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Tables 
Each table must have its own title that is centered above it. A horizontal text direction is preferred. Tables are numbered with Arabic numerals. 
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##
Table 1.
Critical gaps values in research
	
Exterior diameter [m]

	
below 24
	
from 24 to 30
	
above 30 to 36
	
above 36

	
Critical gap [s]

	
5.0
	
4.8
	
4.6
	
4.5


Source: (Воденичарова, М., 2013)

Figures 
The figures must be legible. The description in the text should be sufficient for its proper understanding. There must be a title below the figure (Font: 12 pt., left). An example of a figure is provided below. The citation of the source used is mandatory.
##

Figure. 1. Logistics market segments
Source: (Vodenicharova, Maria, 2016)
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Логистични пазарни сегменти	Air transport
[PERCENTAGE]
Water transport
[PERCENTAGE]
Warehouse services
[PERCENTAGE]
Road transport
26%
Courier services [PERCENTAGE]
Outsourcing services
20 %
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