	� 
���
��% 
��� ��
	������ �� )��
	���	�. 

����	� �� 
��
*�����	� � ��	����
		� 
���	 �� ��� �� ����������	 ���
	�	� �	 
)��
	��%	�, 
�
	� � �� �������	 �%��	� ��-
O�	� 
 ��� �� �� 
� ����
�� 
	����	� �� 
��	�������
	 �� ��
	����O�	� ����	���� 

�)�	��. &	
�
	���	� �� ������ �� �����-
'�	� � ��

� ��C��� �%��	� 
�
	��� �	 ��-
��$���
	 � ����
��)�����
	 ��� �������-
��� �� ����$���	� ����*�, � ������ ����-
�%���� �� ����%	��
		� �� ��
	������ � ��-
����*����� ������� �� �	����	����	� 
���
	� �	 )��
	���	�. ���������	� 
�	� 
�����
 	�%)�� �� 
� 
����$� ��� �
�*
� 
������	� �� ��>
	��%	� �� �	�����	� ���� 
�� ��O�	�	� ��� )��
	��%, 
��	� O� �
���-
�� 
	�)����
	 ��� ����������	� �� 
����-
	�. ���
�	� �� ��)�� 
� ����������� � ���-
���� ��

���	� � �����'�	�, ��������� 
� 
��
��
�	� �� ��O�	�	� � 
� ���������� ��-
���$���%	� �� �*�
	��O�	� � �����
� �� 
��O�	� � 
� �)����*��� ��� ����������	� 
�� ����*�	�, 	��
��� ��-���
� )�'� )��� 
����)�	� �� ���$���	� � �)O�
	��	�. [�	��� 
��$� �� 
� 
�$�, *� ��$�� ����������	� �� 
��

� � ����������	� �� 
���� 
�O�
	���� 
�)��	���������������� ����
���
	 	.� �	-
���%��	� �� ����*� ��
��
� � 
��
�)��
	� 
� 	%'��	� ��)�� ���������� � 
�*�	����� 
����� )��
	���	�, O� ������ ���
	�	� � 
��O�)�	� �� ����$���%	� 
��� ����. 

����	� �� �	����� ��� ���
��% ��� 
)��
	���, ��
��
	��
��%	� � ���
	����%��-
��	� 
�
	� ��*� )�C� 
������	� O� ����
� 
���%�� �	 ��������	����	� �����	��
� 
����� ��
	������ �� )��
	���	�. ����	� 
�����'�	� 
� ����������� � 
� �	 ��	����-
����� '���
	�� � 
� � ��������	� ���)'�-
����	� ���
� �� �����	���	%����	� ��, ��-
�
��%	� ��� 
����
��	� 
�	����% O� )��� 
��-���
	����, O�	�	� O� )���	 ��������, 
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��	� O� ������ �� �����$��
		� �� ���-
��
��*�� ��������� � ����
	����� � �)�
-
	�	� � 	���	����	� �%����� �� �������� 
)��
	��%. 

� ��
�V*���� ��$� �� 
� 
�$�, *� �� �� 

� ����)�� ��O�	�	� �	 )��
	��% �� �%��	� 

�
	��� � ������$���O�	� % ������	�, 
	�%)�� �� �
����� �
	�>*���
	 �� �����	�-
�	�. ���$���	� � ��
������	� O� ���	�$�-
��	 ��-���%� 
�����	�	 �� ���	���������� 
� ���	�����>
	��� �� ��
������	�, 
���	� 
	��� ��� � ��
	����	�. ���'��%O�	� ��>
	-
��% ��� �
�*
� 	�*
� �	 ��
��� �� ��O�	�-
	� ���� �� 
	�)���� � �
	�>*��� �� )��
	-
��% 
�
	���. 
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PROBLEM ANALYSIS PHASES IN THE PROTECTION OF 
NATURAL DISASTERS IN BULGARIA 

Ekaterina Bogomilova, PhD student 
Department “National and regional security” 

The cycle of disaster protection is a com-
bination of complex processes, which are 
based on different principles, requirements, 
rules and activities contributing to the predic-
tion, prevention, resolution and management 
of disaster in order to prevent their degree of 
intensity. This requires knowledge and compe-
tencies of the risks and dangers in the event of 
a disaster event in Bulgaria. Protection from 
disasters, emergencies and catastrophes is 
politics in all countries and is aimed at all 
events planning, organizing, reaction, coordi-
nation, communication, facilitation, provision 
(resources, health, transport, reconstruction-
repair, etc.). Emergency Management is a 
complex process that includes substantial ma-
terial, human and financial resources, as well 
as various state and public organizations that 
should be operated coordinated. 

Components of disaster protection 

The hazard is a natural phenomenon or 
an event caused by human activities that can 
cause adverse effects to the population and his 
estate, environmental, economic, cultural and 
material values. 

The hazard can be defined as an event or 
condition that leads to injury of life, damage to 
property or the environment. Hazards can be 
grouped into two broad categories: natural and 
manmade hazards. Natural hazards and threats 
caused by natural phenomenon (hazards with 
meteorological, geological or biological ori-
gin). Examples of these hazards are cyclones, 
tsunamis, earthquakes and volcanic eruptions, 
which are entirely of natural origin. Land-
slides, floods, droughts, fires can be defined as 
socio – natural, as the reasons for their occur-
rence may be due to human activities or due to 

natural processes and phenomenon. For exam-
ple: floods, which occur as a result of heavy 
rains or snowmelt intensive qualify as natural 
and flooding caused by sewer or pending 
spillways of dams or clogged drainage pits 
consequently be considered as threats caused 
by humans. Hazard from human activity may 
occur in the industry, equipment for energy 
production (eg, explosion, leakage of toxic 
waste, pollution, etc.). 

Vulnerability is a measure of the degree 
of vulnerability of a territory or subject to 
various hazards.1 Vulnerability can be defined 
as the point where a structure, site or area may 
be damaged due to the impact of a hazard. 

The vulnerability could also be consid-
ered in two categories: physical vulnerability 
and socio-economic. 

Physical characteristics include vulner-
ability to natural threats that cause flooding 
(eg, intensity, frequency event, wave height, 
etc.). Based on the physical state of elements 
at risk – characteristics of the event. Physical 
vulnerability to answer the question whether a 
building, structure or object is able to retain its 
original shape and resist the forces that act on 
them during a hazard. 

Socio – economic vulnerability – the ex-
                                                        
1 [<�&" �� ��O�	� ��� )��
	��%, &)�., ��, )�. 102 
�	 19.12.2006 �., ���., )�. 41 �	 22.05.2007 �., ���. � 
���., )�. 113 �	 28.12.2007 �., � 
��� �	 1.01.2008 �., 
���., )�. 69 �	 5.08.2008 �., )�. 102 �	 28.11.2008 �., 
���. � ���., )�. 35 �	 12.05.2009 �., � 
��� �	 
12.05.2009 �., ���., )�. 74 �	 15.09.2009 �., � 
��� �	 
15.09.2009 �., ���. � ���., )�. 93 �	 24.11.2009 �., � 

��� �	 25.12.2009 �., ���., )�. 61 �	 6.08.2010 �., 
���. � ���., )�. 88 �	 9.11.2010 �., � 
��� �	 1.01.2011 
�., ���., )�. 98 �	 14.12.2010 �., � 
��� �	 1.01.2011 �., 
)�. 8 �	 25.01.2011 �., � 
��� �	 25.01.2011 �., ���., 
)�. 39 �	 20.05.2011 �., ���. � ���., )�. 80 �	 
14.10.2011 �., � 
��� �	 14.10.2011 � 
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tent which the population is affected by the 
ensuing hazard. For example, people who are 
poor and have lost their homes in the floods 
occurred and not able to return to their normal 
existence at risk. Depending on the size of 
vulnerable lesions may be populated neighbor-
ing regions, even entire country. 

Abilities are also a component of protec-
tion (physical, social, economic, technologi-
cal, information) are resources and tools avail-
able to a country and its citizens in the preven-
tion and mitigation and disaster recovery. Ca-
pabilities of people can also take effect. 

Risk is the probability of adverse effects 
on the population and its property, the econ-
omy and the environment as a result of the 
hazard and the vulnerability of an area / ob-
ject.2 

Managing flood risk in recent years has 
emerged as one of the most significant techni-
cal and social challenges in the world. All 
natural hazards, floods are the most common 
natural risk to life today. Risk management is 
a key activity aimed at evaluating the schemes 
to reduce but not necessarily eliminate the 
overall risk, since in many cases the risk can 
not be entirely eliminated. Management of 
flood risks requires a comprehensive ap-
proach, with a focus on science and engineer-
ing research and socio-economic issues of 
planning, developing and managing the entire 
process. Assessment of flood risk is a complex 
issue that can be addressed through interdisci-
plinary research. First it is necessary to char-
acterize the areas under threat of flooding, us-
ing a selected set of indicators maps, and spa-
tial distribution of flow velocity, water height, 
velocity of propagation, duration, etc. The 
second step it should be evaluate the perform-
ance of the threat of flooding interfere with 
human activities – agriculture, industry, trans-
port, road infrastructure, etc. 

The risk can generally be defined as the 
probability of social, economic and environ-
mental damage. 

The social purpose of managing the risk 
of flooding to reduce flood damage, impact on 
people, property and the environment. The so-
cial consequences of flooding include: 
                                                        
2 Ibidem  

� stress caused by the flood events; 
� temporary evacuation of the home; 
� The effect of flooding on the physical 

and mental health of those affected. 
Purposes of determining the amount of 

social consequences, is the first to trace how 
heavy impacts in a given situation and the 
people second, to provide alternative ap-
proaches for intervention in floods that lead to 
reducing stress in humans. 

Economic objective of risk management 
is reflected in the reduction of damage caused 
by floods – the destruction of infrastructure, 
loss of agriculture, energy, transport, etc. 
Managing flood risk may require significant 
diversion of resources from other uses of the 
public sector is desirable to determine whether 
the reduction of flood damage so justifies 
spending resources – to evaluate alternatives 
in terms of their relative costs and benefits. As 
a result, quantification and evaluation of flood 
damage is practiced in more EU countries can 
be seen as an important factor in the decision 
process for specific measures to manage flood 
risk. 

Environmental objective of risk manage-
ment is to address environmental disasters, 
biodiversity conservation and the pursuit of 
sustainable development. 

Phases of disaster protection 
Disaster protection is designed to avoid, 

reduce potential losses, to ensure prompt and 
timely assistance to the victims. Cycle security 
is a process through which government, busi-
ness and citizens interact and react during and 
immediately after the disaster. 

The laws of the Republic of Bulgaria dis-
aster protection is seen as "a set of activities 
aimed at ensuring the normal operation, the 
continuity and integrity of critical infrastruc-
tures to prevent, reduce, mitigate or neutralize 
hazrds, risks and vulnerability."3 

Protection against natural disasters in-
cludes cycles of risk management (prevention, 
mitigation, preparedness) and cycles of crisis 
management expressed in responsibility, reha-

                                                        
3 Ibidem  
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bilitation and reconstruction.4 The two cycles 
are connected by the coming disaster and clos-
ing the cycle is characterized by long-term de-
velopment activities after the critical event 
based on sustainability. Disaster protection 
can be presented in a simplified model such 
activities before, during and after a natural 
disaster. 

 Before  a 
disaster 

During the 
disaster 

After a disaster 

 

Prevention is the most complicated aspect of 
protection against natural disasters. It should 
examine and analyze how, when and where a 
disaster can be prevented.5 

Planning for protection against natural 
disasters is an important and complex process 
that ensures a certain degree of readiness of 
the government to react and neutralize nega-
tive phenomena such as floods, earthquakes, 
tsunamis, landslides, etc. Planning is aimed at 
achieving overall organizational readiness to 
reduce or minimize the vulnerability of the 
system to be adequate action (reaction) with 
the available resources. The process has a cor-
relation with climate threats to the security of 
society and the individual. The effectiveness 
of this stage of the overall protection into ac-
count changes of old vulnerabilities by moni-
toring changes in technology and knowledge 
that influence the way in which they respond 
to any future emergencies and disasters.  Ba-
sis for planning /the plan or program/, which 
must be consistent with the overall strategic 
policy of the state in the management of natu-
ral disasters. They represent a snapshot of the 
real situation as cover certain points in time. 
The plan should be developed in response to 
the needs for security and improve disaster 
protection. The plan can be divided into three 
main parts: the preliminary plan, action plan, 
response plan and a plan for recovery or re-
construction. To be adequate, the plan must 

                                                        
4 Himayatullah, Laura Giurca, Asmatullah KHAN, 
DISASTER MANAGEMENT CYCLE – A 
THEORETICAL APPROACH, 
http://www.mnmk.ro/documents/2008/2008-6.pdf  
5 Perry Ronald W., Ph.D., Michael K. Lindell, Ph.D., 
Emergency Planning, 2007, United States of America. 

know each element of the defense well to 
achieve optimal system-wide. The result of 
planning is to influence the behavior of all 
phases and elements of emergency manage-
ment, reducing the risk to a minimum. 

Comprehensive emergency management 
disaster, (Comprehensive emergency man-
agement) is the practice of working in all 
phases of tasks protection, which can range 
from floods to terrorism and nuclear plants. 
This is the process of coordinating the efforts 
and resources of the government, private or-
ganizations and individuals to achieve objec-
tives. 

Mitigation is the phase in which aims to 
minimize the effects of disasters. Mitigation 
measures can be structural and nonstructural 
aimed at reducing the impact. Mitigation ac-
tivities associated with efforts to eliminate the 
causes of the disaster. This is done by reduc-
ing the probability of their occurrence or re-
duce the size of their negative effects. The aim 
is avoiding disaster before it happens. For ex-
ample, flooding and loss of life and property 
can be reduced by controlling the use of dams 
or dikes and the construction of protective de-
vices that limit the flood. You can also restrict 
land use (zoning) to limit the penetration of 
people in flooded areas. 

At this stage of protection is intended to 
eliminate or reduce the effects of any disaster. 
Mitigation will depend on the inclusion of ap-
propriate national and regional development 
planning. 

Choosing whether to reduce the risks by 
controlling human actions on the system will 
depend on the political and economic deci-
sions of the costs and benefits of the overall 
emergency management. Finding answers to 
these questions require knowledge of scien-
tific, technological and public policy. 

Preparedness – Planning how to respond: 
Preparedness includes all activities in 

preparation for the protection of life and prop-
erty of people when threats can not be con-
trolled or when it can be achieved only partial 
protection. In this case, plans, procedures and 
resources to provide an effective response to 
the threat. In preparedness measures fall two 
main categories: 
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� signaling the occurrence of a threat and 
notification of potential catastrophe; 

� increasing the effectiveness of re-
sponse. 

Preparatory measures include: 
� develop standard operating procedures 

to guide organizations in carrying out their 
functions; 

� security personnel pursuant to these 
procedures; 

� conducting exercises to check the ef-
fectiveness of these plans; 

� Identify the resources needed to pre-
pare. 

Reply to limit the impact: 
� ensuring that the impact area; 
� evacuation of danger zones; 
� conducting search and rescue wounded; 
� provide emergency medical assistance; 
� shelter for evacuees; 
� secondary counter threats; 
� Identification of contaminated water 

supplies or other objects that pose a threat to 
health after flooding; 

� Identification of infected wild animals 
or fish in relation to toxic chemicals spilled 
into reservoirs. 

In summary, at this stage of the cycle 
Disaster Protection goal is to achieve a satis-
factory level of preparedness to respond to ap-
propriate disaster. Preparedness measures in-
clude the preparation of plans, organizational 
and managerial capacity to deal with long-
term and short-term strategies, plans for 
evacuation and so on. These measures can be 
described as organizational readiness to deal 
with disasters. 

Mitigation and preparedness phases, 
which play a key role in adequate and timely 
counter disaster. They are the result of im-
provements already made in the overall disas-
ter protection. The results of each stage of pro-
tection depends on the severity of the disaster. 

Disaster Management is Risk Manage-
ment and Crisis Management. To make the 
transition to managing the crisis itself going 
through a negative event occurs (floods, earth-
quakes, tsunamis, etc) to do the following 
summary. 

Preparedness is achieved through plan-
ning, equipment, training and simulation exer-
cise or scenario. For its part, the planning 
process is based on hazard and vulnerability 
analysis, which are present in the overall risk 
management – planning and preparation of 
plans in terms of prevention, specifying the 
key tasks and concrete actions for the mitiga-
tion phase and phase mode, which combines 
protection planning before the event and plan-
ning activities in response to the event. 

To reach the stage of Response or re-
sponse decision-makers must have fulfilled all 
the requirements of risk management, the re-
sult must be adequate actions and tactics to 
accomplish the tasks. Management of opera-
tions (actions reaction) can be represented as a 
command and control – real tasks to respond 
to the adverse event, namely hazard assess-
ment and analysis of protection of the popula-
tion and control the incident itself – the crisis 
that run within the structure of this organiza-
tion or structure defined as the organization of 
the defense before the occurrence of a flood as 
(Disaster impact).6 

The aim of management before the emer-
gency is to achieve a satisfactory level of lo-
gistical preparedness to deal with disasters, 
which should be enhanced with response 
mechanisms, procedures, rehearsals, develop-
ing long-term and short-term strategies, public 
education and building systems early warning. 

During these three phases discussed 
above (prevention, mitigation and prepared-
ness), governments, organizations and indi-
viduals develop plans that are designed to save 
lives, to minimize damage in disaster opera-
tions to improve response disasters. Phase re-
sponse will depend on the inclusion of appro-
priate measures in national and regional de-
velopment plans. In addition, their effective-
ness will depend on the availability of infor-
mation on hazards, risks and emergency coun-
termeasures to be taken and the extent to 
which government agencies, NGOs and the 
general public are able to make use of this in-
                                                        
6 Arnold Margaret, Robert S. Chen, Uwe Deichmann, 
Maxx Dilley, Arthur L. Lerner-Lam, Randolph E. 
Pullen, Zoe Trohanis., Disaster risk management series 
NO. 6/ 37090, Natural Disaster Hotspots Case Studies, 
2006, The World Bank, Washington, D.C. 
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formation. 
Crisis management is reflected in the 

phase Response, Reconstruction and Rehabili-
tation or Refund. 

Disaster Response – the response goal is 
providing immediate assistance to maintain 
life, improve health and morale of the affected 
population. At the center of this phase is to 
meet the basic needs of the people while find-
ing more permanent solutions. Often in re-
sponse to the event occurred involving various 
international institutions. Response phase in-
cludes the mobilization of all resources in the 
disaster area going through different stages 
(floods): 

� Interpretation of the risk of flooding 
with the available information and resources. 

� Identify and analyze the potential con-
sequences of flooding. 

� Making decisions for the implementa-
tion of plans for the development of opera-
tional actions and response strategies. 

� Coordinate the implementation of the 
response strategy as a warning, reconnais-
sance, evacuation and protection. 

� Transition to recovery. 

Activities disaster response: 
1. Warning – refers to information con-

cerning the nature of the danger and imminent 
threats of disaster. Information is distributed 
by the institutions responsible for disaster pro-
tection in general in the areas of risk, so that 
the actions taken are adequate population to be 
evacuated as quickly as possible and to pre-
vent further damage to the system. Means of 
information are different media, alarm sys-
tems, early warning systems, etc. 

2. Evacuation – includes activities mov-
ing people from areas at risk of imminent dis-
aster to a safer place. The main objective is to 
protect the community and immediate treat-
ment of those injured. The evacuation includes 
timely and accurate warning system, clear 
identification of escape routes, implementation 
of plans and programs for evacuation. 

3. Search and rescue – can be defined as 
the process of identifying the location of the 
victims of the disaster and the removal in a 
safe area. 

4. Evaluation of the disaster – the main 

goal is to provide a clear picture of the situa-
tion after the disaster to identify the needs of 
the system and to develop a strategy for re-
covery. 

5. Logistics and supply – the general is 
the process of providing facilities and logistic 
capacity, storage and dispatch of supplies to 
the affected population 

6. Communication and Information 
Management: All the above activities are de-
pendent on communication. There are two as-
pects of communication during disasters. One 
is equipment that is essential for the flow of 
information as radios, telephones, and their 
support systems, repeaters, satellites and 
power lines. The other is information man-
agement: the protocol to know who reported 
the information to whom, how it's transmitted 
and interpreted. 

7. Security of the affected area – often 
within the disaster affected is subject to ma-
rauding and necessary implementation of the 
security of property and property of the popu-
lation. 

Reconstruction and rehabilitation 

Rehabilitation and reconstruction usually 
begin in late phase reaction and can last for 
several years. During this phase, social and 
other infrastructure is restored and the econ-
omy revives. Rebuilding continues until all 
systems return to normal or better position. 
Remedial measures, both short and long term 
programs include counseling and economic 
impact studies. Information resources and ser-
vices include the collection of data relating to 
the restoration and documentation of lessons 
learned. 

Sustainable development or phase of 
development is related to the impact on all 
phases of the management of natural disasters. 
It directly affects the readiness and mobiliza-
tion of resources and capabilities to deal with 
the crisis. One of the main objectives is to 
promote the development of the sustainability 
of the whole protection system. When this is 
achieved, the state and the people have a 
greater capacity to neutralize and counteract 
the effects. 
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Humanitarian action 

During the disaster and immediately after 
humanitarian organizations are often called 
upon to participate in terms of both response 
and recovery after the event occurred. To be 

able to respond effectively, these organiza-
tions must be prepared to participate in such 
events, to have trained personnel, logistics, 
transport, communications and guidance h op-
eration in emergency situations. 

 

Phases of the flood protection Activities 
 
Prevention and mitigation 

- Construction of dikes 
- Construction of reservoirs 
- Afforestation Zone 
- Develop systems to control the amount of water in 
ponds and reservoirs 

  
Preparedness  

- Construction and operation of surveillance systems 
- Preparation of hazard maps 
- Emergency drills 
- Development of early warning systems 
- Preparing the ability Disaster Protection 

 
Disaster Response 

 – Life-events 
- First aid and treatment of victims 
- Monitoring the ensuing flood and its future implications
- Construction of temporary housing 

 
Reconstruction and rehabilitation 

- Proper planning, land use flooded with water 
- Livelihood support for population 
- Industrial Rehabilitation and planning future construc-
tion 

 
Natural disaster management is to reduce or 

avoid potential losses from hazards in order to 
ensure rapid and appropriate assistance to vic-
tims of disaster and to achieve fast and effective 
recovery. The cycle of disaster protection is a 
continuous process in which governments, citi-
zens and businesses interact before, during and 
after emergencies. Appropriate actions at all 
points in the cycle can lead to better prepared-
ness, better warnings, reduced vulnerability or 
the prevention of disasters during the next itera-
tion of the loop. Disaster management involves 
the formation of public policies and plans to 
change the causes of disasters or mitigate their 
effects on people, property and infrastructure. 

Phases of disaster protection in Bulgaria 
In 2009 some changes occurred in execu-

tive and closed Ministry of Emergency Situa-
tions. The functions and activities transferred to 
the Ministry of Interior – mainly to General Di-
rectorate "Fire Safety and Protection of Popula-
tion Disaster". This Directorate is a specialized 
structure of the Interior Ministry to provide fire, 
rescue and disaster protection under the terms 
and procedure of the disaster protection. It has 

the functions of coordinating activities between 
the Authority ministries and agencies involved 
in the disaster occurred.1 

Protecting the population disaster takes 
place in several directions at national, regional 
and local level. 

Activities for disaster protection 
Preventive actions: 

� Analysis and assessment of disaster risks; 
� Mapping of disaster risks; 
� Establishment of critical infrastructures 

and their locations and risk assessment thereof; 
� Planning for disaster protection; 
� Development and maintenance of sys-

tems for monitoring, early warning and alert; 
� Provide individual and collective redress; 

                                                        
1 "��������� �������� �� ��O�	� ��� )��
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06EE333C5A40/0/GodPlan_NPZB2011.pdf 
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� Training of the executive power, and dis-
aster response; 

� Preventive control. 
Conducting activities for protection in case of 
disaster (Single Rescue System): 

� Warning; 
� Implementation of emergency measures 

to reduce the impact; 
� Disclosures 
� Rescue operations 
� Providing medical care 
� Operations Search and Rescue; 
� Perform immediate emergency – restora-

tion works; 
� Other operations related to disaster pro-

tection. 
Support and recovery: 

� Paying the costs of unforeseen disaster 
protection; 

� Provide rehabilitation assistance; 
� Funding for urgent emergency opera-

tions; 
� Other benefits. 

Activities in the relief and reconstruction 
are carried out by the executive by creating a 
committee of the Interagency Council of Minis-
ters, headed by the Minister of Interior. In this 
committee involve ministers and heads of agen-
cies that are relevant to the unfolding emer-
gency. The Commission shall be assisted by the 
General Directorate "Fire Safety and Protection 
of Population Disaster". 

Resourcing – disaster protection is pro-
vided from the budgets of ministries and de-
partments and municipal budgets. Financial and 
material technical provision of disaster protec-
tion include: 

• Maintenance of power and resources; 
• Design and execution of capital construc-

tion; 
• Development of early warning systems 

and disaster disclosure; 
• Creation and maintenance of emergency 

stocks to provide protection.2 
Functions of the management bodies for 

                                                        
2 [�
�� �� ��O�	� ��� )��
	��%	�([[�), ���. ��. 
)�.98 �	 14 ��
����� 2010�., ���. ��. )�.8 �	 25 
������ 2011�., ���. ��. )�.39 �	 20 (�> 2011�., ���. 
��. )�.80 �	 14 &
	����� 2011�. 

protection from natural disasters 
Council of Ministers: 

� Provides general guidance on disaster 
protection; 

� adopt national programs for disaster pro-
tection and annual plans and performance; 

� Accepts a national plan for disaster pro-
tection. 
Ministry of the Interior – (General Directorate 
„Fire Safety and Protection of Population”): 

General Directorate „Fire Safety and 
Protection of Population” is a specialized 
structure of the Interior Ministry to provide fire, 
rescue and disaster protection that performs the 
following activities: 

� Prevention; 
� Rescue operations; 
� Research and expertise; 
� Information and analytical work; 
� Other related overall protection against 

natural disasters. 
District Governor: 

� Coordinate and monitor disaster prepar-
edness; 

� Organize and monitor the implementa-
tion of preventive measures to avoid or reduce 
the consequences of disasters; 

� Organize disclosure disaster; 
� Enter an order under the regional plan for 

disaster protection; 
� Organize, coordinate and control the 

processes of support and disaster recovery. 
Mayor: 

� Carry out preventive measures to avoid 
or reduce the consequences of disasters and or-
ganize, direct and coordinate disaster protection 
in the municipality; 

� Plans funds in the municipal budget to 
ensure the action plan disaster protection; 

� Declares a state of emergency in the mu-
nicipality. 
Ministry of Defense: 

MoD maintains modular units that are spe-
cialized for different disaster action and elimina-
tion of the consequences of them. 

Ministry of Environment and Waters: 
� Inform the competent authorities of the 

location and extent of the flood plains of rivers; 
� Develop a preliminary assessment, maps 
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and plans for managing the risk of flooding; 
� Develop programs to reduce the likeli-

hood of flooding. 
Ministry of Regional Development and 

Public Works – Building and maintaining the 
technical infrastructure related to improvement 
of transport accessibility and integrated man-
agement of water resources. 

Bulgarian Red Cross – Disaster assists 
people through volunteer activity supports the 
overall crisis response. 

Ministry of Labour and Social Policy – 
responsible for the implementation of measures 
to prevent and mitigate the consequences of dis-
asters, aid and other social activities. 

National Electricity Company "Dams 
and Cascades" – EAD – is responsible for the 
technical operation and maintenance of dams 
and hydraulic structures. 

Analysis of the processes of disaster protec-
tion in Bulgaria 

Hazards that occurred in Bulgaria in most 
cases can be anticipated and neutralized. These 
are floods that are due to uncleared sewer man-
holes, improper management of hydraulic struc-
tures, the absence of instructions from the com-
petent authorities to improve infrastructure as a 
whole. These reasons that create problems for 
the government and society have organizational 
require capabilities that are far less than the 
damage that causes a negative event such flood-
ing. The implication is that efforts and resources 
should be directed to the assessment of the 
threats that occur and develop recommendations 
and plans to neutralize them, leading to counter 
and eliminate the negative consequences that are 
increasingly occurring in Bulgaria and are ac-
companied by significant funds to restore the 
functioning of the system. The lack of assess-
ment of the hazards that are characteristic of our 
country, leads to harmful consequences for peo-
ple, property and property of the people, the 
whole economy and not least for the environ-
ment. 

In Bulgaria there is no single entity or insti-
tution that is involved in the control of the vul-
nerability of buildings and facilities, which are 
located close to the typical different threats / 
floods, earthquakes, industrial and technological 
accidents /. We control the construction of build-
ings and facilities in Bulgaria is carried out by 
the Directorate for National Construction Super-

vision / NCSD / prescriptions for large dams in 
strategic competence NEC “Dams and Cas-
cades” EAD, small dams and their current status 
under the tutelage of municipalities. Problems 
with the occurrence of a natural disaster – such 
as flood: Small dams and regulations to improve 
the infrastructure of these facilities are prepared 
annually by the regional expert committee that 
includes experts from different disciplines and 
institutions. Problem in the management of these 
resources occurs in the absence of funds from 
local governments to cover the gap between the 
real and the state in which you are to these ob-
jects. Improving this infrastructure depends on 
investment and funds a municipality is willing to 
pay to eliminate a possible threat. In recent years 
owing to the global economic crisis and the con-
tinuous shrinking municipal budgets, these tasks 
before the government proved prohibitive. In 
most cases, small dams to grant concessions for 
a long period of time, based on plans drawn up 
by the concessionaires for the improvement and 
maintenance of dams in good condition, but the 
lack of control by the mayor in their operation is 
ineffective and inappropriate What makes these 
sites – threat to the population in case of disas-
ters. 

Large dams are strategically subject to 
critical infrastructure and 2012. after the flood in 
the village of Pearl caused by the rupture of the 
wall of the dam, "Ivanovo" and his property dis-
pute between the Ministry of Defense and the 
municipality, a list of all major hydraulic struc-
tures and those that were identified as critical to 
national security objects are now under the con-
trol of the NEC "Dams and Cascades" EAD. For 
each of these sites has made individual service 
plans and emergency plans in case of a disaster, 
making them currently protected  characteristic 
threats to Bulgaria. 

Regarding the construction of buildings 
that are under the control of the Directorate for 
National Construction Supervision / NCSD / are 
significant and obvious problems. First, the 
buildings are built close to flooded areas or ob-
jects that are in the so-called "cup dams." Usu-
ally these are illegally built buildings that are 
vulnerable to flooding. Liability and damages 
are borne by the owners. In second place are 
buildings or structures that are built entirely 
without illegal construction projects and com-
pletely inconsistent with the Bulgarian legisla-
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tion. These are usually wooden buildings popu-
lated by Roma. Upon the occurrence of a natural 
disaster such areas, the majority of the popula-
tion remain without homes, putting authorities 
and decision-makers to tackle the challenge and 
support of these people. All this requires consid-
erable resources and abilities to recover these re-
gions. To prevent these events is necessary to 
limit the illegal construction, to limit uncon-
trolled settlement of these territories, because the 
damage they cause natural disasters in Bulgaria 
can be anticipated and neutralized and the 
budget. 

The risk assessment of natural disasters is 
still weak management and protection of the 
population in Bulgaria. Planning process based 
on a risk assessment of all phases of disaster 
protection is generally necessary in the social, 
economic and environmental aspects. The risk 
analysis will lead to overall organizational 
readiness to reduce and minimize the vulnerabil-
ity of  the system to be adequate in disaster re-
sponse with the available resources. 

If we consider the phases before, during 
and after a disaster, it can be said that they seem 
logical and consistent to provide continuity in 
the performance of specific tasks for the defense 
of available skills and resources. Theoretical ap-
proach of the overall disaster protection, which 
includes cycles of risk management and crisis 
management, with specific activities described 
in the above fit a simple model of three phases, 
suggesting relevance in decision making. To 
improve the system for disaster protection is 
necessary to make a thorough and detailed 
analysis of each of the individual phases and ac-
companying elements. 

Planning as a process and accompanying 
plans as part of prevention in Bulgaria is carried 
out at national level. In legal documents the 
country has Law Disaster Protection, National 
Strategy for Disaster Protection 2009-2013, And 
preparing annual plans for disaster protection. 
All three documents relating to the protection of 
the population against disasters identify several 
problems: First, there is no analysis of threats, 
vulnerabilities and risk of disasters occurring 
throughout the country. Secondly, the paper pre-
sents a generalized picture of the disaster and the 
authorities that govern them, which lacks detail 
the elements characterizing specific emergen-
cies. Third plans to be drawn up at regional level 

does not contain phase prevention and target re-
sponse itself after emergencies. 

The phases of mitigation and preparedness 
are designed to minimize the effects of disasters 
and to plan the entire defense to prevent the de-
gree of intensity of occurrence of negative 
events. The absence of threat analysis and risk 
depriving the entire system of reliable and rele-
vant in implementing the set tasks, namely to re-
duce the probability and reducing the size of the 
negative effects of the disaster. Planning as a 
process must contain all elements of the actions 
of the various phases of disaster protection that 
will ensure stability in crisis management. The 
more well-analyzed and evaluated the risks and 
threats are planned resources protection and cer-
tain liabilities of participating in the process of 
protection and are secured in the tasks, the less 
would be lost to the state and society. Therefore 
we can say that between risk management and 
crisis management inverse relation, the alloca-
tion of more resources and capabilities and their 
good governance and reconciliation before the 
disaster, will reduce the effects and extent of the 
damage after it. 

The phases of the response or reaction to 
disaster reconstruction and recovery as already 
mentioned will depend on the advance prepara-
tion before disaster strikes. When threats are 
analyzed and are of anthropogenic origin and are 
taken necessary measures to prevent their re-
sponse to the crisis situation will be more effec-
tive, the damage will be reduced, leading to the 
possibility of long-term planning and investment 
in facilities and areas vulnerable to natural disas-
ters. 

In conclusion we can say that in order to 
improve the protection of disasters throughout 
the system and accompanying elements to en-
sure sustainability of development. The state and 
the population will have a greater capacity to 
neutralize and counter the effects when this goal 
is achieved. Appropriate actions at all points of 
the cycle of protection leads to a stable and sus-
tainable disaster system. 


